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Abstract

This study focused on working women's perceptions of social attractiveness and their appearance
management behavior. Social attractiveness is defined as individuals' achieved attractiveness which can
be expressed through social expressive power or social skills rather than innate physical appearance. This
study was empirically conducted through questionnaires distributed to 200 working women in South Korea.
According to the results, the participants recognized four factors constituting social attractiveness: physical
appearance management, business manners, social skills, and sexual attractiveness. When they were asked
to assess themselves on the same measures, these characteristics were further classified into six factors:
business manners, feminine attractiveness, fashion sense, sociability, communication skills, and active
appearance management. Their self-perceived social attractiveness was found to be influenced by all these
factors in the order of feminine attractiveness, business manners, sociability, communication skills. Based on
the self-presentation tendencies, the participants were classified into various groups, including the passive
management group, daily life-oriented management group, work-oriented management group, neutral
group, and active management group. The relative importance of the social attractiveness components was
found to differ by group, although working women in all groups rated weight management higher than
appearance management behavior. This study has implications in that it facilitates an understanding of
the concept of social attractiveness and also provides a foundation base in terms of beauty consulting and
marketing for working women to improve their social attractiveness.
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Table 1. Demographic Characteristics of the Participants

ol T8 FF= VA=

(Kim & Chung, 2016). &&= 2FA1S F3EAL ¢l 34 &
fRlo)7] uitel AlE 544
Jat7] fIsto] ejutof thgh Al 7HA| AL @)5 R4t

AHAE B

2 9laf ol v

291 ol o] YEL 71 ARE] ol dhat ot vk
Q1 2|, Al 52 el A Wk e, Az

Y=o A w51 ElokLee & Ku, 2015). 4

Characteristics (V=200) Frequency (%)
Seoul 61(30.50)
Residence Gyeonggi-do 130 (65.00)
Other 9 (4.50)
20-29 30 (15.00)
30-39 61 (30.50)
Age (M=40.56)
40-49 91 (45.50)
Over 50 18 (9.00)
Business management, finance 32 (16.00)
Education, research 41 (20.50)
Law, Public service 8 (4.00)
Medical and health 6 (3.00)
. Social welfare and counseling 15 (7.50)
Occupation i
Culture, art, design, etc. 28 (14.00)
Sales 10 (5.00)
General office worker 41(20.50)
Industrial technology and telecommunications 15 (7.50)
Self-employment 4(2.00)
Less than 1 million won 5(2.50)
Between 1 million and 2 million won 28 (14.00)
Between 2 million and 3 million won 48 (24.00)
Between 3 million and 4 million won 41 (20.50)
Monthly income Between 4 million and 5 million  won 27 (13.50)
Between 5 million and 7 million  won 21 (10.50)
Between 7 million and 10 million won 11 (5.50)
Over 10million won 13 (6.50)
Other 6 (3.00)
Less than 10 thousand won 43 (21.50)
Between 10 thousand and 30 thousand won 84 (42.00)
Monthly expenditure on Between 30 thousand and 50 thousand won 38(19.00)
appearance management Between 50 thousand and 1 million won 23 (11.50)
Between 1 million and 3 million won 7 (3.50)
Over 3million won 5 (2.50)
High school graduate 16 (8.00)
Educational attainment Bachelor's degree 126 (63.00)
Graduate or professional degree 58 (29.00)
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Table 2. Analysis of Social Attractiveness Factors and Importance

Factor

Explained %

Factor Measured items . Eigen value M ) Cronbach's @
loadings g (Cumulative %)
| choose accessories that match my clothes. 770
I know what color suits me and use it accordingly. 764
| take care of my skin. 754
I make good use of makeup. 708
Acquired . : . . o 19.653
| create a fashion style that is harmonious and appropriate to the situation. 690 5.467 348 091
appearance (19.653)
| take care of clothes according to the season and material. 681
| create a clean and stylish hairstyle. 674
I conduct grooming management such as nails, hair removal, body odor, etc. 612
I have a sophisticated image. 537
| conduct face-to-face manners that feel caring. 850
| learn and direct manners in a friendly way. .806
Manners are naturally executed in a way that conveys a sense of trust. .798
. I naturally perform table manners that maintain dignity. 733
Business / p. . : } i - 19.642
manners | adopt sophisticated postures and movements to suit the situation. 656 4944 387 (39.295) 092
I'am vibrant and capable of making a likable impression. 623
| recognize habitual body language. .605
| use positive gazes, facial expressions, and gestures according to the £38
situation. '
I make people feel good. 816
I make people comfortable and happy. 776
| get along well with the people around me. 7
- I exhibit excellent friendliness. .756 18.496
Social skills ) o 4928 3.89 091
| create good relationships with people. 729 (57.791)
I have a great sense of humor. 726
| make people want to talk. 625
I have excellent speaking skills. 498
| am sexually appealing to the opposite sex. 797
sexual | take advantage of feminine beaut 710 2.096 3.13 9,88 093
attractiveness g ¥ ' ’ ’ (67.671) ’
| take advantage of my charm. 512

ofA] ofth: 13 FE e wiE Holct: 1030 Afolof|A] SHsles:
sto] SAskolnt. AE Ao] SAA 2= HlolE Et HlofE
AL A= SPSS 22.0 for Windows (IBM Corp,, Armonk,
NY, USA) A 97| #] Zg 12312 2-85)0] Falslc)

oy s
gyza | nE
1. 5% o332 A=|H 113 782421 ST 214
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Table 3. Results of Factor Analysis of Self-Perceived Social Attractiveness

Human Ecology Research

. Factor _ Explained %%
Factor Measured items . Eigen value M P . ° _ Cronbach's e
loadings (Cumulative %)
I naturally practice caring face-to-face manners. 772
I naturally practice manners in a business that convey trust. 738
I embody sophisticated postures and movements and use them according to 799
the situation. ’
Business | recognize my habitual body-language. 724 4805 356 15.501 91
manners ) ) (15.501)
I learn and use manners in a friendly way. .668
I naturally use elegant table manners. .660
| use positive gazes, facial expressions, and gestures according to the situation.  .589
|'am energetic and able to make a likable impression. 529
| have beauty as a woman. 792
Attracti | am sexually appealing to the opposite sex. 712 12.935
factiveness  eppeciing PP 4010 347 89
asawoman | am attractive. 675 (28.436)
| have a sophisticated image. .620
| manage my clothes according to the season and material. .828
Fashion | can choose accessories to match my clothes. 817 12.792
, _ , , o 3965 355 90
sense | can create a fashion style that is harmonious and appropriate to the situation. ~ .813 (41.228)
| know and use the colors that are right for me. .694
| get along well with people around me. .768
o | can establish good relationships with people. 750 12.392
Sociability ’ ; R 3.842 3.78 87
| make people comfortable and happy. 685 (53.622)
['am very friendly. .625
I have a great sense of humor. .769
c I make people feel good. 720
ommunication . . 11.292
kil | like expressions SulCh as gestures. .666 3.501 335 (62914) 85
I'am good at speaking. 603
| encourage people to engage in conversation. 479
| perform skin care. .806
) | perform grooming such as nail care, hair removal, and body odor. 642 6.864
Grooming i 1918 321 91
| am good at applying makeup. 630 (71.778)
| can create neat and stylish hairstyles. .560
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Table 4. Regression Analysis on the Importance of Social Attractiveness Components of Self-Perception in Social Attractiveness

Dependent variable Independent variable B SE B t
(a constant) 7.04 0.066 106.748™
Business manners 0.552 0.066 0373 8.356
Attractiveness as a woman 0.684 0.066 0.462 10343"
Self-perceived social attractiveness Fashion sense 033 0.066 0.223 4987

Sociability 0.514 0.066 0347 7.769"
Communication skills 0.431 0066 0291 6517
Grooming 0.121 0.066 0082 183"

F=53.31 (p<.001), =.615, D-W=2.017

p<01, " p<001
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Table 5. Cluster Analysis Results according to the Self-Presentation Tendency

Human Ecology Research

Classification

25 38 4: bt
. il
Self-presentation Indifferent Socially V\!ork P:f\ssiv.el.y Strategi.cally F
(1=5) conforming  -oriented  maintaining  managing
- (n=27) (n=76) (n=23) (n=69)
| invest in appearance management for social success 16 31 35 26 2 4679
i . ' A C D B E '
| actively use my appearance and fashion to create a good image 14 33 36 23 43 57.32"
Y Yy app 9 ge. A c ) B E :
. . ) L 1.8 34 3.7 2.7 43 o
| choose an appropriate appearance or fashion to fit the situation. 52.85
A C C B D
. . . 1.4 2.1 30 2.4 34 -
| always prefer different or unique designs. A B C B D 13.91
| choose clothes according to the standards of wearing clothes of 1.8 3.1 35 2.9 36 i
the members of the group to which | belong. A BC C B C ’
Efforts to manage appearance are helpful in increasing influence 14 33 38 36 45 .
. . 65.50
over others in society. A B C BC D
. . 1.4 24 35 3.0 4.3 o
My appearance efforts help me increase my authority. 63.86
A B D C E
1.4 2.2 36 29 4.3 .
Taking care of my appearance helps me to demonstrate my abilities. A B D C E 84.07
1.8 29 3.8 33 4.5 N
Appearance management helps to gain the trust of others. 61.98
A B D C E
I can give the impression to other people that | am a good person by 20 33 39 35 4.6 1067
taking care of my appearance. A B C BC D )
. . 1.4 32 3.8 Si5 4.7 =
| can show my professional side through appearance management. 63.81
A B C B D
I think that taking care of my appearance helps me to increase my 1.0 1.6 3.1 3.1 4.1 8653
income in the work | do. A B C C D ’
I think taking care of my appearance helps me to get a promotion or 1.0 1.9 34 33 44 =
. . 120.29
increase my social status. A B C C D
. 1.6 2.1 35 2.9 4.4 “
| think my appearance helps me at work. A AB D B . 105.79
A<B<C<D<E (Scheffe results, p<0.05)
p<01
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Table 6. Result of Recognition of the Importance of Social Attraction Components According to Clusters

il 2% 38 4: b
Indifferent Socially conforming Work -oriented Passively maintaining Strategically
Item M (SD) M (SD) M (SD) M (SD) managing F
(n=5) (n=27) (n=76) (n=23) M (SD)
(n=69)
Acquired appearance 2.38(1.20) 3.40 (0.65) 3.81(0.49) 3.89 (0.56) 4.18 (0.63) so03”
A B BC BC C
. 2.08 (0.76) 3.42(0.77) 3.82(0.62) 3.77 (0.78) 4.41(0.80) -
Business manners 7.905
A B C C C
N 2.90 (0.80) 3.58(0.73) 3.84(0.57) 3.83(0.76) 4.20(0.61)
Social skills A AB 8 B B 2544
Sexual 1.53 (0.51) 2.63 (0.80) 3.05 (0.74) 2.83 (0.89) 3.62 (0.84) 264”
attractiveness A B BC BC C i

“p<.001, A<B<C (Scheffe results, p<.05)
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Table 7. Appearance Management Behavior by Self-Presentation Group

Human Ecology Research

1: 2: 3: 4: 5:
Indifferent Socially Work Passively Strategically
Item M (SD) conforming —oriented maintaining managing Mean F
(n=5) M (SD) M (SD) M (SD) M (SD)
(n=27) (n=76) (n=23) (n=69)
I tend to take care of my body 1.60 (0.89) 3.30 (0.87) 3.39(0.82) 2.83(0.83) 4.16 (0.70) -
. 3.78 24.15
shape and control my weight. A B B B C
| tend to pay attention to clothes 1.20 (0.45) 2.89 (0.93) 3.36 (0.84) 291 (0.60) 403 (0.84)
; 3.52 23.55
and accessories. A B B B C
| tend to pay attention to taking 1.60 (0.89) 2.96 (0.90) 3.34(0.68) 2.91(0.73) 3.87 (0.94)
. 3.50 15.71
care of my hair-style. A B BC B C
I tend to pay attention to makeup. 2zl L3 22073 L3207 1 (05 335 2238
A B B B C
| tend to pay attention to skin 1.20 (0.45) 2.89(0.89) 3.17(0.89) 2.83(0.58) 3.77 (0.86)
3.33 16.86
care. A B B B C
| tend to pay attention to hand 1.20 (0.45) 2.48 (0.85) 2.71 (1.06) 2.57 (0.84) 3.49 (1.15) -
. 2.94 11.42
and foot care such as nail care. A B B B C
| tend to pay attention to 1.00 (0.00) 2.00 (1.11) 2.38(0.99) 1.83(0.83) 2.64(1.19) -~ £ ag”
cosmetic and plastic surgery. A BC BC B C ) ’
“p<.001, A<B<C (Duncan test results, p<.05)
5 AT Al B, ARE BAE, 45 S deEe dlsol 7MY kRS s e R AR Kim (2003)9] ¢
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