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Abstract

Through these research results, | would like to present some implications for promoting and revitalizing local food sales in Daejeon
and establishing a local food system. First, in terms of local food direct stores, when establishing a local food store, location
conditions should be considered. If the location cannot be changed, the quality of agricultural products should be improved to improve
consumer satisfaction and purchase intention so that consumers can directly feel the value of the product. Second, efforts at the local
government level are needed to improve the stability of local food. There are still many consumers who are not properly aware of
local food. It is necessary to improve consumers' interest in the value of local food by providing education including social and
environmental information on the production and distribution process of local food. Third, policy efforts on local food are needed. It is
necessary to introduce and reorganize the local food certification system to emphasize the stability of local food to consumers and
form trust. Finally, for the continuous development of local food, research on the satisfaction and purchase intention of local food

consumers must be continuously conducted.
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2 YolE|D Utk ZURC L AHRO BIEE XY SAE  Qate ol B REOR HotoL, SR MMXIES Xz
OB, MBLEO| NBSIBIN LS K AHS WO B A X 0{Z10|Lt 2|0 XS WL SHX|DH Q0] ArhE X|%ap
US| B0 FOIXIBN Rl HBZSAS ST SiLt  WAX| 52 EJ|3 % WEA| MAX|0A A8 Tas Y|
of oMY SAlEUC 2 Rta|oj et AiCkOung, 2011). JajLt T W20 XZ2 REECO| ojujots X3 CH2CHD & 4 9UC
ot RHFC0| o0 MAIKIL AHIRE AO[O] ALEIE H2|, DL K|0jA MME AL SASS HBHCH HoME
MAK|Q AHIX|O B2IE Ha|, SA B HUH A2|S FACH WA HFCO| HE ZCHD 2 4 YUCHHong, 2009)
£ 240 QUCHKim, 2011). RAFEE 24, AN Aalof ot olgt 20| A|RHEl ZHEE 252 QBT BTESAWY
B} 47hK| QUOR TEY 4 T B, ARSI A2t 2 of CfSH UHI S £52 9IS M 0|21 YUk 0| Y,
HHS NN REOCE 1 B, AN A2\ ZE 4 0|Z2|ot SO| F7L0jA KW E REAL FOODR S, SREE 2
2 AL RUTC JYg0| SH HENO RLFCR BRUCL 5 SO CIYN AR 2 Qo) 2HF 0| FrMo| ZxE oD,
(Kuk, 2012). EHea] B2|% A2)°0f 2743t X|9o] REECH:  SAIZAIQO] UHI AN AT ZW2IS B siQiCHPatizia
MALREQ AH|XE AFO|O] AFEIN 2|9t REQIE H2| HHS EH  Pugliese S, 2013),
o £ Qe AXA o XY 20| LWQRIICH 2EHEE 8H QHI™M © 2 = National Association of Farmers’MarketO{| [C}2} Ht
2 A SEH(KIY U 95, X9 o RE)O2 TRECL 7 48m O|Lf WO M MAME SASS 2ET oAt ASK|D,
QEME(ZRY XY U 95) 4UN R50=2 72 4+ Y EA|Y HHO| 0| AT 204 160km O[Lf L
= £7|702 2HECE 2R61D UCE 2F 22N - AN A
ZURCO SHL I U 71X REOE TES 4 UL W 220 2RO HO| OfLE XY HES TGN 2
M, A K 95, & WHE IS X o 95 Ml SOl 2US FASH XY SA20| BN LH WS HA
U2 REME 29 K| L) 95 DK% 49H Q80| oh1 UCKBack & Kim, 2013).
Ok 7|E RHECE XY O HAE SASS XIS Ljoj A
AH[SHE 20|t AHS 2EQOL}, 9o Zo| 2EEce pg 2122 D=2l EQ HZa uH
SICIH 2Z = Coj| Cish o|0| 7} G2 ST E 2 QIC). 022 2HELE =282 A2 2 Fo|st= 0| o, 35
SHTCL J|Z0| SAE SEAZHL HS SEAZE & K (Community) 7HEH S 2 s st QCHBack, & Kim, 2013). [T
2810) 2a|H 2|2 SO SN, A2 O| OFM A TF ETAO| 2kM fEatE F2| Local Food SystemO| OF:l Community Food
SOIX| T BHRYS FY 4 YTk e Ab|KfeL WARpo| Ay SystemO[EhS BO1S AHEEICHHong, 2009 B[22 HE S22
81X AHa|= oM, M0 Chst ARIE HASICH 2|1 bl Bt EHFEEO| oie 22/l Helvt eS| @it 2
RO 2|8 LA, KO o3t SA B extSet agey 2T =01 1Bl 7SS Bofehs THHIBHC 160kmOf A 640km x|
M52 Z 4+ UCHKIm, 2000). 2HFC0| 98 Fas yaxppp O HASHLRIEL
A MBS B, 2HXTE A Pojere ooy, OIFOIN ARG lnjo] 2AFoF ARE A2 204710]
SOAE, B2 =044, 7P 52 Al 71Ze @8 gy 20098 REIA A0[S6EH A B71HS] 1000H2 TOlof S
TS O, TN S SEHZE A= S SHOISH 2 9L}, 2 Q% 2 F=UA & QACH 1000HY CHO|O{ E= XM S 0| A
HoIA SUSHE DN Haskstn, 20| sitgg an  SOIYE ESOICHHS A2 01S0] M= AU o2
57| 20 SHAR QI =W Mol O|& = SEEICD &t 2 QIC) 0= M0l o2 D20, 782 Xt HESX ME 4
ARi0f ofef B2 SHMEQICH Y 25 20jo| e ARS
2.1.2. 89| RHECO| £ HiZ T} WHIPY A RUES 252 2QIA|7|E A 7|7} El9ct
2.1.2.1. 8ol £ b ZAn} wx 2123 YEo| £Q HjZAD} UM
S ol AL, 1990 o] Z2H, 200042 TLH| Y, GMOA! Yo 2HFE 232 X|AhX| A (e i) &2 1970 Y
Zo| et =% SO= QI3 H7E| 9I7|2 AX|D], RUAB(EY) T DEL(IHMINOIM AIYE X GMBHYLS 0 Aol
0| PDOS M2t 2{7{2| 2R ShastnAt e SXYO[ Al O, “XI0IAO AU 4Zo| M- KR5S FoIE2 I
RE|QITH B HO MMAISS 2HTCE “Temoir” i 3f 510 2509 MERDIO| YBS BREA HCHE US 7|2
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Table 1: Changes in the number of local food outlets and
sales by year

Year Number Total Amount (Won)
2013 32 317

2015 103 1,659

2017 188 3,565

2019 469 5,206

2020 554 7,143

Source: Ministry of Agriculture, Food and Rural Affairs, Korea (2020)

31 @REY Y THINH

2 QRE MUST 24 S5 ZURE Ab|RO BHOA
EHRCO| BEE0 ROfO =0 0Kl MBS =53 3,
Oloh 2HFCO| BHE ot TjolE Zho| QIBHEA S $ol7| 9|
ol MBS SIRI(PRY, N, B2, 4B, NS
SYHL2 FYOID, BEEY TS FEEH2 A}
gt

et 2 AF0ME 3ge dAUTE EM=2 A7 Y
AN, = A7 Y2 o2 of [Figure 112 ZCf.

Purchase

intention

Figure 1: Research Model

2 A0 A2t 2HELE A4EEH2 Moon(2016), Back &
Kim(2013) 59| &=20] AFSE 42 1|88 SOz d7ol 5

Hofl A TS5t AHESE LY.

HERE2 1UHE P34, 42X 742 dE580 &
ot Z2H(5), BHE Lot FOfo| = of 2ot 2(2), 42 SHALS 7|
SAIE0| 2ot A2 FISIACEL RHFEE 4FSHE2 EH
g Hetdd, g, 4EY EELE AR 2 &
2 2|7 E(Likert) H T2 FH87| Qo “HS| D2{stx| Yert
IHO|A “Oj2 DBt SHOR HE H4Tl 5242 24T
E P02z 0f CHDt QA0 &L= A S 2[0|ptCt. O ZHEHSE
A Felste ctZo| [Table 2] ot ZCt.

Table 2: Composition and source of questionnaire
Number
Measurement variable of Measure Source
Questions
Moon(2016),
Local Economicty Back &
Greenness Likert 5 Kim(2013)
Food e
Accessibility 5 Degrees | Yoo & Eum
Product . A
Attributes Commodity Paint (2022),
safety Lee &
Song(2013)
Satisfaction and 2 Likert 5
urchase intention Degrees
p Point
Basics of survey 4 nominal
respondents scale
4 MEEN
41. 7|=8A4=H

2 ATFOM AR E HE2| AT SAEN SHE LotE7| 2
Sf Bl @M S HAISHRLD, 24 Aut= [ Table 3] F 2T

BA AU MR, U YO 287%, OXHE 1028
OF 713%= LtEtGCH M= 20C= 21.7%(31%), 30CH=

o

21.7%(31E), 40CH= 26.6%(38%), 50CH O|AL 30.1%(433H)0 2
LIEFSICE 7F71Q 2= 101 22.4%(323), 29! 28.0%(40%), 39!
19.6%(28'Y), 491 24.5%(35%), 591 0| A 5.6%(8%)2 2 LIE}LHCY,
OX|te2 2ZIZC 135 H7A JOjH 8o AP 1-30+Y
32.29(46 ), 3~50+2| 37.8%(54FH), 5~7T+2l 21.0%(30%H), 7~9H
1.4%(2F), 102+ O] & 7.7%(11%) 2 2 LIEFGLY.
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Table 3: Descriptive Statistics Table 4: Results of t-test
Variable Category Frequency % Satisfaction
Sortation t
Man 41 28.7% N | Average itarjdgrd (9)
Gender eviation
Woman 102 71.3%
onder L_MaN_| 41 3.78 725 | 0w
20s 31 21.7% Woman | 102 4.34 777
30s 31 21.7% 'p<.05, "p<.01, " p<.001
age group
4ot 38 26.6% 2 70 HYoj mat 22T e pojolzof Kol e
over 50s 43 30.1% X| LOIR DAL ELFEE tANYES MAISICH 20| M2 2M ZH
1 32 22.4% IH= [Table 5]9F ZFC}. t=-2.286, p=0.0242 S2|4Z& 0.052 7|
Number of 2 40 28.0% OS2 GAS Ilf, SHANLE |olot A2 LIELGICE M2tA
umber o .
household 3 -8 T0.0% S7tMo| 7|zt n, ChE7Ho| e Elof Aol wrat Toye
members sk X0 7} QT LIEFSICH S At ®W A 4.07™, O XK=
" = A% S 0| CHg X$0|7t QUCH T LtERGTE HRHe B 4.07H, OfRt
s 5 = o 44022 HXIECH X7t 2HFEE FOHO =0 CHoH ATHE
. (]
o2 52 Yo H4E LEIRCH
1~3 (won) 46 32.2%
3~5 (won) 54 37.8% Table_ 5: Average Value Analysis Results (Gender-Purchase
Average one- Intention)
time purchase 5~7 (won) 30 21.0% Purehess nieniier
cost .
7~9 (won) 2 1.4% Sortation Standard tp)
i EEY deviation
10 (won) 11 7.7%
Man 41 4.07 .720
Gender -2.286(.024)*
411 S2lg 2 tHA Woman | 102 4.40 .799
p<.05, "p<.01, " p<.001
SYEE (AFY2 £ YHo| B Ko7t BAYo= fol3t
Ol -T2 H=5} 2rj 5 Ho O+g
KO|7t A=XE A5 M AH8El= 24 7| -2 Zotrt 412, SAEN
2 AT = Qo M2t 2EZEE UHF 0| XH0]7t U=X
POt VA ZYHEES tHHE HASHACE 20| ME &4 AL}
U LIH K| B AHR A (one-way Anova)2 A 7H O|Ate| FITHZE H
L [ Table 4] @} ZC}. t=-4.110, p=0.0002. 2 {2|2=Z 0.0012 7| = EH X :( . y} . )= 01“ ol O'q‘:' e
T2 Hshs 24 7|HES Lot 2 oM Ao
2 OHEE 9t FOo|E X}0|, 13| B FOHH|E0| M2 HEEQ
H27H0] 7124512, TIEHI0] HESlof Aol T B ettt 9 e 4x
Ojo|= A}O|S Aot 7| 9l LYK EAEMS AA|S
= 0| A0k UKD LIERCE YAt B 3Tem, ofxe T e rbal | 7 R 2 YA
1 ZAn E =3 Table 6] 1} Z+C
4WFOR YREC ORIl RHRC BECO| Oy Ao ot oo [Table sl a:
2 52 8¢ & LIEHACL
Table 6: Mean Value Analysis Results (age group-satisfaction)
Local food satisfaction
Sortation
N Average gtar)dgrd F p Scheffe
eviation
20s( 31 3.97 .983
30s@ 31 3.84 .688
age group 6.971 000 @<@
40s® 38 4.18 .692
over 50s @ 43 4,58 .663

p<.05, p<.01, p<.001
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Table 7: Average value analysis result (age group-purchase intention)

13

Intention to buy local food
Sortation
Standard
N Average deviation F p Scheffe
20s® 31 3.93 1.093
30s@ 31 4.00 577
age group 8.235 000 D<@
40s® 38 4.47 .647
over 50s @ 43 4.65 573
"p<.05, "p<.01, " p<.001
AYOiof et 2HFE HFE0| XHO0|7F A=K E LOtED A LXK 24FAS HAISHRAL, O Zate [Table 7]2t
At LUK EALEME MA|SHAILCEH O AL, FZH0] 6.9710| 10 ZCH FZ0| 8.2350| 11 £9|4=F0| p=0.000C 2 {9|4Z 0.001
72/=E p=0.0002 2 FO|+=F 00012 7|EL2 EAXHLZE & = 7122 SAXHL R [OSHA LERRCE W2t HF7HE0]
OfSHA| LIEHGEE). hEtA R 7HE0] 7|2t E| 2, CHE 7HE O] XHEH 71ZtE| 0, CHEZHE0| MEEE|Of Ao IHE 2ZHFE SOj
Lo ‘HHCHO [HE 2HFE T[T H0f| Xt0|7F UCH 2 Ol Hof XpO[7} Ut LIEHEEE). Scheffee] At 24 At

Lt
EFGtCh. scheffe test A0t 500 O|AL ZZHZC OI=EL 7l WA 50Cf O|Ate EHIZE OO =7 W 4.65%, 20[ = 3.93F o
4.587, 30T = 3.84 2 &2 50Cf O|2f0| 0CHELt ZHFE BF 2 50CH O 4f0| 20CH T} 2HFE FOHO| =0f Ciet B H=7t
Lo chet Bd ot AR 22 A2 2 LIEtHeH, & JdUHCE =2 AoZ LIEtEon, & Mol Ha FH=0f At
HEo| B F=0f Xto|7t = A2 2 LIEFRD. 0|7k A= AL = LIEHHCE
HHCHO|| M2 2HFE FOI2 0| XO|7F Y=X|E LOtE
Table 8: Average value analysis result (average purchase cost-satisfaction per time)
Local food satisfaction
Sortation
N Average (?tarjdgrd F p Scheffe
eviation
1~3(won) @ 46 4.04 .918
3~5(won)®@ 54 4.09 734
Average one-time - )
purchase cost 5~7(won)® 30 4.47 .730 1.710 151
7~9(won)@ 2 4.50 707
More than 100,000 won. 5 11 4.36 674
"p<.05, "p<.01, "p<.001
13| o FOMHIE0 HE RHEE FRE0f| XH0|7F A=K FYYFE00E 7[EL2 SIS W, SAX2E R2ISHK| @2
S gomuxt AWK EUEAMZ UASYDL, I Zae  HOE UEIMCH MRLN 12 BF FojH| 80| 02 2PFE
[Table 8]t Z+0| L}EFGHCE FZHO| 1.7100| 11 R 9|2HE p=0.1512 Ot=o WA2 Xo|7F Qi o & %= UL}
Table 9: Average Value Analysis Result (Average Purchase Cost-Purchase Intention Per Time)
Intention to buy local food
Sortation
N Average ié%?;?c:g F p Scheffe
Average one-time 1~3(won) 46 4.04 .965 . @ <6
purchase cost 3291 013
3~5(won) @ 54 4.28 712
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5~7(won)® 30 4.63 .556
7~9(won) @ 2 450 707
More than 100,000 won (& 11 4.64 .505

p<.05, p<.01, p<.001

19| Ba FOHH| O [HE 2ZFE FOI2=0f XtO[7} /=

XS LOENR LK BaEMS ASIRD O 2=

[Table 9] It Z'CL FZ£0] 3.2910| 11 2|88 p=0.01322 22| 421 AMZ|E 2N
TE00E7|EL2 3RS W, SAH 2= FSHA| LIEFRLCE
et FE7H20| 7|12t 1, CHE 7HE o] XHE =[] ‘13| Hat 7 MEZ|E 2o Ha0| Qnb S Tpobst 4 9l 2 7| =0Tt
ojH| 0| & 2ZHEE Fojol: B0 Xt0|7F AUtk = AL 2 oljo| E2IH{40l 2HICo| AZAM 574X| 7 L & 2k
2 LEFGHCE scheffe Ab 24 21t 19 7 70{H| & 102 O Al 2| & (internal consistency reliability) S ZH=X|0f| CHsl ot
42 ZHEE FOj L7t B 4647, 1-32 A2 4.04FH2 2 10 Xt AR 2SS AMAISIGCH A2 2 2A ZDHs [Table 1019}
Bhel o440 1-3BtlRCt 2UTE POfo| =0 CiE BF M zro| Lepirt
7t dUideR 52 A2=2 HEHON, £ HEe Ha 0
XHO|7F A= A2 = LIEFRLLY.
Table 10: Reliability Analysis Results
Sortation Category Ry - Cr%gﬂ:h’s
CITC Alphaif Item Delete
economicty 492 .599
Greenness .368 .652
Product attributes Accessibility 467 .605 672
commodity .506 .607
Safety 377 .643
e 422 A4EEA 2N

& 24 A1} Cronbach Alpha 20| 0.672&2 LIEFGICEH
HFE © 2 Cronbach Alpha Z40] 0.60 O] AO| B LYX 2ZHAO| 9

- AX
Chn g 4 9002 BN F2 NS HEHYD B 5

= oA FM2 o Haol Hatof IHE Bgt Yo Hetks
SACH @50 AME Z2ol Cronbach Alphagi(Alpha if item  gz=cste 24 7|9 UBICh 2 AP0 M E BSS0| AT
delete)©| Z 2 Cronbach AlphaZf 2 Ct &A LIEFGEZ| 20 A2 Z 0157|9510} 7740 WS CALO 2 020 AbHEA|
+E2 Mejsts 2RO QICtn 7HESt0l RE $2S MO A s AASRD, 24 AOle [Table 11]7 ZCh
AL
Table 11: Correlation Results
Economicty Greenness Accessibility | Commodity Safety Tr:Jtre::nht?E)Srf Satisfaction
Economicty 1
Greenness .285** 1
Accessibility AT3** .252%*
Commodity .320%* .280** .382%* 1
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.768**

.375**
.332%*

.396**
A47**
499**

.230**
A41%*
.531**

F=2| Xo[ 7t A

tA 2 LIEFRICH

—

.244**
.304**
.237**

-

[

i

.245*
.409**
A34**
Az of
2 B& HHo
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TOL
q27
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711
.730

o o
| -

[

t

O/X| 22 AALE. pR27F F(+)

JtStH aH|AS| ZEREE USRI}

t(p)
-.616
2.170*
.069
4.128***
3.683***

L OtMMe B
BH
M
M
1]

Ct. A p=.166, T =4 =319,
2812 AH|X}O| 2HTE IEL 0| HZMO| /I 2 Y

L

[

=

=

FROieE &2

.166
.005
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.281
&2 0/x|

Coefficient

L

Standardization

| =4 0] AHEE[RALH.
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3
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.066
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e
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2|
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Variable
(Constant Number)
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Accessibility
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Table 12: Product Attribute and Satisfaction Analysis
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Table 13: Analysis of Product Attributes and Purchasing Intentions

Non-standardized coefficients Standardization Coefficient
Variable t(p) TOL VIF
B SE B
(constant number) .026 .538 .048
economicty .205 .098 .168 2.090* 727 1.375
Greenness .090 .068 .099 1.338 .859 1.164
Accessibility 181 .069 214 2.628* 711 1.407
commodity .309 116 214 2662 730 1.371
safety 175 076 175 2304 814 1.229
F(p) 15.042%+*
adj. B” 0.331
p<.05, p<.01, p<.001
=4 ZIf F=15.042(p<001)22 2 3|FZHO0| HLsiCta 7ot S O/ AU pRZ7F (HHO|EZ 20|
o 4 QICt adj. £ =0.3312 331%2] HYAS KD Y He 1 B7IHE AH|Xte| AT E Pojo| =7} 01758+ EOFICH
2 LIPSO ARE2 B=0205(p<01)2 FF7Hdo| 7|z, 13 QUCk
Ch2l7ho] e Elof RBEE Tojol o ROl At Oj| 4RO 2HFE R T fOl3 YT O/X £ ZHA, Y
1 QQICH pES I H(+H)M0|2 2 ZR| A0l 1 Z7t5tH AH| X} 24, 48Y, ¢EE T ol W o B2 Fe2 01X =X
of RHRC [OjQ| =7} 020508 HOIRICID & 4 Ik Rg  MTHA A2 Torely| Qs Ul H4ol patg vlmsh =it
B2 B=0.090(p>05)2 SAXMORE ROISIX| e A= LiEt  BHQ =168 T2 =214, 458 =214, P38 p=1752 &
SCH B2 B=0.181(p<.05)2 FF7Hd0| 7|Zte|D, ciEst  HIXI 2EFE FO{O|=0= 281 43E0| 7t 2 B¢
Mo| Meslof 2H T pojo|zof SOt YW 0K YUY 2 OINCIL E £ AU
Ch pR 27 #HH0|EE H2H0| 1 S7I5HH AH|Xe| 22
FC P0lolEst01810H SORICID & 4 o 4By xe 433 UREATUOIE =4
B=0309(p<.01)@ #27H40| 7|25 1, CYEI7H40| Kehelof =
HIC [ojo| 2o Qo8 WBES Ojk| T YQICH E S 7 H(+) EZELC TR 71 AH[XRS| FOIQ 0 oo kS OX|
HMo|o2 MIAO0| 1 S7F5I0 AH|XfO| 2HEZC 00|57t =X Yot 7| ol CreMY|HEM S HASHRACH &4 Ant
0.3009H3 £OIRICID T 4 ICh OPYA S B=0.175(p<05)2 3 = [Table 14] o ZCh.
FIHdo| 7|22, CHE 7HEO0| MENZ|Of 2ZHFE T2 =0
Table 14: Satisfaction and Purchase Intention Analysis
: Non-Standardized Coefficients St?(;:ieaf;ic::iizez;tion .
Variable T(P) F(P) i
B SE B
(constant number 1.146 .226 5.070***
202.619*** .590
satisfaction .756 053 .768 14.234%*
*p<.05, **p<.01, ***p<.001
—E—M, Z1}, F=202.619(p<.001) 2 2 3|F 2HO| Mtsictn & POHQ| =& £ORK|= 2O 2 LIEGLL.
QIC} R?ZE0] 059002 59.0%0| MY JX|1 Y HO
=2 '—fEf"*Cf == B=-756(|O<-001)9E LIEIL ZHEE & 44, 71 H=
H|Xte| Toj| =0l Solgt P njRICtn B 4 QUL pR BT}
Y+)o|E2 RHECO| UHFREIL FIISIH AH|XIO| RHEE AT Do et It A7t S HB S, 570l &
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