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A study on Survive and Acquisition for YouTube Partnership
of Entry YouTubers using Machine Learning
Classification Technique

Hoik Kim" - Han-Min Kim™*

Abstract

This study classifies the success of creators and YouTubers who have created channels on YouTube
recently, which is the most influential digital platform. Based on the actual information disclosure of
YouTubers who are in the field of science and technology category, video upload cycle, video length,
number of selectable multilingual subtitles, and information from other social network channels that are
being operated, the success of YouTubers using machine learning was classified and analyzed, which
is the closest to the YouTube revenue structure. Our findings showed that neural network algorithm
provided the best performance to predict the success or failure of YouTubers. In addition, our five factors
contributed to improve the performance of the classification. This study has implications in suggesting
various approaches to new individual entrepreneurs who want to start YouTube, influencers who are
currently operating YouTube, and companies who want to utilize these digital platforms. We discuss
the future direction of utilizing digital platforms.
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