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A Study on the Development of a Dog Fashion Show Program
Using Metaverse
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Abstract The purpose of this study is to research and develop the concepts and functions of the Metabus
dog fashion show. Currently, as the pet-related industry grows rapidly, the pet fashion industry is also
naturally growing. However, unlike the fast-growing fashion industry, it was not enough to meet the
needs of dog owners. Therefore, this study attempted to develop a metaverse dog fashion show by
supplementing the problems that arise when purchasing existing pet clothes through metaverse. As a
research method, first, a survey was conducted on the rise in the actual pet-related industry and the
social trends of metaverse and virtual fashion shows. Second, the existing dog clothing purchase
characteristics were examined through user demand analysis, and user needs were derived. Third, the
appropriate form of content was established, and a new content consumption environment called
metaverse was analyzed and derived. Finally, functions were derived and developed to give users
satisfaction. In the future, it is necessary to study a clear payment system in connection with the actual

dog clothing business based on this.
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Table 1. Dog owner interviewee
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