J. Inf. Technol. Appl. Manag. 30(4): 39~64, August 2023 ISSN 1598-6284 (Print)
https://doi.org/10.21219/jitam.2023.30.4.039 ISSN 2508-1209 (Online)

2SEA g4 2900] AT} FEAY
%

A Study on the Cultural City Formation Factors Influencing
Behavior Characteristic of Residents and Tourists
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Abstract

The recent expansion of large cities for economic benefits has worsened cultural inequalities within urban areas,
eroding unique cultural identities and social values and deepening mistrust between regions. To tackle this, the idea
of creating cultural cities is gaining traction, involving urban branding and cultural elements to foster balanced local
cultural development. Current research primarily concentrates on case analysis in cultural cities, lacking sufficient studies
examining the interplay of factors through empirical analysis,

This study investigated whether Cultural City Formation Factors, which are resources of a cultural city, have a positive
effect on City Brand Equity, City Innovativeness, Brand Personality, and Behavior Intention. For this study, questionnaires
were collected from 310 people who continuously experience culture and arts in Seoul, and empirical analysis was conducted
on 292 copies of them. Consequently, a significant impact was observed among the factors influencing cultural city formation,
city brand equity, city innovativeness, brand personality, and behavioral intention. Moreover, it was verified that city
brand equity, city innovativeness, and brand personality positively contributed to mediating effects as well as sequential
mediating effects. It is expected that the results of this study will be used to establish the foundation for effective
urban management and the development of strategies for creating cultural cities.
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<Figure 1) Research Model
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(Table 1) Demography

C Frequency| ratio
Division (pgople)y (%)
male 108 37.0
Gender female 184 | 63.0
20's 94 32.2
30's 66 22.6
Age 40's 34 11.6
50's 83 28.4
60's 15 5.1
High school (graduation) 23 7.9
College (graduation) 31 10.6
Educati| University (graduation) 166 56.8
on Gléaduate school 69 936
graduation)
Other 3 1.0
Student 38 13.0
Unemployed 17 5.8
Sales/Service/business
industry 17 5.8
roduction worker
ptechnical worker/ 16 5.5
Job office worker 53 18.2
businos/eelancer | 2| 120
Profession/Public officer/ 70 940
school personnel
housewife 23 7.9
Other 23 7.9
~1,000,000 44 15.1
1.000,000~2,000,000 57 19.5
salary 2.000,000~3,000,000 74 25.3
3,000,000~4,000,000 67 22.9
4,000,000~5,000,000 36 12.3
5,000,000~ 14 4.8
1 to 2 times in a month 145 49.7
frequen |3 to 4 times in a month 4 25.3
cy of |5 to 6 times in a month 10 3.4
viewing|Over 6 times in a month 1 0.3
Other 62 21.2
~50,000 96 32.9
50,000~100,000 106 36.3
e iee |_100,000~150,000 won A7 16.1
price
200,000~ 24 8.2
Other 19 6.5
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o143 184%8(63%) Hrt Ut vhepsiet, od%2 200 94 A1 4.14 ~tole ghe vrebii L lvh. 7P 32 e
™ (32.2%) % 7P #&9kar, 500 837(28.4%), 30tH #E 7 Waes vals sRAg ] ske sl 954 (R)
667 (22.6%), 40t§ 34" (11.6%). 60t o4 157 olm 7H E2 FE Wl Wge A HAE 241

e QIR E(BA)e]T,

(5.1%) v22 SHES Byt HFsH2 distw 3Fslaclel B
= 2 AE 1668 (56.8%) 3 i &4 2 Ast ETAAE 7 gs vlasle] FAOZHE Alx
697 (23.6%)°] 714 =9k, 2] A9 A4/ (Dispersion)7} @rh Ho{l=A]d digt =&
T/ A 709 (24.0%) 3 A2 539 (18.2%) Fold 4= )= A Holv}. TFHAP) vt A
o] 7P E& vlE-E AA| Tt AEAA el & o] HAULS Yvlsle, ZFAA} AheE AL
g RI=E ghelsh Ax o 1~23]7} 14578 (49%) 2 o] "Al=e] lul= AE onlgie}. B Ao x5
2 REO] Anke ARk glglen, e A A 2 3 At AbxEe] 9lS-& g 4 et
A &E = vEo 2= 5~109 w3t 1069 (36.3%)
o] 7}k okt Azpr o B ofre] gut Byl nw 4.4 NE| U BTN 2M
A FAsHA o] FA 9les Fld 4 ol
441 AEN BN
4.3 89| Il 4 24 Al Aol el digt SR RS 4
3 ZF Wl disle] S5 A Felshe B4 W
EUTE SPSS 26.0% B AL S A opy 2 2y wpeliz b Qg S0, AR
w8 5% Ael] A1 $A w4 (Descriptive  yawe) zapaiet. o] 3 Yo E B 594
Statistics Analysis)S A8k}, 71& EA% oA ATk A Heln]. shle] WGE ofe] o
£+ 2 (Table 204 2t 2 25)0] 7 950 JHgE Halehs Wy oz A
o . . w2 =A3}A ¥t} Cronbach's Alpala) o=
(Table 2> Descriptive Statistical Analysis AF 50| Zxo] o] oz u]. A% o] 0.7 o] Akl
classify average Sgi?ggzg
- (Table 3> Reliability Analysis
Cultural
) ) 3.9 1.011
Infrastructure(CI) Numb bach
. - Value umber| Cronbach's
mdepgnde Cultural 405 1.001 of items a
nt variable Program(CP)
o Cultural 6 0915
umarn 3.78 0.991 Infrastructure(CI) :
Resources(HR) .
Brand 1ndepe;nden Cultural 4 0.970
4.14 0.859 t variable Program(CP) :
Awareness(BA) 0
Received uman 5 0.877
Quality(RQ) 4.03 0.888 Resol;ucesd(HR)
. ran
; Brand IéoiijltY(BL) 4.11 0.809 Awareness (BA) 6 0.858
iati :
rr\l]zrizblrég Innovativeness(CI) 4.02 0.948 Qllj;lciil\gila%dQ) 8 0.931
Sincerity(S) 3.60 0.978 e Y Y o
Excitement(E) 4.13 0.879 ran coia Y '
Competence(C) 3.6 1.070 mediating ULy 7 0.937
: I t CI
Sophistication(So) | 3.69 | 1.068 variable | Innovativeness(Cl)
Sincerity(S) 4 0.847
Ruggedness(R) 2.97 1.049 Excit ') 5 0837
dependent|Word of mouth(WM)|  4.10 | 0.907 CX‘” ertne“ © 3 0
variable Revisit(RV) 408 | 0.943 omperence '
Sophistication(So) 2 0.887
o o] Hsl b ) . N Ruggedness(R) 2 0.781
F e R fs dsha a1 Akse] A dependent, |Word of mouth(WM)| 3 0.861
2 RE 3 vl ZF W] 7 ghe] 2,974 variable Revisit(RV) 2 0.766
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Ven et al., 1980].

H 7= SPSS 26.02 Fd AlE|= #4945 AAE)
A, 1 A7 BE ZA W] /i 3 Cronbach's
a AlE7E 0.7 o1 A gk vehlar ol7] w<ted,
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o}, o] ool 1374¢] fale] 1 o] s 7l
Hog ZA=H

= K
(Kaiser-Meter- Olkm] T2 = 0.932i |7
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<Table 4) Factor Analysis

Ql factor loading

1 2 3 4 5 6 7 8 9 10 11 12 13
CI5 0.884| 0.192] 0.091] 0.054| 0.081 0.1] 0.09] 0.092| 0.043] 0.035| 0.066| 0.04| 0.024
City CI6 0.854| 0.154] 0.055| 0.045| 0.068| 0.128| 0.154| 0.143| 0.097| 0.033| 0.042| 0.066| 0.076
Innovative Cl4 0.815| 0.102] 0.087| 0.009| 0.106| 0.125| 0.106| 0.114| 0.076] 0.098]| 0.189] 0.065| 0.036
ness CI7 0.771] 0.162] 0.068| 0.044| 0.059| 0.088| 0.189| 0.212]| 0.243] 0.049| 0.036] 0.018| 0.096
n CI2 0.757| 0.114] 0.155| 0.089| 0.141|-0.019| 0.074| 0.122|-0.031] 0.085| 0.125| 0.11| 0.122
CI3 0.729] 0.24] 0.198] 0.049| 0.168| 0.071| 0.014| 0.232| 0.005] 0.009] 0.18] 0.046|-0.002
CI1 0.616] 0.131] 0.178]| 0.177| 0.107|-0.086| 0.059| 0.092| 0.239] 0.044| 0.063| 0.143| 0.099
RQ3 0.192] 0.734] 0.216] 0.157| 0.141| 0.195| 0.149| 0.205| 0.171] 0.022] 0.06] 0.045| 0.042
RQ5 0.235| 0.67| 0.241] 0.095| 0.196] 0.21| 0.066| 0.209| 0.144| 0.097| 0.117| 0.083|-0.028
Received RQ6 0.164] 0.669] 0.175| 0.141] 0.232| 0.17| 0.099| 0.123| 0.11] 0.112] 0.167| 0.001| 0.046
Quality RQ1 0.204| 0.665] 0.228| 0.233| 0.256| 0.157| 0.072| -0.02| 0.053|-0.064| 0.144| 0.081| 0.004
(RQ) RQ4 0.179] 0.64] 0.239] 0.197| 0.234| 0.243| 0.057| 0.164| 0.203] 0.088| 0.114| 0.009| 0.082
RQ7 0.222] 0.624| 0.261]| 0.146| 0.102| 0.066| 0.281| 0.18]|-0.116] 0.146] 0.012 0]-0.012
RQ2 0.187] 0.619] 0.192]| 0.233| 0.349| 0.184| 0.004| 0.052| 0.206]-0.022| 0.177| 0.059| 0.06
RQ8 0.333] 0.574] 0.201] 0.227| 0.076| 0.103|-0.064| 0.17| 0.102] 0.099]| 0.088]-0.012|-0.015
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(Table 4) Factor Analysis(Continued)
QI factor loading
1 2 3 4 5 6 7 8 9 10 11 12 13
CI1 0.15| 0.267| 0.759| 0.122| 0.191| 0.189|-0.026/ 0.01| 0.197| 0.09| 0.006| 0.087| 0.078
Cultural| CI3 0.074| 0.182] 0.745| 0.193| 0.231| 0.124{-0.011] 0.162| 0.103| 0.053| 0.116] 0.081| 0.043
Infrastruct| CIb 0.208 0.21] 0.729] 0.103| 0.188| 0.171f 0.07| 0.112|-0.108| 0.06| 0.129] 0.058|-0.004
ure CI2 0.068| 0.216] 0.719] 0.066| 0.147| 0.114{-0.057| 0.106| 0.375| 0.007| 0.134| 0.06| 0.03
(CD Cl4 0.205| 0.18] 0.717| 0.123| 0.172| 0.206| 0.043[-0.019| 0.029|-0.057| 0.129] 0.155|-0.067
CI6 0.144| 0.193] 0.713] 0.198| 0.168| 0.096| 0.163| 0.073| -0.19| 0.059(-0.071] 0.036| 0.057
BAG6 0.157| 0.099] 0.035| 0.729| 0.072| 0.143| 0.141{-0.083| 0.053| 0.069| 0.048] 0.102]|-0.126
Brand BA3 0.003| 0.205] 0.117| 0.689| 0.063| 0.066| 0.105| 0.254| 0.161| 0.109| 0.07| 0.018| 0.062
Awareness BA2 0.02 0.2| 0.262| 0.665| 0.057| 0.278| 0.083| 0.197| 0.052| 0.015/-0.034| 0.056(-0.029
(BA) BA1 0.094| 0.189] 0.33] 0.628| 0.107| 0.25| 0.108] 0.132| 0.11| 0.06| 0.101] 0.097| 0.021
BA4 0.154| 0.158] 0.138] 0.563| 0.06| 0.008| 0.286| 0.177| 0.161| 0.144| 0.049| 0.005| 0.103
BA5 0.064| 0.362] 0.158] 0.552| 0.231| 0.246| 0.098] 0.138]|-0.122| 0.022| 0.217| 0.071|-0.018
Cultural CP2 0.179| 0.272] 0.308] 0.111| 0.797| 0.236| 0.058 0.105| 0.082| 0.068| 0.021| 0.008| 0.002
Program CP1 0.194| 0.293] 0.309| 0.127| 0.768| 0.186| 0.066| 0.129| 0.045| 0.057| 0.04| 0.047| 0.011
(CP) CP4 0.165( 0.293] 0.299] 0.122| 0.767| 0.214| 0.087| 0.139| 0.069| 0.07| 0.054| 0.041| 0.044
CP3 0.232| 0.278] 0.285] 0.102| 0.767| 0.23| 0.035] 0.084| 0.101| 0.058| 0.019] 0.035| 0.054
HR2 0.117| 0.083] 0.188] 0.142| 0.013| 0.732(-0.087{-0.125| 0.306|-0.081| 0.08] 0.013]|-0.035
Human HRI1 0.09| 0.245| 0.239| 0.112| 0.278| 0.72| 0.143| 0.091| 0.012| 0.001| 0.126/ 0.07|-0.026
Resources | HR3 | -0.034| 0.236| 0.17| 0.244| 0.111| 0.714| 0.07| 0.107{-0.059| 0.107| 0.051|-0.016| 0.065
(HR) HR4 0.113| 0.145] 0.119] 0.228| 0.283| 0.669| 0.019] 0.163| 0.04| 0.166| 0.052| 0.048| 0.101
HR5 0.15| 0.278| 0.191| 0.084| 0.283| 0.654| 0.111| 0.183| 0.082| 0.024| 0.067| 0.184| 0.003
S1 0.03| 0.134| 0.061| 0.162| 0.006| 0.092| 0.778| 0.103| 0.193| 0.088|-0.009| 0.088]-0.038
Sincerity S2 0.12| 0.004|-0.061| 0.25| 0.109| 0.036| 0.776/ 0.06| 0.059| 0.119| 0.172|-0.068| 0.069
(S) S3 0.27| 0.085| 0.054| 0.159| 0.09| 0.074| 0.767| 0.099| 0.018| 0.069| 0.141| 0.056| 0.121
S4 0.175( 0.109] 0.066|-0.036|-0.022|-0.039| 0.748| 0.17|-0.211| 0.224| 0.064| 0.009| 0.154
WM1 0.298| 0.171] 0.101] 0.097| 0.114| 0.089| 0.19] 0.727| 0.059| 0.142| 0.024| 0.046| 0.037
Behavior | RV2 0.266| 0.149| 0.119] 0.263| 0.128| 0.09( 0.072| 0.641| 0.181| 0.137| 0.187| 0.044| 0.031
Intention | WM2 0.364| 0.262| 0.105| 0.149| 0.159| 0.002| 0.146| 0.634|-0.001| 0.152| 0.133] 0.161| 0.143
(BD RV1 0.291| 0.137] 0.053| 0.112| 0.043| 0.217| 0.211] 0.547| 0.032| 0.185| 0.296| 0.057| 0.126
WM3 0.362] 0.327| 0.145| 0.225| 0.102| 0.136] 0.107| 0.546| 0.103| 0.166| 0.042| 0.098| 0.04
Fxcitemen E1l 0.251| 0.226] 0.073] 0.185| 0.07| 0.172{-0.005| 0.071| 0.73| 0.051| 0.099| 0.109| 0.105
«(E) E4 0.347| 0.188] 0.133] 0.183| 0.213| 0.064| 0.159| 0.261| 0.599| 0.074| 0.118] 0.14]|-0.009
E2 0.391| 0.22] 0.101] 0.202| 0.154|-0.014| 0.204| 0.355| 0.533| 0.107| 0.117| 0.099|-0.014
Competence C1 0.105| 0.094| 0.098] 0.131| 0.078| 0.076| 0.244| 0.205| 0.046| 0.833| 0.092| 0.007| 0.079
©) C2 0.141| 0.082] 0.071| 0.08| 0.02| 0.024| 0.281| 0.249|-0.025| 0.816| 0.036| 0.024| 0.098
C3 0.072| 0.101{-0.088] 0.343| 0.222| 0.109(-0.038]-0.026| 0.342| 0.597| 0.116] 0.232|-0.111
Brand BL3 0.222| 0.121] 0.109] 0.074| 0.082| 0.038| 0.194| 0.216| 0.151| 0.094| 0.739| 0.057| 0.04
Loyalty BL5 0.274| 0.223] 0.127| 0.111|-0.031| 0.053| 0.222] 0.177|-0.073| 0.253| 0.577| 0.111| 0.012
(BL) BL2 0.141| 0.19] 0.078] 0.028/-0.058| 0.218] 0.004| 0.008 0.4/-0.054| 0.53/-0.039| 0.07
BL1 0.322| 0.248] 0.194| 0.257| 0.25| 0.197| 0.102| 0.076| 0.008|-0.022| 0.513| 0.033| 0.029
Sophisticat| Sol 0.162| 0.003] 0.137| 0.105| 0.025| 0.089(-0.005| 0.06| 0.153| 0.054| 0.081| 0.89]|-0.019
ion(So) So2 0.161| 0.092] 0.16] 0.095| 0.051| 0.06| 0.074| 0.123| 0.013| 0.033| 0.005| 0.887| 0.037
Ruggedness| R1 0.146| 0.147| 0.044|-0.086|-0.017|-0.059| 0.107({-0.029|-0.022| 0.139| 0.095| 0.012| 0.855
(R) R2 0.148]-0.087| 0.023| 0.05| 0.081| 0.131| 0.12| 0.19| 0.102]-0.026|-0.013| 0.003| 0.797
Eigen-value 6.391| 5.309| 4.728| 3.758| 3.693| 3.576| 3.267| 3.175| 2.314| 2.143| 2.084| 1.937| 1.627
vd (%) 10.832| 8.999| 8.013] 6.369| 6.259| 6.061| 5.537| 5.382| 3.923| 3.632| 3.533| 3.283| 2.757
cd (%) 10.832119.831(27.844|34.214|40.473|46.534(52.071|57.453|61.375|65.008| 68.54|71.823| 74.58
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<Table 5) Reliability and Feasibility Analysis ="z o] AVES AlFgZe] o 74 L9 J%«1
variable| CTOMPANS| g o | composite |y fﬁ& |4 ghuet 2 vhehh 2 Qdgola] AAR 2
a - rliability g2 o] ghelr}Ao] 3K E9]e-S =3t} o]oﬂ
(CD 0.915 0.918 0.934 | 0.704 g5k A= (Table 5)ellA] 2l 2= gic}
(CP) 0.97 0.97 0.978 | 0.918
(HR) 0.877 0.898 091 | 0671 i
(BA) | 0861 | 0873 | 0896 | 0591 4.5 Tx28 3 Iz
(RQ) 0.931 0.934 0.944 | 0.677
(BL) 0.751 0.779 0.842 0.575 451 SYUETHO[AZS

(CD 0.936 0.938 0.949 0.727

(S 0.854 0.875 0.901 0.695 Fdu H 72 (Common Method Bias, CMB)
(E) 0.839 0.861 0.902 0.755 o]zl W42 =A5ly] g AR AL F3E0] wE
(©) 0.908 0.909 0.956 0.916 S Bl =4 ]Hq,] g wi otz el

(So) 0.887 | 0893 | 0946 | 0898
R) 078 | 0.717 | 0862 | 0758 )
(BD) 0.889 0.891 0918 | 0.693 Bl ﬂf L5

5] Sl A % HJ”S"]E‘r. L=
]

ARk vheA A Sk

B A BAS gelTe] mFyalE: gt sf=ro] %"Eﬂ"# A7 A o A3 Ao (bias)7F 2
(AVE) 4255 vlasto] eppid e Agspewp  Ohs 2 SRk me] & ol i 7hest o
MeRa, RAE 2 ARAGL Fesg ues ap 2 BHE NS} < el A S rejsta
ol9] Aol g Helshznl Solsket. w, AL FURRAAATE ARsisn

F% WA AL A}

A vk W5 ko] Aok FERAA et

ot A8 ojught) H B )Rl FEy AP el WS vlashA =, EaaY gt
W HAVE)S] A2 gto] 0.7 o golofop spoj  Method®] ARAT ke xfel b7 A=AT
(Gefen et al.. 2005), L gro] thZ 2Ql5e] Alat| 2 AR gre] WarEt dopi 079 TheAdel

Jrhs A& evlstel, 1 gro] 20 vehdrbd Fo

S ghueh 27 S olok BigAle] Hud nygow =
A9 ici(Fornell et al., 1981). £ 49 A= HPele] 7sdo] soriths ZE IRt Wilson
Aol uml JFHAEE(AVE) 3t % 0.7 ooz t al.. 2007).

(Table 6) Confirmatory Factor Analysis: Discriminatory Feasibility

variable| 1 2 3 4 5 6 7 8 9 10 11 12 13

©) |0.957
(S) 10.472 |0.834
(So) [0.16 |0.151 |0.948
(R) |0.222 |0.274 |0.072 | 0.871
(BA) |0.358 | 0.409 | 0.283 | 0.096 | 0.768"
(RQ) |0.319 | 0.346 | 0.252 | 0.168 | 0.642 | 0.823
L) |0.349 | 0.425 | 0.251 | 0.202 | 0.507 | 0.606 | 0.758"
(E) [0.33 [0.354 |0.345 | 0.209 | 0.52 | 0.606 | 0.553 | 0.869
(HR) |0.243 |0.251 |0.258 | 0.136 | 0.575 | 0.62 | 0.463 | 0.417 | 0.819"
(CD |0.226 |0.203 [0.33 |0.138 | 0.524 | 0.635 | 0.437 | 0.427 | 0.542 | 0.839
(CP) |0.261 |0.25 |0.222 |0.151 | 0.502 | 0.684 | 0.429 | 0.472 | 0.612 | 0.625 | 0.958"
) | 0.516 | 0.47 |0.313 | 0.295 | 0.562 | 0.626 | 0.584 | 0.621 | 0.446 | 0.435 | 0.484 | 0.832
D) |0.307 |0.382 [0.313 |0.281 |036 |056 |0573 |0613 |0.348 | 0.415 | 0.456 | 0.652 | 0.852
)

w2 7b g FATE H(AVE)Y] Al 29l
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B A7 FEd RS A9E AHEta sl= Method AEZA4& -0.001, 4 A= 7k 0.007
(Table 7)& Awjxml olFr3e] a9F3 H2A 2 vy}, 2 Ays Sdupgde]e] shsAlE v
o] HFe 0.836, EAMEE e 0.709134 T S AAlRk
(Table 7 Common Method Bias
Variable Question Substruct.u%“al Path |Variance Description Method. Variance Description
Coefficient Value Path Coefficient Value
ClI1 0.874" 0.763876 0.015 0.000225
CI2 0.82" 0.6724 -0.009 0.000081
Inffallsl‘ni}g;:itre C13 0853 0.727609 0.015 0.000225
1 Cl4 0.849 0.720801 -0.02 0.0004
CI5 0.825 0.680625 0.033 0.001089
Cl6 0.812° 0.659344 -0.039 0.001521
CP1 0.943" 0.889249 0.012 0.000144
gi}gﬁ ) 0,999 0.998001 ~0.037 0.001369
(CP) CP3 0.958 0.917764 -0.004 0.000016
CP4 0.933 0.870489 0.029 0.000841
HR1 0.8417 0.707281 0.048 0.002304
Human HR2 0.849" 0.720801 -0.191 0.036481
Resources HR3 0.865 0.748225 -0.088 0.007744
(HR) HR4 0.804 0.646416 0.04 0.0016
HR5 0.767 0.588289 0.137 0.018769
BAl 0.756 0.571536 0.096 0.009216
BA2 0.861 0.741321 -0.067 0.004489
sz;ir;iss BA3 0‘834:: 0.695556 -0.076 0.005776
(BA) BA4 0.693 0.480249 0.037 0.001369
BA5 0.62 0.3844 0.181 0.032761
BA6 0.863 0.744769 -0.194 0.037636
RQ3 09117 0.829921 -0.104 0.010816
RQ5 0.828" 0.685584 0.012 0.000144
_ RQ6 0.925 " 0.855625 -0.049 0.002401
%ﬁjﬁ;’fy‘i RQ1 0.788" 0.620944 0.082 0.006724
RQ) RQ4 0.799 0.638401 0.065 0.004225
RQ7 0.902 0.813604 -0.082 0.006724
RQ2 0.701" 0.491401 0.043 0.001849
RQ8 0.717 0.514089 0.035 0.001225
BL1 0632 0.399424 0.219 0.047961
Brand Loyalty BL2 0.697 0.485809 -0.108 0.011664
(BL) BL3 0.926 0.857476 -0.121 0.014641
BL5 0.784 0.614656 -0.017 0.000289
ClI1 0.663 0.439569 0.084 0.007056
CI2 0.849 0.720801 -0.031 0.000961
City CI3 0.749" 0.561001 0.133 0.017689
Innovativeness Cl4 0.905 0.819025 -0.042 0.001764
(CD Cl5 0.981 0.962361 -0.086 0.007396
Cl6 0.956 0.913936 -0.071 0.005041
C17 0.839" 0.703921 0.027 0.000729
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(Table 7> Common Method Bias(Continued)

Variable Question Substruct}n."al Path |Variance Description Metho.d. Variance Description
Coefficient Value Path Coefficient Value
S1 0.791" 0.625681 0.022 0.000484
Sincerity 82 0.875 0.765625 -0.046 0.002116
(S) 83 0.824" 0.678976 0.102 0.010404
S4 0.849 " 0.720801 -0.087 0.007569
. El 0.945" 0.893025 -0.142 0.020164
EXC]}ET‘” £2 0.801" 0.641601 0.087 0.007569
E4 0.873" 0.762129 0.041 0.001681
C1 0.935" 0.874225 -0.016 0.000256
Com‘(’g;ence 2 0.948 0.898704 -0.072 0.005184
C3 0.554 0.306916 0.127 0.016129
Sophistication Sol 0.956 0.913936 -0.022 0.000484
(So) So02 0.947 0.8836 0.022 0.000484
R1 0.876 0.767376 -0.029 0.000841
Ruggedness(R)

R2 0.868 0.753424 0.028 0.000784
WM1 0.951" 0.904401 -0.138 0.019044
Behavior WM2 0.839" 0.703921 0.024 0.000576
Intention WM3 0.715 0.511225 0.161 0.025921
(BD RV1 0.848" 0.719104 -0.066 0.004356
RV2 0.811" 0.657721 0.012 0.000144
A 0.836779661 0.709134576 -0.00144067797 0.00741601695

p < 0.05. “p < 001 "p < 0.001.

452 7184- Ant A B LEAER J|He] hd TE Ee
10003] 5 ukEste] EAo] A= olet. A%<l 7}
& A7 weEA A adle] mANAE A 4734 A= (Figure 2), (Table 8)%} 2t}
EAHAA aela Bals R A 4t = A7 AT LA §A 2gle] TABME AL,
ABAE AAF BAHAA BAlE AfAe] AFu EAFEAA, BAle Ao B fon|gh oS 0|
I AL PFo el oW S viA=A] A 23 9Jgltl. EAHAAL mA BN 2JAb HEL
Hokr} =g v A frolgt dgE 713 o, BAR
B odTelA A 2ye FAstAt Smart e 2kl B A 94 HEewel goju|gt
PLS 3.0& AR8-38te] 71 A%e] o] Foixien, 4 AgFAA 7} 918-S Jehla 9}
Z2AG} FRARY] §oAL Hrlslusa LEAE o] 2A] F3EA A 9glo] EABHA;NE A4 &
= (Bootstrap) 71%e] AH-=%lct. Smart PLS # AEAA Bale Rl ZAAQ oIgks Tt
AN A7 H 28t == sle] HAfel7] whEel A 7 1,23 & AdE ek wdk EASHAN S EAH
F= Ape A o, T Statistics(T 4174 A Ak, PEojw, nale Aol H(+)9] FFe
el BEASE tAZ}H (Chin, 1999). 47|14} T WA= 7 4.5 65 A=l A HAE 2}
gel 1.96 oliel 7% p<0.05, 2.33 o]elzhd Ak Bale AHA el el FAA QL deE vtk
p{0.01, 2.58 ¢]4e] =" p(0.0012 A Z2| 2|4 = 7Md 7.8 A AElEle] BE spde] A=l S
< ZA 8" Tenenhaus et al., 2005). we} galdk 4 9l}
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0.601
(36.3655~

0.345
(26.872)""

0.198
(16.227)""

0.295

0.272 4.931)"

0.641
0.449 (15.946)™"
7.850)"

(5.995)™ 0.421
0.480 0.261 (35.175)™
Cultural City (9.153)™ (3.669)
Formation Factors
0.65

(4.250)™

(47.334)™
0.289 0.357
(5.303)""
0.472 0.129
(15.211)"° 4.778)"
—>  ay
rrrrrrrrrrrrrrr | SR
#p<0.05, “p<0.01, “p<0.001
<Figure 2) Hypothesis Test Result
Table 8> Hypothesis Test Result
research path 0 M STDEV T Statistics P value
CCFF-CBE 0.641 0.643 0.04 15.946 (0.000)"
CCFF-CI 0.480 0.482 0.052 9.153 (0.000)""
CCFF-BP 0.289 0.290 0.068 4.250 (0.000)"
CI-CBE 0.272 0.272 0.045 5.995 (0.000)"
CI-BI 0.261 0.267 0.071 3.669 (0.000)"
CI-BP 0.477 0.480 0.062 7.705 (0.000)"
CBE-BI 0.295 0.294 0.060 4.931 (0.000)"
BP-BI 0.357 0.353 0.067 5.303 (0.000)”
453 o750t 2A tgo g 34 A 2913 5ok Ale]e] =
AFANE 38 v Este gelEglon 3
:% A7 R AAR =ARNE A = H4 Q93 mABANE A 28] Hals AL o)
AN, Bale Af Aol tste] b v Es} S Aohe EARAMY] Ry BB wasts Belx
A zalglom o] E 93 Smart PLS 3.09] +E~E o}, o}ge] 3lwa] 4 2l AEewe] uA W
) 719e] AHEESITE Smart PLSw 2 E3E 20l Bele A A B uans 89)ge el
AR A Hasteg FEAENNS TR g ger HEA P4 23 FFIE Al
HEZ 22 Feld 4 glhe HAglAo] A3 o7 el BAIHAA wAHaE 2P Bale )4

4 Ao PR AR AL Al B o ot 23 g T F) e 21Tl

£

ABPE Apabe] i EvRs e e 9le el AR A ESE B R a9
o o] F Zalwel FIEA] A 29ly) FEm el 25 t}e (Table 9), (Table 10), (Table 11),
gProjre] X BAL FoAde] salEglonz ¥ (Table 12), (Table 13, (Table 14)Z E3j &<l

* b 9es dehia glek, @ % gl
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(Table 9> CBE's Mediating Effect

research path 0 M STDEV T Statistics P value
CCFF-BI 0.540 0.545 0.0453 12.069 (0.000)"
CCFF-CBE 0.641 0.643 0.04 15.946 (0.000)"
CCFF-CBE-BI 0.189 0.19 0.042 4.507 (0.000)"

p<0.05, “p<0.01, "p<0.001.

{Table 10 BP's Mediating Effect

research path 0 M STDEV T Statistics P value
CCFF-BI 0.540 0.545 0.0453 12.069 (0.000)
CCFF-BP 0.357 0.353 0.067 5.303 (0.000)"
CCFF-BP-BI 0.103 0.102 0.031 3.352 (0.000)"

“p<0.05, “p<0.01, “p<0.001.
(Table 11> CI's First Mediating Effect

research path 0 M STDEV T Statistics P value
CCFF-BI 0.540 0.545 0.0453 12.069 (0.000)
CCFF~C1 0.480 0.482 0.052 9.153 (0.000) "
CCFF-CI-BI 0.125 0.129 0.038 3.294 (0.000)

p<0.05, “p<0.01, "p<0.001.

(Table 12> Cl's Second Mediating Effect

research path O M STDEV T Statistics P value
CCFF-CBE 0.641 0.643 0.04 15.946 (0.000)"
CCFF-CI 0.480 0.482 0.052 9.153 (0.000)"
CCFF-CI-CBE 0.131 0.131 0.029 4.552 (0.000) "

p<0.05, “p<0.01, "p<0.001.

(Table 13) CI's Third Mediating Effect

research path ) M STDEV T Statistics P value
CCFF-BP 0.289 0.29 0.068 4.25 (0.000)***
CCFF-BP 0.4717 0.48 0.062 7.705 (0.000)***
CCFF-CI-BP 0.229 0.232 0.043 5.385 (0.000)***

"p<0.05, "p<0.01, “"p<0.001.
<Table 14> Sequential Mediating Effect

research path O M STDEV T Statistics P value
CCFF-BI 0.540 0.545 0.0453 12.069 (0.000)"
CCFF-CI-CBE 0.131 0.131 0.029 4.552 (0.000)"
CCFF-CI-BP 0.229 0.232 0.043 5.385 (0.000)"
CCFF-CBE-BI 0.189 0.19 0.042 4.507 (0.000)"
CCFF-BP-BI 0.103 0.102 0.031 3.352 (0.000)"
CCFF-CI-CBE-BI 0.039 0.038 0.011 3.518 (0.000)"
CCFF-CI-BP-BI 0.082 0.081 0.02 4.146 (0.000)"

p<0.05, “p<0.01, "p<0.001.
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