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Abstract

The study aimed to investigate the factors influencing genderless fashion preferences.
The questionnaires were collected from men and women participants aged 20 to 49
living in Seoul City and Gyeonggi Province. Data analysis involved factor analysis,
t-test, ANOVA, and regression analysis. The findings revealed that genderless fashion
preference comprised four factors, namely individuality pursuit, deviation from norms,
fashion pursuit, and social recognition pursuit. Self-esteem encompassed two factors
positive self-esteem, and negative self-esteem. while sociocultural attitude toward
appearance consisted internalization, and awareness. Second, positive self-esteem
significantly influenced individuality pursuit and deviation from norms in genderless
preference factors. Third, sociocultural attitude toward appearance had a significant
effect on genderless fashion preference, with awareness particularly exerting a signifi-
cant effect on individuality pursuit, fashion pursuit, and social recognition pursuit.
Fourth, genderless fashion preferences exhibited differences based on gender role
identity in factors such as individual pursuit, norm avoidance, and trend pursuit.
Lastly, demographic characteristics such as age, education, occupation, and monthly
income revealed significant differences in genderless fashion preferences. From the
results of the study, it was found that consumers perceived individuality pursuit,
fashion pursuit, and social recognition pursuit as important influencing factors of
genderless fashion preferences. In addition, it is necessary to create an independent
brand identity by developing various items to express consumers’ individuality, differ-
entiated brand concepts from other brands, and store displays.
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I. Introduction

: AL

Hopoll M = U=t BT o4 #dlo] F
23 8A49Y sfHoA= AEHQA Z9TY wstet
WA RS b Hol BEAAG $TEIol el
o2 QAspAAel Sl 510 59 ol 53
o} 53] 2047] 34 2A 3‘3‘4 2 dol| gt o]
A ALY siAer 2S4S}, e, HuUE
(fominismyS] 54 18D ol AT D
of & WIS F9it} o2 g Lo AHgd
g3 AT oA F=dor Hi Aol o}
Yt ARAs] SYHe 0w He A4
492 WIislz, o) Ase e HAL
M= E3tHog Fojd G g9 4 1A-®
Yoz Yol Af2e BA g THAY]
=8 =2 FAUtK(Yoo, 2007).

Horgr wale] et e 49 B @A) B
S AL G HERAY Aandrogynus), FE
ZA A (metrosexual) D T Z A=A (crosssexual)
Sog oloja, HAF ATl dis) A5HU F=
Ngo] ofd =97 fgo g B A EA(gender-
less) BjAH 0= LehbA Het. o]of wat Ay SAd
ol gt A= FET SV EolA Hed diE
YA A (uni-sex) Ti= RAEZ AL, A Anf
Aol sl njgy EFCE A g A(Chung, Yim,
& Suh, 2018; Park, 2019)3} =9 A 279
24S 5% 295 543 RAY 543 BHIE
& E(Jang, 2015; Kim, 2016; Yoo, 2007) & HEZA]
Lo THONA AR P52 =AeE A (Hong,
2013; Nam, 2009; Nam, 2010) 5°| FF& 0|21 Q]
o AT A et A7 EE AFET YA
A YA Aol gigt u|shd J-L(Chung et al., 2018;
Park, 2019)9} A& AR o] et 25 £4%
&17-(Kim, 2016; Yoo, 2007) o] tjEEo|c}. 57
ok 2147 doimjAde] 598 559 A AmMo
e 4% A olsfel]l AaNE A5 AT
7t Bagh Agolng & AolA: Sisidel=
& HIE HoF = Ao gk AF

Y A= 2ol B

-

A7 24 2ojel7

A AFE FPoAL Ptk wEh 2 A= g
Lol digt &BlR} HEE olshsty] A Al
glaud Aol digh sheAkedol s dobka, Al
HEamfid o] g2 vAle 89092 AT
A A A 88k AHAE2] 4ol ditt
7123 A=E ASStLAR St

[I. Review of Literature

1. Genderless

A Qlzio] Hold WRE b A
(sex)Th= FREE Aoz, "9 1] AAFQI 2ol
7} ol 4Tt FAS ol BBkt BUS A% stn
St AR 0T G, gk w o

_?__]—O] 11— X ]/Kg [e:ke13 71—7(—] Eﬂ ZE}Eo]L]- 7} 7H?lo]

1=

ELEI:

A2 oo F S WIS ASE 71
o, ol 7jold AHPAL oJuFHWood, 2000/
2006). A9 9f ]% H= 22 (androgyny) 2] 71'g
o2 HE F=E WA E(vender zanden) A
S2AUS U 489 0] 9L Bo] A
3 g Qlol ZiRIe=A 17 e HA9] 2
o 7i5 Gl e EHSES ASS S
71202 Al ch(Kim, Jekal, & Lee, 2010).
204171 o]F At EAZ Qg AL Tttt
A Uebd=dl FYA 2 S (unisex look), H=EZAYH
AE(androgynous look), A& AZ(genderless look)
Sol dEAQ Aolth. FUHAT AR oz
H 382, gy o] gleolt o' {4
ARO 1,].15] zg Alﬂ"”i o]/lég] TEH o]—o]Eé]
BRI BAOE o] AolT Aslol S5}
A FATH= oJu|E Y x3tch(Hahn & Kim, 2012).
h=%=1 ;(]1;]/\1— 14-/\4/\4_,,]- oqxbﬂo] _,_g]-E]‘— ;(]-TI_E
A4E 7He7H, PEZAYARL o FEo]
S0 42 BANAY WARO] OB E4E
AT RN A 1FTEE SHAAA Aol FH4
olete g ERAZ, ol H4T} o] B4
& WAt} Arelnz RUAse AEstELty ¥
4= Qltk(Hong & Joo, 2020). AT A= 1990 o]
HolBHA FAMoE JEg AYE Folz TR
3 ACNA TpgEol SolzA o] 7ol

e, FHH Ol & AUT UL WA, IR

B oox Mo 12 _% Mo 1= rir

|~ oo
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g gtz Jga) A, P=S Holx] Ll AH A
AFZAA 1A} sHe Fio] HAGITHPark & Um,
2017). 7]& sjAo] 7iQle] HAE Aeks AT
gEotA ste ACIMTEH AFRHH Aies 4
of digt EA7E AA7E YlolA AH4ls ofd FEE
T LA g Aog B 5 Qltk(Lee, 2018).
A AsfAe] AEAeFol gt 54 A+ &

Be 9o ABATE AW b L W FE Ho

% 4+ 9t gAY AdsTe de
of %ﬂ% 214 5}9} o] 4] Wik, Prof chop
o, 9%, A1) st 5 5744 8o A
stk o] & gl Uie ALK o4l B
718 Sz Qs oJ4e] AFTEe] F7HA B3
o] SRRl Holutd A YA 0|2
3] S Am} o] B XA H,
A HEee oluAo] gio] AEHt olgul] T
S WSk ATk Shick ER olel it AR oA
Hng 5o 4ol s olue B A%
o Z745A STk SHh. Lee(2009)2] AL
A dESAGA@AC] o) eol ekl Wk
olele] s el s e 43,
AuojA e, 4ol dERyETl 23 5
= Awsgc, = 240 a9 Aoeye) val
wje} of hAIzte] Z7kstal eolmekelo] Mate
A e 7120 Rofslo] el ARjael Hejo] 4
% o 429300, 0|2 Qs) omeo] St
WA )9 /12 Wtk JATHslE 3L
w207 ok S ER MERAGYH ol
IR S B 2045 WA F71E 414
2 AT, AHAlo] AT oA 9lmrlzel 74,
IS Aol Bl AR A2 G
A PR dehue] o 5L ANIL B
ZAo] AReLMo g HAQHYH EEFS _%_
ek Sl9lch Hong2013)9] Aol HE WER

%9 @Yol sl AW AYFT, F9T, 4]
ARG A4 L IFAFHEL 44 AUo= MY
stoich. AT AT HERZAHY o] £24E

=

p

¢

Jﬁ—u _|>4

ZpAlato] w4 2aFo] saisto] x}Alo] HE 3= AE}
A 2 L glon, HERMSRA 2 digo] o
A4 HFe 7Hd Alo] obd 44 HEF 2] wE
NHEFOE Hofof gyl Yt

Kim(2010)9] QoAM= A2 A @42 A
212 aQl3t A8 - £3514 8102 o] AuEgt
I, A 9902 TS S AFIESH Al
T2 s BEsHA A4 NdolA A 34 A
o] /9] 7igel =d=o] BT g8 FEE
te E4e AFste Zo] ddl AHE] oAl
AFoE Q47| fzolztal sttt AHS] - Z3H4
Q102 = Fho|ZAErY WHote}t ggn|o] W3}, of
FUAY IS EA=T, FE5T A 48T <IH
o Bgow oo thpet Bkl AEshAA 74
B WP ek A8zl FEEA A4
TS Yo 24 W) ek
stsic
Oetoj0(2016)% A=y Alo}9] 18~274|9] AR|AES
dido s A Asjie] it Qd4e ATt 23
oA AHAFES AT Aufjo] s HlwA 37E4
Ql QA 7HAAL glom A A oF Fuf A, Hzt
AL 70% F= 1oty I g2 2 979 75
1Tt sttt ol @A Aol Ut = HA
A A4l & rESHA FE3thal 4267 g
9] AAE sl AcHAvj o] Higt Aert
R, of2® AHAF oA AYAsde £
do] oF Pl Huk obyzt AT ] Aok gfufjo] ]
G AHAS Agslels 870 Edolda s
c}. Fajria(2022) AEO] A A hA](genderless
danshi, TAl= HdS 7H1R) @43 G2 A G
B3 Ao B Fdso] Arjels BAS 4
@ olft A T A=, Ao WET Jagl
LS AT S Sl &) IE AR O
psha IOl o ol WolEeld 4 Sirke 9
F dEoletn sisich. Ee olS L 4 o olg £
vlo] AFAQl g3Fo] Ukl SHATE. Yan and Han
(2022)9] s efo] m AEko] et AT AT <)
Ao Tt Zolof] Higt Ao A= o] dH “H/H_—r‘
RS A IHFAHEE AT A AR o] of
3 &2 TS UEAL, &E1F fAFTAE o
A ERggne we ~zoz Uehita st

rlr m

2
ye 7
=

m9 o
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2 & = A skglt) oo APATt
HE 23 AhEAdel ajle F2 44T
AL S, FETe], R, A7, B

2. Gender role Identity

AP A dol=t o F3HE oA | 7Rlo]
St (genden)ol] S L Ao VdiH= E4
2, 97883 o440l dis) AelEets e vt
Skal ojES AYdd ol SAAE o] EAFE QL
w3t & YFE " th(Huh, 2017). @54 A
g AZle] 24 HstE W2 ofgEo] AR X
SHAA ALS] oA 2] HAd T o] Aot A9
o] HM3}E| I QlZof we} Figol= ool A o
Aol A ABlH & 2= E4% Wt}
TH(Y.-J. Lee, 2007).

BASEA Gl e AFH AFe= FE AT
Al/goll I QEEF oIy JEHAZ Lo n]F|
Fol digt A47F REolAa AHEAT S
3 A2 AuEw A2AuAc EZG
JzaAGAY BAY JRATE L Iu
of Tt AFE YERFAL U WA 20~30
AT oS R & FAuAY o443
Foll T3 ATH(H. J. Lee, 2007)0l14 = A HA
 F8e AFEAA 40wt EAT 29, 94
o] A% A9 s 5, A}, 4B+ Y SolA
¥4, vlet A B7t F4d, A48 AR
o} zo] YEIGT o4 E3F AR} ISFE0] B
5 G487 F/d/d0] wol UehETaL sttt o]
= A2 AU 49T g golA gusta ol
on o9 w5713 = gt A& S7Ht
Y oauste] JF2 Frhu Stk AYER
L oolge ARA, R, GAHA 4T 1T
g 27t dehta ARNEE o) gt 2RAR

%

oA AEHA 9T WIS Isdhe Ao

O M 2 oo [o b

==

ok

W e,

o
of

£ Mo ol ox

Arelaid A5 G vxE 20l

e

3 A7 a3l

Uebtth 9880 wE G o445
F 802 AL Y Jddol /B2, ALET
£ S8 AAFOoZH FH o 7
shte] @A wolElittal Bttt o442 ¢
38 AdolAE |33, 88N E
T, 49T old, AGYATFE Fa5HA QU4st
£ Ao& Yeht vjxsd 49T ZAA Hdddo
duj 9] A SHATFS FHELR] Al 4
o@go = QIAstal et skgich 12 ER
Aol Yebd o st AltjHsto] o2 f-Pd4t
I} JHYFFELO R WokEol 1 S-S & 4 AT

Nam(2009)2 F=E@X Gof| AFSH= 2049014 49
AI7EA 9] G ARIAE HdeR AT YA g1} 2
2RI Ao g AFst A, FE4 Aol
M Ee A0E YEYT A5 ATl
373 Aol 71 A Uehstial skt 49 4
Aol T2 HgAnRe] ARAMGY AHlE oy
A AaE 44 o] fodt dFE vzt
slglon ol AZ o1 AFHZHQl dAZ EXI}
ERQIS wiefotal QP8-S Aot AgH EAHS o
A 7H AH|RFEC] ARAAMGA AH|PEH | o &
FHAES ougital skt

Nam(2010)2] 49T HA|Jof| tE HEZAHF
AH]of] AFoAs G HYolA HEZAFY
H] 3ol A Uetth. 59 HERA Y 4]
w43} o)mof gt FHagko] opbd Aol gt Tt
g THo|y, Ay ERCE wolEol:g 37
ol1, AAL FAARCE HFSH= AFPo|ug WE
2AGY AHls GAEY 4] JFo] o gstE it
I K gt Asfo] RhEbshe Aol sheitt

Huh(2017)9] gh=t @ofjsfj A} Ao 7pa]go] #gt
ATod = A A 7HES $8ot= J7Y
Aeolle AEA ¥ E5F FaAeY A AF
A FPoAE ABH oA E FRARITHL
o} T o] At Q14 B9 HLole A7F5A
7FA| o] gtarsiA ERQle] Bt AMSA
A|5HA] Fa1 WIS PHAEFYS ok, A
Al AlY 7| #E ARoH= Aol AHEA
m2= Ao £4A HeE Holx /T =&
T A4S SaAI5t] EdL S AEMYS S350t
I 5hqinh. whEhA AT 7R o] whet s AER o]

£

- =

ok

£ ot of 3o

oX

O:

d|

d

d

0r B e

O

flo oo

oo A 10 O R

=
S

H
=
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o Hol7k 9182 & 4= Uitk oAke.
Aol e HYATE A 2 29t 4
SR wet A9 ol4st A, HEZA:
9 g8 AdZe] 5o x]- 17} 2

b 2 ApolAs ARl tet A
o A B Aol SHeA] ArslEA Sk

o HsAge
B

3. Self-esteem

AolE ol AN OR AgHEo] A4S 5
oup S4o] ufel AYT gl Aziolut Wk, 7
g 71HE sk gl A7 A4l 71Ol
ol FAAO|AY XA A9l Hrlolw Hraty T 5
ATH(Jung, 2018). Alok= &3 £oAf Aokg LA &
£ A9 Fog AALS AL HHe =gt

00‘

=

o 1 %9 4TAge] TAE 7] tEo], Koh
a5 ARA7 ohfet A% Eo] FAHebT B4

i)

Aol= W&, Q& 9Ql P52 AAsH= =3t Alg
Z EAo] FEth(Song, 2013). TS W7} 714 dtkal
SHAISHE o] B5 B2 Aol E4S} BalE 54
o $248 FogtH(Cho, 2017). kA 7H3lo] &}
Alof| gl 712 Lk 71X g 7HE ApopEFtolet
ah, xAlo] e FAHo T £ L Aok EAS 7
A AASE Fe AJolEsde A At §
B9 Lo} A28 ol gt AR ol she Y
o] tk(Hwang, 2007).
Woo(2017) Aof7to] wpe ojEzose
AolEg o] £e4E BFTH S AEHY 7]
SART AH (9 HEHE 98 &
olRg B4 A84 AYS YRl & glow Ang
9] Qro|x TAlo] &=} 5}9tl Kim, Seo, and
Lee(2017)= ApotEF o] Wordas Aag YHst
H ol ejrof digt 7HA] 7lEL Al BlaLst
HA Qo] tigt ARS|EeH Hi s WHSHE o
3! ST Moon and Y00(2003)9] oA = &2
AolEE7S 7 gL ZAl7to] stk —ﬁ’—i‘)‘—%
Awstua} st 8317} 748 98sts oE.g o
g WA Zgste] A7tee EEPTL OPS?E«EP.
Shin and Koh(2020)+= At ] AWjHAH]|AE2] 27|
o] x|} Adof| T3t Aol A T=o) AH A
SHAES 25 S AoHdE ®ASHH EF Aot
&& AXSLA St FA9 &= AYAHA

d

—5‘]—2 e

)
(o)

AEte olalshs B 2T 2910 283
stoich. whebd 2 @polAlE AotEEio] A
234 sl o IS vALAF Yol
Aot A2 A5 duge A
14 e,

4. Sociocultural attitude toward appearance
QHof et AFSlEStA Eldt W7t &3 AKSl o)
Qo] tigt T E I AFSES] tiet 7SS
9Ju]sl= Z O & Heinberg, Thompson, and Stormer
(1995)0 oJsfi 7HdsE Qjuo] gt ASlESE =
AA T st & 7HA] gRleg FAEH o]
AA 1S 1 ALS] S o] 2Rl Qmof thgt AL3
1370 584 AAsH: AL ofulstH HHst
2012 9jmo] A8 7|z uet AAle] AAE B
7¥stet] AHEEE 7182 A THKIm et al., 2017).
Kim, Lee, and Chung(2001)2 2]&o] tfjst A&
3H "Hiee BTl IFE nAH, A4l o]
S AAo|aL A4l FHfjoll et Aol gon AR3
Ho% 27t AL FANE UNVS %8 B
o AAE ] e Hoa gt
1! 319} Lee, Chung, and Ahn(2015)9] o] A=
Qmof i3t ABESHA HE F WHI =275
RAHETF 1, A o] F2F qEBHETL
SOkl sHQiet. ol ZHAke] ZiAdol Aol whet oy
Au|tjo]9] JiFE Wol Wotd ASESHY =7t
HokE Zlo=m & 4 qlom Fa 11 gl At
Zolzt 5t Kim et al.(2017)> 2] 5of High AL
w3H4 B&rt WHstE T oo tiet ALSlA S8
AL QlA5tH T4E Y HskE o]AME QHof tigh
7HA] 71082 A v I Y A ApolEFol
ofA|= FAZQl B77F dehdthal stqith. 53] o
A iehy ol e YuE 7HE PFEol w2 T9E
HASE G2 st nte] zpolE Uehdoial sk3l
Th Nam(2010)2 Qo] thet ARSEstd He7t 5
BALrE HERAFGY AHGFo] A UE ¢
ol gt AR e M ERARAGT =
< FFYS 7HITAL skt ERE E/do] o145t
HA LRt 4H] 9] o] ofd AHjALS]9] 9E F
Al F27F HH9E A= A0l ARRA 8
oA A1) AL Aot ALRlA 4Eo =

2o e

NL
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6 Agamd Hdoo] g

2 F8sto] AU BYSHe AvEolL e
o}, ol4w} o] A B Az 9mo] tiat Alsles)
A4 Pt Aold AHaT7et Beiso] AYsAAY
Q) vERARAAN] GRS VXL Ao ekt
v ol vlEzAr@Ao] YAo] olgshEo] 1t
B amjelEtis o $4 27t o Az
£ fAAYeI™ A4l RS 7197 et 4
o AT 4 U2 HolRc tehd & o
T ML Aokeg o] AL A Asole ofE
AL TAEAS Lok G

. Research Method

1. Research questions

2 AFoA= A A o] ¥ mA=
8219]| thsf LoRFo =N A AnHof ek 404
AYelE olsfsh] AT AFH ATE S

2 A7 A+EAE e Zoh

ATEAL Al A A5, AolEFT %
2o g AIEsHE B9 B9l
AL opet.

AFRAL: AoteZro] Ao 2mA Az vl
At YL Lolick

QFEA: 2@ et A2 st A
2o AE0) BlAE G Gohie.

AT EA: LAY A Al A
59] Hol olct.

AFRAS: AFFATE 4o mE A el L)
R HZY olS oprict.

2, Definition of variables and measurement
AT5PL T SHETE HPATE Fof A
Haud Ao 89S FE5he Bo] Zagtd],
Aol 2 A5o] SH9IRHe] thet APATE u)
F3 AAo|nE AGEAALQ] HEZA AL 1
EsdRY, IRA84Y W AYATE FuE
o

slo] 2HETE TSR BYRETY

oju]
3 WAL lohal ddEE B &% & A3
oA 075 WABH] A5l Ast HEZE 599t

wAgolT

WA B AL 24 - et ARl
FHE A AY A%, AolEFd, dwe] g
FolEshe Hw o IR 2el3 A7EAt
49l 4oz At

S

1) Genderless fashion preference
Agasd Ae gl FotHr] {8 4
9] o gshdF 87l 2747 H. J. Lee(2007)2]
2723} Hong(2013)9]
AT, MERA A QQuEye| 5o et A A

2 o Lee2009)9) A7E FU SHeirh. SHEGS
F08F0E 44 ¥ 58 2AE HE0E-S 1
24 rb-sA-The DYh)E 23T Al
2 el He 5 BAS] i) AR AY A
ZAAAEAA A 2@ et Ade 4
SHI WA NS AN} 2HFE PAAA

st

2) Self-esteem

ApotEF a2 £45H7] AI3iA= Rosenberg(1965)
o] =FE Wk Choi(2010)9] A2} Jung(2018)2]
ATE BigoR ATAL £4 HAAGO, B 10
232 59 dPE HE0F-0S 134 b5
=g 1Y) SHsioct

3) Sociocultural attitude toward appearance

Qmof diet ARSlESHA HiEo] dubAl SH=
T2+ SATAQ(sociocultural attitudes towards appea-
rance questionnaire)(Heinberg et al., 1995)& F& A}
&t R Hgt AeA T84S X[ <
Al(awareness) 8213} 1 7|&S 4859 A4l of
Stg7171&0 2 sH= Y 3Kinternalization) 8210 2
o|FojHt}. B AFoAE SATAQ(Heinberg et al.,
1995)9} Nam(2010)9] 72 ujgto g 77} 4
4 BASGom B 10892 54 YAE HE(1=
o A ghrh-sE=he Igeh)m Sgshect

4) Gender role identity

2 Aol ML Bem(1974)9] 4AT=HHE (bem
sex role inventory: BSR))E = Ao 9tA -4
St Jung(1990)9] =% A9 AAKKorean sex role
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inventory: KSRI)?} Woo0(2017)9] A+ E3&

4 - Hstel F 20292 485t KsR1S] 4]
S Jung(1990)9] At SollA BHg/dS 1Ak
S Y X &2 H(median split procedure)S AHETIHE=
o, ol AA SEA Ae] G4, o84 HeE9
_(;5(_0]—%}]\-.9_ Zﬂi —6‘]_0:1 7¢ 7HO]9,] 14-/\‘]/%] 01}6]/\'] X—]/\
7F olHth 2R F2AE 7HA U Jdo R 2R
Sh= H“”"]EP- SHAIRE 2 Aol A= A E5E
A= A84 A9 ddd} Bjded 49T d
o 5 Jdog hro] AuESkE o foulgt A
7t UEgoER F Jgo g Uiro] £A51q &
14-/(1_0,] 14-/%]/\-] Xh:]—jq_ 0:1/%_0,] OfI/Ké/KéX]E]-— :]ll;o]—/\]
AEA g Aekoz s wael ol 4d
wah ojge) YN, By 49 PP
EPAA NAEH HARYToR PRt

rIo nZi >

_ﬁLJ

rulo

3. Sampling and data analysis

B A7) 2AGL Ag L SR AFeE
20~40th H/d7} of o2, o] A= ARRIEO]
7 Bol o]FojR= Aldie|Bng AT FAE
43t AolEE, el tiet AslRata g o
3t 01A|7} Bl w A & Ho]QS Aoz AI=ESY] u
Roth. 42AFE He D SEd Ao4 omet
olo g ZYstF o 2022¢ 8 204K E 8 304
THA] A QYSERIL & 4005 S0l ST & 42
BE A Q3 & 35850 HEA|S SPSS 21.0 T2
AL olgsto] LAsHSIL

A g iAS A gand A5t AlokEsat, o5
of that AslRaH ) SHoRY BAL 95 &
AEH3} A=z ASS HASHAL, FEAnhA
Aot AotES4d, ol tigt AR Estd B, 4
QYA L ATEAN Szre] BAS s
915} THEEAEAL rtest, ANOVASH ALFEAS
23t Scheffe-testE A A|SFFT).

IV. Results

1. Factor analysis of genderless fashion prefer-
ence, self-esteem and sociocultural attitude toward
appearance

2 A= Ag A A5, RotEsg ¢

Qo] thgt AF5 5t HEol sA LS dofbr 7]
5l 8AEHE HAISHAT). Varimax WH4)& AR89
[RIEA % AASE A3}, IFA] 1.0 o)
=2 geeted
ot 3L, Wl A B4 oA Cronbach’s @
A$E AFESHY A, Cronbach’s ¢Zko] .60 ©]AFQl 73
$ Alggol dcta Hrlsict

1) Factor analysis of genderless fashion preference
S Ado] yehd AEe A As 891 5
Rt 3= (Table 13} ZaL, BT 4704 @Qlo] &
ZEglom A FHHMEHS 64.04%2 Vet
821 719 WA U= HYE= Cronbach’s et
Ztzke] 218 AFE A%t 6l0)A 802 HlTH
2 WA e BTtk Al_dS ‘s '

RN e =1

i

3} thE A8Ag Folsitt, Uute] ABlg X7
AL W A0 4% RRolth 5 4ggow
olsolA AR E PHAL A2ade WA

A - ool e vl A ulst glek, Hodck
W 2ol gAS, o8 THT Bat gk 5 4

wgoR oRol4 pugnE WPtk Ase
Qe UH= TV, A, AHUE B3 HA ABE v}
2o g, B fPsks o2 Aetdo] o)

<O =

QT Ytk 5 3TFOR o]RolA G

HOW e g
2AYA B0z ofss
] i3 &A%t H. J. Lee
(0079 AFNA AL AYIAFS B
F, A4FTS HegolRas So= yepdris
zgﬂrsa} WPl Uere & 4 Yot B8 HES
M3 ALl ek B4R Lee(2009)0] Zfol A o]
ERAAABLS PO AT EelolA 217
4o 87 Yehdthe FgokE vk v
HoJZ13, Hong(2013)9] AToflA] HEZA]
g2 FaTet d2d AFFITLE U
the 23ete HSsHAl YEbTh

. Ol%

L Gl Aatd

o

SuREh
o o R

2) Factor analysis of self-esteem
ApotEFHe] 20E FE3H7] F15f Varimax R4
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<Table 1> Factor analysis of genderless fashion preference
Factors Items Fact.0r
loading
I like different styles from other people. 77
Individuality | Keeping my style trendy is an important part of my life. 72
pursuit I like unique clothes. .70
I want to have a new image of myself. .68
Eigen value: 4.06 Cumulative: 31.22% Cronbach’s @: .80(3.82)
The distinction between masculine and feminine is meaningless to me. .87
Deviation from | There’s no need to distinguish between men’s and women’s clothes if it’s stylish. .82
the norms If it suits me, I can buy clothes of the opposite sex. 71
I think the clothes of the opposite sex is more suitable for me. .68
Eigen value: 1.93 Cumulative: 46.07% Cronbach’s @: .75(3.52)
I try to go with the latest style I saw on TV, magazines, or the Internet. 81
Fashion pursuit | I am well aware of latest fashion style. .67
1 want to be seen as a person with a fashion sense. .61
Eigen value: 1.41 Cumulative: 56.91% Cronbach’s a@: .70(3.24)
Social . L .
recognition If you want to belong to a social class, you have to wear similarly to people in the class. .84
& . Clothes are an important means of getting a job or popularity. 78
pursuit
Eigen value: 1.02 Cumulative: 64.04% Cronbach’s a@: .61(3.34)
2 Agsto] FAE RARAE UAT A (Table O ol RojA FYH AohEFw om FYshelrh
D9 21, BE 271K o] FEHglom A4 = A2ade e Sdo] gtk Azwth, i A
HAYS 69.79% Uekdth 891 719 WAL 2 Abgtolek Aol ; =

AL L]-El-lﬂ— Cronbach’s (Z%}IO 247Y0] Q]I 415
T A% 81004 882 H|IL 2]
E@#M CA8RE U= L}Oﬂ tisf ¢

A $AA Aote s ol 9ol

2

Ta= o7
o ‘5?6& Ch01(20 )9} Jung(2018)9] ATLAT}

oh U BEE Wl AT A2 538y o YAjsin
<Table 2> Factor analysis of self-esteem
Factors Items Fact.or
loading
I am satisfied with myself. .84
Positive I think I have many merits. .83
self-esteem I feel like I'm a valuable person. .80
I am proud of myself. 77
Eigen value: 3.37 Cumulative: 42.15% Cronbach’s @: .88(3.74)
Neeative I don’t think I’m capable. .85
s |1 feel like a failure, 85
I feel like I have no merit at all. .83

Eigen value: 2.21 Cumulative: 69.79% Cronbach’s @: .81(3.31)
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3) Factor analysis of sociocultural attitude toward
appearance

Qo] digh AS|ZoH B9 2Rl &5
%) 4% 243} Varimax 2 D34S
QAEAL NG AP (Table 3T 2T, BF 27}
A gelo] F&EYon A4 FALEHE 57.65%
2 vepgth 89 71e] WAABAE dotn] 913
AFET 7} 2749 Cronbach’s et 212h9] 8.1
AF &= Ag7E 750014 812 WA &2 WH o
A& Bk A8l ‘U= TV o= /1
AdJAAH How gote, ‘Wt HRE St ol
el QE= TVEZ e g3l &Ash= Hij¢-Eol
O 5 4EPeR o]FoX YHslE grgstth
A28 2] ARBloA AA miFdL me- S8
stote, <92 ARl st YEdEEE T8
I & 3E8FLE o|FofA QA olz} st
o] SATAQ(Heinberg et al., 1995)2} Nam(2010)
o] izt AAIssct

ot

g

2. The effect of self-esteem on genderless fashion
preference

ApotEFzto] AG A Azol nXs ¥
AHE7] Qe 3 AEAE HARE A= (Table 4)
o Za, A AL A5 891 F ATt 9
gjol §omgt G p<00)yS HAE A0 Y
eltth 53] Ao AmA A5 HZFT 8104
574 AtEFHC] YIS HIAE A2, Woo(2017)

o] oA AotEFHo] 25 AEFTIE

(ot

Ra}
©

AT TR e T due
Moon and Y00(2003)9] HALof|A RotEZ7to] =2
ool 9P Awatuzt s 877t o o
S tE AET WA 28ste] 37| theS 1E&35H
ChaL o ATe} i3t HEo s M 4 Sdsdth
B35+ Hwang(2007)9] Aol A =pAlo]| s FH 2l
ANE AT AolEF ] ¥4 T W AotEF
e R AEEDG N2 42 Areste F3l B
the Ao} go] M S8 A= HdsE
o2 Yeht A AmA e A5es Ayl b|ast
& AT}, o] F% Ao}

= = — _E T xRxm=aE 2T
ESHL AAlol Hiet 7S she A=A 79le

2l 4ol o] ey

3. The effect of sociocultural attitude on gender-
less fashion preference

Qmof diet ARSlESHA H=rb Ao Ana A
2o MRl TS AHEY] 98] FARAS AA
S A= (Table 5)9F Aok 2423, AYE=F, &
P37, ABH AT a%0o] Fon|et FFH(T
p<001)Z "|A= AL UeRal Q=] tigh A3
w3H " & Q14 8%l0] = WA= A= Y
BT o= Kim et al.(2001)9] Ato A 2] 5Lo]
AR HEs EPEA] ¥ VAL AL

52 Yurt 2= AEARl FoA4E UAlskL 9
HOZ A9 AAE Bt AREA Q1S who

<Table 3> Factor analysis of sociocultural attitude toward appearance

Factor

Factors Items .
loading

I want to look like a celebrities on TV. .86

o My ideal appearance is actors who appear in TV dramas and movies. .85

Internalization . . .
I sometimes compare my appearance with celebrities on TV. 77
I sometimes compare my body figure with people on TV. .60
Eigen value: 3.90 Cumulative: 43.22% Cronbach’s @: .81(3.49)

It is important to manage body shapes for a success in our society. 18

Awareness It is important to manage appearance for a success in society. .70

It is important to look attractively in our society. .67

Eigen value: 1.30 Cumulative: 57.65% Cronbach’s @: .75(2.95)

- 713 -



10 AL aid Azl e v 2l B A7 B4 8ot
<Table 4> The effect of self-esteem on genderless fashion preference
Dependent variables Independent variable B B t F Adj R
Positive self-esteem .39 .36 463" -
Individuality pursuit 10.51 44
Negative self-esteem 15 13 1.66
Positive self-esteem .16 18 2.09 -
Deviation from the norms 7.72 29
Negative self-esteem .16 15 1.84
Positive self-esteem 15 15 1.85
Fashion pursuit 2.25 .16
Negative self-esteem .01 .01 .01
Positive self-esteem .10 .09 1.13
Social recognition pursuit 7 .09
Negative self-esteem .10 .08 98
* p<.001
<Table 5> The effect of sociocultural attitude on genderless fashion preference
Dependent variables Independent variable B B t F Adj R?
Internalization .08 12 1.81 -
Individuality pursuit . 38.13 31
Awareness 41 47 6.90
Internalization .08 15 1.46
Deviation from the norms 2.83 .05
Awareness .10 14 1.39
Internalization 12 23 3.23" -
Fashion pursuit . 17.23 17
Awareness .20 .28 4.00
Internalization .03 .05 .54 -
Social recognition pursuit - 15.42 22
Awareness 33 .04 4.43
* p<01, 7" p<.001
 th= Aot dAES & AH BT R 2hA QEof tiet AMSlESH ik F A4 el Al
of gt ArlEehs Bi=rt AE e A oo Al Ao §FS F= 58 Helol &

Fe e AL 9 Aoiolot Bd 5 oy =
W2 wetehs Wush Aoluchs Aol uj2Ho
& HolAL 4BY) B7E B 913t A4 89l
o] 35 FBUTGE AE L & Ak v
Nam(2010)2 9l=o] that ABIRsHe et vER
A% 28 Fe] G WA, ol HERAL
o 27k d4go] eligatslo] ekt |7} obd @
gatele] 9m F4 A4l MIE MRS FULY
ofm At8)d ol A A4l AL ekt A
o8 pel BREM AU FEsHe AvldEolet
3§ Ase} vl Wetow ojs) & 4 ot ot

02K AN AL 7197] 9T EFE B8
4 9leg BoiFolt.

4. Differences of genderless fashion preference
according to gender role identity

AISFA ol e A AuA ASo] ottt
2ol 2 AW B 3| ttestS AAIFH Ai}= (Table
6)XF 2, HAEA JAe Yot Ae5F] A J

@2 AT 2] AHE S {FFT 2AA
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<Table 6> Differences of genderless fashion preference according to gender role identity

Genderless fashion Individuality Deviation from Fashion Social recognition
preference pursuit the norms pursuit pursuit
Gender role
identity mean(SD)
Traditional gender role group 3.32 2.87 2.74 2.28
(n=143) (0.95) (1.25) (1.23) (1.11)
Non-traditional gender role group 3.65 3.85 3.58 2.49
(n=215) (1.17) (1.11) (1.32) (1.28)
t -2.48" -6.11"" -4.92™" -1.42

* p<05, " p<.001

Zol7h UEhE AHETF2903 $YZTRI1L v
A A% Ago] AEH JABAD] ve)
a5 AAEHT YT FHE 2de AEA A

o Zas

AY Aol HAEA AT 1]
7

ZATF= H. J. Lee(2007)Q] o)A B4
Hl F44 Aol G A9 o4
AT 82 F FAFTFLIAL T84 At
UL G o FFE st FAFAYCRE
wolsoltks Axet ATE & & QUSIH E=3jE
Nam(2010)2] @AollA ¥4 Hdto] HEZA Y
AH] o] A1 o] WERAFY AH|7L T
FAEY a8 Aol 43Uk Aol oYzt
A3 EFEE WolEol=t F5%o|1, FHFL
dAshe dAoletes AXtete H|gh
UATE b AEAfA AT Q91
F ¥4 Hdto] 2ohE HIHEAH A9 oA
NaFT 8213 FFFTRUS 585 QAsh=
A2 A amfdE JGgA G Htel =
et @] ofd AH[AEo] AAAGYA Holso]
FAAdolH A4S B g Mg &
(e}

2 WolEoln 9ee ¥ 4 Utk

o

ox e
|o

5. Differences of genderless fashion preference
according to demographic characteristics

AF-EA A 4o HE Adgavd Ao
et ol & A & A= (Table )7} 231, 4
= AR A9, B&E, A 193 d9d Y

oA Felulet Zel7t Qe AL e gl

A Fagsold o5t ol7t Sl Aoz vt
i AR A3 FEEselA e300 1
BT B85zl HE BE QlolH fojujet 3
o7} 9 Ao Lehtis AETIAE ttm
EYP-IESL £, sk Aok, et ooz
e, gL n5eE £, deh A
st &9, Hekd oo Uekhth S8
Fol e oSk £9, ek ol>TEshL £,
deta Asto® vekgtow, Asld AgelaE o
ohi £9, ohY olbaEshE EY0E Ve
b L85F0] Bets Aueaae 7

PEFEo] #4275 N4
_1

Y il

S7HRIts AFAIHY AT Lee, 200N A W&4E
o] olu4E HouMstE JAAYA Wolsoln
2 AGeAmE £6 4Ee] tie guadole)n
e AQlsee MARLe R Wobsol T gl Ao
2 Aggth. Al AYET, FEEs 19T
ABA QETANN fOlER Zol7 hehgey. )
oI ST ANz oz ekt 7
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u, A48H QgEToAL S-ARHoR Lehy
o 28 dolAE el ouldt Ho]
7 et AEAA A3 6009 A o200t
2 of3t, 200-400% Lo ehih. ek ATE
AA B0l uet A i Aso] Kol U4

% ¢ 5 A9
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<Table 7> Differences of genderless fashion preference according to demographic characteristics

wAgolT

Genderless fashion Individuality | Deviate from Fashion recsoocnliilion
preference N pursuit the norms pursuit st
Demographic pursuit
characteristics mean(SD)
Gender Male 158 3.43(0.96) 3.07(1.26) 3.30(1.09) 3.39(0.96)
Fmale 200 3.55(0.89) 3.29(1.29) 3.43(1.30) 3.33(1.16)
t -1.27 -1.97 1.45 .69
20s a 173 3.57(1.14) | 2.63AB(1.34)| 3.65(1.20) 3.67(0.92)
Age 30s 114 3.36(1.37) 2.00B(0.89) | 3.00(0.83) 3.41(0.96)
40s 71 3.45(0.96) 3.45A(1.32) | 3.33(1.86) 3.16(1.37)
F 20 6.75" 2.76 1.44
Scheffé - cb -
High school a 56 3.44B(0.42) | 3.78A(0.86) | 3.19B(1.45) 2.99B(0.84)
Education College student b 111 3.33B(0.93) | 3.98A(0.95) | 3.26B(1.32) | 3.18AB(1.30)
College graduate c 151 4.11A(1.02) | 3.17B(0.52) | 3.72A(1.43) 3.43A(1.19)
Master’s or higher d 40 3.52B(1.14) | 3.20B(0.85) | 3.80A(1.29) 3.37A(1.20)
F 9.95™ 12.78"" 9.46™" 3.70"
Scheffé c>a,b,c a,b>c,d c,d>a,b c,d>a
College student a 137 4.32A(0.74) | 2.50AB(1.31) | 3.52(1.19) 3.94A(1.09)
Office b 101 3.92AB(0.95) | 3.31A(1.36) | 3.00(0.60) 2.20B(1.10)
Occupation Sales/service c 52 3.00B(0.85) | 2.67AB(0.49) | 3.74(1.01) | 3.46AB(1.27)
Professional d 39 | 4.00AB(0.61) | 3.80A(1.23)| 3.50(1.20) | 3.04AB(0.85)
Owner-operator e 29 | 3.80AB(1.64) 1.60B(0.54) | 3.20(1.10) | 3.06AB(0.60)
F 726 7.43™ 1.63 5217
Scheffé a>c b,d>e - a>b
Less than 2 million won a 181 3.80(0.77) 2.17B(1.59) | 3.33(1.44) 3.30(1.30)
Monthly 2-4 million won b 98 3.33(1.46) 1.69B(0.86) | 3.77(0.83) 2.78(1.35)
income 4-6 million won c 51 3.53(1.13) | 2.43AB(1.22) | 3.59(0.90) 3.41(1.34)
More than 6 million won d 28 3.92(0.97) 3.25A(1.11) | 3.89(0.68) 3.42(1.35)
F 1.42 6.75"" 1.42 1.29
Scheffé - d>a,b - -

* p<05, " p<.001, Scheffe-test: A>B

V. Conclusion

£ AL 2147]0] ekt A Bato] F8
TS % Shiel AueAA Azo] ot Auo
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2 vt
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=

ARFT 5 vl 44 fele

AotEgehe F44 Aotegd, 14

4 Aole37o % 7H aQloz teton o
ol gt AslEsld HEt Yrse Q4 £ F 7K
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