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Tab. 4—1. Respondent’ s Characteritics
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Tab. 4—2. Measurement items
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o g |0 2SN B 2 g o gl :
Ay s =35 e AlEEo 5 ) =
Gursoy et | VT &S LSS AREE WP 2ehResell ZREAVIE AR e | 0g06 | 092 | 0708
acoy | e A% devn
' ] Fa% AGEE W ZESEIN ZHEIE AEEE 4 | o
23 Holck :
ol 22 MEAZEA 2ol IS e AREE ZESRA ¥ | oo
& AAEE AN T 9 :
e o | ZESHOIA ZvlEA IS AEA R Se Arla 0.892
g‘f‘gjjo 7| s aad 2oiEn s daa et e 3hEn 0877 | o | 0o | o7
&Lén(;?lb(%?f;s) 2ntESEAM AntEY]7)9) AeAgshe AL St 0.891 : : ‘
ZtEadolA eSSt A EA SR 2e SIsH 0878
sote ZuiEgde] 2utEslr|E A 4zte] itk 0,889
S ez eterile S T s 095 | o | oo | oss
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’ 2] 2nEr|E S AEE Holth 0.921
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A9H A7) | o smEZEelN AT AHTF Ue] 978 A A3 BE
Wu & e & Zojat BAlai 0.898 0.882 0.927 0.809
Cheng@01) | e o) 2pkEsddl A AZshe 20kErled 2 AURE PIT Uk | 0906
svfesa | ° ZPESEAA Uk e ) de Holdet 0.916
ol = U= o] AnESHELS 0] 83 ofgjo] A Er. 0.945 0.924 0.952 0.868
Kim(2018) o] ~nlEFH|A SHksl= AL 7kx7} Utk 0.934

Note: FL=Factor loading, «=Cronbach’ s alpha, C.R.=Composite Reliability, AVE=Average Variance Extracted.
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Tab. 4—3. Discriminant validity

E CResig] : ®F

=787 1 7 3 1 5 5 S B
1. AMEA o3k 0.841 4.905 0.920
2. A 571 0.743 0.885 5.161 0.944
3. 9JQlst 0.379 0.259 0.925 4.014 1.474
4. AZE As71thA| 0.602 0.661 0.377 0.864 4.8% 1.045
5. 71& omUE] ARg-olgk 0.687 0.743 0.325 0.634 0.882 4.953 1.071
6. 2~ulESH FFA AlF 0.590 0.579 0.411 0.584 0.686 0.899 4.706 1.014
7. AUlESHE Y=L 0.59 0.638 0.247 0.468 0.619 0.707 0.932 4.984 1.056

Note: TthZHd Q4= AVE?] AlF 7%

3 H9= A4 As7IdA, 71 oy AR

9} 2rlEsd A9A A7 2o WA A2
X357 0IB0.249, PO.00D), 714 oleLIE] ARg<)

3HB=0.528, p<0.001)

Bl G Fi

=5 AL
7 HI0Z HILE A2kl As7Inixel 71% of

v snlesE A7 A
Aow gelso} 714 H8s} HO

WUE] AMgods) AnlESH TEL 7he] AR
AZkE BE7IAE=-0.000E FelskA e Ao

2 Uepgod, 71E ofuiyE AR 3KB=0.257,
p<0.0D& AWM FFe F= Flo] FIFAL o
2}A, HI0S A28k Hllvke] A==}, mpxeto
2, /M H2e ~vESE A34 Ale} ~nfES

9 UET ke WAR 2wlEsd AYE 4@
=0.535, pO.00D= ArlESH TETo| HH 4

Fe F= Ao FRlFe] Hize =it A+
AIE QoFstH, o] dAFellA A 7Hd F H,

HI0E A9J8k =& 7Hdo] 2= Atk

24
===
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Fig. 4—1. Research results
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nvestigating the Smart Hotel Customers’
Technology Amenities Adoption Behaviour®
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ABSTRACT

As the core technologies of the 4th Industrial Revolution are introduced into luxury hotels, they are taking off as
cultural and experiential spaces that provide new products and services to hotel users and new experiences. Therefore,
this study investigated the effect of hotel users’ perception of the experience of using technological amenity services on
their trust and satisfaction, focusing on luxury hotels as smart hotel to identify the essential factors of smart hotels that
can lead to continuous competitive advantage and improvements in the future. In addition, the study aimed to find an
effective hotel marketing strategy and plan to satisfaction the smart hotel by maximizing customer satisfaction. To verify
the research hypothesis, a survey was conducted targeting hotel users with experience using technological amenities in
smart hotels within the last two years. As a result of the study, it was confirmed that all hypotheses were adopted
except for the relationship between personification, intention to use technical amenities, and perceived performance
expectations and satisfaction with smart hotels. Based on these research results, this paper presents theoretical and
practical implications. Smart hotels are rapidly changing by introducing various smart technologies. Therefore, it will be
meaningful data for securing a sustainable competitive advantage and establishing differentiated hotel management and
marketing strategies.

Keywords: Smart Hotel, Technology Amenities, Technology Acceptance, Trust, Satisfaction
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