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Perception in the MZ Generation's Untact Era on Physical Consciousness and
Cosmetological Management Behavior

Yunyoung Na'
Dept. of Beauty Art, Honam University; Gwangju, Korea

Abstract: This study sought to investigate the relationship between perception, body awareness, and beauty management
behavior in the untact era in their MZ generation's, and as a result of the study, it was confirmed that there is a causal rela-
tionship between variables. For the empirical analysis of the study, a survey was conducted online(Google questionnaire)
in Seoul/Gyeonggi area from June 7 to 26, 2021. Of the 548 questionnaires, 512, excluding 36, were analyzed using SPSS
V.21.0. Among the sub-factors of perception in the untact era, it was confirmed that the social environment perception and
human relationship perception are key factors that negatively affect body consciousness and beauty management behavior,
and so does self-awareness(p <.05). Next, it was confirmed that, among the sub-factors of body consciousness, appearance
management awareness and appearance/body care effort were key factors that positively affected beauty management
behavior, and that appearance confidence was also an important factor that positively affected beauty management behav-
ior(p <.05). Therefore, through this study, we intend to provide basic data for product development, programs, and mar-
keting strategies that can cope with changes in the beauty consumption market in preparation for the post-COVID era.

Key words: perception of the antact era (A EAIHZ]Z}), body consciousness (21#]2]4]), beauty management behavior
(FE#2)8%), post corona (EXE I =Z1}), MZ generation's (MZ Alth)
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gk 2019 COVID-197F 31 B & § 3ol A AA=
=

W=7 AR A RAZTFE 20208 39 FH Y (pandemic)
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21} (Post-COVID) AIHHE thH]gh FE] AHAP wstel] tiA]
& & e AE N Z2a9 9 eAY A 9% 7%
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2.1. MEHE A|CH X|2t
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< oJsldtaAl sk A ZHEBR Y AR, o)A Ee TIlE B
Wil SEolzt Alelshd IHolA Alge] 2t 713E B3
e 2ldsle S 2wtk (Kwon, 2016). 1 2y A
&, o]z Ex =g BHshe St 4A2|g BHoA A}
o] 77t 713 Bl tids lskeE Ae °IU1 2FeH(Kwon,
2016). AF]1A A7 B A AS)A dF A7hs Bl A

5 TR, oF BRI wRFheZM ARE|EAe tigk 7
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oA sl 23 oz 78l 2pale] AAE AY
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Table 1. Verification of validity and reliability of the perception of the untact era

Componen
Item Social Interpersonal
environment  Self-awareness .
perception perception

Continuing non-face-to-face situations is a social problem .842 .188 226

$ocial The current non-face-to-face situation is a social problem .824 .192 270
environment

perception Changes in social atmosphere due to non-face-to-face situations caused by COVID-19 818 227 201

Damage in many ways due to non-face-to-face situations 7147 304 282

Uncertainty about the future due to non-face-to-face situations 181 .874 230

Self- Negative changes in lifestyle due to non-face-to-face situations .186 .864 177

awareness Negative changes in values d ue to non-face-to-face situations 234 774 282

Negative changes in life as a whole due to non-face-to-face situations 391 17 291

Difficulty adapting to non-face-to-face social atmosphere .167 230 .820

Interpersonal Non-face-to-face situations are a problem for relationship formation 249 167 796

perception Thinking that social activities are cut off due to non-face-to-face situations 247 274 753

It is difficult to purchase necessary goods in a non-face-to-face situation 302 246 .700

Eigen value 3.131 3.058 2.856

Variance(%) 26.095 25479 23.803

Accumulate variance(%) 26.095 51.574 75.377

Cronbach's o .898 903 .857

KMO =.906, Bartlett's test x> =4130.742 (df= 66, p =.000)




MZAJE)S] SIEIE Ale) jzje] AT FEIBLYE A FF 631

Table 2. Verification of validity and reliability of body consciousness

Componen
Item Appearance Confidence in Appearance/
management Body management
recognize appearanice effor
Appearance management is necessary to form human relationships 810 .073 136
Appearance Appearance is important .803 072 234
management .
recognize Trying to look better 752 182 173
I think a slim body makes you look better .623 —-.055 .054
Overall my body is in balance .033 .830 .094
Confidence in Goes well with any style 172 781 125
appearance I like my reflection in the mirror —.158 .766 130
I look attractive to others 173 716 .001
Appearance/ Regular home training is important for body shape management 071 .083 819
Body You can have the look you want as long as you work hard .045 121 731
management Home care helps you take care of your appearance 204 .060 719
effor Daily home care is important for skin care 317 071 699
Eigen value 2.489 2476 2.357
Variance(%) 20.741 20.635 19.644
Accumulate variance(%o) 20.741 41.376 61.021
Cronbach's a 769 788 761
KMO =.795, Bartlett's test y>=1961.468 (df= 66, p =.000)
Table 3. Validation of validity and reliability of beauty management behavior
Componen
Item Plastic surgery/ Beauty expert Self beauty
procedure
management management management
Laser treatment to improve the image 822 255 185
Plastic surgery/  procedures such as botox, fillers, and lifting to improve the image .803 207 .198
procedure
management Periodic use of specialized hospitals to manage my appearance 788 .386 .181
Plastic surgery to improve image 741 128 .108
Regular use of specialized shops/hospitals for body shape management 331 7198 114
Beauty expert Regular use of specialty shops/hospitals for skin care 385 157 .081
management Regular use of nail salons for hand/toenail care 256 704 259
Expert advice when purchasing beauty products .055 .668 301
Continuous beauty care at home for appearance management 162 126 .832
Self beauty Continuous use of functional cosmetics at home for skin care .164 .043 .829
management Periodic care at home for scalp and hair care 116 262 707
Using self-care equipment at home for skin care 164 311 .644
Eigen value 2.909 2.609 2.590
Variance(%) 24.245 21.742 21.583
Accumulate variance(%o) 24.245 45.987 67.570
Cronbach's a .858 .809 .803
KMO = .893, Bartlett's test y*=2985.498 (df= 66, p=.000)
4.1.5. 7PAA% = 4% A= Table 59 2t HA A0l Slo]
4.15.1. AHE A R|zto] AlH|e]do] nx& FF AHE(RYS 94%= VFEREOH FZES 17.614(p =0.000)2 &

13}
AuE Alt) Azfo] WA Aol vIAE FHE e 9T AFeE folne AR e, SEEsue QUE A
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Table 4. Descriptive statistics and correlation verification

Perception of the antact era Body consciousness Beauty management behavior
. Appearance/ Plastic
Component M&SD $0c1al Interpersonal Self- Appearance Conﬁdence Body Self beauty Beauty expert surgery/
environment . managemem mn
. perception  awareness . management management management procedure
perception recognize  appearance
effort management
Social env1r.onment 35741019 |
perception
nterpersonal 3 )3, 1 000 594" 1
perception
Self-awareness ~ 3.04£1.059 5767 587" 1
Appearance 50, 200 _200™"  -306™  -190™" 1
management recognize
Confidence in 2004 77 —261"" 180" o4 174t |
appearance
Appearance/Body 3304 734 _285™ 288" 25 301 237 )
management effort
Self beauty 5 0y | g0 —387"" 43”333t 4™t oed™ am™ 1
management
Beauty expert ) 31 897 —310™ o337 L3047 g™ ™ 2057 404 1
management
Plastic surgery/ 1 o3, 1 048 —348™ 323" _288™ ass™t 24" 2™ a7 seg™ 1
procedure management
p<.01, Tp<.001
Table 5. The effect of perception in the untect era on physical consciousness
D J Unstandardized Standardized .
ependent . - . .
I 1 coefficient coefficients
variable ndependent variable t p (AdiR?)
B S.E p
(Constant) 4.408 115 38.346 .000
Appearance Social environment perception -.017 .039 -.025 —454 650 e 094
management ) . 17.614 (089)
recognize Interpersonal perception -.201 .040 -.287 —5.068 .000 .
Self-awareness —-.005 .037 -.007 —.128 .898
(Constant) 3.639 120 30.274 .000
Confidence in  Social environment perception -.133 .040 -.187 -3313" .001 14883 081
appearance Interpersonal perception 011 041 016 276 783 ’ (.075)
Self-awareness -.099 .039 —.144 -2.568" 011
(Constant) 4.204 120 35.137 .000
Appearance/ "
Body Social environment perception -.107 .040 —.149 -2.677 .008 20,085 106
management Interpersonal perception —-.113 .041 —-.155 27517 .006 ' (.101)
effort Self-awareness 053 038 076 1372 171
p<.05, “p<.01, p<.001
ol Azte] she1asi QI7HAA| A ZHPB=-287, p<001)°] <] 2204 A1) BRI B=-.187, p<.01), A7|A2 (B =-.144,
2aEQ1A] BAFCRE {FoR|g ()9 FFE WA= A p<.050°] qEAPIZ FAHOR Fon|g F(-)e] FEFE
o2 vepgth 99k 2 AHE & o, dYE Ao] XZke] A Zo® veith 9ok 22 e E o, AYE Al
st TAA A 7o) =EFF YRATRIAE WolA| A zke] a9l e ARElF EEA) 7L 27914 o] HEE €
= AR B F vk YRAL] Qo] AHERYS 8.1% BARIEE YolAlE ZoR & F Jlth RAIAHE =
2 e OH FRRE 14.883(p=0.000)0F FAH SR Feln Aol A (RS 10.6%= VR OH AR 20.085 (= 0.000)

S A%E ehich, SYRPERE A9E AR A S8 2 BAM0R Foud A3E depith SPusEas <
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AEE At A
Al AZHpB=-288, p<.001), AF3]4

BAZB=-182, p< 0lp] AZHEele] FAZOZ fol]
B RO YL nAE Ao et sle} e A=

2 ), AEE A 7] 9]

FEke

Table 6. The effect of perception in the untect era on beauty management behavior

g

=071

goly o)7kuk

e =S e AT

2 A Az}, A5
A7) EL5E AIHEBIE RO ROE B
Ik, el ARTRe] 9)
o

o~
T

RHES 13.9%E UEste
27319 (p=0.00002 FAHSE Fv|gt d3E

D dent Unstandardized Standardized R
ependen i coefficient coefficients
variable Independent variable t p (Adi.R)
B S.E B
(Constant) 4233 137 30.805 .000
Self beauty Social environment perception —-.161 .046 -182 —3.487" .001 46,1147 214
management Interpersonal perception -259 047 —288 -5.463"" 000 ' (:209)
Self-awareness —-.050 .044 -.059 -1.137 256
(Constant) 3.252 144 22.646 .000
Beauty expert  Social environment perception -115 .048 —-.131 -2395" .017 27319"™ 139
management Interpersonal perception —-.167 .049 —.186 -3.369" .001 ’ (.134)
Self-awareness —-.101 .046 -.120 —2.202" .028
(Constant) 3424 167 20.502 .000
Plastic surgery/ Social environment perception -221 .056 -215 ~3.949"" .000 . 146
procedure . . 28.848
Interpersonal perception —-.158 058 —-.151 —2.745 .006 (-141)
management
Self-awareness -.075 053 -.076 —-1.409 159
p<.05, “p<.01, p<.001
Table 7. Effect of physical consciousness on cosmetological management behavior
. . Standardized
Dependent ) Unstandardized coefficient coefficients R2
variable Independent variable t p F (Adi.R?)
B SE p
(Constant) -410 218 -1.879 .061
Appearance management - 5, 052 268 6652 000
Self beauty recognize ok 307
~ . ok 75.149
management Confidence in appearance 171 .047 139 3.629 .000 (:303)
Appearance/Body 409 050 334 8.183"" 000
management effort
(Constant) 485 252 1.923 .055
Appearance management |, 060 100 2.145" 032
Beauty expert recognize o .074
: . 13.605
management Confidence in appearance .148 054 120 2711 007 (.069)
Appearance/Body 192 058 157 3333" 001
management effort
(Constant) 284 296 957 339
) Appearance management *
Plastic Surgery/ recognize .169 .070 113 2416 .016 . 062
procedure . 11.270 (057)
management Confidence in appearance .097 .064 .068 1.524 128 .
Appearance/Body 220 068 154 3.245" 001

management effort

p<.05, "p<.01, "p<.001
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Uehit), SHHeiRes JdHE Al #]zte] shelacd 17k
PA| A ZHB=-.186, p<.01), A2 SR ZH(B=-.131, p<.05),
A1 (B =~120, p<.05)°] FE] HA7kde]el SAXCE
gt F(0)e] TS vAE Ao eyt 9ok e 4
2 B, JdYE Al A|zte] skl e AZRaA A7, A
33 3, A7) 22 HE dEvHEE v
A Aoz B F slvh APAlsd o duE Ry
14.6%= JEREOH F7Ee 28.848 (p=0.000)2 FAIXO=
Fovd 425 vehinh. SsHHTERE J9E Alg) 2zt
o] a1 el ARElA SRR ZHB=-215, p<.001), A7
AZHB=-151, p<.01)°] B Ao FAHSE Fon]
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