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Abstract

Image-oriented information is becoming increasingly important on social networking
services (SNS); the background of this trend is the popularity of selfies. Currently,
camera applications using augmented reality (AR) and artificial intelligence (Al)
technologies are gaining traction. An AR camera app is a smartphone application that
converts selfies into various interesting forms using filters. In this study, we investi-
gated the change of keywords according to the time flow of selfies in Goolgle News
articles through semantic network analysis. Additionally, we examined the effects of
using an AR camera app on appearance satisfaction and self-esteem when taking a
selfie. Semantic network analysis revealed that in 2013, postings of specific people
were the most prominent selfie-related keywords. In 2019, keywords appeared regarding
the launch of a new smartphone with a rear-facing camera for selfies; in 2020, key-

words related to communication through selfies appeared. As a result of examining
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the effect of the degree of use of the AR camera app on appearance satisfaction, it
was found that the higher the degree of use, the higher the user’s interest in appearance.
As a result of examining the effect of the degree of use of the AR camera app on

*Corresponding author self-esteem, it was found that the higher the degree of use, the higher the user’s
(fashionlhj@gmail.com) negative self-esteem.
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Lee, Sung, & Choi, 2016).

AUTEES] HgS 53 &4 A 293
£ 530 SNSOJA] ojujx] F4 HEI Huh ¥ 8
xR &3] of2fet o|u]A] F4 SNSO 44 w7
= Al o] ghito] Qi Alu= SNS ESFo|A ARl
A7) {5t AREARl =7t H]low, ohE ARt
o & % & oln|AE B3 A4S BAL 4 A
St (Pounders, Kowalczyk, & Stowers, 2016).
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Il. Background

1. Selfie and AR camera app

Anselfieys 24 YEZA AN Ad o
A At AFgete] Aol BE A4S Eake
3% OE ASY £ 359 Y0 2A9)) oly]
A& W51, 20134 119 Oxford English Dictionary
olA 239 dolz Heigl o]F Al o] ARgo] 2A
S7FFRATH(“Selfie”, n.d.). -2yt A= Ax]7} A
7R E97] % gtk Alu]= SNS E3HE0A A
£ A7l (self-presentation)s}”7] st tjFZ o]l Ltk
Mol £ 590w, AgA7E A1) SNS Ao
oo} A A Aol B % = olulAE 59
JASE EAT 4 A sth(Pounders et al., 2016).
o] A4 et 7140 Wk FAo] Lol
Lo, A7 gt AvtE Eo] A A e 59
2o 2 o]aﬂ kﬂﬁ_] z]-Odo] Py H_r_]/;a tq /\}-X] z
= 9J3t SNS Z#Zo| 5439 hLim, 2016). &
A= AAEY EHOA Sl g ZX9} BHt
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Ao ARES o
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A3} A 57]% Frk(Seon, 2019). o] L% AT
o BaE Fpieh B3t Al RHIE B0 Hol
of B, ol 9k ANE Ao A e
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o, ARl A7 AFUACIA oo Ael
1 o= AL & 4 QUth(Han, 2017).
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2. Appearance satisfaction

qns 2 AgAe] 42 E] vRo] A
of gt A5 $FL 1 Quo] S-S FA doh
(Yang, Fardouly, Wang, & Shi, 2020). Al1] 2] o]u]X]
= AA B 422 SHLE o]F0]A)7] gz, o]
AR AAEL T d2540] BRo] UTk(Veldhuis,
Alleva, Bij de Vaate, Keijer, & Konijn, 2020).

AFrE2 SNSof| Ao & AAIRE & 3841 f&
g wow o WEEsl YAE 4 Stk Wang,
Xie, Fardouly, Vartanian, & Lei, 2021). QR 7}
O AUES A7EA HES Fobds A 2
o 312:7} Z7}5hH(Kim et al.,, 2017), SNSOJA 9=
B A BE0) PSS dunEet foke sy

o IS FA =ch(Lee & Lee, 2017). EJF 2]H 0]
o] ThEohs AbE2 SNSOf A& AXE 7HsAol
] =h(Ridgway & Clayton, 2016).

Kim et al.(2017)2 X7 A|A1F A7 £ Eje7t A
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= SNSAolA 9 T A 5] e o4
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540 IFE vRt= BAE R

3. Self-esteem
AolEFae ANAoE A Hof Lol
Al Ao it AAA Hres HoE =, AFE
© Aug 53 Yshe otoldElE S ANT FH
Aol WEwlS B3 AolE&ES =Qlth(Veldhuis et
al., 2020). AFgHE°] SNSO|A ¥ S HAY &+
Bre AotEFHC FF= & o A=t SNSoA

Yang, & Haigh, 2017), A&l A7|HH] AFQ
Arg AXTH AL AotEsziol 3HA9 WalS
Ado7 4 QIti(Wang et al., 2020).
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Barry et al.(2017)2 Alw, 27| o<} X]-o}7~271—4 Sl
o] Bt A7E Bo) AokEsol A Y5
9] w5 Atolo] BAE FAGTHAL SF]IH. March
and McBean(2018)2 Alo}&F 7ol W2 A& ]
swsel 431 o wol ANYsiL S, ol
Apol7h AT WA 2ASH E RYoR, W
o] AOEFS WA i) LaAIA ]
T H P5S o] f&o|2tal 31} Ma et al.(2017)
= = 3259 ANE S5} B8 Aol ¥
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1. Data collection and analysis for semantic net-
work analysis

& AFo|M e Auj o] ofu] Ha} S5 AuE7|
sl udZY 2AHS AAISHIH «Wlﬁéc} =
4 (semantic network analysis)2 A3 2-gol= &9
Ag Aolold BAY ol 744 AL
o] JEQYT FRE BEA5E W o]th(Wasserman
& Faust, 1994). o] HPE-S Agolut o, x|4]9] 7
Z BAox Z-EFH(Otte & Rousseau, 2002).
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2. Data collection and analysis for empirical study
A ZY Al AR 7t} O] ARG =7} 9t
£k 9 AotEFge] nAe Il HI A5H =
AE A AEAES ARESHAT A
Aul FA P Agt £, JEIEL, AolEF
%, AR Fle ol A3t 12, St AgHAQ)
A%, 99 5 UFEAN 54 5ol 8y
2 sypos FAH B35S 74 IAE
E0=e 194 2o, 7= 18
Holglom, Yurel sl Y53t AR Folet ol
g, ATEAY BHE B FRS Adgoz 2
Aottt QuutEE E&2 Mendelson, White, and
Mendelson(1996)2] body-esteem scaleS, AfotEF7t
T2 Rosenberg(1965)9] self-esteem scale(RSES)=
2 o] W 54 Reketel A,
AR = 7|3 E-2-2) 993 (institutional review
board, IRB)oIA] 82419 2% ojeA] $e12
woron, MERAE AR 247 Bnvigho]
2ol g olgsto] 20219 49 129 RE 16271
2ol groz AREg. AExAe] nPne A
5] 29 o 2 Aol g 20-509] Hel £w]%
£ e r APstgion, F 3209 SHo| 23
A0 AR E AT Y AEARY] E42 SPSS
Statistics =74 T2 1L o|835}o] HIZEA QH
A g AR e B4, dYEAREAS AAlsH
Ao AMEE AP RS JAF-EAISH &
de AHEA o2 2ok A& 50.0%) % AF
(Z 25.0%)= B4R dANA 22 Hgo] & £
QEE ZXASIYTh 2F oJH L= u|E 39. 4%, 71&

==k o5 A
Aé‘s—"l_.C)o"—‘_.

58.7%, 71t 1.9%%¥ o, HFstgL 158w &
o]o} 12.2%, AR D st st 4.1%, = 5'4‘41 9 o
5t 29 72.8%, st A5 o] 10.9%A . AP

AL/ ATE ] 48.4%, FEZ] 13.4%, TofjAH] A/

et
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AN 9.4%, FIGY 5.9%, AAFE 9.4%, A
6.3%, 718t 7.2% oM, At 7HA4U2 1005
alul 2.2%, 1009 9~3009F ¥ B9k 18.4%, 3004k
A~5009F ¥ wlgk 31.9%, 5009+ Y~8005+ & w]gk
27.8%, 8009+ ¥ ©]AF 19.7%%ct.

IV. Results

1. Changes in keywords over time for selfie
appearing in media articles

£ QoA WA Ao ojn) W 5o A

8] ), ojvllAY B4 Fsjo] A27|A] 1t
Ep Aol g A7 580 e AI9E WslE
ot gl

2013 Googled] 7|AE ©@o] AA AL A=
T Yeht 5837H.4 - E(vertics) &, HIXE 10 ©]5}9]
L& AQst & AZA W (metrics)S EA45H A1}, 122
o) =9} 623709] B (edges)E 7H 2ol B
AEdT. AZATS Ho A2 Z0|(average geodesic
distance)= 2.1720]1, W% (graph density): .0830]
ot AdZA T 544 (degree centrality)S 7|E02 £
A 2 A 73kt Ai= (Fig. 1) R (Table 1) Tt
o]5 &af Aduli= 20139 3Rt Tofo] i, w|=9] Quf
ob gl s 33 dnt=2 WEEﬂ HAE AA”HHO A
7} olep7t HAL, AAIE Elet AnjEo] UEhe
o, JAABIHS 59 %“4% RAES=AS & 5
ATt

20199 Google®] 7|AHE ©o] AAl HES AX
= YEhd 869719 L& =, HIE 10 o|5l9] L &EE
Aogt & AZATS BAT A3, 243719 k=9
1,695719] FAE5 71X AdZdo] FHHU 24T
o] ¥# ARZolE 1.9600]1, W= 0570|ch A
AR SRS 7IEoR B4 9 A3 A=
(Fig. 2) % (Table )3} At} o5 &3 A S g
% 7 2 AAEES] SA17F olojR e,
&5 AuE JRESH= 2S¢ & Atk

20209 Google®] 7|AHE ©o] AA HES AR
= Yehd 897719 & =, HlE 10 o|5l9] L &EE
Aot & AATS FAT A3, 280719 ==t
2,059709] F3E 7k Aol FHHUT 2T
o] ¥#F ARZolx 2.1730]1, Wi 0520]ch A
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<Fig. 1> Selfie related keywords in 2013 Google news content
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<Fig. 2> Selfie related keywords in 2019 Google news content

A= $U49L 71708 B4 U Aztekt A
(Fig. 3) 4 (Table 1)x} Zt}. 20139%EL} 20190 =
o= &=l ¥ selfe} fano] #2 A2 S4HAS B
ol ZoZ Hol, 2020WXoll= COVID-192 <13
TN Ang AE B0} AL, AHEE A
2 Bof WEOIA 2L LT USS & 5 AUk
2, Use and recognition of selfie behavior and AR
camera apps

1) Common behavior when taking selfie

Av| o) A Aurd BBl Tk 24 Ao o
o3 2} An ZG A F2 EAE BHLS ol
B A3, SERY(72.5%) Arhe ST
AA RO, T thFo 2 FHA(16.9%), QA E
HA(8.8%) 0.2 VFEFITHTable 2).

Ax) #J A F2 Aot shdet 925 Foht
A1, Q22 AF 9(36.9%), FH(33.4%), Y& A=
19.7%) ©02 e, 42 olH Fgahe 0|

ASL7F =22 & 4= t(Table 3).
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<Fig. 3> Selfie related keywords in 2020 Google news content
<Table 1> Changes in degree centrality of selfie related keywords in Google news content
2013 2019 2020
N
1 Obama 174 Camera 401 Camera 258
2 Hot 165 Cam 207 Self 237
3 World 157 First .198 New 233
4 Justin Bieber 157 Launch .190 Pro 233
5 Face .149 Vivo .186 India 215
6 [N} .140 Rear 174 Launch 208
7 Post .140 Pro 157 Fan 179
8 Alone .140 New 153 Specifications 172
9 Danish 132 Price .149 Price .168
10 Critics 132 MP 136 Vivo 129
11 Year 124 One .128 2020 129
12 Girl 124 Specifications 128 Instagram 118
13 President 124 Here 120 Photo 115
14 Instagram 116 Unveil 120 Ex .100
15 Shirtless 116 India 107 First .097
A &G Al F2 ABsks A4 =& $2 o SEZRAE MRS 2 ZJTS & 5 Ao, A
stol Qobi A3k, AFANH V(L% FF B ZHElI AR ARE BYUTH SHAE 9

(22.8%), 4HEA(19.7%) =22 YEY, 42 952

=771 -
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<Table 2> Facial expression when taking a selfie

AEY 243 AR 7HEt < ARgo] QRN

o} Aolezzlo] vAE 4% BAEsiiy

AHEBETL 9l AR FHEl Q4] FRE Lol 2
THHFEH), A4 SFAY 66.6%7F SNOW <
ARESHIL Qle ZoE UEhgon, I tZoRs
SNOW ¢ 7JFAlel SNOW, Inc.o] 7jst E th2
942l SODA(26.6%)2} B612(21.4%) WYL ARR3I=
H&o] =4 YETH(Table 6).

AR 712} Ho] T & AR5 E AYo] =

Facial expression Frequency (%)
Expressionless 54 (16.9%)
Smile 232 (72.5%)

Sad 2 ( .6%)
Angry 4 ( 1.3%)
Funny 28 ( 8.8%)
Total 320 (100%)

<Table 3> Camera position when taking a selfie

LHY 7 Yol AHEFSD), %

A4 SEA

65.3%7} HEJDEE A85)] 2 AFo] Yot 293

o, wo] I PLE|(45.9%),

JEE HAS F+=

W2 PE(8.1%) 5
L Pe o AHgEo] ¥4 byt

d=g HSsF= FEA F=LHB0.9%), Yol

3 (30.6%), THaFL E|(26.6%

= A AEEe

ZE . ¥hHo] A8 E AREs) & o] gittal 3

<Table 5> The number of AR camera apps installed

on the smartphone

Camera position Frequency (%)
Frontal 107 (33.4%)

Above the right face 118 (36.9%)
Above the left face 63 (19.7%)
Under the right face 13 ( 4.1%)
Under the left face 5 ( 1.6%)
Under center of the face 13 ( 4.1%)
None 1 ( .3%)

Total 320 (100%)

<Table 4> Body exposure level when taking a selfie

Body exposure level Frequency (%)

AR, comers apps Frequency (%)
None 48 (15.0%)

1-2 231 (72.2%)

35 36 (11.3%)

5 or more 5 ( 1.6%)
Total 320 (100%)

Face 73 (22.8%)

From face to shoulder 170 (53.1%)

<Table 6> The type of AR camera app you are using

(multi-response)

Types of AR camera app

Frequency (%)

Bust 63 (19.7%)

Upper body (cover face) 7 ( 2.2%)
Whole body 7 ( 2.2%)

Total 320 (100%)

2) Common uses of AR camera apps

AR Fulleh gle] Nk ARgo] et 2AF Zrhe
ch} 2 ATtEES 4AHo] gl AR Zidzt
W] 2 Foh Ak, 12747k HAHol Uk &
o] 22%% Hg5E AAFoH, 85%°] HAL 1
7N o]7e] AR ZHH|} & ARESEAL Qe AoE Y
EFFtH(Table 5).

SNOW 213 (66.6%)
SODA 85 (26.6%)
Ulike 63 (19.7%)
Snapchat 35 (10.9%)
FaceApp 28 ( 8.8%)
FaceU 13 ( 4.1%)
LINE Camera 27 ( 8.4%)
B612 68 (21.3%)
BeautyPlus 32 (10.0%)
Etc. 5 ( 1.6%)

=772 -
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SHA = 5.9%0] £33 TH(Table 7).
ofd Aol Ay Fso] EA YEHE=AE &
ofr 7| Jof Au &Y AFE9] BHHASFE vl
HO}TH(Table 8). EX3H ZMoﬂ ZHAYG(M=5.38), o]
P 7k wj(Mm=s. 25) 728 9717 9a(M=5.07),
7Y 9(M=5.05) & EQ3l /|2
%E}% 73971 LAl 45

RN
o} X

Suth A vehde & 4

;9 oﬂ

<Table 7> AR camera app filter with experience
(multi-response)

AR camera app filter Frequency (%)

Beauty 209 (65.3%)

Make-up 147 (45.9%)

Age conversion 98 (30.6%)

Gender conversion 54 (16.9%)

Cartoon 85 (26.6%)
Animal 99 (30.9%)
Bizarre 53 (16.6%)

Brightness adjustment 122 (38.1%)

No experience 19 ( 5.9%)

<Table 8> Taking a selfie situation

et
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3. The effect of AR camera app usage on
appearance satisfaction and self-esteem

1) Classification of groups according to AR
camera app usage

Macromill Embrain Trendmonitor(2017)7} ZA}gt
AUTEE FiH|e} o AREHIEE AuEH, SE9A=
9] 253%= ARl AL woitt A A ARgSHH,
52.3%= Q3 o 71E ARESHL, 22.3%= 2 AR
4 QA T e A8 20| ik St
2 Ao E Aol ARt SHA =& s A
= DACIA AR ZHEl B ARESHA g SEA
o} AR 7HH|2t 9] AFE HE(A, 5, )0 IHE &
ARe] W& 275t oH, 1 A= (Table 9)9F &
ot AME A A9 2AETE BIR g, B O
o) AR} 8ol SRS T F A HE A,
% 19| 952 49

2) The effect of AR camera app usage on
appearance satisfaction
CENE L I e

Jot7] Iote] Varimax 3]ZH41S
A8 H(Table 10). 71 23}, A 7
7F EoH, o] Al 23150 Higt AA _LPJ
B2 65.559%2 UERET. WA LBES UEH
Cronbach’s @g}°] 919, .786, .833°0.2 L}ElL} —‘:v'—OJ'
o] yHdgol g Ao wasisch 29l
gzl o} AEGH BFER FHH0] RS

SFE-O
U=

HT
1o
ro, M
fe H

Hﬂ
fr o de o

i
fo

= 0
rorﬂ'
O

A7
2
=
=
T

F—?i

N r]o

- Vo o sk, 891 25 o2o] oje) BEeHA %
e Bl=a AT o] QuBulE oz Wuslg
When you go to a special place 5.38
om, 92l 32 FEFAY F 5 AAC] i W=}
When traveling 5.25
For a record >-07 <Table 9> Classification of groups according to AR
Special days (anniversaries, etc.) 5.05 camera app usage
When you feel good 4.79 AR camera app usage Frequency (%)
When being alone 4.54 Not use (not/rarely used at all) 93 (29.1%)
When meeting friends 4.53 Low use (once in 4-5) 72 (22.5%)
When eating something delicious 4.08 Medium use (once in 2-3) 84 (26.2%)
For uploading to social media 3.18 High use (every time) 71 (22.2%)
When being depressed 2.76 Total 320 (100%)

=773 -
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<Table 10> Factor analysis for appearance satisfaction
Factor Variables 12251:?1; S;%E: Va(roi/e:;we Cronl;ach’s
I like my face .856
I am generally satisfied with my appearance .855
I think my appearance is attractive .854
?ﬁi?iﬁ?;f I have as good looks as everyone else .835 6.350 | 39.688 919
I like myself in the picture 741
I like my reflection in the mirror 719
I like the condition of my skin .667
I wish I could be prettier .808
I am concerned about how others will see my 766
appearance
dQS:i?:;;;?zn Zﬁl;;zeare many parts of my appearance that [ want to 759 2.769 (;Zggj) 786
I wish I could become more handsome (pretty) 725
Others look much better than me .596
I think my weight is appropriate .816
Body I like my body .691 371 8.567 o
satisfaction | [ am satisfied with my body proportion 678 (65.559)
I think my height is appropriate 533

= EFEE FAE] AANE oz Pysiyict.
AR 7|2}t 49| ALE F=7} QuuEEo] v|A]=

FFS Lot 7] o PEAREA T} Duncan testS

AA|5FTH(Table 11). 71 23}, AR 7HE} 9] ARE-

oA
==TE

g}

QERHET} ERHE, AARESO] o

£ A0E UEETh o= AR 72t 4o ARG

=}

oA
=5

Q& Tio] ¥ Brte

o, AR it 4o SRS 9B
o ALGETIE Ak A3 RS F o A

wol7] AR A1

¥ L 5 A

A oJulst
B 9]

<Table 11> Differences in appearance satisfaction according to the degree of use of AR camera app

No use of Low use of Medium use of High use of
AR camera app AR camera app AR camera app AR camera app F-value
(n=93) (n=72) (n=84) (n=71)
Appearance 3.81 B* 419 A 429 A 449 A 5.500"
satisfaction

Appearance 415 B 463 A 487 A 493 A 11.559"
dissatisfaction

Body satisfaction 343 B 3.79 AB 3.89 A 408 A 4.055™

*

Y p<01, 7" p<.001,

*Duncan test: A>B
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3) The effect of AR camera app usage on self-
esteem
AotEZtel we BP0 HIEet AHES

A7st7] f1ste] Varimax SAYAE 53 204
< AASHA 12709] £ F 8.Q1%-sleFo] 50 o]

skl 1719] &3 AAsHL, HFHCE 1179 &
T2 B4l ARESEATH(Table 12). 71 23}, F 7 &
oz ER7F HUoH, o] 7 aRlE0 ok AA
EAS] AYE2 67.904%E YeETH WH AW S
UEN = Cronbach’s ¢gk2 905, .8752 YEY &3
7r9] Wa L@ gol e Ao wasielnt

291 12 AAIo] T} FHHOE BN BYE
2 FAEo] ‘FAHH AolEFP o R PS8
Ql 2= Ap4lo] disf RAHo g el 2EER
TRE0] ‘RHH JolEF o2 Yoot

=

ol

=
L

@)

<Table 12> Factor analysis of self-esteem

et

145

AR 7Hi|a}t 9] AMg Hrrt AotEF o] v
FEFS Lot 93] dLRAEA T Duncan tests
A X8t HTable 13). 7 A3}, AR 7H92} o] ALE
Bt s FEA AoEFTHC] 2 Ao
UEldt} oS E38) AR 7HHgt B B ©A] AR
TS A AR A4S F 8 384 oA
etk S & 5 At ol2et At
el

gol ¥4% Aote3

V. Conclusion

£ A7 o] o] Wk 533 uiny] o
ouidZdY EA4E Foff An] YEYT F2E A

. Factor Eigen Variance |Cronbach’s
Factor Variables .
loading value (%) a
I have a positive attitude towards myself .838
I think I'm a worthy .835
I am generally satisfied with myself .825
Positive Ty ink T have several advantages 812 5.157 46.883 905
self-esteem
I can do things as well as others 7144
I generally feel like a successful person 738
I think I have a good personality 7134
I sometimes feel like I’'m useless .867
: I sometimes think I’'m a bad person .847
Negative 2312 21.020 375
self-esteem | generally feel like a failure .842 (67.904)
I don’t have much to brag about .805
<Table 13> Differences in self-esteem satisfaction according to the degree of use of AR camera app
No use of Low use of Medium use of High use of
AR camera app AR camera app AR camera app AR camera app F-value
(n=93) (n=72) (n=84) (n=T71)
Positive self-esteem 4.85 4.85 4.90 4.92 .097
Negative self-esteem 3.10 B 3.49 AB 3.60 A 3.88 A 5.076”

*

* p<.01, “Duncan test: A>B
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Qo] Pol BAlsHe REo= Uirold itk
oujeian 4 A3k 201305 B4 ABEY
A9 mAgo] Fa F9EE tehgi, A2
55} 449 Aot A4 i A FE| T 5
AAE TAGHE S o3 Uk AL & 4 Y
th 2019W L ATE Sat 3 Fet gl Aot
EE9 AAE 249 B3 7|9I=S50] vehg,
AntEE A et FR40] B AFow, A
lEES B¢ Auo] o] o SoldHee & &
om} 20004 EXA de A A4 AN 5
4% T 7|97} ek, COVID-199]
ﬁokgi A A% A 297t ot 5
I, RoR T AYER £5F /57 ol

A ANE S Al SR Rl deS g

3O [E }2 of o

S

¥ Y5 24 23, Ay B A F2 S B
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A7k Wkom, SNOW o) Aggel P‘J w9
AR ZHlet 19 B % HeRe, dolague, %
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& AP § 6 USaete AR wol)] AT
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9% 7122 W17 S8 Ak 4
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AR 7}t Ao] AFSHES} QERtEEe] wE
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242 9u

B, BUE, A4S o ke AR

2o} Aokl vlAE 9 BARsi

Uelg=d), olE 53] AR 71 o] A=}
Ee4E guo] o A4S £k g ¢ % Utk
AFES AR 7HE @S ARES] EUSAT R R
o GHe RIIE AT, A3 oAt wEs
deehe & o WeHel oz PAA ol 9
SME AR 7hile e Agsks Aoltt
AR 72} 9] AR =Tt AotEFAol A=
ke GolE Ay} AIRATT =242 BAA 2}
oFEFHl B2 Ag & & AU Aol et
QEAFF] 9 uF 7|E, SNSo| &2te= HAE
EFQ19] AlAo]u| A= AFHECQ] RfolE2&E7FS 14|
71 @FaRle] Hi it} emeQlHTH= 281,
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