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Entrepreneurship Efficacy and Subjective Norms on the Entrepreneurial
Intentions of College Students Majoring in Art
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Abstract The uncertainty of start-ups are factors that weaken the entrepreneurial intentions of college students
and prospective founders, and are also the cause of the low rate of entrepreneurship among art college students.
This study tried to identify the effect of subjective norms entrepreneurial efficacy on start-up intentions. Studies
have shown that entrepreneurial efficacy and subjective norms have a significant impact on start-up intentions.
In addition, start-up education support has been shown to control the impact of subjective norms on start-up
intentions, and start-up activity support has been shown to control the impact of subjective norms on start-up
intentions, while start-up commercialization support does not control the impact of start-up efficacy or subjective
norms on start-up intentions. In order to revitalize the start-up and effectively guide the start-up of art college
students, it is necessary to show the social support of the people around them for the start-up and to enhance
the efficacy of the start-up by supporting the prototyping activities.
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Table 5. Moderating effect of entrepreneurship support(Entrepreneurial education

Indep.Var B SE B t D F R
constant 0.964 0.407 2.372 0.019
19| EE 0424 0.100 0.282 4.263 0.000sx 24.781 0.00%x
SN 0315 0.083 0.233 35% 0.00053
constant 0.626 0.416 1.504 0.134
EE 0.400 0.098 0.266 4.075 0.000s
T} -
22 SN 0280 0.087 0211 3207 0001+ 19880 0.0+
ES_1 0.223 0.076 014 2.916 0.004sx
constant -2.644 1.306 -2.024 0.044
EE 0.777 0.312 0515 2.489 0.014
SN 0.775 0.238 0.585 3.254 0.001
o}
S ES 1 1530 0502 1259 3045 0003 1365 | 000w
EE-ES_1 -0.143 0.123 -0.536 -1.159 0.248
SN-ES_1 -0.202 0.094 -0.797 -2.156 0.032x
Dependent variable: INT, #p<0.05, *#p<0.01, ES_1:Entrepreneurship support(Entrepreneurial education),
INT: Entrepreneurial intentions, EE-Entrepreneurship efficacy, SN:Subjective norms
6. FUXA(EgEF)e =g #4
Table 6. Moderating effect of entrepreneurship support(Entrepreneurial activity)
Indep.Var B SE B t D F R?
constant 0964 0.407 2.372 0.019
194 EE 0424 0.100 0.282 4.263 0.000™ 24.781 0.00™
SN 0315 0.083 0.233 35% 0.000™
constant 0.688 0.425 1.620 0.107
EE 0411 0.099 0.273 4152 0.000™ ,
=
29 SN 0.2% 0.087 0.223 3.378 0.001™ 18091 000
ES 2 0.156 0.075 0.131 2.071 0.040%*
constant -0.162 1.382 -0.117 0.907
EE 0.962 0.327 638 2.940 0.004
SN -0.029 0.264 -0.022 -0.110 0913
o
32 ES_2 0497 0.521 0417 0.955 0.341 11897 000
EE-ES_2 -0.224 0.125 -0.847 -1.787 0.050"
SN-ES_2 0.133 0.100 0533 1.335 0.183
Dependent variable: INT, "p<0.05, “p<0.01, ES_2: Entrepreneurship support(Entrepreneurial activity),
INT: Entrepreneurial intentions, EE: Entrepreneurship efficacy, SN: Subjective norms
2 7. AKX A(EGHAIGENe] =g BA
Table 7. Moderating effect of entrepreneurship Support(Entrepreneurial commercialization)
Indep.Var B SE B t D F R®
constant 0.964 0.407 2.372 0.019
19| EE 0.424 0.100 0.282 4.263 0.000™ 24.781 0.000™
SN 0.315 0.088 0.238 3.59 0.000™
constant 0.763 0.426 1.791 0.075
EE 0411 0.100 0.273 4127 0.000™ .
o : 000"
29 SN 0.308 0.087 0.232 3.522 0.001™ 17.163 0.000
ES 3 0.107 0.069 0.097 1.542 0.125
constant 0.390 1.273 0.306 0.760
EE 0.469 0.317 0.311 1477 0.141
SN 0.347 0.253 0.262 1.372 0172 .
3 ES 3 0.249 0.462 0.227 0.539 0.590 10219 0000
EE-ES_3 -0.022 0.117 -0.089 -0.18 0.853
SN-ES_3 -0.015 0.093 -0.064 -0.161 0.872

Dependent Variable: INT, "p<0.05, “p<0.01, ES_3: Entrepreneurship support(Entrepreneurial commercialization),

INT: Entrepreneurial intentions, EE: Entrepreneurship efficacy, SN: Subjective norms
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