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FEE A S AFXL] XSAE ¥ RESHE =0 FE Okl= 22
(B 4 M2ld 3 Efdd 2M40
B2 LOIXxHZE Cronbach’ s Alpha SHMAZIZ(CR) THEAMES(AVE)
VA1 0.914
Ao VA2 0.922 0.919 0.949 0.861
VA3 0.947
RE1 0.878
RE2 0.906
2y 0.919 0.943 0.804
RE3 0.904
RE4 0.899
CO1 0.901
_ CcO2 0.788
e 0.897 0.929 0.766
CO3 0.899
Co4 0.908
OR1 0.908
_ OR2 0.939
=l 0.939 0.956 0.846
OR3 0.935
OR4 0.895
RB1 0.895
RB2 0.944
NP RB3 0.956 0.960 0.969 0.863
RB4 0.955
RB5 0.892
EX1 0.917
M=o EX2 0.930 0.919 0.949 0.861
EX3 0.936
AT1 0.875
AT2 0.943
o= AT3 0.942 0.952 0.963 0.840
AT4 0.917
AT5 0.904
AW1 0.939
AW2 0.947
OIX|= 0.956 0.968 0.884
AW3 0.928
AW4 0.946
IA1 0.903
IA2 0.916
_ IA3 0.894
SEE 0.955 0.964 0.816
A4 0.879
IAS 0.917
IAG 0.909
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HXlE, M, Lo
A QIR Cronbach’ s Alpha SMAIZIE(CR) AR MEE(AVE)
WLT 0.806
WL2 0.856
INESISE WL3 0.836 0.897 0.923 0.707
WL4 0.882
WL5 0.822
SV1 0.833
Sv2 0.920
B|ATIX| SV3 0.926 0.931 0.947 0.783
Sv4 0.862
SV5 0.881
PU1 0.909
e R8d | PU2 0.945 0.916 0.947 0.856
PU3 0.922
PE1 0.942
PE2 0.929
XzE &2 0.943 0.959 0.854
PE3 0.935
PE4 0.890
SP1 0.906
ABl™ =Rzt She 0.920 0.928 0.949 0.823
SP3 0.907
SP4 0.895
CVI1 0.920
XIBAEOE | Cvi2 0.953 0.937 0.960 0.889
cvI3 0.955
PSI1 0.973
{ESYUSE | PSR 0.983 0.978 0.986 0.958
PSI3 0.980

AF=Z:(average variance extracted: AVE) gko| 0.7 o]A4}
HB1% AL Belstgon

o8 Ueht 7124 058

(Fornell & Larcker, 1981), 8 Q1 & A=K factor loading)
E3E 0.7889)| 4] 0.983 W QoA HF
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30
am
MUl

AE AFRIL] XA & REFH A= = Dlxls 22

ArE] A 2R A7 FofRt FEFE nE = Sl etk 9HA, AAZE B AR AR B Al
® BT, BAMoR AR W] H3E WE olHES F B AR o2 AAeke) mF % A}
I FFAY] WEHo Y -7 SA4HA thEXA] 3| Q1 2l G PIAIA &7] gzl AH
7] W] YA 75 v v1zE Ao @ H ZAe] 9L v)Hhs AR 712k A
(& 6) 7td&E 2t

7H4 4= AEAI =k xHEH o

Hla TIRIY — XZE R84 0.266 3.341%* XHEH

Hib IR — X2E B2 0.399 5.515"* RHEq

H2a N — X2E R8N 0.465 6.215%* el

H2b Y — X2E B2 0.169 2.186* XHEH

H3a MY — X2E /EY 0.269 3.036™ XHEH

H3b MY — X2E B2 -0.192 2.549* 7|27 pdelErat HicH)

H4a Y — xtE R84 -0.057 0.673 7|12t

H4b Y — XI2E B2 0.227 3.123* XHEH

H5a MEY — X2tE R84 -0.157 2.271* 71247 pdelEtat HicH)

H5b Rl — X2 B2 -0.071 0.997 7|zt

H6a HMEN — X2tE 2284 0.023 0.289 7|2t

Heb HEY — XI2E B2 0.14 2.055* XHEH

H7a HEE — X2 |84 0.019 0.264 7|2t

H7b T — X[Z= &2 0.215 3.154** XHEH

H8a oIX|E — x|ZtEl 22X -0.076 1.754 7|2z

H8b X|E — XZHE EAZ 0.098 1.702 7|2t

H9a HSEE — X[ZEH R84 -0.003 0.038 7zt

Hob HSEE ) XI2E EH2 -0.005 0.157 7|2t

Hoc HSEE — ASIH Zxiy 0.311 4,518 XHEH

H10a AERIE — XI2E |84 -0.004 0.039 71z

H10b AR — 2P 5712 -0.026 0.583 71z

H10c AR — Aksl Z=xhzt 0.035 0.608 712

H11a S|IATIR| — X[ZHE R84 0.014 0.201 7|2t

H11b S|lATIR| — XIZHE B2 -0.063 1.248 7|2t

Hi1c SIATIR| — AS|™ Z=xpzt 0.373 5.36™** FHEY

H12a XZE 738 — KB 0.171 2.723** XHEd

H12b XzE g8 — RS 0.262 3.603*** XHEH

H13a XZE E78 — RSAEL= 0.618 11.212%* XHEH

H13b XzE 28 — REST -0.114 1.569 7|1zt

H14a ASIE ZXHZ — XISAIZel= 0.002 0.042 7|zt

H14b Ael™ Z2xz — RS T 0.419 4.558"** XHEH

H15 XEANHoE — FESRoE -0.033 0.568 7|zt

Note: *p ¢ 0.05, **p ¢ 0.01, **p ¢ 0.001
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( Abstract )

Factors Influencing the Continuous Watching and Paid
Sponsorship Intentions of YouTube Real—-Time
Broadcast Viewers: Based on the S—O—R Framework

Kwon, Ji Yoon*, Yang, Seon Uk**, Yang, Sung—Byungm

In this study, based on the S-O-R framework, how individual’s stimuli (i.e., video characteristics, YouTuber characteristics,
real-time broadcasting characteristics of YouTube channel) form organisms (i.e., perceived usefulness, perceived pleasure,
social presence), leading to viewers’ responses (i.e., continuous watching intention, paid sponsorship intention) on real-time
YouTube channels. For this purpose, a research model and hypotheses were constructed, and 369 questionnaire data collected
from users of real-time broadcasting channel services on the YouTube platform were analyzed. Result findings confirmed that
some video/YouTuber/real-time broadcasting characteristics significantly affect viewers’ perceived usefulness/perceived
pleasure/social presence, and further influence continuous watching/paid sponsorship intentions. Theoretical and practical
implications of the findings are discussed in conclusion.

Key words: YouTube real—time broadcast, Video sharing, Continuous watching intention, Paid sponsorship
intention, S—O—R framework
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