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Abstract

The purpose of this study is to analyze information about dietary information presented in the television broadcast media
in order to determine the optimal communication method that will provide desirable information to the general public. To
that end, stakeholders were recruited and trained before and during the study. Three airwaves broadcasters and four
comprehensive programming channels were monitored for Three months. The results are as follows. In total 172 food and
nutrition programs are reported on. As information from the monitored programs was investigated, results showed a
frequency of 136 separate informative programs (79.1%) and 36 entertainment programs (20.9%). Second, the
broadcasters included are KBS, MBC, SBS, while the channels are TV Chosun, JTBC, Channel A, and MBN. Third, 109
reports (63.3%) were about ingredients & cuisine, followed by 63 reports (36.7%) on health and diet. This research provides
transitional knowledge regarding the correlation between dietary information and the media. Moreover, this research
contributes to advocating public health by enhancing the quality from broadcast media about dietary information.
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<Table 1> Programs of the monitoring cases

Program Number of cases %

Current affairs & educational 136" 79.1
Entertainment & infotainment 36 209
Total 172 100.0

DNumber of cases based on different type of TV shows

<Table 2> Subjects of the monitoring cases

Issues Number of cases %

Ingredients & Cuisine

Food & Ingredients 80" 46.5

Cuisine & Cookery 25 14.5

Eating habit 4 23

Health & Diet

Health & Diet therapy 48 28.0

Fatness & Diet 15 8.7
Total 172 100.0

DNumber of cases based on different type of subjects

<Table 3> Number of reporting cases by channels

Channel Number of monitoring %
KBS 189 10.4
MBC 36 20.9
SBS 33 19.1
TV Chosun 24 14.0
JTBC 13 7.6
Channel A 24 14.0
MBN 24 14.0

Total 172 100.0

Y Number of monitoring per channel

7t 7P =4 vERt Aabe vl AES Hefaiion,
A eE), A 9 AR o= el At
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o2 Agelibe 915k AR (19.0%), 21F9H (16.8%), 21
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<Table 4> Number of reports categorized by the subject area N(%)

Ingredients & Cusine Health & Diet Total 1 p-value
KBS 9(8.6) 9(13.4) 18(10.5)
MBC 26(24.8) 10(14.9) 36(35.5)
SBS 28(26.7) 5(7.5) 33(4.6)

TV Chosun 17(16.2) 7(10.4) 24(13.9) 52.549 p<0.001"
JTBC 5(4.8) 8(11.9) 13(7.5)
Channel A 1(1.0) 23(34.3) 24(14.0)
MBN 19(18.1) 5(7.5) 24(14.0)
Total 105(100) 67(100) 172(100)

‘Fisher’s exact test
<Table 5> Programs of the informations classified by subjects N(%)
Classification of programs
Current affairs & Entertainment & Total x p-value
Educational Infotainment

Food & Ingredients 74(54.4) 6(16.7) 80(46.5)
Cuisine & Cookey 12(8.9) 13(36.1) 25(14.5)

Eating habit. 42.9) 0(0.0) 4(2.3) 54701 p<0.001"
Health & Diet therapy 34(25.0) 14(38.9) 48(28)
Fatness & Diet 12(8.8) 3(8.3) 15(8.7)
Total 136(100) 36(100) 172(100)

Fisher’s exact test

ThKwak et al. 2014). ¥ 172 RUEHE Ao e 2
F B W A v E A7 E AAkaro] 4871
(28.0%)2.2 2-9 2 H=H W AT

1) B go] gl me FAE B 4
218 A JRo] B S oo ujel
=

T ZgEon ol vk Ao, o2 T2 ax gy,
HHE} A 2E HEAIZ 2L =} o
Shch(Park 2016). 4 A3 F 17279 BUH A 5
13671(79.1%)°] AAHRBRZZ 78 JoolA REEI, 36
71(20.9%)y> delf-e etz oA Fr7E A= . o]
et A= AF9Y BRI 88 Z2adA FE HE
HAd A FA A4S WG TtHLee & Lee 1998). Zt
FYol| M =23 FAME HE 732 <Table 4>9} 7
th FA7E TEOE oA B5d Aldle 309 AEY

wAS AF 2 YT A B 5 T40(54.4%)°]
FE AR RZ2aM AEEN, A7 5 RS

HEE 1471 (389%)°] dd-2gtz2 o F2 1
3 AATHP<0.001). Kwak et al. (2014)2] thEmj=] 2]
AE A e 875 AL Aol M2 tholo
AR L] @ FET) 21.9%% 7P =33, vee s F
Ao gt HEE Qs vl 19.9%, 21F
HE Q7%7F 16.8%, 2153 14.6%, 2F9]
9.6%, B HH 3.5%, viR|Eto. 2 AYoj5=7]o]
2 ¥ BE HES 978k TO0= AU # o
T A 2AE AR B el RS 97 %
Zroll 2pol7} oS HolFEt). o] dt Ay} Hibol Hx
He A Fro] A Aol wkdErE Z|git). =
IS flste] 747 9 2Ate
B} AARA R ZZ 3]0l A

of W i
o2

oL

>
N

o o T o i
[0

oz o -

AN

oo

)
olf

o
filo
o
I
il
1>
=)
o
o0,
ol
s
rN

r
Ho it
T
:
rlo
to
R
off
i
4
e

2) BEjgo] goo mE A HE Y%

28 A Aro] g HEARE 74
3k A= <Table 6> 2ol 5 17274 5 13674(79.1%)°]
NAFA R T2 T30 3671(20.9%)S Hol-08F T2
oA HEEI AT o]& AdHE AuE™ KBS(187)),
MBC(364), SBS(337), TV A (247 A AR 27
oA A HRE F2 OFAL YU, LA HHA
vlarel 722 AALAE Z2 a8 1273 b= Balothe)

o2
12
e
fru
e



TV Z—Zeh AEHeF ME 283
<Table 6> A channel monitor number of cases which sees as a program area N(%)
Classification of programs
Current affairs & Entertainment & Total x p-value
Educational Infotainment
KBS 18(13.2) 0(0.0) 18(10.4)
MBC 36(26.5) 0(0.0) 36(20.9)
SBS 33(24.3) 0(0.0) 33(19.1)
TV Chosun 24(17.6) 0(0.0) 24(14) .
124.514 p<0.001"
JTBC 13(9.6) 0(0.0) 13(7.6)
Channel A 12(8.8) 12(33.3) 24(14)
MBN 0(0.0) 24(66.7) 24(14)
Total 136(100.0) 36(100.0) 172(100.0)

Fisher’s exact test

2

2o dd-eg x2 o 127102 HiS AN
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