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The Effect of Social Viewing of Live Commerce on Viewing Satisfaction

- Focusing on the Mediation Effect of Social Presence -

Meng Zhao*, Kyung Han You™

ABSTRACT

This study aims to investigate what communication phenomenon social viewing is associated with,
and how satisfaction with using live commerce affects, taking into account that live commerce is a form
of content consumption based on social viewing. In particular, social viewing is classified in this study
as message production and sharing activities that influence users’ satisfaction with live commerce view-—
ing, as well as how two-dimensional social viewing behaviors are associated with users’ perception of
social presence. Then, the impact of these factors on improving viewing satisfaction is determined. It
is also designed to investigate the moderating effect of social presence and viewing satisfaction as a
function of the size of users’ social networks by taking into account how social viewing affects the de—
gree of social exchange among users. The findings of the analysis are as follows. First, social viewing
behaviors. i.e., sharing and production behavior were identified as strong factors that have a direct im—
pact on social presence and viewing satisfaction. Second, social presence plays a moderating role in the
relationship between social viewing behavior and viewing satisfaction. Third, the impact of sharing be-
havior on social presence and viewing satisfaction was greater than the that of production behavior.
Fourth, network size (number of followers and followings) had no direct effect on social reality or
viewing satisfaction, but it had a moderating effect on the relationship between production behavior and
social presence. Based on the findings, the implications and recommendations were discussed.

Key words: Live Commerce, Social Viewing, Social Presence, Use and Satisfaction Theory, Network
Size
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Fig. 1. Research Model,
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26078 (27.6%6) 0.2 71 W3kal, 100~200%F o]
23778 (25.2%), 1007+ o] st7} 1787 (18.9%), 4009+
A o]ido] T4 (78%) L2 A AT £
olBlo] B4 WA A= 4, 247 21 &4
(EFA), Z38A B4E AAG Fol, HFHo=
ghol B 7m 2 o] §2bo] ALS A Al Y 2fof ALE] A
=] AAAAE A5k, 2 W

=
hl
¢l FFBAE F2YAHX nFoF
bl
2]

Ztel] 2 7E34 A
st g9z aJdEM(CFA)S AAeAT &

A 3o SPSSS 2503 AMOS 24.05 Z+7+
o] &3} A .

WA, 2 ] ZHZE 2o A AR S

a #s ARESke] Al

Characteristics N %
Male 421 45.2
Gender
Female 521 54.8
10~20 91 9.7
21~30 454 48.2
Age
31~40 285 30.3
>40 112 11.8
Middle School or below 80 85
High school 191 20.3
Level of Education
Undergraduate 591 62.7
Postgraduates 80 85
<100 178 18.9
100~200 237 25.2
Income level
(10,000won) 200~ 300 260 276
300~400 193 20.5
>400 74 78
Total 942 100
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3.03, SD=0.92, Cronbach’s a=.855).

ooz A4 AL el T4 ZHxE
NRSEA AT EAAS} BAH THE Aol
A4 Fol RZL AT Aol Ay, Lokl FY

a3

E
47 E&o 2 A HAJAHM=2.92, SD=0.95, Cron—
bach’s a=.855). & &&52 54 gHAE HAE=E =4

3.2.2 AF3A Az

A3 A AAze] dig AL AP AT (Tu & Me
Issac, 2002; Song et al.,, 2019; Hong et al., 2017)2]
AERGS BEHATRT. FAHOR U oot

=1

9 5 TH2E Fo) AFH AW2E A7 A
e BT LS BT, e 2wl 598 24
2 gl 2708 AFS AR B FnE e

(M=3.18, SD=0.85, Cronbach’s a=.0.816).

NA BEEe 24 Bae HeAs A1)
o Aol A AW T WYt BeHAT 7

o
FAAFY, "L

eehel FY EH
ARG, el BYg 2= PEe o BYY
Z o, e el 94 2= o gl A

A& ARG 5 ) BFE5Y A 245

224l A2 2V HEAH FRE201DY
oA A8 AEEdS &8sy, gholB Ay
2 A Ao #2 ¢ (follower)# Z 29 (following)
] & 3tuch d42%
2 s st AA
& A% @S g8stAn

]l A#BA Y FFE A oy
AR roll= BAHSZE

B A FHTH=.047, n.s). WA, I FHHFA (=
-.132, p<0.01), A (r=-.106, p<0.01), A+3] 3
A7+ (r=-102, p<0.01), == (r=-.118, p<0.01) 3t
A F(HARN ATAVE B2E AT A F AlA
AR FH3 9l 9b ALY (=788, p<0.01) Z+oll=
A7 WS =A eI, T34 (=670, p<

rr

2}

0.0} A4k 9] (r=.775, p<0.01) 27 A3 " A
Z R AN} 52 JAAAE BIoH, AF]
2 AAGH ANF SR D E 5 GuEATL
B A
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Table 2, Bivariate Correlation among all of the Variables,

Variables GEN AGE EDU INC SHA PRO SP SAT
GEN 1
AGE —.095%: 1
EDU .060 -.022 1
INC -.001 -.015 082+ 1
SHA -.016 3315k —. 132 065 1
PRO .002 276%x —.1063% 0923 1883 1
SP 016 3195k —.102%x 047 6705 650 1
SAT -.014 .38 —. 118 118 NG 161+ J155%* 1

Note: GEN = Gender, EDU = Education level, INC = Income level, SHA = Sharing behaviors, PRO = Production be-

haviors, SP = Social presence, SAT = Satisfaction.
“p<01, "p<.05

42 ™SI HS A3 Table 49 2t WA, SAMEALZ AAH
22w mde AREE Bualy] 98 Qw  ATEATE Mol ASH AAT, Y BEE
Mol Mg x|e] 712 xvdte] gl 3013k NFL  TIAE FES AR As), A=o] AE A7
IFL, TLL CFI:= 09 o] 4o %53 Ao = weha) nAe AHA a3 SAHSE fojueA BF
o), RMSEAE 008 ©|3& Hgat gz a2 HE=087, SE=030, p<0015), A5 A<l €
B A7 RYAYE A5E Table 33 go] nE  HPA AFASS Wl A8 AAzl 2
Az N FsH $2< Byt HIAA gk
AR, A, A= ALE A AAE, A
422 7449 A% nETo Hx= AFA Y= BT EAHOE &
Fig. 1elA4 AAA 5709 A7 7 A A5 o|matA BFsATE F A AR A A F YT A
Table 3. Measurement Model Fit Verification Results,
Index x2/df IFI TLI CFI NFI RMSEA
Model fitting indices <3 >09 >09 >09 >0.9 <0.08
Value 2.58 0.979 0.973 0.978 0.965 0.041
Table 4, Direct Effect of All Factors on Social Presence, Satisfaction,
Dep. Variables Social Presence Satisfaction
Ind. Variables B SE. P B SE. P
Demographic Variables - - - - - -
AGE 087 .030 sk 049 025 057
EDU .—004 028 .880 003 022 891
INC -.006 .029 832 061 .020 sk
Social Viewing Variables - - - - - -
SHA 581 119 ko .330 .097 ook
PRO 211 .098 ko 195 072 sk
Mediator Variable - - - -
SP - 458 .050 ook

*p<.05, *p<.01, *xxp<.001
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317 AAzrel H(v)e TS A AE Vel
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59 #A S v A= ABH AAZY i
B35 2ZARE A% FFA97E A SR BlA
= HERE BAFHCR fonEtA AEEATY
(B=.266, p<.05). FFA= A4 HE=0 AHPAE
Ir vA= AegE AN BR(B=58], SE=
119, p<05 ALS| A AAES FR et Al s
5 & aA BARE ek

*,MH, ALS1E A A9 F A A 7F Al TS
Eo mXe PHAER GA SAHLE fovd &
F7} GERSTHB=.097, p<.05). BRI RA &2, A4 <)
A AlA HEE A FEFS vH I glen
2(B=211,SE=.098, p<.05), AF3] 2 A A|7Fo] AY4tHsy
A&} A RERe] BAlo] BE wiy) EFE Zheth

424 92% 2day EMAR

<ATFEA 2> BHsto, o] A9 ALEAAT
A7t AE A A A 99k AbE A AAZE AH T
Zo A mAE 2 ARE Z2A 2 WA
(Process Macro)& &3ty 43U HTable 6
Fz). AR, o] &Ae] FEY o BEY T A3
] Azl AAH YL v A= kAt T
22 = Aol et AAZe] BAl FEFE WA

Aoz #FFHJG(B=-.100, SE=.015, p<.05). ¥
o] g&zte] AAY A7} FFAB e} ALBlA AA
o] AN v X e 2HEYE DAL R gt 2
29 7t A9l AEH AAZEe] #A ] o
g 2HA IS MAEAE AAE AHEgT
(Fig. 2 &=x). 229 47} A& Z9(-1 SD) 43
o7 Z29 F7F & A9¢1 SDRY FF3 97t
AE A AAE Zole H v = G u A

g r{r

N

Table 5. Indirect Effect of Social Presence on Viewing Satisfaction,

95%CI
Mzzgtixa}éf(f)efct b SE. Lower | Upper P Result
Demographic Variables
AGE—SP—SAT .040 0.10 013 073 ook Full mediation effect
EDU—SP—SAT -.002 0.13 -.033 .019 799 No effect
INC—SP—SAT -.003 0.13 -.034 023 807 No effect
Social Viewing
SHA—SP—SAT .266 .061 010 241 ook Partial mediation effect
PRO—SP—SAT .097 .031 149 378 sk Partial mediation effect

#xx Level of significance at 5%
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Table 6. Moderating Effects of Network Size on Social Presence, Viewing Satisfaction,

Dep. Variables Social Presence Satisfaction
Ind. Variables B SE. VIF B SE. VIF
Demographic Variables - - - - - -
GEN .068 041 1.021 -.004 034 1.021
AGE 1063 026 1.129 071 022 1.129
EDU -.014 028 1.039 -.003 023 1.039
INC -.004 016 1.094 L0553 013 1.094
Social Viewing Variables - - - - - -
SHA .350x3% .037 2.761 L2803 .030 2.761
PRO L2903 035 2.664 281 032 2.664
Moderator - - - - - -
Flwr 017 .009 1.034 603 058 1.034
Flng -.023 011 1.101 713 017 1.101
Sp - -.017 013 8.889
Interaction Term - - - - - -
SHA*Flwr .059 016 2.596
SHA*FIng -.016 .020 2.625
PRO*Flwr - 100+ 015 2617 .
PRO#*FIng .033 019 2.659
SP=Flwr 0.013 -0.13 9.167
SP*Flng - 0.012 0.25 1.913
Adjusted R squared 0.499 0.735
F 74.014 188.447

Note: Flwr= the Number of Followers, Flng= the Number of Following people ;

#p<.05. #kp<.01. ##xp<.001.

oz BB ol BRI F7} Howm A T
48 59 27 WEsh O EolAs] Wi A4
2R 0% FAGGT 44T 5 9 AEE

Flwr

o -18D
Mean
304 +15D

1 2 2 : 5
pb
Fig. 2. The Moderating Effect of the Number of Followers
on Production Behavior and Social Presence,
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Folvd =HEHE 204 o

WEE
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