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Internet Exposure and Plastic Consumption Behaviors
The Mediating Effect of Social Norms
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Abstract This study examined the effect of Internet exposure on plastic consumption behaviors, and the
mediating effect of social norms. The survey participants in this study were 220 college students.
Collected data were analyzed by the SPSS 26.0 and PROCESS macro 4.1 (model 4). The results of this
study showed that the relationship between Internet exposure and intention to plastic consumption was
mediated by descriptive norms. These results suggest that Internet exposure and social norms are
important factors that can promote or constrain plastic consumption behaviors. Based on these results,

we presented the theoretical and practical implications of this study.
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