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FSoIM AU FAISEL At TRt ARlE FolM= &3], o] XZet ZRR7E S Q5h fQloj2tal HE
HaL Sl A-tollA Hu]Y(2009)2 Fal]gr|Ho] Al oeAfu]lA F40) gt X2 TR 224
17H0) Aol =S =L siYlon, fo)s S(2019)2 BHLAS gigor g A4S F3f o' AulA
ZERPPE AANREO] AR dF UAThL stith Aldsat R (2021)2 e AgA o]l A
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B w0l Lrl= Yol st ojulAl= oA} Qo Afjo]gol o] s e A FF= DN% %OJQ
2 UEhtEt], 2859k o] 2X(2015)= Y] QRieiAteg thdo oF dgtolld Heon7t wAlE
dg Ssto] AR Afolgolmol] JFe AT stRlon, oA (2021)2 ¥ BAE ofojx|7h wARt
55 50 Aol goleofl = vIAITHL st sHAeE 01”4 AT 2AES 3 2 o, ¥ 1A
= oz oF A7 250 Alzfst ZiAjet ofs o gdojujxjet Aol gole Fte] WA= HEKo=
FAEL Sl Aol o] ¥MUEe] PRAQ WAS iﬂ%ﬁﬂ o, ¥ 1749) A|ZbE 7HR|e Aol 8ol
ko] FARIM 250] 71 ot Plou]A7h o e SheAloll oigh A4t Eagol AiE 4 Qlch
meb 2 A7 S AuAS et uZo] A1t ix|et ofa 3l iedoju]A] T2l xjolgele
o] A Faxos mofgt & ofate] oprfEtet gdolujxle] 2EaNE mefstuAl it of #A

2]o
o v
ATE vigo 349U 1 Aol§ES AN 4 Qb PN Yob DAY JAARE AF]

A2 7HRS AR E] @2 nlAlths BRI o4, A, Hik, U] Boh 224 Jdoen Y

3t As 2 & FHYEE 7d7oloi(125ke], 2010), ol2igh 7HX|7F QmAfu|Ao] A&d o,
VRIS SAPT QIR|GHe QeAB|AFANL T AB|AS AY7] YJ5h AR Ajol'®R FAHY 4 9loy
(Gooding, 1995), "&AP7t A5 o mAju|2o] thgh Holat o g AMu|AS H] flsf AlE9t SR HlgA
A "8 719] ARf(trade-off)gy}'2 Aok 4 9l (Ettmger 1988), "1178o] R|zkst molw} X|zi=l S|AY
7HRIE BFEeR QIX|she 7] AubEolH FAlof] 17850] Qg H|AS o] &to M X|ZsHA El= Hel
o Holo] JFaclior Aojd 4 QloiEr&Yy, 2010). 1310* T EARS I v Rl ) Bt e bl g | BN i 8
i gE 485tk A4-s0lA ol AEEI, 179 Au|A THEZ =o|7] YsiAe R AH|AFA
o Azt oAl uASO] AMH|ATVIR tigh A2 TSk Aol BRsithe WAAN W2 As0l

23| THAE 2, 2013).
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U 23770] ohd o) astn EIAQl 3 YalckGardner, 1985). ol2fat Z799) W A YA
WYNSI BN PANSoR TRY 2 b vk FHA WSO F2 WK Uit Al
FUHQ A2 L7402 O S48, 7% So| maten, RAN NSL ety 2UF Sol %3
g 4 Yoi=UFe AR, 2010)

UAE WA 7ol aupAQl AE2 s17] flsll oAl 78 Aol ofAtolt, &Ad0l(2011)= AR &
EAE &dll 7012 ofato] F/Ad=lt, Apilut Efelo]l st AldS FAdskal 7HQ19] QXA dgwat ofyzt
ARIA A ol AR oR JFE FOL SITE AR oflAto] ool @2 AAAEol Tt FYE Al
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YA oA gelsta gk

2.3 g3 o[O|x|

B 0] QlojA Fagt AFE o= YHOINAl= Aoy oAIRARUACN & Ad FE=2 Fol
AW (Javalgi, Whipple, McManamon, & Edick, 1992), & 1n782 ¥Xig 4 x|gZAyto] o= A
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3 4
Fee ol HAolu|AE F/dsh7|= stal, HHo] Algshe o2 7] AEE Sl HHoluR|7t F4dHTtal
FHHAIY 5, 2009). HACIulR|Y ol2fst /45 ARtsto] W SR WHoluAlE o] AlE
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Qo A== AMold AAEY SAI =L Asiinh

24 To| 9L
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A B8 7170l ). TS AAIY 9j=et 350 AT LR[Sk A2 otYA[Th gjREEe
A2 ofd P52 st sy shA] o & f ole] Ak ARt 9=of o5 SEgreH ol at
o|FE, 2014).0]o] AH|APZ} 7]dme] PAIE IOz |AIE A oW g AR tigt 7hsde
H7tst7] Q3 1789 &S siEolr &£ #Q/do] FXRE|H(Zeithaml, Berry, & Parasuraman, 1996),
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Yyee £ 12 9Eo] WA AolgolEe] £a oEuclolei Fe Zstc ol2id Ang F9
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Aot B8 0 A JHKIS A 3 olojo) ANEEel Aula el cistel FAT AR, HAA
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(2015)9] =12 AF3IIEY], o] == Michel & Rieuniel(2012)0] AAIgE thl 7HA] AHES ¥ o]u]A]
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1 58T F8HA e et dat deg

5.1.1 X|ZHEl 7}%|

2 Aol ARESE AR B e AV 3R, THAVIA] AR Y, WAL 283, AR
22 5 5 112¥er HI=Uen], of &40 Al thgt B dS =lshr] sl £aUwAS AUA
st A= =@M $15l Cronbach's agts AHEet Aibe <& 3>at .

< 3 AZEM] BYER0) Bidwet AlZe B4 Au

AR AEAZIA] B TR
ERI71R]1 0.207 -0.041 0.59% 0.332
ZRT}R2 0.213 0.116 0.851 0.123
EA7IA3 0.268 0.279 0.748 -0.007
TN 0.758 0.165 0.253 0.040
TFAZIRI2 0.750 0.217 0.235 0.056
I}A7113 0.736 0.198 0.099 0.291
TFA7 R4 0.610 0.278 0211 0.272
RN 0.220 0.297 0.082 0.766
ZRRIR]2 0.123 0.228 0.117 0.460
ALBJR7ER] L 0.251 0.833 0.114 0.126
AF3] R 7ER]2 0.345 0.792 0.183 0.033
cigen value 2.460 2.220 1.880 1.280
% of Variance 22.3 20.2. 17.1 11.6
Cumulative % 23.3 425 59.6 71.2
Cronbach's o 0.799 0.811 0.735 0.665

ax

At KMO(Kaiser-Meyer-Olkin)&=3r 0.862, Bartlett G1&8A 7AAQ] x*=2177(p=.000%%%) O 2 A]
AT FARAS T12%A00, 193 LoolAel 47le] Relo] £5Elglct 7 @l 291
Fe modt An A WA 298 JHAsIKI 423, § A agle
ARG 3, Ul WAl a9l ARA 7iX]9] 2+3o] B§HE
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stesioit. EfgAS stEst 2ato g A2le s &RAWSH] 9J5f Cronbach's afs &3t ZAnp @S Q919
TS FAa 0.665 o] 4l =E EsIgIt
5.1.2 Ofj%t

2 Agold AR st SYETE oAl ool Ofdt of& 5B 9 Rs1a9] ojRol Chet ofat 58
5 % 102302 PY=glon, of 79 THAMCl tht Elpe BIsh] Ush FRolRAe Ao
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SAYY ©18 0N ARE A, ofA, Aolgo= B A7

o, A= 2AZ ol Cronbach's agtg A&t Aile <& 4>0F Pt}

<& 4 oji} ZHL 70| Efrol MElE BA Az}
At drrledY

oAt EH] 0.338 0.472
[eIPNTe: ) 0.589 0.306
OJAFEER3 0.766 0.179
OJAtARHA 0.807 0.100
OJAtA=gS 0.598 0.325
ojg7r]&cak 0.291 0.664
ogr|&dak2 0.152 0.818
olgr]|acak3 0.201 0.777
olgr|acdak 0.523 0.474
olgr|eaas 0.551 0.371
eigen value 2.780 0.261
% of Variance 2738 26.1
Cumulative % 21.8 53.9
Cronbach's 0.757 0.762

= ZECk2 0.862, Bartlett 1374 9 x’=1623(p=.000%+) .2 A]

n3eo xakstoir; =ABARS 53 9%gion] 197k 1.00]Ak0] 27§0] Qolo] =&E|9ict 7zF QolojA] QolA

i Aol Fgog e &8 mpofst Aut A v Q02 oidy 47F, F WA 89l

Fgo] EBfgdS SEsgint B e SRt 2o NS RARE] Ysl Cronbach's
0.757 o]’dq] Al=|=g HEsIgin

5.1.3 s2lo|o|X|

B AFoA Argst HholnA] EE1E 84 47T, G484 Hed 95 ,
5 § &5 4oz FEEen, o] =] gAIA thst ElAdS QIS ] Yo FR90wA
ArJstFon, AlglefA-S 9ol Cronbach's ogfe AHEsh Aik= <& 59 Zth

<i 5> Ydolun|x] FY=7o| EfFmet A e 24 dit

8% 84 I Rk 357
4841 0.722 0.216 0.174 0.187 0.262
98492 0.727 0.261 0.213 0.145 0.185
78743 0.795 0.182 0.182 0.083 0.175
5844 0.791 0.111 0.132 0.110 0.212
7871 0.261 0.729 0.086 0.089 0.167
858732 0.099 0.713 -0.002 0.184 0.307
85733 0.053 0.768 0.143 0.245 0.201
88734 0.228 0.791 0.151 0.108 0.003
a87d5 0.202 0.653 0.217 0.099 0.079
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A5l 0.308 0.331 0.089 0.218 0.643
A=A2 0.208 0.217 0.115 0.113 0.756
=543 0.392 0.078 0.241 0.001 0.681
A=4 0.352 0.306 0.240 0.055 0.560
o545 0.313 0.342 0.180 0.090 0.417
g3l 0.172 0.219 0.615 0.189 0.151
I3r2 0.080 0.077 0.772 0.106 0.176
F3ra3 0.151 0.045 0.802 0.032 0.059
g3r4 0.170 0.153 0.693 0.282 0.065
IS 0.191 0.131 0.688 0.295 0.056
&A1 0.271 0.101 0.133 0.428 -0.250
A2 0.215 0.161 0.168 0.738 0.143
P43 0.111 0.089 0.224 0.731 -0.012
X434 0.078 0.149 0.198 0.785 0.112
X445 -0.043 0.169 0.068 0.785 0.201
eigen value 3.500 3.410 3.100 2.980 2.490
% of Variance 14.6 14.2 12.9 12.4 10.4
Cumulative % 14.6 28.8 41.7 54.1 64.5
Cronbach's o 0.879 0.850 0.831 0.790 0.861
XA KMO(Kaiser-Meyer-Olkin) & =4y 0.914, Bartlett 184 AA9 x*=6000(p=.000%**) O Z A]
D32 AgetAtt. FARAR 64,5%% 00, 155k 1.00]%%1 5779 QQlo] =&&QItt. ZF QQlolA QQlA]
ekl 0.401Q Fer g9 w2 mofet 2k A W el

5.14 0|82 &
= Ao ARERE Aol ol A= SEoltt. o] =9 SgAIA] tigt Btgde =Isk] sk
FAQIRAS AAlsIleH, AR =RAS 915l Cronbach's aglg AESH Ailk= <@ 6>1f £t}
=

<& 6> Ao|2o & 240 Eideot Alg]

o] &)=
Aol-&2j =1 0.786
Rfol- 821 =2 0.799
Aol-g} &3 0.776
Aol g2l =4 0.795
ol 8201 =5 0.462
eigen value 2.710
% of Variance 54.1
Cumulative % 54.1
Cronbach's o 0.759
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X473 KMO(Kaiser-Meyer-Olkin)& =32 0.784, Bartlett 7184 7AX9] x?=691(p=.000%**)0. 2 A =3
2 Aedoiin)y. FARARE 54.1%% 00, 154t 1.00144el 1719] aQlo] =&EQIT}. o] QllojA] QIAx|Z,
7ol 0.40]Ak0] Zalo g JAE Zake molst Aut xfo]&o]r 52ato] EfAS sustoict EfIAS sty
ot =02 MR es RASE| Yofl Cronbach's agfs =%t 23 @& 0.7599] Alz|= S Xt

521 7|54 8

TSSO it 7Y S mefshy] Slsh AAlRE Ve Ak <& > Eoh

<& 7> QWY 7]s8
Mean s.d min max Skewness Kurtosis
FAHA 3.910 0.558 2.33 5 -0.103 -0.254
7FA7IA] 3.960 0.583 2.25 5 -0.110 -0.510
BRI 3.810 0.703 1.5 5 -0.291 -0.239
AR A7 HA] 3.900 0.718 2 5 -0.262 -0.215
oAt 3.960 0.545 2.25 5 -0.331 0.019
oJr7edHy 3.930 0.540 2 5 -0.125 -0.004
+84 3.560 0.771 1.25 5 -0.529 -0.042
873 3.800 0.685 1.2 5 -0.537 0.462
A5 3.640 0.672 16 5 -0.285 -0.035
I 3.590 0.660 1.4 5 -0.331 -0.050
Akl 3.830 0.612 1.8 5 -0.188 -0.012
Aol g0l = 3.670 0.672 1.6 5 -0.335 0.032

DE Fa¥iee 24 1FoA ZUEA7R] WS 7Y, 7MY =2 BdaS 7HA7IAIY oAt o = A
3.9100]0, }KJ 2 a2 3.56002A4 F-8/9Q Aos UERdTy T2]1 BE HAE9] 9f & (skewness)
oF A= (kurtosis)@fa ATigt 10]gke 2 YER} A/d(nomality)2 =hEsHICt.

ZQWPE2 2% Ad(nomality)Z gESL otz o] WaE b AAEANSS mefshy] ¢s
Pearson AEAHEAS MAs9on, T Auts <& 83 ATt
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1 2 3 4 5 6 7 8 9 10 11 12
e 1
TFAZIR] 0.581xxx 1
TIRRIIR] 0.42%%% 0.517xxx 1
AFBIRZER] 0.403%%% 0.581%% 0,604%xx 1
oA (.379#%x 0.335%xx 0.345%k% 0.342%%x 1
O] 27|43 0.396%%* 0.345%xx 0.265%%% 0.256%%x 0.629%*x 1
584 0.127+x  0.067 0.114  0.054 0.228%%* (0.23%xx 1
LA 0.233x% 0.208xxx  0.091%  0.106% 0.26%%% 0.274%xx 0.507%%x 1
A=A 0.196%+* 0.154%xx  0.097%  0.077 0.258%x* 0.248%%* 0.698xx+ 0.585%*x 1
AEFR]  0.235%k* 0.169%xx 0.173%x%  0.146%% 0.274%x% 0.265%%% 0.474xxx  0.39%%% 0.462%%% 1
HEA 0.251%xx 0.233%% 0.243%xx  0.105% 0.306%%% 0.369xxx 0.369%x% 0.412+x% 0.3475xx  0.47xxx 1
Aol golw  0.194%xx 0.169%#% 0.15%%% 0.155%xx 0.318%%% 0.338xxx 0.519%xx 0.634%xx 0.542%%% 0,429%xx 0.425%%x 1

*p<.05 *xp<.01  *xxp<.001

A7 SYETE THSHe SRS 71 WA JPEsbRIeH S84, ARIAPIRISH 284, ARBlEL
G54 SO WIS ASE RE SR (1o YIS uar

2
Aot

w AolA A7l A7HdS AAsH] flste] Al GLM #A49) At <& 9>9F ot

< 9> GLM o] ojet A avte} uffant

95% C.I.
Type Effect b s.e t p Lower  Upper

ZRIR] = oJAdEk 0234 0.050 4719  0.000%*+  0.240  0.137 0.332

THAZIR] = QAR 0.042  0.054  0.785 0.433 0.045  -0.063  0.147

TRATIR] = AR 0.107  0.041 2.589 0.01* 0.138  0.026 0.188

AR RIZIR] = Atk 0.103  0.042 2.443 0.015* 0.136  0.020 0.186

Direct B = orrladdsd 0.272  0.050 5460  0.000%*+  0.281 0.175 0.370
71A7IR] = o @r|&eolsf 0.124  0.054  2.308 0.021x 0.134  0.019 0.230

ZRRIIR] = ol5r|ad 0.047  0.042 1.140 0.254 0.062  -0.034  0.129

ARBJRIR] = olgr|adde 0.020  0.042  0.480 0.631 0.027  -0.063  0.104

A= xjo] &0l 0.194  0.059 3.312  0.000%++  0.159  0.079 0.309

olg7|&9¥= Aol &= 0.269  0.058  4.614  0.000%*+ 0220  0.155 0.383
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ZR7kR] = Kol 8| w 0040 0067 0600 0549 0034 -0.091 0.172
J}A7IR] = ol &olw 0003 0069 0047 0963 0003 -0.133  0.139
IR = mjol ol w 0007 0054 0134 0893 0008 -0.098 0.112
AR = Aolgolw 0025 0055 0453 0651 0027 -0.082  0.132
ER71R] = OJAtelaf= Aol 0] w 0045 0017 2711 0007+ 0038 0013  0.078

EA7W] = 087|149 Ajol@oE 0073 0021 3524 0.000%xx 0062 0033  0.114

7HAZIR] = QA &= Aol &9l 0.008  0.011 0.763 0.445 0.007  -0.013  0.029

T = olaslédss Ajojgole 0033 0016 2.064 0039 0029 0002  0.065

Indirect
ZRA7IR] = 9JAatdek= #jjo] &9l = 0.021 0.010 2.040 0.041* 0.022 0.001 0.041

WA = Qar|addsy= Rjo]&olx 0.013  0.012 1.106 0.269 0.014  -0.010 0.035

ARBIRZIR] = CJAtdg= Aol &ol= 0.020  0.010 1.966 0.049+* 0.022 0.000 0.040

ARBIRZIR] = 9r7|aYd= Afo]&o|x 0.005  0.012 0.478 0.633 0.006  -0.017  0.028

*p<.05  **p<.01  **xxp<.001

AR} ojxfelaro] DlAlL Aate] B=0.24(p=0.000+++), VAR ojalelao] nlxl: el B
=0.138(p=0.01%), AREIR7}RI7} ojxjeiaro] DjA| Hate] B=0.136(p=0.015+), BRI} o|=7]40do] o]
Rl Aaro] B=0.281(p=0.000%x+), 1A7IRI7} ol27]40to] DIAIL Fake] B=0.134(p=0.021%), OlAtelto]
Molgolzo] DAL Aol B=0.159(p=0.000++), ©|R7]E0do] Alolgolmo] UlxlE Fakel B
=0.22(p=0.000+x#)2A] (+)] WA ol LERdTE. 2t AR} olatelato] ojxle dake] B
=0.045(p=0.433), WARIIA} o mr]dolaol] DRl QJaFo] B=0.062(p=0.254), ALEJAIIAIT} o g7l 4ole
of DAl ao] B=0.027(p=0.631), EA/HAI7} Alol@olmo DAL 3ol B=0.034(p=0.549), ZHA7IAI}
Aol g2l =] blAlE Aake] B=0.003(p=0.963), 7RI} Ajol&olwo ]A|L jgro] B=0.008(p=0.893)
AR Rfol &0l ol BlR|: @aFe] B=0.027(p=0.651)2A SolstAl el UehdThrbe 12 717,
Jelm EA7HRIeH Aol 8ol 7ho] BARIA Cjxjolere] o fEuE RS At B=0.038(p=0.007+x), X
71xle} RjolgelE 7o) AN ol grlaolerel o fEutE WA At B=0.062(p=0.000sx+), HAsIxIe}
Aol gl 7o) WAPIA olgrlaiete] oipjaate AAs Adt B-0.029(p=0.039+), ZA7HxIe} Aol 8ol
= 710 AN olatolate] o faute AAS Ant B=0.022(p=0.041%), AFS|E7IR|e} Aol 8Ol Zho] TA
oA ojatoiatel TPhaTiE ZAE AT B=0.022(p=0.049+)2A] OlsH ettt 12t sHAsRIet Rjo]
8ol 7o) AN oxfelate] upfaTiE AR AT} B=0.007(p=0.445), ZAA7IRIet RjolgolE i)
A olzsleolao] Upjaale AR ATt B=0.014(p=0.269), ALS|E7IA|e} Rlol&olw Zio] TACA
ol g7]g0fer0] PlETHE AT Aut B=0.006(p=0.633)24] 0I5}A] 7 UEhdTi(b 2 BEA|R))

<®E 10> GLM &40 oJst 2 dgu}t

95% C.L
Interaction b s.e t p B
Lower Upper
ZR7Ix]HIo]u|x] = ojAtdek -0.167 0.098 -1.701 0.089 -0.094 -0.360 0.025
JFA7IR|: I Yolu]R| = ojatder 0.022 0.107 0.202 0.84 0.013 -0.189 0.232
ZRR7IR] Yoln]x] = QJAjed= 0.014 0.081 0.176 0.86 0.010 -0.145 0.173
AL A7 1R] B Yoln]X] = QJAjcd=F -0.001 0.080 -0.016 0.987 -0.001 -0.157 0.155
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EAIR|EYolu|X] = 9]gr|&oak -0.354 0.097 -3637  0.000+++  -0.200 -0.544 -0.163
mean-l+sd  (41] 0.071 5.802 0.000%x+ 0.424 0.272 0.550

meantl*s.d 0044 0.068 0.642 0.521 0.045 -0.090 0.178

71A7IR EYholu|R] = 9]gr|&oeF 0.163 0.106 1.535 0.125 0.097 -0.045 0.372
ER7IR|Eholu|x] = ogr|&o -0.060 0.080 -0.750 0.454 -0.041 -0.218 0.097
ARB|R7IA o] x| = o]g 7|4t 0.094 0.079 1.195 0.232 0.067 -0.060 0.249
ZAR7IR|: L o]u]R] = o] Lolx 0.019 0.109 0.172 0.864 0.009 -0.195 0.233
71A71A] g holu]x] = Rljo]-go] T -0.171 0.115 -1.486 0.137 -0.081 -0.396 0.054
AR holu]R] = Rjo]golw -0.153 0.086 -1.780 0.075 -0.084 -0.321 0.015
AL| A 7R ¥ Yol u]x] = Aol &= 0.066 0.083 0.798 0.425 0.038 -0.096 0.228
WA U|R]: QAT = Aol 8o -0.005 0.114 -0.040 0.968 -0.014  -0.229 0.219
Bielo|u]x]:9] 27 )&% = o] 2ol T 0.064 0.110 0.582 0.561 0.198 -0.152 0.280

*p<.05 *xp<.01  *xxp<.001

oot 22aws UEMd F2= fUsH F27IRICE rrledT o] dAlol, o] F=olA Hdoln|
a2 A FOfsAl HERETHOME 32 R84 AIRlol, 7HE 4= 717). Al
e AmET] YJste] 2R Aou|x|Yf FaolM mEEARS W ATS AYTEeR, Het A
do=2 2350 ETK AFESh & vluet Fab, AT B=424(p=.000**+) 24 ot (+)9]
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The Relationship Between Hospital Customers'
Perceived Value, Attachment and Re-use Intention :
Moderating Effect of Hospital Image

Sin, Kyung-sook!)
An, Un-seok?)

Abstract

The purpose of this study was to find out what could be the cause of increasing the re-use intention for the
continuous management of customers in terms of finding a strategic plan for the survival of Medium Sized
Hospital To this end, a hypothesis for the direct effect verifying the structural relationship, a hypothesis for the
mediating effect of attachment, and a hypothesis for the moderating effect on the hospital image were presented.
The survey analysis results for customers who experienced the services of 5 Medium Sized Hospital in
Gyeonggi-do were as follows. First, The results of analysis of the effect of Medium Sized Hospital customers'
perceived value on reuse intention are as follows. all sub-factors of perceived value did not have a significant
effect on reuse intention. This is significant in that it shows that the change occurred due to the involvement of
attachment. Second, the results of examining the mediating effect of attachment in the relationship between the
perceived value of small and medium hospital customers and their intention to reuse are as follows. Attachment to
doctor's competency significantly mediated the relationship between quality value and reuse intention, emotional
value and reuse intention, and social value and reuse intention. Significantly mediated the relationship between the
provinces and the relationship between the price value and the intention to reuse. Third, hospital image significantly
adjusted the relationship between quality value and medical technology competency. Based on the above results, it
is necessary to establish a strategy of value perceived by customers as a strategy to increase the reuse intention of
small and medium hospital customers. Therefore, the strategic goal setting of this value should be 'promoting
attachment', and since the hospital image adjusts the perceived value and attachment of small and medium hospital
customers, it is an image strategy that allows customers to appreciate their attachment to doctors and medical

technology more highly. will have to establish.

Keyword: Perceived Value, Attachment, Hospital image, Re-use intention
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