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Measurement and Comparison of Emotions Felt by Each Type of Hanbok
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Abstract

Rental services have recently come to be provided in which people can experience traditional Korean culture
in the form of Hanok villages, allowing everyone can easily rent and wear hanbok, a traditional Korean garment,
regardless of gender and age. Users of hanbok rental services share photos of themselves wearing hanbok on social
media, contributing to the increasing popularity of hanbok experiences. However, the trend of wearing hanbok has
no become established in people’s daily lives, apart from the specific places that offer hanbok experiences. To
promote hanbok as everyday clothes, hanbok design should be developed to provide wearers with both convenience
and emotional satisfaction. Using 28 emotion words that express consumers’ emotions toward hanbok that were
extracted from previous studies, this study measured consumers’ emotions toward different types of hanbok with
on a seven-point Likert scale. Emotion words and categories that obtained scores of five points or above, signifying
a rating of “felt fairly” or higher in relation to specific hanbok types were extracted. This study also examined
differences in the average scores for emotional categories according to hanbok types and gender. The results
indicated that only average scores for the “favorable feeling” category showed a significant difference between men
and women. Finally, differences in the average scores for emotional categories were examined by classifying
hanbok types: traditional (e.g., baenaet-jeogori, saekdong-jeogori, traditional hanbok for adults, and traditional
wedding clothes) and modern (e.g., daily hanbok for children, for women, and for men). The results indicated
significant differences between traditional and modern hanbok in six emotional categories (i.e., the cheerful,
esthetic, harmonious, fresh, favorable, and stable feeling). This study derived analytic results for terms related to
emotions that hanbok wearers feel according to types of hambok. The findings can be used by hanbok retailers

and rental services to provide consumers with greater emotional satisfaction.
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’ Representative emotions expressed in hanbok ‘

|
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| | |

| Pleasure ‘ ’ Aesthetic ense ‘ ’ Harmony ‘ ’ Fresh-ness ‘ ’ Likability ‘ ’ Stability l
Delightful Beautiful Meticulous Fresh Want to buy Comfortable
Cheerful Stylish Neat Unique Favorite Cozy
Hopeful Splendid Balanced Original Want to have Stable
Enjoyable Excellent Organized Novel Likable
Exciting Outstanding Harmony

Lively Delicate

Fig. 1. Representative emotions expressed by traditional korean clothes (Hanbok)(Park et al., 2018)
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Fig. 2. (a) Banet-Jeogori(infantile hanbok) (b) Saekdong-
Jeogori(colorful hanbok) (c) Child casuals hanbok (d) Adult
traditional hanbok (e) Traditional wedding hanbok (f) Women's

casuals hanbok (g) Men's casuals hanbok
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Table 3. The evaluation results of hanbok types by emotional
category

Emotional

Count
category

Hanbok type

Womens life hanbok (5.40), Adult traditional
hanbok (5.24), Child life hanbok (5.19), 5
Saekdong jeogori (5.02), Baenae jeogori (5.00)

Harmony

Womens life hanbok (5.38), Saekdong jeogori
(5.33), Adult traditional hanbok (5.26) 4
Child life hanbok (5.04)

Womens life hanbok (5.68), Child life hanbok 3
(5.20), Mens life hanbok (5.05)

Baenae jeogori (5.34), Child life hanbok

Aesthetic
sense

Freshness

Stability 5 11, Womens life hanbok (5.10) 3
Likability Womens life hanbok (5.25) 1
Pleasure Saekdong jeogori (5.05) 1

Table 2. Evaluation results of emotional category by Hanbok type

Adult traditional — Traditional wedding Womens life hanbok Mens life hanbok

. S Baenae jeogori Saekdong jeogori  Child life hanbok hanbok clothes
0.
category Average Standard verage Standard Standard . Standard erae Standard Standard . Standard
T8¢ Deviation ¢ Deviation Deviation Deviation ¢ Deviation Deviation Deviation
1 Pleasure 4.11 0.38 5.05 0.19 4.66 0.16 4.50 0.10 348 0.07 4.86 0.19 4.09 0.09
2 A‘;Zﬁ‘::“ 438 058 533 027 5.04 030 526 0.15 3.84 0.18 538 034 448 0.26
3 Harmony 5.00 022 5.02 0.14 5.19 0.17 524 0.09 3.57 0.21 5.40 0.12 4.84 0.18
4 Freshness  4.35 0.07 4.82 0.21 5.20 0.05 4.51 0.10 3.51 0.23 5.68 0.08 5.05 0.03
5 Likability — 4.23 0.32 455 0.15 4.88 0.10 483 0.13 3.05 0.15 5.25 0.19 411 0.19
6  Stability  5.34 0.04 437 0.29 5.11 0.15 4.69 0.27 2.98 0.22 5.10 0.20 461 0.16
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Table 4. Independent samples test
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£ Ygst vo]HE SPSS 18.0
slo] it 2po] A (t-test) S A EF O,
7 2] 3194 tHTable 4)(Table 5).

o A7t FHEl e] JeHEA S B wRH(4.3463)
= AZH4.470)E T Atk Iyt AS Aol
W2 ¢ = -0.9490] 3 p = 3440|EZ T 7hd]
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Levene's Test for Equality of Variances

t-test for Equality of Means

No. Er;??onal F Sig. ¢ a Sig. Mean  Std. Error 95'%())fC %réﬁdpeirf?;;;g:wal
gory (2-tailed) Difference Difference

Lower Upper
. Pleasure Equal variances assumed 7.541 .006  -1.010 256 313 -.124 123 -365 117
Equal variances not assumed -949  159.809 344 -.1238 .1305 -3816 .1339
) Aesthetic  Equal variances assumed 1.797 181 -1.989 256 .048 -20519 .10317 -.40836 -.00203
Sense Equal variances not assumed -1.898  167.807 .059 -20519 .10813 -41867 .00828
3 Hamony Equal variances assumed 2.833 .094  -2.735 256 .007 -27521 .10063 -47339 -.07703
Equal variances not assumed 22592 164.530 .010 -27521 .10616 -.48482 -.06559
4 Freshness Equal variances assumed 7.058 .008 -918 256 359 -.09581 .10433 -30127 .10965
Equal variances not assumed -865  161.672 388 -.09581 .11070 -31441 12279
5 Likability Equal variances assumed 179 672 -3.405 256 .001 -43226 .12693 -.68223 -.18229
Equal variances not assumed -3.351  184.582 .001 -43226 .12898 -.68673 -17779
p Stability Equal variances assumed .826 364 =517 256 .605 -.05688 .10991 -.27333 15957
Equal variances not assumed =501 175.152 617 -.05688 11360 -28109 16733




Table 5. Group statistics

No. Emotional Gender Std. Std. Error

category I il Deviation Mean
Man 164 43463  .8581 .0670

1 Pleasure
Woman 94 4.4701 1.0859 1120

Aesthetic  Man 164 47410 7433 .05804
sense  Woman 94 4.9462 88461 09124
Man 164 47913 71697 05599
Woman 94 5.0665 87451  .09020
Man 164 4.6941 73573 05745
Woman 94 47899 91739 .09462
Man 164 42560 95967 07494
Woman 94 4.6883 1.01780  .10498
Man 164 4.5820 .80998  .06325
Woman 94 4.6388 91495 09437

3 Harmony

4 Freshness

5 Likability

6 Stability
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Table 6. Independent samples test
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Levene's Test for Equality of Variances

t-test for Equality of Means

No
No. Emotional

category F Sig.

95% Confidence
Interval of the

Sig. Mean Std. Error
df g Difference

(2-tailed) Difference Difference

Lower  Upper

| Pleasure Equal variances assumed 12.518 .000 -2.753 514 .006 -.24957 09067  -.42769 -.07145
Equal variances not assumed -2.753 492.889  .006 -.24957 09067  -.42771 -.07144

5 Aesthetic  Equal variances assumed 12.874 .000 -3.339 514 .001 -.26198 07846  -.41612 -.10783
S€Ns€  Equal variances not assumed -3.339 490.169  .001 -.26198 07846  -41614 -.10782

3 Harmony Equal variances assumed 6.663 .010 -5.778 514 .000 -.43725 07568  -.58592 -.28857
Equal variances not assumed -5.778 501.421  .000 -.43725 07568  -.58593 -28856

4 Freshness Equal variances assumed 706 401 -12.771 514 .000 -1.01136 .07919  -1.16694 -.85578
Equal variances not assumed -12.771 513.625  .000 -1.01136 .07919  -1.16694 -.85578

5 Likability Equal variances assumed 3.923 .048 -6.009 514 .000 -.58198 09685  -.77225 -.39170
Equal variances not assumed -6.009 509.372  .000 -.58198 .09685 -77226  -.39170

6 Stability Equal variances assumed 8.277 .004 -7.296 514 .000 -.59826 .08200 -.75935 -.43716
Equal variances not assumed -7.296 498.534  .000 -.59826 .08200 -.75936  -.43715
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Table 7. Group statistics

Emotional Std.  Std. Error
No. category Hanbok N Mean Deviation Mean
Traditional 258 4.2850 .91703 .05709

1 Pleasure
Modern 258 4.5346 1.13131 .07043
5 Aesthetic  raditional 258 4.7037 78678  .04898
-sense Modern 258 4.9657 .98449  .06129
Traditional 258 4.7047 .78853 .04909

3 Harmony
Modern 258 5.1420 .92510  .05759
Traditional 258 4.2964 .88722 .05524

4 Freshness
Modern 258 5.3078 91151 05675
Traditional 258 4.1648 1.04630 .06514

5 Likability
Modern 258 4.7468 1.15128 .07168
Traditional 258 4.3462 .84534  .05263

6  Stability
Modern 258 4.9445 1.01002 .06288
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Appendix 1. Emotional words selected by conformity rating

Appendix 2. Emotional words selected by conformity rating

; Component
No Emotional words Average Star}d?rd Comy t Emotlgnal
eviation nen words 1 5 3 4 5 6
1 Beautiful 5.98 1.31 18 Delightful ~.802 .119 .186 .149 .155 .186
2 Excellent 5.39 1.50 19 Cheerful 794 166 114 115 .047 .116
3 Harmony 5.36 1.30 23 Hopeful 732 .033 296 127 .108 .186
4 Splendid 532 1.44 28 Enjoyable .710 -.020 .195 .136 275 .127
5 Stylish 528 1.34 27 Exciting ~ .605 .303 .113 .156 .107 .058
6 Outstanding 5.24 1.47 25 Lively .600 .018 .179 228 361 .205
7 Delicate 522 1.35 1 Beautiful .110 .800 101 .051 141 .100
8 Want to have 5.08 1.41 5 Stylish 207 700 .033 177 208 .021
9 Want to buy 4.99 1.49 4 Splendid ~ .025 .668 .145 310 .164 .041
10 Balanced 4.81 1.40 2 Excellent .071 .663 .338 .203 .209 .076
1 Likable 43 1.47 6 Outstanding .060 .622 378 .170 .254 .048
12 Favorite 472 1.40 14 Meticulous 272 .006 .692 218 .194 -.030
13 Neat AT 130 13 Neat .078 258 .622 214 .189 .150
1 Bal . .1 . . 11 22

14 Meticulous 471 1.51 0 alanced 358 158 peuy 076 110227
16 Organized .258 .102 .599 .073 .041 .227

15 Stable 4.70 1.43
. 3 Harmony  .140 415 .589 .185 .226 .099

16 Organized 4.69 1.48
7 Delicate 15 462 585 .069  .043  .033

17 Unique 4.67 1.52
21 Fresh 237 108 231 784 .140 .086

18 Delightful 4.61 1.58
17 Unique 147 287 134 780 -.050 .010

19 Cheerful 4.57 1.65
26 Original 199 243 067 711 .099 171

20 Novel 4.54 1.55
20 Novel 163 193 377 551 345 -.061

21 Fresh 4.44 1.60
9 Want to buy .219 358 .163 .036 .774 .052

22 Comfortable 4.38 1.44
12 Favorite 236 234 185 .013 .719 115

23 Hopeful 437 1.56

Want to

24 Cozy 429 151 8 have 156 397 095 184 711 .092
25 Lively 422 1.60 11 Likable 291 085 344 280 495 .192
26 Original 4.17 1.63 22 Comfortable .086 .025 .039 .087 .179 .822
27 Exciting 4.12 1.72 24 Cozy 301 .090 .144 .099 .011 .730
28 Enjoyable 4.11 1.51 15 Stable 333 131 352 -.008 .067 .653

Extraction Method: Principal Component Analysis.
Rotation Method: Varimax with Kaiser Normalization.
a. Rotation converged in 8 iterations.





