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Abstract

This study aims to analyze mediating effect of social outcome between value realization efforts and

economic outcome of social entrprises. Data for the analysis is collected from Social Enterprise Promotion

Agency. The results of anaylsis are first social value realization efforts had no positive effect on economic

outcome of the social enterprises. But social outcome had a significant mediating effect between social

value realization efforts and economic outcome. Through this,

it was confirmed that although a social

enterprise is a hybrid organization that must pursue both social and economic outcome, social value

realization efforts go through a social outcome that affects economic outcome. mediating social

performance This is expected to have implications for the role of social value realization efforts and social

outcome in order to increase the economic outcome of social enterprises.
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<Table 1> General Characteristics

Characteristic N %
Kangwon 120 5.6
Gyeojnggi 277 12.9
Kyeongnam 182 8.5
Kyeongbuk 56 2.6
Kangju 183 8.6
. Gwangjy 195 9.1
oty .and Deajeon 179 8.4
province

Busan 36 1.7
Seoul 446 20.9
[Incheon 123 5.8
Jeonbuk 257 12.0
Chungnam 18 0.8
Chungbuk 67 3.1
0-1 420 19.7
>2-4<5 637 29.8
total regular > 5—-<10 554 25.9
worker > 10— <50 455 21.3
> 50— <100 47 2.2
100+ 26 1.2
0-1 1070 50.0
>2-4<5 575 26.9
vulneral > 5—-<10 232 10.8
class worker > 10— <50 227 10.6
> 50—<100 26 1.2
100+ 9 0.4
Initation stage 369 17.1
operational vishility stage 586 27.4
life growth stage 793 37.1
cycle maturation stage 231 10.8
crisis stage 163 7.6
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<Table 2> Characteristics of main variables

Variable M | S.D | Sketwness | Kurtosis
value 1 4.06| .61 —-.28 —.05
value 2 4.211].59 -.35 -.14
total value 4.13 .56 —.46 —-.06
social perform ance |3.25|.67 —-.06 -.71
economic perform ance | 3.19| .84 -.36 -11
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<Table 3> Correlation of main variables

Valuable 1 2 5
1. value realization efforts 1
2. social performance 361" 1
3. economic performance .166™ .314™ 1
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[Figure 2] Measurement Model

<Table 4> Measurement model analysis

Concept Variable B B SE CR
value realization value realization 1 1.000 944 - -
effors value realization 2 .828 .804 042 19.795"
social performance 1 1.000 .664 - -
social performance 2 1.147 799 .037 31.163™
) social performance 3 1.122 754 .038 29.797™
social performance -
social performance 4 1.062 762 .035 30.043
social performance 5 1.097 753 .037 29.779™
social performance 6 .832 588 .034 24.116™
economic performance 1 1.000 922 - -
. economic performance 2 1.030 .965 .013 80.855™
econormic economic performance 3 .850 789 .017 50.723™
performance ‘
economic performance 4 484 .588 .017 28.805™
economic performance 5 702 .700 .017 40.781™

" p.001
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<Table 5> Structural model analysis

Path B B SE CR
value realization — social performance 404 371 .031 12.955™
value realization — economic performance .066 .038 .043 1.540
socia performance — economic performance 447 278 447 10.710™

p.001

<Table 6> Indirect effect analysis

. 90%(CI)
Path Indirect effect (Lower, Upper)
value — social perform — economic perform .103™ .140-.228

.01
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