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( Abstract )

A Study on Factors Affecting Usage Intention of
Metaverse Services in the Work Environment

Wonsang Cho*, Hyunchul Ahn”

Metaverse is one of the most frequently used words recently, with digitalization accelerated by the COVID-19 pandemic
that started in 2019 and the development of information and communication technology. It is expected to bring a new
revolution in our life as a whole in user experience. In particular, as telecommuting was adopted in the business area,
interest in virtual office services such as digital video conferencing and remote offices, which are similar to the metaverse,
has also increased. In this study, a study on the intention to use the metaverse service used in the work environment was
applied to the Unified Theory of Acceptance and Use of Technology 2(UTAUT2). External variables for metaverse
characteristics, such as self-presentation, telepresence, and technostress, were analyzed and discussed. In this study, PC-based
Gather.town and VR-based Facebook Horizon, currently the most well-known and considered usable in work environments,
were introduced to potential users and conducted a survey. This study has academic implications in that the research has
examined the factors that affect the technology acceptance intention of users who want to apply the metaverse as a work
environment based on the UTAUT2 model, unlike previous studies that have been mainly researched on the general
metaverse. In practice, it may be helpful to suggest factors that should be considered when firms adopt the metaverse for

business purposes.

Key words: Metaverse, Self—presentation, Telepresence, Technostress, UTAUT2
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