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A Study on Corporate Social Responsibility of Construction Companies

Kim, Myeongsoo®
“Professor, Department of Economics, The Catholic University of Korea

Abstract: This study analyzed Corporate Social Responsibility (CSR hereafter) of construction companies, especially focusing
on small-medium companies. Surveys on construction companies’ CSR activities and intensive interview with experts were
executed to analyze and draw some implications. The empirical results shows that most of construction companies feel
keenly necessity of CSR. The level of small-medium companies’ awareness is lower than that of large companies’. CEO and
board members of small-medium companies are less concerned about CSR yet. Carrying CSR activities co-working with
NGO is preferred because of expertise and network. This study also suggests future strategy for CSR in the construction
industry, focusing on small-medium companies. First of all it is necessary for small-medium companies to enhance the
level of awareness and encourage participation in CSR. Second, it is required to strengthen relation with NGO and share
information for CSR. Third, it is really significant to strengthen budget support and secure personnel to activate CSR. The
systematic support by gevernment is also important. Lastly, it is essential to mount a publicity campaign and develop various
CSR program. The role of ‘Construction Industry Foundation for Social Responsibility’ is emphasized because small-medium
companies have very little room for CSR.
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Table 1. Average expenditure of ccnstruction company for CSR 2018 40 889 5 1.1 4
(unit: million won, %) 2016 37 88.1 5 119 5
2016 2017 2018 total 2017 42 85.7 7 143 6
orge amount 3,457 3,262 4,144 2018 54 806 | 13 | 194 10
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(unit: million won, %)

Table 3. Donation type

money kind

amount % amount %

2016 31,536 92.8 2,439 72

large 2017 21,428 584 15,281 416
2018 32,071 53.1 28,309 46.9

2016 1,274 935 88 6.5

rjemd?ﬂm 2017 631 89.1 77 109
2018 5718 98.0 115 20

2016 32,810 928 2,527 72

total 2017 22,059 59.0 15,358 410
2018 37,789 571 28,424 429

3. AMMAo| Aps| ZH B SO st Q1A=

3.1 QlAE XA AT}

= 21A71919] CSREE AEIE 1tolalr] fito] Sixl
= 50 ALURIE O R AR W HERALE AlAE}
ACt AEAI= T REVIEQ] oA E0] A4EH, 0]
S CSR T PFEH0] Q= ALUA SAAL 301 2 AR
7} 191011 A pilot surveyE AlAlGI0] 2atS =&, Helaho]
SHIBILE RS ALY ZEE $EAZE 2o} 2,0000
N A T o= 510] 1Rk2 AR A7 0] tis] <#
OF ARG WEslo] RALE AAIGIYLE 2412 Mgt JAE
S Ed ARA 41 oJRE 0I5kl ojHYZE HRE T}
Al HHESIACE 3R AROIA = THA] Mgta REsH 2E)
ot Ayl P28 RESI I, TIKEOR 4%} ARoA
= FEH0 E39l HY QFS &5 AEFAIE S]35I
L} FER o8 AEXRAN] 88 SH2 1007 F +F
O1QICE AEZAR= 20196 50 AIFEI9 D, AR TFEe
OF 671 €0] A~QEACH

A7 FREE 7Y, E47 08 FREI 11 7
ZFe AZsggrol 2AS0] 1952E 1009715 T2
HOF 1019] Olch= BaTEE BRI 1811 28K
o] 4% I AEVIEN HE HEE S, dEXALE

T Ry

O

I 2 SASHIoLS =0l5t a1 AE ST
THEYE ARFAL SESH 98 AR4E 1-1009101A

197}, 1019 Olsok= 8I7HRALE 85 471 BA] &L olges
it AGAG] A< g 7190 RV REHTk: ¢
& MEoH, 54 ALYAIE AA CSRES0] Hlr|sHALE
AA7] mEOIT

Table 4. Number participated in survey

number of companies ratio (%)
large 19 19.0
small-medium 81 81.0
Total 100 100.0
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Table 5. Necessity of carrying CSR

large small-medium total
% freq. % freq. % freq.
very unnecessary 0 0 0 0 0 0
unnecessary 0 0 12 1 1.0 1
normal 26.3 5 494 40 45.0 45
necessary 36.8 7 32.1 26 33.0 33
very necessary 36.8 7 17.3 14 21.0 21
total 100.0 19 100.0 81 100.0 100

(Table 6014 AE7|Y9] ARR|STEE FQ el Of
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Table 6. Main target

large small-medium total

% freq. % freq. % freq.
child and youth 412 7 30.7 23 326 30
community & environ. 176 3 227 17 217 20
low-income people 235 4 20.0 15 20.7 19
the disabled 11.8 2 12.0 9 12.0 "
the elderly 0 0 53 4 43 4
multi-cultural family 0 0 40 3 33 3
et cetera 59 1 27 2 33 3
the general public 0 0 27 2 22 2
total 100.0 | 17 | 1000 | 75 | 1000 | 92
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Table 7. Proper period

large small-medium total

% freq. % freq. % freq.

less than 1 year 56 1 12.8 10 115 11
1~3 years 278 5 449 35 417 40
3~6 years 278 5 16.7 13 18.8 18

6~9 years 1.1 2 13 1 31 3
more than 10 years 278 5 244 19 250 24
total 100.0 18 100.0 78 100.0 96
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Table 8. Interest of CEO and board members

Table 9. Annual participation number of CEO and board members

large small-medium total
% freq. % freq. % freq.
more than 12 times 11.8 2 7.7 6 84 8
8~12 times 59 1 9.0 7 84 8
4~8 times 59 1 77 6 74 7
1~4 times 70.6 12 321 25 389 37
none 59 1 436 34 36.8 35
total 100.0 17 100.0 78 100.0 95
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Table 10. Type of carrying CSR

large small-medium total large small-medium total

% freq. % freq. % |freq. % freq. % freq. % freq.

very low 0 0 6.3 5 52 5 pertn;\elr'éng with 556 10 400 3 08 2
low 1.8 2 127 10 125 12

normal 353 6 544 43 510 | 49 direct business 278 5 225 18 235 23

high 412 7 152 12 198 19 et cetera 16.7 3 375 30 337 33

very high 118 2 114 9 15 11 total 100.0 18 100.0 80 100.0 98
total 100.0 17 100.0 79 1000 | 96

(Table 90141 CEO & YT Als|ZAEE ATt 7o
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Table 11. The reason for direct CSR business

large small-medium total

% | frea. | % | frea. | % | freq.

developing distinctive

: 80.0 4 889 16 87.0 20
business

difference in viewpoints

from NGO 20.0 1 5.6 1 8.7 2

hard to find relevant NGO 0 0 5.6 1 43 1

having CSR professionals
within company

et cetera 0 0 0 0 0 0
total 1000 | 5 1000| 18 |100.0| 23

0 0 0 0 0 0
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Table 12. The reason for partnering with NGO

large small-medium total

% | frea. | % | freq. | % | freq.

field experience, professional,
and network of NGO

securing public reliability 10.0 1 9.7 3 9.8 4
accounting donation money

800 | 8 742 | 23 | 756 | 31

10.0 | 1 6.5 2 7.3 3

easily
lack of internal professional 0 0 9.7 3 73
et cetera 0 0 0 0 0 0
total 100.0| 10 [100.0| 31 |[100.0| 41
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Table 13. Existence of selecting criteria for partnering

large small-medium total
% freq. % freq. % freq.
yes 58.8 10 12.9 9 218 19
no 412 7 87.1 61 78.2 68
total 100.0 17 100.0 70 100.0 87

(Table 14) €t TEUME Qlot IAEAS #E

7199 Hef7E Y5 THeAl LERITE tivti 710l
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274%, NGO 9] 719 82]of thgt ofal A7t 19.4%, At
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Table 14. Prerequisite for active partnership

large small-medium total

% freq. % freq. % freq.

infrastructure to get
information about NGO 56 1 27.4 17 | 225 18
easily

strengthen NGO'’s ability 333 6 177 1" 213 17

develop manual for

333 6 16.1 10 | 200 | 16

partnership
prepare for network
between firm and NGO 27.8 > 7.7 1 200 16
enhance NGO’s
understanding working 0 0 194 12 15.0 12
structure of company
et cetera 0 0 16 1 13 1
total 1000| 18 |1000| 62 |100.0| 80
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Doz ABHEES Adlsh: dReols #4519
C}. (Table 15014 TR 71939 ABIZHHES Mafehs
R QIOR oARE0] 71 7 LIERITHE5.8%).
1817 Bl T MERA R 232%), AIEE o]

Table 15. Causes of internal hindrance

large small-medium total

% freq. % freq. % freq.

budget deficit 353 6 359 | 28 | 358 34

lack of professional or no

responsible department 235 4 231 18 232 22

lack of understanding CSR 59 1 16.7 13 147 14

lack of information 1.8 2 103 8 10.5 10
lack of CEO's interest 0 0 7.7 6 6.3 6
lack of expertise 1.8 2 38 3 53 5
el R R R
et cetera 0 0 13 1 1.1 1

total 100.0 | 17 |1000| 78 |100.0| 95
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Table 16. Causes of external hindrance

large small-medium total

% freq. % freq. % freq.

lack of government’s

institutional support 375 6 467 » 451 4

external pressure violates

. 18.8 3 173 13 176 16
firm’s autonomy

lack of social

. 25.0 4 133 10 15.4 14
appreciation

distorted view of anti-

. . 125 2 10.7 8 11.0 10
bUSIHESS sentiment
problems in law and 63 1 80 | 6 | 77 | 7
institution
et cetera 0 0 40 3 33 3
total 100.0 16 100.0 75 100.0 91
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