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Y 2 8l =(Dynamic contents) 2 K 9] T}k
*J(Variety of information) 5 X F4 A& =4
(Information quality success measure)S- —,—7}0}9,11:}
(DeLone and McLean, 1992, 2014). & 7]o| A =&l
=9] A& IFA, AT e 153 719
gk ARgAEe] Q12lolth, B AFlA= A H
Z A (Perceived enjoyment)= Sl ol F7}3tt)
AAE EAFS 7314 A B A 25 (Hedonic in-
formation system)S- AF&-3tol] 9lo] T3 24 o
Qo] 7] wjFo]th(Van der Heijden, 2004).

B P A= OTTY ZEXEo] 22 Fel
EXS R D}Oka ELEﬂiQJr o] E Bz wat
s E T 1S 2 e Fuzo) 53

OTT MH|AQ| &A @4

=

WESTSE >

Kol B >

2
I
v

(O3 2) AAE @

e xo| & > @
= d =2 =

2 oALAZg o] Heddol thgk A8 Q14 S
2 Aotk A|2=Hle] A (System quality)> ISSM
e FYE 7HA ok AHE-9] 80|/ (Ease of use)
= eha o] A (Navigation quality)ol] tha+ Al-&719)
Aoz Aot} AMu|29] A(Service quality)
& SRpEHole] FH Alad H FEl= 2o
gk s}, B, AE el B3k AR 914
o7 Aot

A7 A7eln =2E A8 53 7HdE 1ssM
o] A thadt 22 ERHE o]FXtk OIT AH]
20] Felx 34, FHzx g 3 GulolE
H %= OTTehe FHEA|AF o] Algshe AlF0]7]
o, /1A E ISSMe] AH.o] Aojx X|g3} Zel =0
AE EF3: OITehs ARA|2E A s
=2 47 2L 2= 9=xo] ts &) &o]/\é
71~7%q BAS 7L 17100, Zlld e 1sSMe] Al2H
o A2 ERF3 2AF 7848 ¥ FH F4
154 A4S "ol AHAte] 7384 U& 4
gk Zl0]710l 71 ISSME] AMH|2=e] A7 FF3
15 7vto g AT 7Hds Aleth

o I‘HJ

o 7

oL
flo

7}

N
=2

=
m_mu
ol

£

~ak
ol K& AR o=

2IS0]| Cfs

ret

ol oj
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4.2 71d

£ A7 EdeAE OTT AHlz=9 Al 71
AA 8915 ISSMe] 71k AlFheh A Bd
& ZRlxo) Hoj v 37e] &, A2l 2o
ek 1] T2, Auize] Aol gt 279 P2,
AR RIAE S5, W, AlS AR =
3zt e FE2E AET ZE Wee AR
AHe] Qlajel gt Aotk

A7} g7 FHEEAA Y 7)E AT P9
Z(Web qualities)©] AHEAHS] Bl 2 35 & 49

83 A8 2219dS HoFtH(Hwang and Kim,
2017; Palmer, 2002). 1274 9] 3)50] 74 A A /\¥§]-o]]
A A o) 7)o, 5 AlFolut Al 29 H2
Aol A dis AEA U4 0]-157]-E(Buzzell
and Gale, 1987, p. 111) F o€t} Aol th o
N3t & & AToxs =9 4, A =E 9
A, a8l My~ dS DeLoned}t McLean9]
ISSMol| Agtsit).

Py
=
=S

=9
ZH

4.2.1 29

R R ECP O T EV R

Arht FLAZ ASA} A4etE A=, el

a0 U@ o0 U Aow, FALORE 2

Wzo) B34, Eel=o) thopy el GHlelE

ez zg%u}. A AT 2] A
o

o gAjol=e) agle A}&zu W8 gl

EAo] Askd 4 Aok FER e gt V)&
AFLEZ, Swanson(1974)2 FH o] E3A 4 Tt
HYAE Alo] 2] MIS 21 (MIS appreciation)S-
A3ttt Palmer(2002) AR FHFE Au| A
g 7HAE at7] Wil T BRE
THohe AHI~ xﬂ IAE U2 AFAEY A

I e

é

=2] o] At
o} Mckinney et al.(2002)0] w2H Hx|
A&z oz JUo|E He AH, S FH F
A7127 73 €] 89l ol S A o] el ol A
83 Ao w Yeyth mebd = 53
Bz oy, GulolE HEg s Tz
A2 ARAE JIAE E7%

=

O XNl @ o9

o fo rloofN lo Ry X = e ot

ox

Hla; 2l
3

Hib:

4.2.2 AN2He] A

DeLone and McLean(1992)-& A|2~€ o] A& AL
ZFe] olxlo 7 AHEE A A|AE 3T H A
A et B4 Bt B AN Axdel
Ao FYPEANN Galo] drh} gol @Al o
& AR Qo= HelR, OTT Avl2d) &
A& Hkdsle B4 8-0]/(Navigation convenience)
& Aulz ARGl e AHEAS] B wrge
344 9% 7A Rolekn Beh 7)E Aol
= 3% Ao wead MED nE AsE
Ay} e %P/_\ljl HojAo] AFRE & e QJI/\].O]E
T A9 A4 FAAZ 2 E X tH(Radosevich,
1997). OTT A{H| 28] 3o A A GolAS Faf
AFHeA = o] 28 EHx ARE du ABFHQ
53 6 40 BT 5 ek AR AL
o)l thsl F1FA] e Effortless) 2 7 Ak
QA3 She F2 p2zE U4 24, Yolol
%, Al o] SlTHPalmer, 2002). Boakye(2014)< A}
SAEL TE 47 297 PRIAE A2
7K = Fa5tA o7]7] wiel B2C 719 E°] Al
251 8] Ao FRfol| e A7 Hof ghrhal A|¢tst

—‘—EE
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OTT Me|22] M 71X 2 24

Hoa: Al 2e] e QlAE 27
< v Aotk
Hob: Al2de] AL o] 34H Gae

Aoltt.

o
=2
ol
ol
)
o2

jitadh

4.2.3 Me|22 &

B dFollM Mulze] A2
MBIz ARGAYe] ol 2HdE Z'l= 2]y OTT
‘“ﬁﬂ\ifl FH A=" 5 AT Auze) Ao
FAREAS] e F Q1M E s st o
H9] f+-&d(Review helpfulness) 2! F749]
Recommendation accuracy)”} AJH]2=¢] 2
+ 8¢lo] "t} £ AFdlA= ARl

QI B

24 2 =xo] Fro 3t A=

doy 2 rO"
jim

2 o

9

H]2o] Ao OTT AJHIZ ARE-el] T g ARE-A}e]
A g 2 OTT ARl A& 75 &9
S v Bolgal Bttt OTT AHEAE ] &
& 93 FHEE 28 U= g2 ARAEY
R7F AHEALe] A S AeletAY, 4 ez
HA BEE FEsch T3 AMgAe A £
= 2oH] B 7oz 3 33 3 Al 2H)
Bl AFEAE FAS Al sl oF A aRIS=

memlorimlm_\a_\.'do&niiﬂmlow_\Bgmlu

OTT AjH] 2ol thgk ARE-A}Fe] Q1%

07 ojojzit}. muty o ZE
71 71E Aol M= AH| =9 Zé_‘

A& JIAH EAF, JE, AAE TAZ 74
H t5 821 1Y 55 Atolo] BAIS HlwEAT
(Gao et al., 2015). L&} B AFgM = AA =
SASTS OEL OTT AMHl2 I A7} 7384
E2 02 AME-E7] wjiEo|th(Van der Heijden, 2004).
A Au 29 A3 vEe] BA A= A=
BEEe ASE Yehe 7€ A7 AT, H
B AFoAM e Az & Y A9 a9l

© 7 B3I th(Boakye, 2014; Gao et al, 2015,
Zhou, 2013). WEhA 2] H-o] §-84 2 39 H3
Qo2 FAEE AHl=Y AL AREARY] 1A H
%3 BEG F1Y Aol 2ok

H3a: AH| 29 A2 QA" A% 3484 4
s WA Aol

H3b: AH]20] Ae whho] 344
Aol

4.2.4 2AX|E EHZ2

NAH EAFS A= 4
E, AFECIE)E AHEsle 252

4 9 A2 AASE RS EUHDavis
et al., 1992, p. 1113). OTT AJH] 2
Rz §27 44 A, A EAEL
Hahe AL AgAe] DHE B A% A
ojsij el Fr2 oltt, Muls ARG-of thgh
AL A9 A ]
] 4= ItH(Kang et al 2013; Thong et
al, 2006). S 71E AT AXF ZASL A}
8 =2 daee AgHgon, 15 4
A wge Aol Agol e A% 2919 U8B
2 7hsgo] v = YAth(Nysveen et al., 2005; Ortiz
de Guinea and Markus, 2009; Van der Heijden, 2004).
Wep AAE ZALE AEAY BE B A%
AR B SXE Aolghs 7ME Aeth

_& mN'

e SR EAGL wEe] 354 9T v

=
H5: 1A
3

425 2=
DeLone and McLean(1992, 2003)-2
H| 2> M8 2431 A

=2

A7) A
olalgtel glo1A o] F
29 2919 % Ak, BEe A8 AT} o4 2
o} Bls) wlasli Hrksle] vhe 7ol w AL
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Z 7}(Churchill and Surprenant, 1982, p. 493)% A 2]
Ht "B 2 35 BA A 7]E AR sk vk
£2 A& ALE 9E 2 AA A Y HOrtiz de Guinea
and Markus, 2009). AH-&-2}2] A2 g2 Q127 wk
o2 B8l 7192 2] & YAIER Fof
7taA) sk ozt 22 AR dFs ST
& At 494 SAE A3 THKoufaris, 2002).
OTT AMHI=E 5 FA8e AL HE shugt +

i

Aohe AL vis- Fasih AFEARe] Aol

ATEL OTT 2HY2ENE ZHH BEE7}

A& A omo] FatAl AAE o es HAE
=

o). e TES OTT AHl2 ALEA}e) A1 Al
7

Aoleke 7HaS AL,

He: T2 A% AHE oxo] 397 9T

tlo

o]

4.2.6 EXHE

OTTY A& AHS 9mof FlXE 2918 118}
7] 1% BH S 71 B Ao M= 7EA s
83, 9%, =, A%, OTT W4 &4
JEHA T/, WA 717, Aol 3
A 71% 748 QARIAE 71H), 18la A3 vl

NEETR

-EM 80|y

H2b(+)

H3a(+),

Mejaol ®

H3b(+)

o
ra 3o
0z 4o
Jtot ofo
0X 0%

(Switching cost)S FAMHFE A
& AL 9o vl

o,

ol
o o
A

W

©

N

rr

2,
o
o
dot
ro

Sl

it
z

£o 7|E Mu|zo] AAF, A3 F, Alg]Ho g
F21ek vlgo] g2 Mulag oA Ae &5
glo1d Aol7]o] 1A o] 71E AH| 20| =7 ¢
& AEE ulstH, OTTAHHE 71 AE ] 7|9k
g3l Mu|2o e M8 Hlgo] 4 AZ 5
2ATHKim and Son, 2009).
4.3 IF o7

4.3.1 58 4 Ho|g| %

7|1E FHORRE FEI BE A &4, o
9] SkxpE Y ole] ZEAE A Mu|o]E 13
sto] 7HS ASEl oA B 2 Al EE
2k e A E YEgth 24 =78 Sl8iA
23 71E AT FAd 271819 BE ofe]
g2 JAE 74 AxE T3l SsdeH, v
TYHA Fethe 1914 w5 3tk 774K
o] Axz FAFIL SAkZ ol Sl Ant
AH) 2B OTT AH]Z=0]7]d] MHo]e o] =
3 Eojo} g}, 71E Aol 5 S =

S WIS RS o gFAS Rty fsiA o
H 9 (Back to back translation) -3 o] 213§ = i}

H5(+)

H6(+

X4 A olE

A
02
T
>
ot

(a8l 3) o7 =
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OTT Md|AQ| M| 71X| X @4

(£ 4) A7 =

W RS SHEHA i
A R 110 48.7%
Sk 116 51.3%

10tH 30 13.3%

20ty 59 26.1%

k] 30th 59 26.1%
40ty 44 19.5%

50t o]/ 34 15.0%

A 51 22.6%

3|Atd 120 53.1%

29 294 16 7.1%
54 8 3.5%

73 26 11.5%

71} 5 22%

S5 49 21.7%

54 32 14.2%

A I 112 49.6%
o314 10 4.4%

I 23 10.2%

H2ag 3 =ER 131 58.0%

A 7171 2PIEE 169 74.8%
(FE 89 HE3 PC 54 23.9%
2HlE TV 33 14.6%

[#e]Z] € 7,900 97 42.9%

[W o] ] 37743 21,000 € 47 20.8%

WA [#o] 2] 67123 40,000 ¥ 24 10.6%
[He]&] 4 74,000 4 23 10.2%

[Znd] € 13,000 ¢ 35 15.5%

3MY vk 48 21.2%

3 ~ 6701\t 56 24.8%

AHA A 712 6/l ~ 97fg wet 51 22.6%
INY ~ 1270 25 11.1%

12719 o] 46 20.4%

2717 vk 32 14.2%

2717 ~ 4AZE ||k 78 34.5%

=g 04 A7 4N ZE ~ 6417 wlTt 58 25.7%
6A17t ~ 8AIZE H|TE 29 12.8%

8417+ ~ 10A17F mut 13 5.8%

1047t o] 16 7.1%
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uEbA AHlo] £3ko] ey 3 WEEdA
of A7 & AR Euh Aulele A& B
317] 18l AF8AF AEel tiE ke B #
ol wx} AGAAAE AESAY. £ SH
A g BN ola) D A EA L 9
Aro] @ Ay 261 S APSAT AR}
HE 3 ol 2HYE S8 QA Aulolel A

W do] 9 Az @4 WSk Aol
AgE B F40 27050 e,

ATE 918 HolE: o] YA o] 75
A Yoz sgon, ojn TEAE 259 5
o] A A2k A Ha B G o4 A
28 759 52 AR Lol Aol

DataSpring®| 2= Al o] 7]4-& F3) 21833
Adolel ot gjd-2 277192 AMHolE ¢
23 F d51,0008S w3tk AHlo]l= 20201
] F<F R lon, o]& 3l 2267)
SHS Ak B4 SE2 S| o
ol Flrlree 22 HH % 5
Il Aele] 7o) e Pt Auo] S}
TEATH HEE <K 4> Ut

(@)
o,
P
IN

E

o
rQ{l

¢

.1_4

1o to o o
ot
Lo

(o, offl
ol

% 26719 F& SHAA FHle P4
(48.7%), *143°] 116" (51.3%) . & L%—%} A i
At dolg oMY ARt WEe FEEAl
A3 9] 20199 W HuAE wrdste] 10Th
15%, 20t 24%, 30t) 23%, 40tH 20%, 50§ o]}
18%°] HI&E TALAT) <E 4> OTT A{H]
2 AF8Ae) Tt AREE HAIE 2 RER
ALEE E5) Au|2E A A= Aol e} )
I o]de 717Hs F55td &2l g S vhs
T A= Arbol] b X WA= AREAF
429%) 4 &9 "M S ARSI AT SHAS
F155%< 2V 755 AR ZEr Y
T52 dlo] FAll A 47§19 7|71l A UHD
4K ﬂx]% %71 2= ol ou:] 57H7]}x]_0,] :TiEﬂi 1:]-_?_
2EE Adste 712 =5 g Ao 1007 ¢

Jo] 1109

=,
[N
1o,
ful
Mo
l-ﬂi

ﬂJ

=2 A9 AHgAe] 75 7]
| £350] 917] WEo, HlolE B
(Locked-m) ® AH&AFSE TelHE A2 75
A P

o J\-ﬂ! ool
o, =
K
ru
N

4.3.3 58 24

7]_/L—1 742_ u_l ZZ% Ut‘ﬂ-g] E].l:l-/\é_],]. 4_];]5 7]:4'%
S &4 PLS(Partial least square) =G4S A

odq_ :[LZHL;G/\I H/H 0 ﬂsﬁ ;\}% ]-:T'_I__ij_
£ Smart PLS 3(version 3.3.2.)¢]t}. PLS < H
LISREL-‘Jr 2e FRA 7N A2 g R,
18 WA 2 el U 349 e
A Bt} -3k A0 2 o AZITHChin, 1988).
£ 89 72 2 240 714 FES
Ag mage) 8 FAAUT. <k 5>
53k, 7 Al =S AR, B Al
dogrel gk Aotk WA o
2 FHElF T CR(Composite reli-
AVE(Average variance extracted) 2 7%
LS 2o BE 8219 CRE 7I+AY
S U)ol = & d#Ao] delx )

£ 7Rt dUHOE FYGIEES F23 4
02 AAAE FHA 054 AVEE 2|y
E.U% IEns oL_ﬂr%}}_Q. ?.__]H]—X—] o7 =53 AF
Lo 7Fo2 gAAE 075 E A HNunnally,
1978). L1231 L W £ g2l o) A
BEe A Uele 89050l g daaa
& Bl FEURA S 07 ol ¥4
o 80lo] WFRRE R BUL F5YL
EFATHGefen and Straub, 2005). <3t 5>0f U v}
o] mE 2] Faie 71EA 072 Wl
<t 62 7lEsAA W 7259 %J&J&ﬁ]oﬂ
ol Ao AVES) Ag ol et Ik of7]o)A
ol FLE UE 9 O BE PUL THE
A el AAsd), PARYES nEdn
(Fornell and Larker 1981). Wb B Ao =4
zdo] B E 918 A3 FHEE:, HHET

£ 2 48RS AUz gtk

ol
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fr 26 e ox o rlo
A
BN

u
.

m
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OTT Me|AS| A 7Hx| X 24

ey 3= Xz AAE | SA% AVE CR | Cronbach’s a
CU1 0.824 17.155
Felx =34 cu2 0.836 24.979
. 0.666 0.889 0.834
(Content Uniqueness, CU) CuU3 0.836 15.833
Cu4 0.768 13.287
CV1 0.896 25.009
2= td CV2 0.775 19.221 0.716 0.883 0.801
(Content Variety, CV) : ’ ’ ’ ’
CV3 0.862 24.540
UF1 0.764 14.854
dE= = UF2 0.877 18.934 0.690 0.870 0.775
(Upload Frequency, UF) ; ’ ’ ’ ’
UF3 0.847 17.667
NC1 0.870 15.087
g4 8ol NC2 0.815 11.269 0.708 0.879 0.794
(Navigation Convenience, NC) : ’ ’ ’ ’
NC3 0.838 14.782
23 Ray RA1 0.896 60.081
(Recommendation Accuracy, RA2 0.894 29.411 0.794 0.920 0.870
RA) RA3 0.883 54.979
RH1 0.852 35.235
gm 8 RH2 0.794 18.261
T TTo Ao
RH .84 43.764 71 .92 .
(Review Helpfulness, RH) 3 0.846 3.76 0.715 0.926 0.900
RH4 0.857 38.577
RH5 0.876 44 878
EIM1 0.808 20.284
AR H =L EIM2 0.842 22.271
AAd A 0713 | 0.909 0.866
(Perceived Enjoyment, ENJ) EJM3 0.846 37.228
EIM4 0.874 41.229
SAT1 0.906 73.821
e SAT2 0.885 47.528 0.798 0.922 0.873
(Satisfaction, SAT) : ’ ’ ’ '
SAT3 0.886 58.745
CI1 0.887 52.881
A% o=
. . CI2 0.865 30.545 0.752 0.901 0.835
(Continuance Intention, CI)
CI3 0.845 24.146
SC1 0.787 5.936
A8 HL sC2 0.815 5.082 oets | os6s 0,806
(Switching Cost, SC) SC3 0.803 4.817 ' ' '
SC4 0.731 5.563
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M-SR E-MAEAE-EN L
H 6) AT o5 mHElEY HAE
i ETAE2H  CU (Y UF NC RA RH ENJ | SAT CI SC
CU |4.711| 1.340 | 0.816
CV 5472 | 1.142 | 0.609 | 0.846
UF [5249| 1.212 | 0.566 | 0.657 | 0.831
NC |5.105| 1.195 | 0.578 | 0.702 | 0.609 | 0.842
RA |4.935| 1.271 | 0.606 | 0.607 | 0.525 | 0.667 | 0.891
RH |5.147| 1.298 | 0471 | 0552 | 0476 | 0.613 | 0.638 | 0.846
ENJ [ 5.419| 1223 | 0.463 | 0.638 | 0.480 | 0.538 | 0.525 | 0.536 | 0.845
SAT [5.379| 1.126 | 0.506 | 0.763 | 0.631 | 0.668 | 0.586 | 0.575 | 0.688 | 0.893
CI |5264| 1269 | 0.519 | 0.697 | 0.576 | 0.575 | 0.561 | 0.570 | 0.613 | 0.752 | 0.867
SC [3.996| 1.590 | 0.322 | 0.160 | 0.237 | 0.179 | 0.342 | 0.226 | 0.142 | 0.204 | 0.231 | 0.785
) WAAY FELS T EAFEY AFS S e, vl diA4Y fES g 11y A3AIF s e
(B 7) A2 859 VIF, 22 Mx| 742t Wit o1 Mx| 7t
VIF CU ()% UF NC RA RH ENJ SAT CI SC
CU1 1.735 0.824 0.599 0.517 0.577 0.538 0.405 0.446 0.537 0.467 0.221
CU2 | 1.893 | 0.836 | 0.526 | 0.489 | 0473 | 0.421 | 0369 | 0.361 | 0.380 | 0.447 | 0.257
CU3 1.881 0.836 0.535 0.472 0.492 0.579 0.465 0.414 0.478 0.444 0.278
CU4 1.689 0.768 0.273 0.345 0.304 0.428 0.274 0.263 0.204 0.310 0.312
CVl1 2.110 0.563 0.896 0.643 0.674 0.574 0.487 0.594 0.701 0.634 0.141
CV2 | 1516 | 0356 | 0.775 | 0475 | 0475 | 0.394 | 0.431 | 0461 | 0.578 | 0.540 | 0.105
CV3 1.869 0.601 0.862 0.537 0.614 0.554 0.482 0.554 0.650 0.591 0.156
UF1 1.426 0.410 0.453 0.766 0414 0.425 0.313 0.368 0.462 0.335 0.174
UF2 1.882 0.458 0.626 0.876 0.561 0.423 0.409 0411 0.576 0.541 0.169
UF3 1.708 | 0.538 | 0.547 | 0.847 | 0.532 | 0464 | 0.453 | 0416 | 0.529 | 0.541 | 0.247
NC1 1.809 0.537 0.618 0.548 0.870 0.615 0.594 0.479 0.620 0.537 0.179
NC2 1.553 0.440 0.562 0.450 0.815 0.447 0.450 0.473 0.517 0.447 0.060
NC3 1.757 0.478 0.591 0.539 0.839 0.619 0.496 0.403 0.543 0.462 0.212
RA1 | 2312 | 0.597 | 0593 | 0495 | 0.622 | 0.896 | 0.600 | 0.497 | 0.556 | 0.553 | 0.320
RA2 2.351 0.518 0.518 0.466 0.598 0.894 0.565 0.496 0.502 0.532 0.321
RA3 2.228 0.502 0.509 0.442 0.561 0.883 0.537 0.407 0.507 0411 0.270
RH1 2.367 0.404 0.538 0.432 0.547 0.540 0.851 0.474 0.533 0.542 0.188
RH2 | 1911 | 0.370 | 0.461 | 0.378 | 0.513 | 0.511 | 0.794 | 0.408 | 0.435 | 0.468 | 0.175
RH3 2.370 0.445 0.466 0.443 0.541 0.574 0.847 0.480 0.525 0.474 0.217
RH4 2.505 0.370 0414 0.372 0.478 0.543 0.857 0.442 0.440 0.450 0.216
RH5 2.844 0.400 0.455 0.384 0.515 0.528 0.877 0.461 0.495 0.478 0.158
EIM1 | 1.726 | 0389 | 0.539 | 0.466 | 0475 | 0.469 | 0.474 | 0.809 | 0.617 | 0.553 | 0.123
EIM2 | 2.294 0.434 0.533 0.391 0.434 0.447 0.424 0.845 0.524 0.503 0.119
EIM3 | 2.150 0.348 0.517 0.356 0.444 0.432 0.448 0.848 0.600 0.505 0.143
EIM4 | 2.696 0.393 0.563 0.402 0.460 0.422 0.461 0.875 0.575 0.503 0.094
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OTT Mulxel M 7tx| 2X @4

(B 7) 42 &3 VIF, ! HA 2ot uxh 0! HxY| gh(AlI%)

VIF CU Cv UF NC RA RH ENJ SAT CI SC
SATI | 2435 | 0505 | 0.715 | 0.637 | 0.611 | 0.554 | 0.553 | 0.653 | 0.907 | 0.727 | 0.201
SAT2 | 2.344 | 0382 | 0.653 | 0.529 | 0.575 | 0461 | 0465 | 0.574 | 0.886 | 0.629 | 0.137
SAT3 | 2.257 | 0463 | 0.672 | 0.519 | 0.603 | 0.549 | 0.517 | 0.611 | 0.886 | 0.652 | 0.204
CIl 2.000 | 0429 | 0.669 | 0549 | 0.527 | 0.507 | 0.536 | 0.593 | 0.731 | 0.887 | 0.182
CI2 2.001 | 0.537 | 0.574 | 0508 | 0.540 | 0.526 | 0.512 | 0480 | 0.599 | 0.865 | 0.302
CI3 1.847 | 0.387 | 0.560 | 0435 | 0.426 | 0.424 | 0429 | 0512 | 0.613 | 0.848 | 0.120
SC1 1.565 | 0.166 | 0.174 | 0.205 | 0.127 | 0.127 | 0.174 | 0.140 | 0.230 | 0.229 | 0.787
SC2 | 2.184 | 0.287 | 0.076 | 0.175 | 0.103 | 0.103 | 0.156 | 0.026 | 0.100 | 0.116 | 0.815
SC3 | 2355 | 0.212 | -0.017 | 0.101 | -0.019 | -0.019 | 0.064 | -0.020 | 0.002 | 0.069 | 0.803
SC4 1.558 | 0.338 | 0.145 | 0.196 | 0.228 | 0.228 | 0.227 | 0.171 | 0.163 | 0.197 | 0.731

) CU = content uniqueness; CV = content variety; UF = upload frequency; NC = navigation convenience; RA
= review accuracy; RH = recommendation helpfulness; EJM = enjoyment; SAT = satisfaction; CI = continuance
intention; SC = Switching Cost.
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Three Qualities of OTT Services:
A Mixed Methods Approach
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Abstract

Since over-the-top (OTT) service has emerged as a new way of consuming video contents, OTT markets
grow exponentially and the competition among the OTT services becomes intense. Only limited systematic
research effort has been paid to understand why users subscribe such OTT services among other services.
Therefore, we used developmental sequential mixed methods approach to find out the quality factors
and their effect on post-subscription experiences and continuance intention. In the qualitative study, we
derived six factors which a user considers important to continue the subscription. Based on the explored
factors, we hypothesized a research model with modified three qualities from ISSM. The proposed research
model was validated through quantitative research, a survey of 226 OTT service users in South Korea,
using structural equation modeling. The results indicated that content quality is the key factor affecting
both perceived enjoyment and satisfaction whereas system quality affects satisfaction, and service quality
only affects enjoyment. Enjoyment affects satisfaction which sequentially affects continuance usage intention.
This study contributes to research by modifying ISSM through mixed methods. It also provides OTT
service providers with insight to enhance users’ post experience and continuance intention to use the
service through qualities derived from the interview.
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