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Abstract The purpose of this study is to explore the impact of cultural capital on individuals and
society, and to demonstrate the causal relationship between cultural capital and viewing loyalty.
Existing studies conducted from a cultural sociological point of view have mainly linked cultural
capital to social inequality issues, so the role of cultural capital in personal life and social life has
not received attention. To fill this literary gap, this study explored the role of cultural capital
centering on the art field. A structural equation model was used to test the research hypotheses,
and data were collected for college (graduate) students from three universities in Seoul. As a result
of the study, it was found that artistic cultural capital had a significant effect on self-image in the
field of personal life. In addition, it was found that artistic cultural capital had a positive effect on
tolerant attitudes in the field of social life. Finally, it was found that viewing loyalty, which refers
to favorable attitudes and behaviors toward visiting art museums, was significantly affected by
artistic cultural capital. The results of this study have academic and practical implications in terms
of exploring the practical role of cultural capital.
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1. M2

Bourdieu[1]7} A&2.2 ESE (cultural capital)
otz &ol& AT o]F AF7HA| E3FAkE] et
ATe = oA Tof|lA] XY= et F3HAF
IAES FIAREE ARSlA AlSoke AHS]A A4t
2ygg Aysty] Ast FHoEH &8otatt. 152
EIAREO] RS ARAAA A9E fASHL AS
Stz © 71 B9k ol eH2-4], WS ool &
gk s Xtk AT ZIE AAISHITHS-71. ©]
2ot AYE2 FoAkEo] ABlY £ 1R E ¥
3] & 4 Qe 7§ 982 ohe AE HoF7]q

A =
Zloske W QAR £ o ¥E E5EY 25}
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Al S vA| 2L et Do)z Eoal Hlet
ARglo] FFE HX e EsRE] g dte TS
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7HA 9} 2GS ol bl Y9 ok k. £5)
A9 7147} = A5/ (homology) °l&2 7]E4
o2 HHtaste)?] AMEAE FXITH10]. E3H HF
2 ZAlFE ERQ1E R A= Serto) L Aot ot 2hd
ste 7HE SEdie Tolth A4 ol29] T
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o= Aolg ABT Selht P53 BYE B
e ek, Aoto gl olo] wh2wl AYELS 2
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Yol 2 o, BopAEo| BES AoAY Y Fat B

o AAGE 7 E 5 ol

AFE o] oA AT EY, ESIHEL ERl|
gt 143} BjEo] P HALL QU Petersont
19 F=E(12,13]00 2siA Al71HE 2l (omnivore)
o]&2 o]zt F-S A Er}. 52 v= AR5
o] E3tH4 ko] ol E3tell disto] Hjetao|x] gkar
Z9e 234 fdoEd(epertory)E 7RIt A&
st 183 152 oj#gh FYHoE Ho

g olm #E2Rl gime} Bo] kil iyl E
3t el Hiet A4 FA7E ErQlel ot #8-4 H
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2. 0|2H H{iE

2.1 Z3ik=

EoAHRo] EAlQl7te gk 9] EAl= AR
Aol A ==to] = A4 7HeH shutolth. Bourdieu
[1,15-1717} 28 t2o|gt= &8 a7 Aol wt
WA o7 A5tel7] WEel AF7HA E3FAHEo)
£ 8ol e WA R SAEoIfT. o] AL £
Apgoleh= Nd AA7E HeAdE 7L Q7] wizol
71 oleH18]. EFF EeAHES 39, Hl&, 34, &3,
=4 T 22 o7 E3de e E FEH R
A& eta[5,6], Uz &4 E5ldHo] sy o]
o7 = 3HATH8,19].

E3AE] gt A st 2 A+ Zo] A
ATE A=t APAAES FAEE &5t 34 4
T2 RolE £ ok AA, ESAHEL AT Aol
o] BAE FAE T AFoltt. o] FA9 A+ =3
A AolA 7P Wol thRojFon, 2 Z3kAt
o] AFE: 4, &, ot Aol wet ojugt Xjolg B
o|=7tell #ilo] ATH20-23]. B4, £ F3F
2 FAR g Aot o] HR9 AFEL FE &3
2T thokst AeEEAAETE A9, 9 5 Al
AITA ] S HATH24-27]. A, AT
159 IE¢E FAR T dFEolth ojddt AF+=
AR} St Afe]9] ATl Bl 7RIt
[8,28-31]. WA, gh=r9] E3AES FAR T A+
ojtt. o] et AT+ AFY E3HEl: 1HZY, o=
519], o] 5E TFEIZE A4k o] oA
EA0] IS 7HITH32-34].
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2 717 SHIA TA™E 7T AA, E3ERHE|
i3t 253 JoE 7|dte g A=A} $9H =
Zolct. o]&gt UL Bourdieu?t E5FAEO] tigt 7f
92 Ao & AAotHA dIAo]R] k2 HHAlZ A}
8519171 fi&olth5,18,35,36]. ol#gt M SESH]
floto] AFAEL FIAREY HOE A4S AT+ H
o] oA HGHOE ARESh= AFe EAh =4,
71& A= dHHolA| oA FIAES S7skSinh
o]t o]f= UA AAITH RE3F ESRFEL] A9l
A v 2 3AS YoiMe =T 223 Aot g
3] FIARES TEE0ket S E3E of2A HY
stpo] mhet 52 E3AE AAE oBA st
ol whe} mi- AAojet ARE 7HAE o ATH37.38]
AR, APAFEL hFE 2L A E & s
(: JAFEATH B, Edlole WSHE, SHAFH,
AR, AR, Z3HFE 5)0 tidt SHHS B
TEUTE B o5 APo]9] IAE FA6IITH39-411.
I8 o3t HMeE2 E3ANEC] 49 FFoA
AAHoE Zolof tfgt 1x|et BRIl Tt EEO
ofEgt JFS vlA 5 d=rtel tg FES 4%
A 55 ZEHe

ALY AEH Ao gt = sjasty]
Aol 22 AFAES FEA THAA ZIAES
AYstes AL S o2fdk Al 48 o] Rl
FAE(39], A44Al42], DiMaggiol5], 181t
Kamphuis et al.[19] 52 dFollA Zol&E &= Sl
58 EsAH(incorporated cultural capital)<
B, 24, 5, 7HE 5 22 Adsol 25 &%
=jo] A5k AFei(embodied state)E WEH17]. 0|23t
TIAES SHA o R 57| fjZo] 4 &3
A& (symbolic cultural capital)¥= &2 74919
A =g I8 ' TH38]. A #AHY &3
AL 514 H3Ktaste)T} AA|(practice)E BF Y
S 4= Slthe HojlA HE AFAFoA] Bo] EEE1
ATH35,39,42,43].

2.2 XHO0[O|X|

Uk o g ARFE2 Qu, 5, B4, 714 5t 2ol
ApAlol| tf gt 21R-9] o]w] x| &, Apoto]n| R (self-image)
£ 7FA2L St} o]#3t Xjoto]u|RE Rosenbergl44]
= ApAlof| tigt 1419] FAIZ )5k, Grubb and

Stern[451: Apote] thgt @Al x|Zto g olsloirh
T3 Onkvisit and Shawl[46]2 AF5]Z& W= QoA
Afoto]| ofgt =73} AJzto] FAZ Aottt
Aololu]| A= of2| FE|E EEE & Ut Sirgyld7l=
Aotoln| A5 47FA] FRB(AAZ, o)/d4, AIBlH, o4
-AF31A Apotolu]A)) 08 HESIGITE. A A Zjotoju]7]
(actual self-image)= AFEE°] Zofof| tsto] AA|&
02 7HA1 Sl @AFQ ojw|A|o|1L, o] Aot
olu|z](ideal self-image)= AFEE©C] F31aL Higt=
ApAlo] gt ofm|x|ojt}, AF3lA ztotolm| R (social self
-image)= THE AFEE0] S oEA of7|=7tol
gt AZrE Sju|gtch. mpA|Et O R oA -ALS] A Aot
olu]Z|(ideal-social self-image)e T2 AFRFEO|
A4l tiste] 7H5 0 sli= o] Sl on| A E Rl
Aotolu| 2|7} gt HeE st=rto] A= 2
7}A] o]Zo] ZAttt. AlotUZ(self-verification)
o|Eo| WEH, AEES A4lo] QA5 Q= Ao}
MES FASHL dFstae JFS 7 UrH48].
I8EE AFSS AAA Aotet dAste A&
AHIAE APl &K 07 FUT HHEE 4|
SlE AT EQIct gHH, ZJolgi(self-enhancement)
o] 20| WEH, AFFEE Aote] Ao 7HA|E Folst
e o] JloH, AE2TE TN ¢ e g5

FtotE AL ghH11].

2.3 H#8X EHi:

Al Atgl= ookl RIS 237t S| AFeh=
S2H AP E HEsL Qtt. 2 AXIE2 o
ESHAQ1 ARRlA A Z7HAIAL QLA ol2fet E4d A
NE/F=ol7kA] GRstE ALl FAlolt. 1B g
ot E3t 2Ajctke A ARglolA B84 Hks
ARRIE fAISIL A7 = AdA aaetal & 4= Qi

A "t o Al BREsto] diste] 72l
AAZE 9Ju|gtt}, George and Zhoul49]= &t A3
o] 45 FAE 8T 5= U= 585 WsEH A
i3t 7§ (openness to experience) A3t
McCrae and Costal50}= =2 /IS 711 Al
Ha}o]| gt AR Zto] A7) wfigol =2 Ao thet &
A} 5714l0] Wil PAIHR] ZFS 7HITL sl
Bradley et al.[51]2 7H4d0] &2 AFRFES 24004

94 F5VY SAL AT W] o] 259 4
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SRl e}t P59 Zdeke netta & 4= Stk
Eolo& 2okoA ST 49 I § P2
olsfst7] Isto] AREEQITE 0|9t T2 It FAHEE
F2 EY(commitment), AL %, AR, FH(word
of mouth) 53 22 ¥WEo] E8FAH59,60]. 1
2 ol2fgt MpEo] #oldle wop] # FAEE
LE ity B = gl E3MdEol oigk ot
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4o BAVE A= 45 /d(homology) ©1 €171
ARR7} hskE o] wet ARASY] FHFol g
T ol g S EIA . FYA #8381t FUE]
(omnivore) ©E[13]°] EAgH}. 18y A5/ olE3t
ZHHEo] o] HF AFo| wet Z3H Hol ApEA
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= tiAIsoF gtota skl ol e AFAT]
7]1%38}t9] Peterson and Kern[13] &E3}AHEo] 2
Kol H3fo] @d] HE AL FEGHA] gl Folst
£ Zo] ofye}, B Ao disto] Qs Woksol=
Ao 1% HEAQ] HeE u|gttal sHitt. Tt
1412 vl Aol ™A HEY F719] =2o]
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wot o mled] 7F AYE ZAAZ|E FTH2L
olo] ¥t FE5¢ vjEEZIAEL 554 YFoE &
Aoz HEH ESES Fxeh olet dg2
7iQlo] AHAS) At kg FAlsto] 53 23kt
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RS 71E
o= 3t DiMaggiolble H&=, XW, 183 850
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A -—'—‘lT?l' AFFEE HlEo] OiE 344 HES S
B AAE 7L Qe B oty oheftt s &
52 EAY Aot &3 o3t TIAES AR A
& UlETE HEehy] 98] Ang Al =Y, T
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gt 2ol Bt P50 A U ST T
T JoHR B A= ot 22 7ML A
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=
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4. Ay

4.1 Hojgf =

delel 32 ALA9 374 ot feHABES
0.2 PSS, ARl Holt ARSI 5
Ar9] gGEEo] AF=HAS A=T = Q= veiEdt
Ao 574 flstod 5‘41 39 &t Al Hojk
S # o]/kcl— HPU -5],oﬂq. ?J’_T’_E

2T 39 diet 71E> D1Magg1o[5]7]- EoAHE S
5t7] floto] ml=AS o2 AHAISE Project TAL

ENTS] 728 seigt Aol 4ES A& Aol
‘B2 39 B wlo] WEY A¥o] dsure
23 SR “o'gn s}r& 452 QWAL “of
Yeoraha getd 4Ee AelA ot & 173%0]
“o'en ekl Aol xcroa slglol}, BE g 5
Q37 ST HEAQR)Y ey Bao] EAsH:
ARAGOR)E AFelt TEE HEHoR 14]
el AEA7E B0 ALgEILt

42 N2E=

2 AFolA Akt 7};‘1% Z 4719 891 =3
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+ 22595t &2, 3=, 4=59%, 5=1¢ .
e Z3AES éxé'é} EIEL Kamphuis et
al. [19]9] 72 7|uto g ZPAEQic), uj&EaiAtE

2 B3RS (incorporated cultural capital)®] &
AolA S78=817] wizoll, ml&ol tgt #=(CCl Ue
uj&S Fokgtt}), AA(CC2 Us o= Ak vjgol o
3t A2]o] kil *“7‘0“3}) S(CC3 U= vede
A 7t HolthE &0l AREEHUT
Afotolu]zof  Thgt Rosenberg[44]9]
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ApEL l'i— 37HA(SI U=
7HA AL QM‘J_’— Az} SI2 U&=
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ATFE 7INEo 2 ZMAE N, 4717 FHE(TAL AH419
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Sh= A& F85ITh TA3 7]1% U Ao vt
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e L-_rL7}’5=‘l° AAsE7] flste] R4

251991, Anderson and Gerbing[65]°]
ot Wl ot A WA dAAM SHEFS
A GANA = FREFS IS
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1-u

UH% Al RHETE 2e eHesl Tens
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SRz DAL S PASL B A7 HIES
AR e Aas 27e @ 4 ook

5. AN

5.1 SEX 4

2F B0 ARSH 14170 EEo| gt 7&5A=
ot Zoh ofZH(82%)7F FAHGIE)ETE HWeke
71& Aol ootd YRt o oAt JRE) uj&
Tol| ©f o] WHEet gEiA Q7] wiEe] BE] 14
o= EAZF 9l Aoz waEHTH67]. 28do] 451
(31.9%) 2.2 7Fg Wk thgo2 18 39%(27.7%),
35hd 248(17%), 43FA 2178(14.9%), 12|13 tshAy
127(8.5%) woltt. g FPE2 73 A
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P4 QRS ANse
2 5] gkl KMO 273
3 Bartlett® A7o] &&=t KMO &3
ghe 07601908, Bardett®] 734 AHUAL 1
=639.66 (df=66, p{ .00)Z =&F It 1822 Q9]
B4 9% APl FRHG. B, 1HEL 71E

%9l 1 o]4jo] ShEEi9ly, ZHFAE] it LA

=S DA
ol
1>
e
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O
ol
)
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A
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oflt
ox,

2 T84 ko] st TA4 EFE AQsty X%
0.58 A3lste A= UERATHGS]. TA4 &3] 227l
AR 0322 7|EA Het @AJs] W¥ok7] wizo] o]
59| BAoA ALt Table 12 TA4E AL
UMz SHJEYEE oz oA AdE Z2iES
Hojzo

e QRIEA o]l B = Hed/gT wE
S Brkel] okl 918 QRIEAS AASIY
THE S B7F6H7| flste] #ER A A (standard
ized factor loading), Z2HS. L3 Cronbach's Alpha),
E3AF E(composite reliability), 121 Ha-2AF
ZFZ(average variance extracted)d Z2 A EEO|
AREEIQITE ERE T o" = B7lel7] flst 8%1=
Afo]9] Aot B EAEEY] AlEE H st
1w o] Z-&EATHOII. @'L 2 Ate SRS +
2B FHE= F2ATY FAHE SAZHCE

/\

AA7] Yoto] 500 EEES 0|85t REAE HRE
AXE $3sATHO6].
Table 1. Exploratory Factor Analysis
Factor Std.
1 ) 3 2 | Ve | Dev.
VL1 091 | 016 | 002 | 005 | 297 | 1.00
VL2 090 | 008 | 001 | 008 | 405 | 085
VL3 085 | 017 | 023 | 001 | 313 | 1.13
cc 008 | 084 | -0.01| 007 | 435 | 1.02
cc2 014 | 082 | 006 | 017 | 435 | 091
cc3 013 | 084 | 006 | 004 | 441 | 092
TA1 011 | 003 | 082 | 011 | 460 | 056
TA2 005 | 017 | 076 | 012 | 438 | 068
TA3 022 | -0.11| 077 | 018 | 447 | 072
sh 008 | 015 | 029 | 064 | 395 | 089
si2 008 | 010 | 003 | 081 | 416 | 075
si3 -0.03 | 001 | 012 | 081 | 409 | 078
Eigenvalue 2.49 2.21 2.04 1.83
yoot | 2067 | 1843 | 17.01 | 15.24
Cumulative | 2067 | 39.10 | 56.11 | 7135

VL(Viewing Loyalty), CC(Cultural Capital), TA(Tolerant Attitude),
SI(Self-Image)

e/l et A3 Table 29 2t ¢4
EZRAHAASFL7E 25 0.6 o1 7913t T2 714
£ Aoz Usyt teoR agis INCAE

712291 0.6& 3o, E3HAIFEE(CR)= 7S48
0.7& °lde FFMUT B HA2AIFZAVEel
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Taetd/gde] #et H7HE3H=s Table 33 Zt
Table 3004 449 EEAZ HAH #ﬂEﬂ Bt
FASE(AVE)S AlFZ UEt L, H|tizAde] 43
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Table 2. Convergent Validity

Construct Item SFL CA CR AVE
View VL1 0.91™
fewing vi2 | 095" | 090 | 096 | 083
Loyalty (VL)
VL3 0.87
Cultural CC1 0.89""
ultura
Capital (CO) CC2 0.81‘“ 0.81 0.88 0.72
CC3 0.84
Tolerant TA1 0.93™
Attitude TA2 061" 0.74 0.81 0.60
(TA) TA3 0.75™
Seli-| SI 0.70™"
© (Sﬁage Si2 080" | 068 | 082 | 060
SI3 081"
""0.001; "p0.01; "p{0.05
SFL(Standardized Factor Loading), CA(Cronbach's Alpha),
CR(Composite Reliability), AVE(Average Variance Extracted)
Table 3. Discriminant Validity
Construct VL cC TA Sl
Viewing Loyalty (VL) 0.91
Cultural
Capital (CC) 031 085
Tolerant 028" | 019’ 0.77
Attitude (TA) : : :
Self-Image (SI) 017" | 025 033" 0.77
""0(0.001; "p¢0.01; "p<0.05
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Table 4. Hypothesis Test

Hypotheses Coefficient
H1: Cultural Capital — Self-Image 0.25™
H2: Cultural Capital — Tolerant Attitude 0.19"
H3: Cultural Capital — Viewing Loyalty 0.31"
""0(0.001; “p¢0.01; "p(0.05
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