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Abstract This study aimed to derive a YouTube content strategy that can be exposed to Trending
for a long time by comparing the features of 20 channels in the short/long term using ‘YouTube
Trending' data in 2021. First, through Pearson's correlation analysis, we found that various factors
such as ‘the number of title or tag letters related to long-term exposure, and set this as an index
to compare features. As a result, 1)'video title' of about 40-45 letters without excessive special
characters, 2)'video length' within 10 minutes, 3)'Video description' is effective when writing 2-3
sentences and adding SNS information or including 3 key tags. Also, it would be more effective if
you set key tag pairs such as (3%, mukbang), (Gt&, HHE) derived through text mining. Through
this, the channel will spread globally, bringing various advantages, and will be used as an indicator
to evaluate the globality of the channel.
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Table 1. Frequency by Trending day

Trending_day Frequency Trending_day Frequency
1 353 12 992
2 192 13 351
3 331 14 250
4 490 15 189
5 1269 16 173
6 3433 17 52
7 5432 18 211
8 8191 19 50
9 6810 20 29
10 4789 21 33
1 1953 22 52

£ EA5l= moj& AA4(Pearson correlation
coefficient)g &3t A#ATmE X, Y F ¥

S7t A ok A= / X9 Y7 mE Woks YR
AxtEld, rgke] HeE -15E +171K2 Aol A
Frol S5 W Atolofl 3t AHIAVE itk wgk
SH301. &, rgfol -1.0~-0.7 Alolold 73t &(-)9]
AHBA, -0.7~-0.3 Atolo|H FEet 3(-)9] ATTA,
-0.3~ -0.1 Atojo|d kgt 3(-)9] ATA, -0.1~0.1
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Afolold A9 FAFE B AFTA, 0.1~0.3 Alo]
ol kgt F(+)2] AAHTA, 0.3~0.7 Atelolw gt
FH(+H)9] ATTA, 0.7~1.0 AtololH 73t F(+)9] AT
HARE SJA5cH31]. Table 3 Foj& AdASE

23] &, G A= 2o, A dol, HL Al =

747} 0.559, %3] 49 <018 47} 0533, H1 7t
Fd A8 24 7F 0452, F=A 29k £ot] 7t
03622 £2 & Yot olg AtA A
£ JS|EW(Hit-map)°.& UErH Ai= Fig. 29} 2t
AEHoZ B A= SRl Ao &8E 5= = I

ZolR 4, A1a 4 B Y B S G AE T4, AR ol © B, 94 4ol 24 U B 4, A
TEAF £ 5 107 W5 7 BANS Yeholc 28] B2 54 59 8A5S G AR do] Zelx 54
59k Holg 471 07272 71 B Fo ABWA P WAL =2e9nh
7F e ALz yeten, 94 AE dojet H
Table 2. Selected Channels
Trending day
Short exposure content({(=6) Long exposure content()=11)
No Lower 20 Channel Title View count Trednatiing *Score Top 20 Channel Title View count Trednatiing *Score
1 uliyyesworld 27,991 5 11,199 GH'S 10,836,003 1" 4,334,408
2 fourmedian 40,931 6 16,376 SEJIN 7,128,282 15 2,851,322
3 GONITV 45,879 6 18,355 Haeum Cooking 5,397,425 1" 2,158,976
4 world star_Sisters 56,000 6 22,404 Gyosu Animation 5,244,898 12 2,097,966
5 iANTrillionaire 56,494 3 22,599 TOWMOO 5,012,121 12 2,004,856
6 ggordongTV 61,738 6 24,699 Foodin 3,351,760 1 1,340,711
7 countrymanadora 63,947 6 25,582 1000ddoongs 3,057,261 16 1,222,914
8 jeongdongwontv 67,561 1 27,025 B Man 2,867,756 12 1,147,110
9 outsiderTV 68,254 6 27,305 odg 2,667,657 1" 1,067,069
10 SHURU laboratory 74,530 6 29,816 Scibrother 2,629,844 1" 1,011,944
1" OFFICIAL yangjoonil 74,566 4 29,829 MelBong 2,374,842 1" 949,943
12| marikoreaTVkr& D Z D&% 78,845 6 31,642 Eat with Boki 2,080,968 12 832,394
13 Sumi Jo Official 84,833 6 33,937 70mommukbang 2,054,928 1" 821,978
14 PEACHES _official 87,780 4 35,114 MYUNG HYUN MAN 1,866,529 1" 746,618
15 Stock Protractor TV 90,520 6 36,212 One_Meter 1,839,240 13 735,704
16 AronHwang Techtube 95,511 6 38,208 HipeVisioN 1,822,241 15 728,905
17, dkfrnr007 99,114 6 39,649 COOKING MEEZE 1,763,380 18 705,363
18| new car information pond cloud 102,092 5 40,840 ILULIY 1,732,727 11 693,097
19 king_bbori 102,763 4 41,108 Factory 1,710,893 1" 684,364
20, parkjayeon 'moneyclub’ 108,998 4 43,602 C-GOON 1,649,818 14 659,936
*Score: Trending day * 0.6 + View count * 0.4
Table 3. Pearson correlation coefficient
cvcii\;mvt title_len rel(;c:]rd ctsgrsmt cocrgtrjnneint likes dislikes se(rjmfjrcmce desclgirp])tion subscribers
view_count 1
title_len 0.042 1
record_len -0.113 -0.038 1
tags_count -0.032 0.559| -0.101 1
comment_count 0.037 -0.097| -0.134 -0.127 1
likes 0.533 -0.065| 0.064 -0.163 0.107 1
dislikes 0.727 0.220| -0.068 0.061 0.005 0.352 1
desc_sentence -0.228 0.264 0.028 0.375 -0.053 -0.193 -0.080 1
description_len 0.171 0.383| -0.191 0.452 -0.123] -0.013 0.103 0.263 1
subscribers 0.289 0.086| 0.161 -0.010 0.011 0.402 0.362 -0.357 -0.254 1
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Fig. 2. Result of Hit-map

3.4 HAENO|JE S8t M Ef1(Tag) ==

H1(Tag) & A L(Hashtag)®, SHA AXNES
H#ol= 7IYECR RERE 54 HoFE HokE 5
U= AMojo|rt. FRE {4 ofzt EQYE, QIAERIIH,
HolAE & 44 utojox 4 dolgs HesHA
HATL 5 QT F St HEEolE o 3 FEjRA] HAo
of F2E HAAste 7z & 5 k32 #HE
#Q/dERL 2ol YEH, #7F 25 S TR AREA
oA FHEE HlEol F HiE S7leta, ¢ g Wog
otz 74 2 FF A itk JEE &8 5
Uth= HolA Z&Holar f-83t 7]50] HATH33,341.
59] fREoA = 7P AAAQl 3709 H IR AR

oA BAEH, o] 7|Htoz FARE iEﬂza F2d3]
FE dalEEe 7ML AH3s). = it &

O{Nbo

7221 3709] AAAl BI1E A '5}% 7;‘1 | o5
51t} mEbA] 2 A4 8 = 249 FFAQ
54 EEE ofe A/H7|eE EH29 s I1E
Hw EASH % WA HI1E TE5h] s Rl=E
Al(Frequency Analysis), 9= E22=(Word Clou
d), B4 &d YEYA E4(Co-occurence network
anlysis) 7]H& &8sttt 44 dHolHE Wiz
4 SolA 2t FA] WS AY A E w4k 7
°1 e EXN(Frequency Analysis)¥ &4 &4 E=
A A &olE Wz weh Aoldt 272 =415}
sto] Uetdi= 719R134] HE Z2H-E(Word Cloud)
£ 33l /7] 599 SAE L S WIEE gRlst
ok ES T 7|HET HAE A WolA v &
P S@SIA=AE B2 7195 7 A¥A
ok AGAA 24 719R136] A £ HE

3 EX(Co-occurence network anlysis) =3

re

:B i X
Jl)l' no"

ZH= 3 Al A AR 5 e YA SAET A
< TESHoTh Lﬂﬂ-orJ AN AZ Fx9 EAZ
3} A #Z FA4(Centrality)o] F2

SF PR AA| HIER A

RS A HO|TH3T]. BAIE

i LﬂE 3= A4 =2 = A4 o
&t A2 F44(Degree Centrality), I-FHE F44
(Bigenvector Centrality), Ho|A|# 3 F4/d(PageRa
nk Centrality) 52& FEHC} 2 A1E FAEH
HERA 249 S48 A=2A shte] ko] Ay
Hog A4H o]% k9 Jf5E AAleto] @oj9f g
FEE Ye=38] 92 44T, dFEE Hlle
Lo} Bi= Ty} FHEE H]—Oc}k] HEYAE 119
sto] = (39] #olA] B F }3'5}93\‘4‘ o]
23t BAO0E T=5H SjAEL 2 YPEE A
AR A4 g2 AGEOR A% 1}7} oA A
shal FRI=E de] ST W7 EA o R

r——= =

289 & 92 ol

=11
AE)]O.:

_9_
o=
JELo =y
E'l__L_

41 /| =5 Ho| 2= S Hlm
/97 BAZY Gy QoIS vET P
ohe3t 2o B A9 oF
o o 78 1922 W9 GALoly
QguTt oF 28] o) P EF, =
IS W, BB 22 AF o
A7l B R G0l F2 o|F GH, PreEe
F2 U Aot fFE aejofoleol AL ol
L EHx} ol A U Axx ]9
EdlEAo] 745 2HE FAR AAE wol A7)0
23] Q1S A W U=
% Sloiek. wie] it 4 9 94, Hojz
9 e 220 39 EAme] WS B
WYL ek ALHOR fATGE NS =E
Stk Zle SH02 Bed PAEL YiHos
A ae)t e 2R sl Yo, Blud Rax

HE
EaRLEN 78‘ 7] Aol wEt &

L RARA BEsH] BREIgls Feo] sl

/o= 2A2Y Gy AT L G 4FY
£58 et 2k WA WlkEe] 39 G AZ
o B4 +1 BF G4BAZ, FIY A A9n



el ‘O|7|m
R/FE WIEY

o

7| 5 IFt ZHIx Mol B3t 27 36b

HOo

o|LE]Zolu} ELEAT} ther IE T G AT
o= Hat 570 ol & 9} 3484 Fr o] A4 5
£ z3si9on, 39 Fd=o digh 43S 24|
Aol bFstA 2~ 004U THet 22 EE AYcte
‘WA FAS ARgIGIT ESE AT A ol 57 o]
49 AEARl £4& A SAHIHE AR
I A HA ol F7|eE FHZET JHEo
2 A& AT 5 Ak 3, ATeEo] A9 g
A AR ZA; S B L22ZAR, YA FAY
A W8S e AGE AZ & S ASiH I A
goll= oF 2-3709] B 429F 2924 HEO] 24 5
wslom, Ohdst 8~ 00U THe} 2o mx]
Ao] opd FAFo] FAE AYst= 7HER 47 A4
otk B3t g4 A9 Fole A 99 SNS F4
4 oot R Eo] ZotEo] o, 534 HE
Stz 370 olsty SiATEiL#E 7]dshich
YR ESeteE 7HE &9 A/d7|eE
ZR29] HI#E EA6I WA, ©@keE EH2
= #EFAC|ATL 113, #*EEEEFA|o|A, #x1]|
o] MLBEA 0] 247} 103] & oftof #Rgt gl 1E0]
7P wol ZEHon, 1 FE #E2ARICH &
AAAF, #=dolH=2 o] 27} 83, 732 AEE|
et g, Ar|weE FHlxl #eubo] 10538 Y
Ao 7Pg Wol AMEI 9lom, ‘#mukbang®t
‘#asmr'o| 58], 553] A2 Wol AREEQIH 1 2
#AAE, #AA, ‘#HO|Z 1k Wol AREH A=
£ 4 UQlch ]9} e HinEA W graakeT B
A A3l= Table 4, Fig 3, 49 Zth
olg{gt A AW yutog Z/cky] Zel=0] ‘T
A& 5T A= o 2o WA @729
O o

L&, ZZHo7
AT 5 Qe BT 594l S5k AR olF
ol EEH 22 ARAQ] £42 Ad HIE =
AHEIEET, ol FESHRE ATE BT A7
Ao gl 4 USITh. WA, Fig. 404 = Hie}
2o, 7|20 4§ gof 7] Ao|7t JHor &
A0 HOMS ] FEH o2 TQEE g1} wolth
A9 @)% 29l Fig 3941 ©ol 7] Ko7t
Aoz 2o Ao HYS ), FEHOE ALY
£ B/t o Aom Heh AlRAQl 42 71 gaE

So0M= Holy A FEivE obd HE AR
MAAH S 2ol 8 FHE ARgoAY, #egolH
AT Lol 274 ol BARE Esto] ARgeer
B 29| o7k vl 71 AC= YT olejof ke #
Zulo|o] MLBEGT o] Hjo] Z=|A] gfotofa}
€ R B ARE A S 29t Bt
B b, A7|=Ee] 9 of 870 Ao BIE A
gokor, 594 Wd % FAo dHt Hle 3-4

AFERTHL 2 % glck. o]efat S ohet Bl
o
yu}

N =

)
£ H|wokE o, 27 o] Edlx Aol tigh S
719E7t ELoHA E8E= AS gRlstqitt. £4t of
Yet, @70 t2A ARAQ "] gt ¥
FAQ £49] "7t FHH R AMGEE B0l &
25} A8 B9, #9Y, #mukbang ¥ #2 HFE
Q1 g 71of] #7HQ1 Ad W 22 AlRAS] Bt

A AREETIL E 4 Qi

=

Table 4. Tag frequency comparison

Short exposure content({(=6) Long exposure content()=11)
Tagl#] Frequency Tagl#] Frequency
SZHO0|A 11 A 105
EEEEZHO0|A 10 mukbang 58
20002 MLBSE 10 asmr 55
Z2ME AoH
2NN 8 = 46
=ER0IH=AY 7 U 45
ZOLX| LY 7 =021 45
. frenchbulldog 3 zge
"I 01T 2] Tt dhz it
fi ZOHKI 2 &
=
EEESZN0IA
8ol
&l Do :“'\/‘150 & 20f
20|09 MEBSAE
ZESAMEUCHATHA|FHF
B ¢
=0/ =2 =it
Fig. 3. Result of Wordcloud({=6)
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S AL A7) =d ZH2Y] HL Ho[HE 7teg 3} Z2 FhE| oA E 3 9IsHAl AMEE Qn]sith
B4 APsiaet. 4 23, #HT T #mukbang ] AAE A7z HE 5 score?t 7HE £UE 191
483], ‘#H0] 2709} ‘#vlog7t 413], #HY'T Hasmro] AR GHSOIHE v =7t AY &2 oY

2832 2 Bl W 9 94 39 GO ) 28
F 5 Y273 1 480] Table 63 Zo] =&E[}].

Table 6. Word pair list generation result

moldoz 450l glgo: Ed= g <ol ge

HA] 5SS AR A o7 YeRth o]9f 7o Avk=
Table 7% Zt} &, (W%, mukbang), (Bo]&21,

Fig. 5. Visualize co—occurrence word networks
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Long exposure content()=11) Vlog), (4}, asmy), (Ui, HALD), (o211, Hu)),
No. Word1 Word2 Freq (%I_/Rcl—’ Eolil), (mukbang, asmr)iﬂf o 51],/}:], EH:l "é}
1 W | midm e S 3 AMRAIS T SR AR £ Boln
2 20|21 vlog 4 ol7| A 50| A7|HOoE LEE 2 QUi ARL
3 et asmr 28 E2319T)
4 Atz /L= 27
° 20121 e % Table 7. Real tag of long—exposure No.1 channel
6 Uy Bo|21 23 GH'S
7 mukbang asmr 22 no.| category Tag

mukbang, Ht, animation mukbang, OHLIM|0|A
Het asmr, fnf, friday night funkin, ZLHE,

1| Gaming | majoigo| LOIE B2, fnf mukbang, TLIE S,
funkin, GH'S, fnf animation, shaggy

=21=13 i i oHL||O|A

2| Gaming mukbang, &%, animation mukbang, OfL|H0]4

HY, asmr, L2f0|C|0] LIO|E BZI, Miku, OIF

Fim & mukbang, animation mukbang, netflix, squid,
3 squid game, squid game animation, 2EMHAH ¢,

Animation . -
squid game anime, dalgona, E1ILt
. mukbang, &%, animation mukbang, OfL|H0|M
4| Gaming u murgv 42, anim: u g, Of I_[Hl |4
8, asmr, ZLHH, ruv, eeeaaaooo, lila
mukbang, H4, animation mukbang, OHLIH|0|A
5| Gaming Het asmr, fnf, friday night funkin, ZLHH,

whitty

olggt AIE VHer F/| s Ao FH2
8459 EAS FHH o= v|ust 7= Table 83}



Table 8. Feature comparison of Content elements by Long/Short exposure Channels

Short exposure content({(=6)

Long exposure content()=11)

Video length

16:47

7:19

Video subject

Product review, sports game review video

Eating videos, daily life and v-log videos

Other Features

1. sensitive to trends
2. Inappropriate categorization

1. less sensitive to trends
2. Relatively appropriate categorization

Title number of 64 letters 42 letters
letters
number of
5 or more sentences 2-3 sentences
sentences
number of
| 348 letters 292 letters
Description stters
special 1. Before explaining the main video content, use a ‘le|1. A brief video description, not a ‘letter’ format
fepature tter’ format such as ‘Hello~' 2. Enter various SNS information
2. Use b or more keywords marked with [#] 3. Use less than 3 keywords marked with [#]
count 15 8
1. Using tags for the names of people and teams in |1. Use the channel name as a keyword
the video 2. Use 3-4 tags related to video topic
special 2. Using tags with detailed attributes 3. (Video title-tag) Use two or more identical keywords
feature 3. Use tags in sentence form rather than words 4. Use both categorical and detailed tags
Tag[#] 5. Relatively long tag length 5. Relatively short tag length
6. Contains multiple spaces between words 6. No spaces between words
(#H4, #mukbang) (#20|271, #vlog)
_ (#4e), #asmr) (#G0E, #24XE)
Key tagl#] (#2023, #2%) (#24A, #2027)
(#mukbang, #asmr)

Table 9. Long-term exposure contents strategy

1. Make the video less than 10 minutes long

5. Use key tags that match the topic of the video

—funny video: (#ChZ, #AHE)

common 2. Classification of categories suitable for the subject of the video
3. Select a topic that can attract continuous attention rather than a topic with strong trends
Title 1. Write a video title with about 40-45 characters
2. Do not use excessive emoticons or special symbols
1. Write about 2-3 sentences, about 290-300 characters
Descrintion 2. Write a brief description of the video topic, not in the form of a ‘letter”
P 3. Enter the SNS information operated for channel promotion and diffusion
4. 3 tags are included in the video description
1. Set tags to 8 or less
2. 3-4 tags with categorical attributes such as ‘content subject’ + tags with detailed attributes such as
‘channel name’ are used comprehensively
3. Set tags without spaces between words
Tag[#] 4. Assign target keywords to the ‘first tag’ and sort the tags in order of importance

-eating video: (#HY, #mukbang) (#H, #asmr) (#mukbang, #asmr)
-vlog video: (#20|21, #vlog) (#20|271, #9H5l) (#UA, #E0|27)




20l ZEl =9 “410}01 FFdol= 10
oJui=Z 11]1.*‘5}3’_ I Al A 7HEALE S A ESH
Besit w3 EdCAo] 4% FAS /o 2
AZ AZSPIHGE ARAE] ASH0R 57148
M3 B B 4 Y 2AS AFI B4, 94
AEL oF 40-4524 Hxg AAsta o|wE oy
S7128 Sueb] g goict Unk A, Y

o ok 290- 30011} oF 7- 3_,_1} XJEE xl/do]-q-
q}, ‘s 8~'9f o] AFete WA P42 ARG
3 gkt Aol et e 7Rk AR Yot
A%l A L RFH ol9] 7]EF SNS RE P4 4
2ol F7RiehE Q) 9SG Hek SN 5 %S A
olck. Byt ohet Y4 Aol o] e g
ARG SF B FAC) AP Y 1S 3
A% Agthd EHzo] Z3E gol FAE Hek
E3H0R oY S gk oo R ‘T B, o
87f olsts ARt U Fwoh gL Hag 37
SHA = GAsks ARSATeRY] B Ao] HolxA 2
i otyz}, 60717t He Bt AR Aol Ee
BiT17F FAIE AL ARETE ARPEAY, o BL
SH27F AAE7] giZoll AEg Ao "2 Aol
oottt ®3h Fdz FAI9F 42 A 449
B L 3-4709F el =0 gt AR FAG 7%l HE
o 22 AFARl £49 HI1E FEHoR ARt
g £°l, oltorzis AdollA of Esh= 1ol digt
TH=E AT e WA o s HEARl I
F7ksto] 2el=9] FH FA7L ot Ag FRE
dazlgo] A F 25 ¢ AIRAA FAJD BHA
AFolu oftoFEhs Ad e FURINH Eok a4
Hog FH=E A 4 ot Eat oYz}l ol
Aolol Fao] G €15 25 A WA B 1E
Vg 393 B4 AUER AHT F, FLE B
£08 918 YYste] AUt o/|A FREA &
o AL HAE BY 2B 7oz =5H o
5L AR Aol THAY 4 Utk BHoIA B2
gl Hie} o], B A2 AR wi= (H9, mukbang),
(B9, asmr), (mukbang, asmr)¥ Z2 4 1S

I-Hnu

W AH8StT, QA WolFE Holz J4E A
o o (Ho]271, vlog), (B0]271, ), (4, Bo|
2ot 22 g WA A8, ARigds 22

AT

QAT BAE TA2E Q=T T Bl (@,
FHE)el 2o gIE A4 I ARRslo s FHxE
weh ukEs] S 5 9 Zolth old Hke

e]e A= Table 99 2t

5. 22

B ATE fRE SRE Y] A/1FHSel 971
FERSCISE EE I ECR B FERLE
o MoE Pr\ed A% £H3AYL o] ALY
344 7)o} @% oot N

L

1o

et
N

rre

&
oy
e

re

-+

o g o

Fobe OIW EY

atos QlgAsol EE HE EH29] 240]
Ao sorE St gAW, A1F4S B7
o =2Hgd A ¥ Zd=0] fFhel g L =
%2 etk AUl X7t Sk ol 271 &
A9 AP RO Sl RN ESE WIF

_&
i1k
-d
2
rO

dobt Bt 4349 L4708 290
Aol =adtt A

AT A HEE 4 IS Aoltk

=4, O] EA 7R E5 QY] fde 24

slo] Xd%k% Ev;f 71& AFeke E}E A A71F45ol
2 Fdz 338 tF= 2L SHo

]
oItk 2 A7 SRuol T 9 9
713450 Al wakg sopst L
S 179 20 Jlke s 2Hx RINS £F
Stk o)A A F2 ArEel e T A,
Fhelze] Wel ol9le U/ FAE A7ImEoleks
Walwh A7EAS HsAS AT 4+ AL Aol
AR, B ATE SRE SUE dolq Ad 2 Zax
o B9 A% WANAE WAL 4 e AER BE
HE s 979 27 Btk ol A2 §%
53 1 9 nbRo] Fa4o] STEwA ofe

o] SEHEZ 385}7 97, QEB Y 7 =H

Hrkelr] Yt Az 23] £u =2 57 F2
Q—r ot IEL} o] Ay Y Felzo] Az

shofei7lo] Qo] glom, Hue A
Aol FEe ohd2 SfeliA 1ET 2 9

[
ﬁ“

NN
ox oo M z@
rulo & mln

ok J[m ot |
rir o}m rE

d



otk ot
o7 A& sk
AgHe Bk Az

WAL A9 RRHE
9]& Aolt},

EF, AR Jleldolet ¥ & s A A, B
A7 FH= M2 g aEof o] ¢fal e
FHelzo] ZEAO T 2% 2 9= Ho|o} 7]—’5— &
FHOF #HE AFoAE THEALE E VEeR Eol
of 4% w4 23} AsLoL, ite] £} o
2 79 7HE Az EREe A% 22 7R EF
o] m/do] EAot7] o] fFE FHlxo] FE4
o 487 4 9l o] Wastyrh & AToAE

AAduele] T glol 7] =BH BAZE JMo=
B4E AW o] £2E EHx Heo] X
Hog ¥87 5 4L ol A, Y5 B
7208 BAEE kAW Fholntt A3 B
e AAAOR FHF 4 Yk Zoleh. Ao

L R ASA Aok 2AE 41 BuskL Bl

Vg Flor AW, WIFHELS AR BAE
ol S Foz Tyse] Q] e TAxS
B} 47 A% 4 Q. B9, 54 24201 713
452 B9 1S A HE 1 BAEE HUS dE
She QL stof Al e FHH o]v] S Aol
3 5 o) o] MEA AL FRT S Ye A
ol & % g ol vuoE IFYSe A A
AR RFE AGANA FAFTHOR FAE &

He /A7) o] B BgHon 2 AU
SO 4 912 Ao, 0|2 B 23] 4 L 754 3
L REE A U SoHel SeoAE FHH 4

I ¥ 4 AZ Aot

olefet & 479 J]o] Mol BT, foJsforet
SIS QI A, /] 1% A 4 A B4R
71 Bl T4 % 5 Thpet 847t EAEA
g 28] 5, WIFHS =595 2R 248
T 23RS EEAGt ok £3] 471 Avlme B
L VK R T4 Y A A7E S
o AT, A% BAS Bo Q735 e o
ol Ut SH9IA4E ¥ A7 Bo AR

T

=

]
)

H o
i
(o}

o,
xQ
)
2 ox,
oX, el
ox,

ﬁ O 329
R
|o

g
AN
L
ol tok
£ 4

of
o
>
o
fll

i

[¢]
—

B g me o o
o
r
oX,
19
Hu
=
2, ro,

o
i

o
0 oX,
H1
s
flo
4o
=
N
B
rEI

O
ru
R
i)
_%
N
d
_%
o)
v
S~
o
2,
>

rr
ox,

=,
29
I Jo of oft
o M
=|
i
Am
)
e
)
3, o L
9
o
v
2
2,
2
ro,
(o,

z > =
%9,
rir
re
-
ol
E
rhu

oot
¢

o

ol

ol

o,

Ak

H1

%

OSF

o
)

Pee} AELS 7
A2 Agshlel B

AFA e Foi. 4
A Sl 35 TS SR B
T A JPsfor & Ao Kt} uhA]
;L 202149 19 5] HolEE 7IHke.

Pt o}t 9EH EFsl 24808
°ll et U1 e B ASHoR
7] t2of B7I=E AdSe] 2= 54 24
IRFShA[7]= Aol ARl 9
3dofAl 59 e 11 717}«1 Ry
Moz ol AAY BAL B 2
EFSAL, LS R BN
AE Tz d2ke wEdhe] AAIG

AejofoleofA dE7haet HH H
lE} B2 2 delMe BAl =
mh A4 B2 T3
7|2 A0 Bk _—] 5T G FHEHE =0
OlF—iOP DNFAS oS Aoz ATz

% fasl Hgaud ’SHHFHJE f‘ﬂﬁHZL

o 3
m @ r

BN

1o
o2l
=

:

2,

5

S,

=l
j9)

o %0

ol

B oo
jus)
E-EL
5%
Jl‘)’

o 4

~ &
™
f

(=R N R 1= R )
£:L

o N of,
W3 %

[‘-111
1%
o rhe ro
™ [‘_94 r
o;é

= =1

i x _I—J
5
N
_>L:

L
Jl’)’

r&&r&n@rﬁr&kﬂu
i
mO
rﬂa

[N
|
e,
I
% mlm

K}
N
D
El
k)
L

W o] §5
Sl © 4 9]

YEHT £4

) lJIﬂl
e

_Lu ru]o

ﬁﬁ’i
1> rulor

N rlr
EH
0|

AoE X rll‘ gl
—|—'

o
;2

5%

_;: ol ©

= 12

l>

>

N

i el Aot 912 Aol
olefdt fE Elxol thet hYwACl Ay
B8 BT AU AU 383 Loobt

oAl oS- FQ3feE. ShE Roln
ohE AR B7hE B 4 U Belwo] B3
FHE st AR BAg] 45 3 45HE
Fo thiwoldg A 45 WAL A7shor Ak
A= 9 Faslt Yobh ARES Ts] Eilo] 4
ogt AZSAL, S SThe o9& wrel) B4t
e whestgoR ARt W@zt o] Asg
7hso] ATHISIE He 94 9w, Bglo] Watske
SRE AN S92 AT 4 U A A% 1Y
shof & WaAol dhrec




370 st=gdatsli=2x| M138 M4s

(11

REFERENCES

J. Y. Park, J. E. Lim & J. S. Jang (2018).
Communication Strategies of YouTube Brand
Channel Contents. Korean Advertising and Public
Relations Journal, 20(2), 95-15.

DOI : 10.16914/kjapr.2018.20.2.95

S. H. Lee. (2019). The ripple effect and meaning
of YouTube. Software Policy Research Institute.
https://spri.kr/posts/view/22578?code=industry_trend

Nasmedia. (2021). Internet usage behavior in
2021. Seoul : Nasmedia.

Happist. (2021). Internet usage behavior in 2021,
YouTube search increase & paid video or paid
membership spread. Dreaming island.
https://happist.com/579759

H. J. Seo. (2018). The assessment and prospect of
the era of creators. Korea Press Foundation

J. W. Jeong, J. Y. Lee & C. S. Leem. (2019). An
Analysis of Characteristics and User Reactivity by
Video Categories on YouTube. Journal of Digital
Contents Society, 20(12), 2573-2582.

C. A. Madrigal. (2019). The Reason Conspiracy
Videos Work So Well on YouTube. The Atlantic.
https://www.theatlantic.com/technology/archive/
2019/02/reason-conspiracy-videos-work-so-well-
youtube/583282/

H. S. Kim. (2020). Analysis of Popular YouTube
Video Content using Data Mining. Journal of
Digital Contents Society, 21(4), 673-681.

YouTube support. (2022).
videos. YouTube support.
https://support.google.com/youtube/answer/7239
739?hl=ko

Turtle Media Strategy Research Center. (2020).
How the YouTube Algorithm Works. Turtle Media
Strategy Lab. https://gobooki.net/

X. Cheng, C. Dale & J. Liu. (2008, June). Statistics
and social network of youtube videos. In 2008
16th Interntional Workshop on Quality of Service.
(pp. 229-238). IEEE.

M. Birtl. (2018). YouTube channels, uploads and
views: A statistical analysis of the past 10 years.
Convergence: The International Journal of
Research into New Media Technologies, 24(1),
16-32.

G. Chatzopoulou, C. Sheng & M. Faloutsos. (2010,
March). A first step towards understanding
popularity in YouTube. In 2010 INFOCOM IEEE

YouTube's trending

[14]

[19] J. Davidson, B. Liebald, J. Liu, P. Nandy,

Conference on Computer Communications
Workshops. (pp. 1-6). San Diego, CA, USA : IEEE.

E. J. Jeong, H. Y. Cho & M. J. Kang. (2019, May).
A Study on the Interesting Factors of Youtube
Channel for Generation Z. KSDS Conference
Proceeding. (pp. 440-441). Korean Society of
Design Science.

H. J. Byun. (2018). Analyzes the Characteristics in
the Contents Production and Usage Environment
of YouTube and its Popular Channels; and
Examination of its Implications. formative media
studies, 21(4), 227-239.

B. H. Lee. (2016). YouTube history analyzed in
terms of revenue -YouTube and Creator
media-channel's status to increase YouTube's
art and media, 153),

commercial revenue-.

117-146.

D. C. An & S. H. Kim. (2012). Attitudes toward SNS
Advertising: A Comparison of Blog, Twitter,
Facebook, and YouTube. The Korean Journal of
Advertising, 23(3), 53-84.

E. J. Kim & S. C. Whang. (2019). A Study on
Advertising Effect Depending on Type of
Information Source and Displaying of Economic
Support in Influencer Marketing : Focusing on
Youtube. Jjournal of Digital Contents Society,
20(2), 297-306.

T. Van
Vleet, U. Gargi & D. Sampath. (2010, September).
The YouTube video recommendation system. In
Proceedings of the fourth ACM conference on
Recommender systems. (pp. 293-296). Barcelona,
Spain : ACM.

Y. S. Yun & H. U. Lee. (2016. March). Personal
Broadcasting Platform Technology: Focusing on
Afreeca TV and YouTube. Information and
Communications Magazine, 33(4), 56-63.

S. Y. Yoo & O. R. Jeong. (2015). The YouTube
Video Recommendation Algorithm using Users"
Social Category. The Korean Institute of
Information Scientists and Engineers, 42(5),

664-670.

[22] J. Ahlquist. (2016). How YouTube is impacting

current and future college students. DR. Josie
Ahlquist.
https://www.josieahlquist.com/2013/10/29/youtu
becollege/

K. S. Kim, H. J. Paek & J. Lynn. (2010). A content
analysis of smoking fetish videos on YouTube:
regulatory implications for tobacco control.



el ‘O|7|m
R/FE WIEY

o
]

| Eg Qi3 2o Mo st 27 371

HOo

r
J

Health communication, 25(2), 97-106.
DOI : 10.1080/10410230903544415

M. Dehghani, M. K. Niaki, I. Ramezani & R. Sali.
(2016). Evaluating the influence of YouTube
advertising for attraction of young customers.
Computers in human behavior, 59, 165-172.
DOI : 10.1016/j.chb.2016.01.037

H. J. Jang. (2021). The Effect of YouTube Content
Quality of the Mukbang Channel on Viewing
Satisfaction: Focusing on the Moderating Effect of
the Food Dietary Lifestyle. Culinary Science &
Hospitality Research, 27(11), 206-216.

[26] J. W. Lie & J. E. Yang. (2021). The Perception of

YouTube Journalism by Entertainment News
Producers: An Exploratory Study. Information
Society & Media, 22(3), 29-54.

Y. A Sung. (2020). Comparative Analysis of
Korean-Japan Popular YouTube Content -Based
on Social Statistical Approach-. Journal of the
Korea Convergence Society, 11(2), 167-174.

K. S. Kim. (2019, July). Improvement Method of
Classification Rate in ML Antivirus systems using
Kaggle Datasets. Proceedings of the Korean
Society of Computer Information Conference.
(pp.49-52). Seoul The Korean Society Of
Computer And Information.

B. Jose & S. Abraham. (2017, July). Exploring the
merits of nosql: A study based on mongodb. In
2017 International Conference on Networks &
Advances in  Computational — Technologies
(NetACT). (pp. 266-271). India Trivandrum : IEEE.
DOI: 10.1109/NETACT.2017.8076778

Minitab. (2022). Interpret the key results for
Correlation Coefficient. Minitab.
https://support.minitab.com/ko-kr/minitab/18/he
Ip-and-how-to/statistics/basic-statistics/how-to/c
orrelation/interpret-the-results/key-results/

G. Kader & C. Franklin. (2008). The evolution of
Pearson's correlation coefficient. The
Mathematics Teacher, 102(4), 292-299.

DOI : 10.5951/MT.102.4.0292

32] J. H Lee & H. K. Lee. (2017). A Research on

Real-time Analysis of Association Rules Using
Hash Tags. Internet e-commerce research, 17(4),
105-117.

Y. K. Yoon. (2016). A comparative study on User
Interface Design for SNS Hashtag system. Journal
of Korea Institute of Cultural Product & Design,
46, 103-113.

DOI : 10.18555/kicpd.2016.46.1

(34]

(36] J.

N. G. Kim, D. H. Lee, H. C. Choi. & W. William
Xiu Shun. (2017). Investigations on Techniques
and Applications of Text Analytics. Journal of the
Korean Telecommunications Society, 42(2),
471-492.

DOI : 10.7840/kics.2017.42.2.471

YouTube support. (2022). Use hashtags to search
for videos. YouTube support.
https://support.google.com/youtube/answer/6390
658?hl=ko

Courtial, (1994). A coword analysis of
scientometrics. Scientometrics, 31(3), 251-260.
DOI : 10.1007/b£f02016875

I. D. Cho & N. G. Kim. (2011). Recommending
Core and Connecting Keywords of Research Area
Using Social Network and Data Mining
Techniques. Journal of Intelligence  and
Information Systems, 17(1), 127-138.

D. B. Choi, W. S. Choi, S. H. Choi & J. H. Lee.
(2020).  Perception  Survey  about  SMEs
Employment of University Students in Chungbuk
Area: Based on Text-mining. Asia Pacific Journal
of Small Business, 42(4), 235-250.

DOI : 10.36491/APJSB.42.4.9

[39] J. Y. Lee. (2014). A Comparative Study on the

Centrality Measures for Analyzing Research
Collaboration Networks. Journal of the Korean
Society for Information Management, 31(3),
153-179.

DOI : 10.36491/APJSB.42.4.9



372 3=8¥EtE=2X H13d M4S

0| @ H(Min-Young Lee) (M52
- 20209 89 : RIS YR
I G
- 20214 3¥ ~ @A S5
Hle o] e 5+ 41*}414
20209 119 ~ &X) : 2B
BA7ERYEIAE AT

- oL ¢ HlolEuloly, ElAERlol, BlbolE, Z-5ToE
- E-Mail : skz999@cbnu.ac kr

# 2 =(Guk-Do Byun) [Hald]

19999 3¢ 1 SFARES (0] EAD

- 20069 29 1 ALrstE
(BFEAAD

- 20164 8¢ : Southern Illinois
University Carbondale %5t
(B

kI
oﬁ
o8
of
:L_l‘

-20179 99 ~ BA : FRcotE AP Be
- gHIBok 1 Blgy, SWEA, 5715, gl B9 Wt
- E-mail : bgukdo@cbnu.ac.kr

z| A $(Sang-Hyun Choi) (A3

|- 19979 29+ Qegehetan Akeilt
(5D

19934 89 : L6 41
FAIHEEAD

19984 29 : W16 AY
A1 2skal A}

=

- 20119 9¢ ~ @A @ SEUTy FJRETT} ws
 ERE DR E LS
- E-Mail : chois@cbnu.ac.kr



