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Abstract As the Chinese franchise industry grows rapidly, efforts to find a source of competitive advantage
continue to be made. Establishing a knowledge transfer system is important in the franchise industry as
a source of competitive advantage. However, research in China was insufficient. This study is to explore
factors and consequential factors for establishing a knowledge transfer system in the franchise industry.
As a result of this study, first, it was found that not only human assets but also system assets are important
for the management of knowledge transfer systems in China. Therefore, investment in system assets must
proceed first. In addition, it could be seen that the management of the knowledge transfer system, human
assets, and system assets affect the satisfaction of the franchise's transaction relationship and
consequently improve franchise performance.
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Table 1. Measurement scale
Factor Items Variable Reference
Degree of participation in knowledge management of chain headquarters personnel, (23]
Human Chain headquarters development strategy and knowledge dissemination ability of members, [24]
Assets Knowledge acquisition and sharing ability of chain headquarters members, (39]
Degree of awareness of the importance of knowledge management by members
Existence and work relevance of a knowledge management system that supports the [22]
System dissemination of know-how/problem solving within the franchise system, [23]
Assets Ease of use of the chain headquarters' knowledge management system, [24]
Immediacy and help level of the knowledge management system of the chain headquarters [31]
The management of the knowledge transfer system is acquired or documented by the
Knowledge Transfer managemer.mt knovyledge of.the.: chaln headquarters, [20]
System Management Bundling, distribution and distribution for reuse, Management systems that enable reuse, [21]
¥ 9 Management of knowledge collection, knowledge sharing, and knowledge utilization provision
system
Satisfied with chain headquarters-related tasks, [1]
Trade Relationship Overall satisfied with the chain headquarters support policy, [2]
Satisfaction Satisfied with the chain headquarters' listening to the opinions of franchisees and reflecting [11]
the business [12]
Higher average sales than other franchisees, 2]
Franchise Higher sales compared to other franchisees, [27]
Performance Higher customer purchase intention compared to other franchisees, (37]
Higher repurchase rate than other stores
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Table 2. Factor Analysis and Reliability Results

Factor Items

Variable FP o HA sa | TRs
V17 .893 204 .001 .065 .004
V16 .886 .198 -.051 .001 193
V18 813 191 .098 .099 -.050
V15 810 119 .065 .063 279
V10 170 .820 .200 .061 -.058
V11 195 .806 176 -.032 -.001

V8 218 793 201 .097 172

V9 .095 732 -.129 -.006 .268

V3 137 .250 .790 -.010 -.213

V1 .028 -.027 .787 -.069 .200

V2 -.188 .016 .652 -.165 .366

V4 113 .390 634 .065 -.116

V5 -.018 -.083 -.101 .835 .038

V7 .018 .034 .209 .750 100

V6 175 112 -.051 704 -.149
V12 .050 .036 -.145 100 .665
V13 .220 .250 115 .041 592
V14 136 .016 .028 167 528
eigen value 3.364 2.978 2.307 2.200 1.221
cumulative % | 18.687 | 35.231 | 48.047 | 60.269 | 67.051
Cronbach's a 0.837 0.711 0.715 0.907 0.898

HA(Human Assets), SA(System Assets), KTSM(Knowledge
Transfer System Management), TRS(Trade Relationship
Satisfaction), FP(Franchise Performance)

Extraction Method: Principal Component Analysis. Rotation
Method: Varimax with Kaiser Normalization.

Table 3. Results of Reliability and Discriminant Validity

of Measurement Variables

Factor Items Variable Estim.a.tion measurement AVE
coefficient error
HA1 0.635 0.078
Human HA2 0.655 0.076 0.503
Assets HA3 0.648 0.090 ’
HA4 0.654 0.083
s SA1 0.804 0.075
ystem SA2 0.631 0.094 0.489
Assets
SA3 0.799 0.074
Knowled KTSM1 0.846 0.067
nowledge
KTSM2 0.857 0.073
Tr:ﬂnsfer System KTSM3 0.889 0.068 0.613
anagement
KTSM4 0.836 0.074
Trade Relationshi TRS1 0.738 0.070
rade Relationship TRS2 0.749 0.074 0576
Satisfaction
TRS3 0.694 0.077
FP1 0.813 0.069
Franchise FP2 0.796 0.070 0626
Performance FP3 0.875 0.066 ’
FP4 0.845 0.072
x2=238.050(p=0.00), GFI=0.901, AGFI=0.86451, CFI=0.980, NFI=0.958, RMSEA=0.0499
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Table 4. Comrelation Coefficient between Conceptual

Variables
HA SA KTSM TRS Fp
HA | 1.000
SA 256826) 1.000
su | (06 | (o4 | 1000
TRS (0.567; (0.5538(; 2&?469(3 1.000
P | oo | (o0 | (o | (omp | 100

2 AT By B2 AEZAES A5 bl
Kolmogorov-Smirnov £4& AAlstgoH, Ai+=
Table 59 Zo} #29] HFE2AHS YSHUT. £
2 AT 29 AP H7HA|= ol Fig. 204 & 5
Uzl & At BP9 Atk B7HA= 22=263.321(p
=0.00,df=128),GFI=0.891,AGFI=0.8551, CFI=0.976,
NFI=0.954, RMSEA=0.0568 ©.& YElL}; AQME A
o] Mytdo=w At A & 4 ATh

Table 5. Results of Normal Distribution Identification

t=7.626), A8 AAH7HA 4, 0.226, t=2.791), AlAH
A7 5, 0314, t=3.887) B Rt AL &
Aol 7Hd 3, 7Hd 4, 7HE 5 BE A E. 59
7P AREA HEZ AsAe +A AAHE
A2 Zgo] WA ofFoiAof fith= 22 & 4= AT
Ao 2 AREA T2 ARIAIHHE 6, 0.730,
t=8.987)° FF= WA= Ae & & Ao 7H 6°]
A= A

Table 6. Results of Measurement Model

Paths Estimate iy S. E

Results
value

Human Assets —
Knowledge Transfer 0.206 | 2.081 | 0.099 | Supported
System Management

H

System Assets —
H2 Knowledge Transfer 0.290 | 3.015 | 0.096 | Supported
System Management

Knowledge Transfer
System Management —
Trade Relationship
Satisfaction

H3 0.635 | 7.626 | 0.070 | Supported

Human Assets —
H4 Trade Relationship 0.226 | 2.791 | 0.081 | Supported
Satisfaction

System Assets —
H5 Trade Relationship 0.314 | 3.887 | 0.081 | Supported
Satisfaction

Kolmogorov-Smirnov

Trade Relationship
H6 Satisfaction — 0.730 | 8.987 | 0.081 | Supported
Performance

SMC

Human Assets 420(42.0%)

System Assets 561(56.1%)

HA SA SK,\TA TRS FP
Mean | 443 | 423 | 513 | 441 | 478
D 240 | 1122 | 1198 | 1010 | 1.138
NP TMED | 10 | o075 | 32 | o007 | oea
TSz | 1620 | 1162 | 2042 | 1509 | 1304

Knowledge Transfer System

0
Management 735(73.5%)

HA(Human Assets), SA(System Assets), KTSM(Knowledge
Transfer System Management), TRS(Trade Relationship
Satisfaction), FP(Franchise Performance)

NP(Normal Parameter), SD(Standard DeviatioN), MED(Most
Extreme Differences), TSZ(Test Statistic Z)

Trade Relationship Satisfaction .539(53.9%)

Performance .694(69.4%)

CMIN/DF=263.321/128(p=0.00), GFI=0.891, AGFI=0.8551, CFI=0.976,
NFI=0.954, RMSEA=0.0568

42 AFIKY HE Zut

2 A7 A% A3k AR, AAAG AL S
A & RAHZIA 1, 0.206, t=2.081)F A|AH]
AAHZHE 2, 0.290, t=3.015)2 2% |93t AE
Hoj 7Md 1, 7Hd 2 BF RHEQIH 53] 1A Ap4tE
The AlAE Z4bo] B §o03E 2 & 4= At =4,
AN TA o= A AGAIAE HFOH 3, 0.535,

Harary 0.2261t-2791
Assets .
0.206 ™~ 1
[t=2.081) *» " 0535 = - 0.730 g
Knowledge ..7.26; rde t=8387  Franchise
Transfer System r Relatiorship L —
s Performance
- Mg"a;em_er-t Satrs action

[[E:

) #=3015}

.‘.-,,-.Ion-. v

Assets 0.3140t-3 827)
x?=263.321(p=0.00), GFI=0.891, AGFI=0.8551, CFI=0.976, NFI=0.954,
RMSEA=0.0568

Fig. 2. Results of Structural Model
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Table 7. Total Effect Direct Effect Indirect Effect

Human System
Assets Assets
Total Effects 0.206""" 0.290"""
Knowledge
Transfer System direct Effects - -
Management Indirect Effects - -
Total Effects 0.336""" 0.469"""
Trade
Relationship direct Effects - -
Satisfaction Indirect Effects | 0.110% | 0.245°
Total Effects 0.245""" 0.332"""
Franchise direct Effects - -
Performance
Indirect Effects 0.155""" 0.343"""
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