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A Suggestion and an analysis on Changes on trend of
the ‘Virtual Tourism’ before and after the Covid 19
Crisis using Textmining Method
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Abstract The outbreak of the Covid 19 increased the interest on the Virtual Tourism. In this
research the key word related to “Virtual Tourism” was collected through the search engine and
was analyzed through the data mining method such as Log-odds ratio, Frequency, and network
analysis. It is clear that the information and communication dependency increased in the field
of “Virtual Tourism” after Covid 19 and also the trend have changed from “securement of the
contents diversity” to “project related to economic recovery.” Since the demands for the “Virtual
Reality” such as metaverse is increasing, there should be an economic and circular structure in
which the government establishing a related policy and the funding plan based on the research,
local government and the private companies planning and producing discriminate contents
focusing on AISAS(Attension, Interest, Search, Action, Share) aand the research institutions and
universities developing, applying, assessing and commercializing the technology.
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Fig. 1. Text mining Process
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Table 3. Top 30 Frequency Table for the Pre—covid
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Table 2. Chi Square for PreCovid and PostCovid
the Articles, Words and Sentences
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Fig. 4. Log Odds Ratio between Pre and Post Covid”)

F2UH9 HF9| X4 B 317] 9190 Fig, 49%
2ol 21 ozu] BHg it 21 BAL 53
F2LH9 o} o] 7] Hl3e] B 2 Zo] ojwiat AIA
21 Wt Ajo] S 8ol wetd 4 9] HEolcHgl
Z0|28 AL Fig 4014 BEo|, SAAUARY
Hlgo] TR ofF Zashs wE, FARYXR)Y)

BlESE 220H0 ofF 27bst ook Helt

7) A7 40 A9 AAo TR ofF A YA}
o gol et e Eate, Foo A9 m2ib190]4o
o gol et A ulgih,

EE]

Fig. 3. Post—Covid Word Cloud
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