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office work 75 18.2
job profession 43 10.5
self-employment 33 8.0
house wife 16 3.9
production worker 38 9.2
etc. 21 51
family 58 14.1
friend 216 52.6
Comp office 30 7.3
anion senior - junior 69 16.8
club 31 75
etc. 7 1.7
total 100.0
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Tab. 4—2 Pro Sports Visitor Factor Reliability

and validity analysis tool
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act . en ria

or variable a vl e o

22 ue e a
Traffic facilities are
. 872
convenient.
Stadi  Facility is convenient to 866 2.27 188 83
um use 3 13
The space for facility 863
use is convenient.
Com  The team I support is 888 239 196 .822

petit good at winning _
The team I cheer on is
on . . 838
) likely to win. 1 2
situa
) I am a cheerful team
tion 837
player
Admission to the
o . 849
stadium is inexpensive.
Cost The stadium’s meals are
of ) . 829 230 175
vievi inexpensive. 1 @ 870
0 The overall service fee
g for the stadium is 774
reasonable.
The play_q is well 853
Pro publicized
i The schedule is well 798 258 172 %65
publicized. ' 2 3H
on .
The fan service system
, 768
is good.
KMO  Kaiser-Meyer-Olkin 835
Bartlett chi-square 1463.3%
significant 0.000
Total Cumulative Variance(%) 71.251
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Tab. 4—3 Team image Reliability and
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Fac Eig Vari cro
Factor variable tor —en anc nba
load val . ch’s
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Have a friendly 856
Team image. ' 424 65.5 865

mage e dbhasa 833 | 2
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positive image.
[ think this club has
a good reputation
compared to other

clubs
KMO Kaiser-Meyer-Olkin 0.829
Bartlett chi-square 2107.832
significant 0.000
Total Cumulative Variance(%) 75.059
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Tab. 4—5 Team reputation Reliability and
validity analysis tool

Fac E V
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Facto . 8 .. nba
r variable loa n ia

din val nc s a

gs ue e

Strive to please fans .807
Team — Give fans a good

reput feeling 801 2'28 6353 817
ation  Positively evaluated
.765
by fans
KMO Kaiser-Meyer-Olkin 0.721
Bartlett  chi-square 536.528
significant 0.000
Total Cumulative Variance(%) 64.3%
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Tab. 4-9 The effect of Professional Sports Factors
on Team Reputation
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The Effects of Professional Sports Visitor Factors on
Team Image, Team Satisfaction, and Team Reputation:

Focusing on professional basketball visitors in 2021-2022
Mookyung Jang*

ABSTRACT

This study conducted a survey on visitors who visited the 2021-2022 KBL Professional Basketball Stadium
in Wonju to understand how professional sports viewing factors affect the club image, club satisfaction, and
club reputation. As factors for watching professional sports, four factors were considered: stadium, game
situation, spectating cost, and spectator promotion. A total of 450 questionnaires were distributed and 411
questionnaires excluding 39 questionnaires were used as the final analysis data. For the effective
questionnaire survey, After analyzing the purpose and purpose of the research, participants were asked to
collect data. The collected data were analyzed using SPSS statistical package after data coding and cleaning
process. The results of this study are as follows. First, the effect of professional sports viewing factor on
brand image was 45.1%, and the factor of pro sports viewing was significant in stadium, competition
situation, and promotion of viewing, and had no effect on viewing cost. Second, the influence of professional
sporting factor on the satisfaction of the team was 42.5% in explaining power, which was significant in the
stadium, the competition situation, the cost of visiting, and promotion of viewing. Third, the influence of
professional sports viewing factor on team reputation was 62.1%, and the factor of professional sports
viewing was significant in promoting stadium, visiting cost, and viewing, and had no effect on economic
situation. The implication of this study is that in order to increase the brand value of the club, it is much
more effective to increase the quality of facilities and food and beverages and to activate events for the
audience than to lower the cost of viewing.

Key words : Professional sports, Viewing factor, Team image, Team satisfaction, Team reputation
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