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The Effect of Mentor—Mentee Fitness on Entrepreneurial Intention:
The Mediating Effect of Trust in Mentor
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Abstract This study is aim to explore the key variables that can improve entrepreneurial intentions. In
this regard, we focused on mentor—mentee fitness as a variable that can improve entrepreneurial
intentions. Therefore, this study identifies the concept of mentor—mentee fitness and provides its role.
In addition, the importance of mentor—mentee fitness is to be verified through the effect on
entrepreneurship intention. Moreover, the mediating effect of trust in mentor was verified in the
process that mentee—mentor fitness induces entrepreneurial intentions. To verify this, we conducted an
empirical study targeting entrepreneurs. The results of this study are summarized as follows. First, it
was confirmed that mentor—mentee fitness had a significant positive effect on trust in mentor. Second,
mentor—mentee fitness had a significant positive effect on entrepreneurial intention. Third, trust in
mentor had a significant positive effect on entrepreneurial intentions. Fourth, trust in mentor positively
mediated the relationship between mentor—mentor fitness and entrepreneurial intention. Based on this,
this study emphasized the importance of mentor—mentee fitness as a variable that can induce
entrepreneurial intention. Although the study on mentor—mentee fitness have not been actively
conducted, attempts using this variable have shown the value of this study.
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Table 1. The results of frequency analysis

Characteristic Frequency
Male 179(79.6%)
Gender female 46(20.4%)
23-26 10(4.4%)
27-29 18(8.0%)
Age 30—39 69(30.7%)
40—-49 69(30.7%)
50 or over 50 59(26.2%)
High school 12(5.3%)
College 21(9.3%)
Education University 113(50.2%)
Degree of Master 49(21.8%)
Degree of doctor 30(13.4%)
less than 1 years 83(36.9%)
1—less than 2 years 40(17.8%)
Entrepreneu 2 — less than 3 years 19(8.4%)
rship 3 — less than 4 years 24(10.7%)
4 - less than 5 years 17(7.6%)
- more than 5 years 42(18.7%)
12 BAH 9 RA
Table 2. Exploratory Factor Analysis
Factor
Variable Item
1 2 3
Al N(ES) 325 147
A2 .847 273 150
Entrepreneurial A3 822 162 328
Intentions A4 892 138 281
A5 .881 110 .300
A6 .890 123 220
Bl .254 743 417
B2 184 .855 313
Mentor~Mentee B3 163 872 247
Ftitness
B4 177 .893 159
B5 .206 857 202
C1 .316 294 811
C2 297 161 .833
Trust in Mentor C3 .339 226 .849
C4 143 484 704
C5 .259 377 739
Eigen value 4.886 4.366 3.881
% of Variance 30.536 27.291 24.256
Cumulative % 30.536 57.826 82.083
KMO=.926 (sig=.000)
B AT B 2QRAS Axset #AA)

A w735 — 892=
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Table 3. Descriptive Statistics and Reliability Analysis

Mean| S.D 1 2 3 4 5 6 7

Gender

Dummy -

(1)

Age(2) -.026| —
Edu(%a)ﬁ"n 068 |. 26455
Period(4) .037 [.377#xx 17T#% | —
Mentor—
Mentee |5 )601.245.25 1] —.010| 012 |-.097 —
Ftitness

(5)
Trust in

Mentor [6.086[1.054(.27 4+ —.067
(6)

—.008 |—.067.645%x%  —

[Entrepre
eurial
[ntentions|
(7)

6.1221.021].288%#% —.047 | 018 |—.006).474ssx|.585x% —

#p<.05, ##p<.01, k¢ p<.001
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(Mentor—Mentee Ftitness —> Trust in Mentor)

Table 4. Regression Analysis
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