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Abstract The study explores social enterprises' social goals by analysing their mission so as to better
understand their perceptions of social problems. Based on the analysis, the study reconsiders the
mission of the current era of the Korean social economy. Accordingly, self—disclosed social enterprise
data were collected and analyzed using LDA topic modeling and social network analysis methods. Seven
mission topics were extracted, and the network centering on key keywords was derived. The analysis
results largely divided the social purposes of social enterprises into three categories: ‘social purpose
that social enterprises want to achieve’, ‘activities to achieve the purpose’, and ‘operation method to
achieve the purpose’. The study is meaningful in that it emphasizes the importance of establishing and
implementing social goals from the point of view of the social economy as well as realizing the

economic value of social enterprises by analyzing their mission.
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Table 1. Social Enterprise Definitions and Approaches

English—American Approach

European (EMES) Approach

Market Social . . Governance
. Economic Social
Resource Innovation . . . . Structure
Dimension | Dimension . .
School School Dimension
Carrying out
ying | Agents of
economic change
activities in | . . Sustainable .
implementing . Community | Autonomy
the market i . production of . X
. new solutions services | (independence)
to fulfill a . goods
. to social
social
A needs
mission
Risk—takin Decision—
. €| Based on . .
with L making right
U initiatives by
member L (one person,
civic groups
consent one vote)
Pursuing social impact,
social innovation, L. Participation
BN . Restrictions .
mobilization of market |Existence of X of various
N . on profit
resources, and utilization of| paid work o stakeholders
distribution X
corporate management (dynamic)
techniques

Source: Defourny & Nyssens(2021)[1]; Dees & Anderson(2006)[31];
Sckloot(1987)[4]; Young & Salamon(2002)[5]
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Fig. 1. Perplexity and coherence score
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Table 3. Topic—Word matrix

<Socially vulnerable class>

Atg|
<Community> <Contribution>
e
A 7|9f
Praly
HS
st
X} 2=
o=
<Social service> <Disability>

Topic—1 Topic—2 Topic—3 Topic—4
Jf(:: ::)ej;ilo\rrl Di,S ability, Community Social service
vulnerable environment, contribution provision
class safety
16% 13% 11% 18%
jobs disability local service
socially
vulnerable environment business provision
class
creation enterprise purpose society
stability happiness development community
employment world production life
provision improvement produce contribution
ideal work activity improvement
worker problem increase quality
growth resource sale health
contribution solution agriculture welfare
profit safety product high quality
organization utilization participation resident
sales facility food opportunity
the aged space expansion care
move forward effort contribution enhancement
procurement product effort . the
disadvantaged
customer residence experience association
member
Topic—5 Topic—6 Topic—7
Culture.aretiuc ation, Management values Sustainability
18% 12%
culture enterprise society
education expert continuity
local advancement economy
arts value realization
vitality person values
development growth possibility
operation community community
female design self—reliance
alienation technology expansion
creation society construction
program goal cooperative
youth center pursuit
contents happiness activity
adolescent practice market
activity management win—win
training support participation
rural community communication en\'irqnment ally
friendly
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Fig. 2. Word Cloud
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Table 4. Co—occurring keywords

word 1 word 2 weight word 1 word 2 wetlgh
jobs 286 creation 340
creation 116 provision 294
socially
provision 84 vulnerable 286
class
Socially employment 82 stability 140
vulnlerable stability 66 Job social service| 73
cass T community | 58 high quality | 66
society 57 local 58
local 46 sustainability | 51
ideal 45 community 45
social service| 44 continuity 45
provision 63 community 56
socially
vulnerable 58 society 45
class
Community devotion 56 Contribution provision 28
jobs 45 activity 15
contribution 33 enterprise 10

social service| 29 purpose 9
advancement | 29 business 9
creation 28 local 9
economy 26 creation 8
object 16 realization 8
provision 128 jobs 37
jobs 73 growth 32
socially socially
vulnerable 44 vulnerable 32
class class
Social community 29 o society 21
service | high quality | 26 | DIty "o aped | 20
creation 22 creation 18
stability 21 occupation 17
subject 15 severe 16
expansion 11 rehabilitation| 13
society 9 self—reliance| 12
improvement | 32 food 13
residence 21 health 6
protection 18 system 5
socially
vulnerable 11 management 5
class
Environment creation 9 Safety provision 5
society 8 production 4
business 7 happiness 4
values 7 supply 3
living 7 facility 3
provision 7 education 3
arts 109 culture 109
local 57 performance | 23
education 23 local 16
creation 21 education 16
Culture alien{ation 20 Arts activity 14
society 20 values 8
contents 19 society 8
vitality 18 provision 8
activity 18 creation 8
enjoyment 17 tradition 7
provision 33 ethics 18
expert 24 agriculture 10
culture 23 enterprise 9
service 22 community 6
business 20 culture 6
Education | Program 18 | Management | business 6
arts 16 contribution 6
socially
vulnerable 16 production 6
class
local 14 improvement| 5
jobs 13 local 5
realization 29 jobs 51
socially
creation 19 vulnerable 17
class
core 17 creation 17
society 16 opportunity 14
Values pursuit 12 Sustainability provision 12
economy 14 high quality | 11
culture 13 enterprise 11
local 12 social service| 9
bottom 11 society 8
enterprise 11 stability 8
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