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Fig. 4-1 Chuncheon Keyword Mention Amount

Tab 3-2. Business Index
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Analysis of Tourism Popularity Using T-map Search and
Some Trend Data: Focusing on Chuncheon-—city,

Gangwon-province

TaeWoo Kim* - JaeHee Cho**

ABSTRACT

Covid-19, of which the first patient in Korea occurred in January 2020, has affected various fields. Of
these, the tourism sector might havebeen hit the hardest. In particular, since tourism-based industrial
structure forms the basis of the region, Gangwon-province, and the tourism industry is the main source
of income for small businesses and small enterprises, the damage is great. To check the situation and extent
of such damage, targeting the Chuncheon region, where public access is the most convenient among the
Gangwon regions, one-day tours are possible using public transportation from Seoul and the metropolitan
area, with a general image that low expense tourism is recognized as possible, this study conducted empirical
analysis through data analysis. For this, the general status of the region was checked based on the visitor
data of Chuncheon city provided by the tourist information system, and to check the levels ofinterest in
2019, before Covid-19, and in 2020, after Covid-19, by comparing keywords collected from the web service
sometrend of Vibe Company Inc., a company specializing in keyword collection, with SK Telecom’s T-map
search site data, which in parallel provides in-vehicle navigation service and communication service, this
study analyzed the general regional image of Chuncheon-city. In addition, by comparing data from two
years by developing a tourism popularity index applying keywords and T-map search site data, this study
examined how much the Covid-19 situation affected the level of interest of visitors to the Chuncheon area
leading to actual visits using a data analysis approach. According to the results of big data analysis applying
the tourism popularity index after designing the data mart, this study confirmed that the effect of the Covid-19
situation on tourism popularity in Chuncheon-city, Gangwon-provincewas not significant, and confirmed the
image of tourist destinations based on the regional characteristics of the region. It is hoped that the results
of this research and analysis can be used as useful reference data for tourism economic policy making.

Keywords: T map , keyword analysis, tourism popularity index, big data, Chuncheon image,
Covid—19
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