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Abstract  The purpose of this study is to investigate the innovation of business model and the
effectiveness of the data—driven model. the main concepts and policies related to the data economy
are reviewed, and implications are drawn through the analysis of data—based convergence service
creation cases. This study identified the existing data—driven business model of the creation of MyData
service industry in the financial industry and concept of the data economy. According to the empirical
analysis result, this study confirmed that t considering the mobile environment and consumer
acceptance of data portability, the ripple effect of the implementation of My Data on the financial

industry is expected to be significant.
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Table 1. Global trade in data—driven services[5]
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Fig. 1. Role model of data marketplace ecosystems[19]
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