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The Effects of Entrepreneurship Education on Entrepreneurship
Intention through the Mediating Effect of Founder Self—Efficacy:
Focused on Start—up of Cultural Tourism Product
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Abstract The purpose of this study is to provide the entrepreneurs with positive entrepreneurial
intention through entrepreneurship education that meets the needs of founders related to cultural
tourism products. In addition, the mediating effect of self—efficacy of founders was verified in the
relationship between entrepreneurial education and entrepreneurial intention. For the empirical
analysis, this study conducted a survey on founders of cultural tourism products in Gwangju and
Jeonnam. The results of the study are as follows: First, entrepreneurship education has a positive effect
on self—efficacy and self—efficacy has a positive effect on entrepreneurial intention. Second,
self—efficacy confirmed the mediating effect in the relationship between entrepreneurship education
and entrepreneurship intention. The results of this study are expected to provide basic data for stable

and sustainable development of the culture and tourism industry.
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Table 1. Exploratory Factor Analysis

4.3 21¥%E 4
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Table 2. Descriptive Statistics, Reliability, and Correlation

Analysis
(1) (3)
1 |5.053| 1.218 (.882)
2 4569 | .984 160+ (.735)
3 |4.991 1.077 A7 G 330 (.905)

#p<.05, *#xp<.01, *#kp<.001
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Self—efficacy S3 081 —080 778 Table 3. The Effect of Entrepreneurship Education on
S4 185 —.036 .805 Self—Efficacy
S5 .068 —.089 .853
D1 756 212 .097 Dependent: Self—Efficacy
D2 .819 173 .094 Model 1
Entrepreneurial D3 -838 -207 118 B t
Intentions D4 .810 1159 144 .
Entreprengurshlp 160+ 2552
D5 .780 184 148 Education
D6 733 284 121 Ve .026
Eigen value 4.071 3.944 2.496 AR _
% of Variance 23.947 23.201 14.682 R 6.515%
Cumulative % 23.947 47.148 61.830 #p<.05, wxp<.01, wexp<.001
KMO=.869(sig=.000)
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Table 4. The Effect of Self—Efficacy on Entrepreneurial

Intentions

Dependent: Entrepreneurial Intentions

Model 1
B t
Self—Efficacy 330k 5.514

)is .109
AR -
F 30.400%**

#p<.05, *#p<.01, *kp<.001
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Table 5. The Mediating Effect of Self—Efficacy

Dependent: Entrepreneurial Intentions

Model 1 Model 2
B t B t
Entrepreneurship | joq,.. | g507 | 434ms | 8015
Education
Self—Efficacy 261#% | 4.815
R 227(.224) 293(.287)
(Adjusted 9 eelt 99k
AR
(Adiusted B9 066(.063)
F 72.71 L 51,1995

#p<.05, #xp<.01, #+xxp<.001
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