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Abstract

Environmental problems increasingly serious, and sustainability in the fashion
industry has become an essential factor. Nowadays, numerous brands are
engaging in sustainable fashion activities, such as recycling, vegan, fair trade,
etc., which have not been done before. However, there are limited studies
about sustainable fashion activities focusing on luxury brands. The purpose of
this study is to establish the current status of luxury brands sustainable fashion
activities based on the macro trend of Todeschini et al(2017)’s thesis. This study
selected six global luxury fashion brands Louis Vuitton, Hermes, Gucci, Prada,
Burberry, and Stella McCartney. Data were collected from the brand’s websites
and reports, fashion magazines, and Google. As a result of the study, the
following adjustments are being implemented; first, efforts are being made to
reduce the consumption of natural resources. Second, transparency on working
conditions is provided in various ways. Third, luxury brands' awareness of the
sharing economy was not opened. Fourth, efforts are being made to develop
eco-friendly materials and technologies to minimize wastage. Based on these
research results, if applied as basic data for the development of Korean fashion
brands and start-up companies, it will help establish directions of sustainable
fashion strategies.
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A&7 s AAAR
AR A& THE
(SDGs, sustainable development goal)’E &5t o0,
2030d7kx] iz, WEL A, WY, HEU4Y 5719
FAold AR A F 1779
AASFRH Response Trends for Sustainable Development,
2020). sHAgF s Atge I 15z dHe| aAtde
ALgstE, A AA Hlg B 20%, BA BiEFS] 10%S
A A2 Feq gt F3kS mA drkKo
& Fashion marketing lab, 2021). ¢|2|gt BAHCZE Q3]
A 4t Bofoll A= 2019 Agujditge] AAitagat
H7 A7) 35 AAY A% 7 TS 9t
T ZRAE A% 7k fidE 9 UN <

alliance for sustainable Fashion)& ZWsl9on UN
Aol @A|9L FA7|1 5] ootk Response Trends for
Sustainable  Development, 2020). E3F  Gucci, Saint

ol¢E2  UN 20159 99
PR g AR TanE

ol

o=
=

Laurant, Bottega Venetta, Prada, Burberry, Chanel,
Hermes, Stella McCartney 52 A2 BINTQF Nike,
Adidas, puma 2] H&M, Zara 59 3271 34
150007) BHE fAREC] 2o ed ZAlo] gt k8&
PAIRE Fashion pact & F7HoFtt(Nam, 2019). 2 sf4
A4 SEEACl it ZAIReR Qs A& Thegt
THE ol A&7s i Ess Fole 719E]
7kt glow, 719yt BES0] AR Al et
L7} F76la gl FAlolth

A&7V mide QIFe] hdt o] s Sl
BE ARV, AR, ZEPE Rt gids onjgt
thKo & Fashion marketing lab, 2021). Z|&7Fs mjAe]
TR APATFE AHEY, A&7Es A tRRIY AR AT
(Kim & Na, 2015), s g AH|A S0 A87F 4E
of Tt A(Lee & Oh, 2020), GAtlE® AlFel digt A
2ol Fufelee] Al g A7HKim & Kim, 2018),
T B ZE] Al A7HKim, 2018) & Thet A7t
A Qlet shARE oo A EA ASvks i 2
sl AdPEo] gom, ol=et IHAE FEH] 9}
)| Todeschini, Cortimiglia, Callegaro, and Ghezzi(2017)&=
HAE 9 oz QIgt B A EAREE A At
W, AA&7ts WA Ade 93 &eEA(Circular

economy), AF8]2] AAZHs(Corporate social responsibility),

=

-

off
=2 o

T34t F@4H|(Sharing economy and  collaborative

consumption), 7]¥&8 X (Technological innovation), ZAH|z}

Q14 (Consumer awareness)®] 5714 tja2 Ef=E H4
Stolch skARE &7 HAY] W3R EfEE V&
FAg il Bilico] 2@ g dHs AREgH 4
F7HQ1 A7) "ado] AZ|=A §irt olo] & A=
A&7Fs dds tA o dotry] 9Jsf A AR 571
7] Wjm2 EJEE #A9 8 Aok, A2 s B
Cof| 23& Yol A5 Aokt

2 A7 5H2 YA il BRES A&7Hs AR
Edlt J dFEME o= ZloR, olF & wam
EdEE Ao ¢ 2R, a2 Eds ¥H A fiA

WS 257 A 25 ARIE 24skedE ok 2

Mo (T

m[?: mlo#

%2,
rlr
N,

Il. olE% Hi3
1. A&7t izt o328 EHE

1) X&7Fs Ao 7id

A&7P50lele gol= 19729 QR Ao mlge
gt BuAE Wbk AAIRQ Bge] A1 The
Club of Rome’¢] 7470l o) mx|= Fks e
B9l (A9 SHA(The limits to Growth)>olA A&
TSty olF BEEHAE  (brunddand) Y7t
19879 7R Al <929 FFH#H(Our common
growth)yolldl Z&7ks o] dfs) @A Alde] "oE
SEA7IH wl Al A 259 RE 54 58S
Asfeta] e Aol Aofsigirt. djet mlzf RFY
Aa ES @ AT 2ol fAlsk Tdd uE
LHshy]  9RF Abe AR EEe AAEE
otk (Yoon, Jin, & Kang, 2013).

A&7V AL Ade okt Atatel] s AojE1
2ith. Ko and Fashion marketing lab(2015)& 2739] 2|4
it ZAeY] RS ffall, B AF At dPgollA &
g4, AR SHE 1EgE Jfder gosialon,
Lundblad and Davies(2016)= 2714, 34 74, &2,
oot T2 golg mibohH, 7+ 8ol F= o, &
oo 9 =22 AHE =St A Ao oekst AR
JAAE HiE o M= AEE Goff Aite sfdez Host
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9t Kam(2019)2 31

ol

, A, AEE Ak A
HAgAer, 49 A2 gt oA e Ao HAn
2 A3 PAE AR AleR Q7 o] x5}
£ delshs A Jdeletar Aolstglen, Park and
Kim(2020)9] @A A% et md2 v AdE
3 dEoke ALS ASHAZIAl B wAd AlE At
AR, wREre R w7 IR wRitha Aostglth Kim
and Na(2015 = 03]1—1 _(),]A]_Tq- }\]-f,j}(—] HHEq_E_ Eﬁ]-ﬁ‘]—_‘: }\]-
34 F473(Socially equitable), 2H9] &3 ofufz]e] &
S48 15te FAA A% (economically viable), 217F
I o] FEZ Y9 #4F S (environmentally
Zxg oot FE, HiEE Fooke gsolet
I S tHKim & Na, 2015). mA|Ze=® Ko and
Fashion marketing 1ab(2021)2 1F2] hgx} wlefe] ¥hd
< flol SHEE FALE, AREE, 2RPEE gt
wjdolgtal Aostqirt. ol & dAte HAPATE HIF S
2 A4k WA ASE TRH, AAA A%, B4
e BxE nE AdE S8 AEe AsH7IA] G
gd’es Aolstgirt

AHIZFEL 5] Mok A ARl digt ZHE
L7|a Aofstn, s AFo] A&7 SHAl AAtE=Aol
S 71X 9Jch(Khandual & Pradhan, 2019). ©]2{st

)

oz
N

benign)-<

i I HEHE—J A&7vs A2 B BTk
ARl 95 Fofsta, © @2 1AE §AE #
Qltk 3}%@(B€rnardi, Cantt, & Cedrola, 2022). ©]|
AGEE Aok WA BEA g WEE S
A e ol ARl S Fsleh

TogloH, ookt WiAE 8% A&Tts
AR 6H 2HZA HARE Agogs aNE
Szt QAtt(Jiang, Ko, & Chae, 2019).

i

1

2) A&7Fs B9 a8 EfE

H 3 B0l E7 Todeschini et al. (2017)¢] ojl=2&
Edt 5712 435 ASstarh AE7ks wiAde] digr
AP glo} wjZz EdcZ HEslo

A AL Aol ol wE AdATE AR
ARom B A7 B2 gt

&2 7311% S Aol At 3 w712 Euhe 7]
o] AgAQl TRAAY obd AE I LS BB
e 5 A== AAlske E42 7RItk &8

Ao BAL AES QST Bshe aeh THRA

)
o
il
2

~

€ F19 &8 /K2 fAsk=s AoltkHan & Cho,
2020). ol& Il 71&d LAt BETH AAHE TRk
Ad AL AE /A, 77171 el ZaAQl ARgol
Z3E& 9E Aotk & AR EYse M4 AdY gt
H7189 &g HA3A7|N, 8 ¢ S} ok A
o2, FAtolZH(recycling), BAIEH
9ltH(Todeschini et al., 2017).
gAlolFE2 7|E AL ARE Wt tE AR
‘E‘J'E% A& Lot (Park, 2020), A4 9 AR AH|
< E977] "ol «EAAREs Lot
5& EH"J %9] shtolet. (Todeschini et al., 2017). ¥Ate]
g, S Holde dase]=(Upgrade)et
E]*}O]aa (Recycling)®] 3Hdolz2, AdAtolE L=l A
EHt o =1 AEZE JHRE Ad AEeRE WA=
Zo]th(Chun, Jiang, Yu, & Ko, 2018). JH|=AY, =%
Az, 718 A4S AAFE dug Qrresl +8S A4
N HAZEe] dedE Eo AEksAE AET
(Todeschini et al., 2017).
2 7199 A=A
CSR)
7199] AHed HA(CSR)E 71de] Ads Fx3to s
MERE S B U2 ABIE Qi8] AR o= oA 7]
ofsl=AE HolF Zolt}. ol2jgh A& lﬂ QRO 1
o[ TAREANA FFE mAH, A7|HoR 7|9 4
To| 92 v]HKThorisdottir & johannsdottlr, 2020).
HAAE Az AN Z2Z2A AP dAsH] 2 ¥
gt2 ofAaA Sl AL 3T da ZEXA ATs
J7Y 252 Edoxt oo wet 2&
A BAHEESL A&7MsA HEE, BUEP| olst
&71% B mEOE N, 39 94
4 =4 3Moke 59 CSR &5 A=stsl
, 335 (fair trade), 2WFZ ] (sweatshop free), &
J(locally sourced)”} $1th(Todeschini et al., 2017).
F9L2 A 379 AFel el F-5dA7E LHRelA
7FAE Ak, @2 AiAelA 38t da 2
FHEE B, o]59] AGARE 97 A
Isozn FAA A s8& FA71e
oltKSong & Shin, 2017). ol& m{A AH|ZRE Alo]
7kl AR A& ZhsAdel wiRt Q1A% A
RAXTt (Todeschini et al., 2017). A4 F9
g A9 249 A #AHE frith kE
=, °FF =%, A% Wl 7= o9t A FARE

m,

J(upcycling) 5]

:

O{N

ol
Buell l">“I rl

A A(Corporate social responsibility,

rln
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5o Alg=@ck(Phau, Teah, & Chuah, 2015). ©]¢l= wF
2 A9 Zeje AzYe] S22 et TPt A
AdF WedS Fob Ago] ik okgaAl s A
thgh BitfE Ut} American apparel®] 79 $HA A
z 9

(Todeschini et al., 2017). XA zFHoz Hsh
210X 9] AE Axe} A AN
Aee o5 9 A ARt FRE HE o

3 2 BEA I
Fo|1 AGArele] 1S Mo R A&TtsES BE

SFcH(Todeschini et al., 2017).
(3) T573AI2t @L4H](Sharing economy and collaborative

consumption)

A AT L okl BAY AEAHe YA
A dolt A9 FeHos Anjste e wekt Wad
e GOz ALY £ 15 TRssH sel, A% ks

7] 915 E&A Uijte g, FR7Ae A94HY] e &
For: 14 go]E#E](Fashion library), AR
(second  hand), ZetE o] (collaboration)o] Tt
(Todeschini et al., 2017).

Al gelBee]s o W AujAet {ARE Zldolct

gl

=
off
o
0,
o

=

Ak Al Qhet ARgSF B oope}, A Y-S 55
AEE AeiET, EQloA guke AEs Tl 5 9l
5 o= ARERE 4[] d3tolrk(Lee & Oh, 2020).
grojBajg] o] JFet FFO A|2=E Rent the runway
oF vlgtE 3AF LENAZL btk 36 WIAUES AR
o= NEASR AR A AF AR 5 gl ofe]
d50] § €2 aHAA FREe] MEL oFel gt
95 7AAZA 4 QItHTodeschini et al., 2017). AlIzAA
Z& ¢ ol Mg P SRE e AHIARA wuj
SHAL Z1RRte =M HAZA AR} PHIE Eole U
o, H7E& FH43t A7l AA" o]ti(Machado, De
Almeida, Bollick, & Bragagnolo, 2019). ZztE#o]42 2]
7¥sst 7 Aol gt RE 2ofo] olsiiARHEFHA,
u

£ 0
r H1

Jr

o] MHAE AT £ JE= th(Todeschini et al.,
2017).

(4) 7145 X (Technological innovation)

Aesae 9m AT 9 BRI A
AT g G Qe Al Tlee A A
M LGS B R WFHS WAL Tlolh
EG R A WA sl Hasiel Az
golrme] =s Sl ofe A7t WA Folw,

BdFo2E= %715 YA (sustainable raw material),
A2 Po]AE(zero waste)”} JtHTodeschini et al., 2017).

A&7 e f71% W, Zeled, s e
A A F oot TR A% A ANt
Aelg ol (Todeschini et al,, 2017). A= fo|2EE=
e el =g dEHs mEHE 9=
AAlsk As oulsh, | £7} Afold] FIhE A3}
ARozxm oF Aol ABEE A JHE £9
A47Fs73e AEIHGupta & Saini, 2020).
(5) &8]2F @14 (Consumer awareness)
HT AR @ A3k HEE F A&7l oigh
olXo] =ofx|1 QJtHChoi, Han, Kim, Lee, Kim, & Ko,
2020; Chun, Joung, Lim, & Ko, 2021; Jeong & Ko,
2021; Wang, Ko, Woodside, & Yu, 2021). 1t73 A&
oigt 571 DIY 53 22 &9 24t net 9 ¥
29 58 A2 Aldivh AR AEE Ak

Sk o] @ Wate] FAolk

Bl

ul
o =
TI—E%J\ =

7o) 8l olef wet 7
ARl AHIE wHfst mlUd{AEHQ] 9ls T
A 219 (Lowsumerism), &2 (Capsule wardrobe)©]

A AFe] R FHS AR Fol dd U
< & Sle AdE B g & Atk 2% HA
(Slow  fashion)o] AH|Z} PFo] et AlRFsISItt
(Watson & Yan, 2013; Todeschini et al., 2017).
£29 fae oid A At anjef] glof
550, AR FEoE o 2HE Fo| 29
43} o= 8ol (Hong & Chun, 2021). ©]of
et £2¢ s FPoke HAEER w2 2T
AFAE Ad AZS EA5HH, ARE SHoAe] 11749

2 HE 23} (Todeschini et al., 2017).

jins

L=
il

B b

o

=

3) A4 A Bl=et Advts
Az Bilise] digt F8 g2 (D2EFeH Q7ls
2, ARA dde Fo IE 7HHE dgst Y

A
A, BE AMlL FA3 22 S Ttes APl
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Y = omAE A ¢

217F Yl Q)R] A2 &

S ulettH(Ko, Costello, & Taylor, 2019). F A
BES] 214715749 Fa4e] v A Skl wet
214 7Fee gAe) A4E A3ehe PAE BEEo]
S7kotal §lom, Al=g HlZUA Rdo] ghEojz|a itk
(Kapferer & Bastien, 2012). 242l BHETL 24754
AAsH= olf F shvs BEE Hi 159 Ego| =,
2HRES] TOARI B olof|A HoEN ZFARI B
e 2pdSPt 7hseliA]7] wiiRolw, A&7ts S Bl
Eo] A gl B2 aHAA dgtory ol Fi
A2HIZEE BiEete] AAF fuids F4%tHKong,
Witmaier, & Ko, 2021; Yu & Ko, 2021; Wadera &
Kaur, 2019).

Kunz, May, and Schmidt(2020)2] dtelAd 7149 AH3
2 AMACSR)T 25714 SHoA Aot A57Hs
o] PAS ZASP] ARG A7 22 AaEelta
slgom, oret 2ob mefsielt, AHoR e A
A2 e wEA sk qlom, AHES A& 7hEgt
AEE Ad 8 a7kl Yok sisirt 2Ae] BEESo]
AR A& 7hsol AHd FFAAe ARl Aol sy
HPdAlAoF sttty sFthH(Karaosman, Perry, Brun, &
Morales—Alonso, 2018). Wadera and Kaur(2019)2] <1+
A PAe BES A&7MsAAE Sl Z1oele HAE A
Edln wasige), Andew w4 HAEEL A4 o)

259 $84L olsfsla Jgler, WAelE, HilA

lom @)xmelnlgl sz 7}
T

[e) A
e ded &+ J= A

5% g
So B4 BaHlE B4R, w52 5 Ao dha
e Holzn] vl 4Estn Qo PMe HAss
& A K5 B5ol UF AvlAere] ARUAclES
QA Fof s, Bl A AAA ohe WAHelT &
dHon wsoll ARe Avshs 4uAS] 1§l
A4 7V Bl sl AFor BTk sHlct,

z 9Ae WE BAEdAY Advksde W
ZadAn glon], =Ae nRaAse Adrksetn 29
ke AEL BAEe] 4TA AEsh Aeko] £go] Hx

]
JtHung, Yu, Seo, & Ko, 2021). ool wat A& 715
Mg BAC: olu]7] FHo U, AE PiHE $
TELE AEohy, AHAETS] ARUACHE F
ZRALe] 2& 7 BEES AEFeEH foEE

FAIAIAF Bt

rol ol

K

I, JA2 SIS ¥ 22| 1M BHE HEHELA

— —O

D A5
Al Bg Qe ZAe fid BlEE 20219 AEMs
A gl 5

e aA"E &ds] sty glow, 22
e RS AANA P
HE 27 10091 AAE 100d  ode]
A5L 71 Mg BIE ‘Fold|%(Louis Vuitton),
‘f2dAHermes),  “FA(Gucc)’, ‘W] (Burberry)’,
‘mefth(Prada)’et AP HIE 2 R He] AR
ATHA CopXIE(Aldany)’' e A&7Fs gAY HIE
B 195 AAE 2"zt WIFEY (Stella McCartney)' &
Axste] mjlaz Edtd A&rts Eee AWESIH
AEA ArEe 2 Al s 20219 7THRH
0H7kA] AElem, 7t HIES] YAlE 9 HIA,
A mAR, HY AR A2 B9 2010d~20219
Atole] AfE sttt 2 sfAuiAZ E I (Vogue),
st~ ¥ERKHarper's Bazzar), the] E#|2(Marie Claire),
AFHGQ) 52 mjd EACE BAsie AR HA=2
g HIEo] 2E7ts wjd dFE BAS o] ARt
=g wgste] dg o] ZEQS 2 AT
e w38 EAEY 574 §3 F AHIR QA &5
Aejetelar, BHE ZHoAe] &3EA], 7199 ArelA
AR, FHEAt AdaH], 71e84] EfE|] tigt ARIE

B,

3
=
=]
=
a
=
o
=
o
5
Q.
N
-
T
)
Fl
ol

2) WAz Eds ¥ AR 24
(1) &=73A

FoHls2 20189 HANG ZIRO] THXE AxHsche
‘heritage leather’ TRHEZ ZgPstgiom o] IZHMEE
7 AFEES F IR =olr HEY AdolHE "E

o] 7159 AAHI A WHE sk 7|82 Al
(“Realize circular creativity,” 2020). Asto] 2021 s/s
collection & F ZET A AA=Z AFH & 28190
o, U] 2572 TA fjlldsolA AHGE ool AL
olZste] ARESIYTHSocha, 2021). EF 90% g =
HpolQ YRg ARgdte] TE Hzxol AYAZX ‘Charlie &

Algct Stgich. ‘Charlie’' s 94%9] &g 1882 1A
P, e g ZejoaH 2ot g4 75 Seka
Ag-819tH(Diderich, 2021). 20199¥4l ‘Be mindful’©]
AfolZd otAIAlE] e AUAS AHon, o)d 7
of U2 A3 A7ImE AaAste], AR HEA]
, HEd AR vF U 715 v sk &

ol

2

P oan e
R o o
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As] Az Age=z Al 29 4& FoorltH("Realize
circular creativity,” 2020). 2021l s/s LV trainer
Upcycling collectiong ARFom, o] AAHE 2019 s/s
Al oM AHQ LV trainer Stold AUAZE 29HO
2 AApolEY she wlez AZF FQd)h o)d Ao
59| 5 HAst N2 o2 gulg o= At
gl A9 RSt wJPLE FHIE Eole BAE TS
thLi, 2021).

il

Ry

h'& Hermes®] ofE|AEET} ARlE0] oot #E v=
g2 7ET AE el SRR QBAE BT
A3 Folet. Petit h= Hermes 6tjs=0]zt ofe]AE U]
ol mAazk FALE(Pascale Mussard)ell 2Jsfl Al&tE|9lom,
ofgglofleA FHEOX HAFEL 19 F A2 tE A
ol AA"ET ot T2 Teo] petit h AEFS AR
oltl TXA] ¢l @A EA|Y] ofg AESL HA| FhE
MEA Fxota, 11 EA AAE AR Aot AUl &
7t Uzt (Jo, 2018).

A= AE, W, 3 5ol EAE YERE WEY,
NG, HpolQ ZHAESE ARSI Gl olE fls R
Al Kering &4, AZxFAol w5t Ho] wet 20259
7H] 100% 2§, Hiole EehAE AR-S =
QJoh(“Plastics,” 2021). E3F 20199 9oy Z|== 2020 s/s
HALE ARto R L7t B A IS 54 2
3fsto] 2EA aE&S MAsH] Qe A% 7Hsdt A=
zd, AL, g, AEL = Qe AE} @A AeolH
g SHAISHITH Sustainable  fashion shows,” n.d.).
202090 M= e AR ‘Off the grid & AEoH
NgE, vole 44, H7lE 2 Qs ELoaHz=E Ah
E e oFd ddor wEoldl AEE AN 95
T, A AN 34, 35 € BflolA Hoh 2% shegt
S EYste] 247EA HiES A3t AlZlom (Farra,
2020), ‘Gucci-up’ Z2IHE Foll AFAAA U 7t
=1 A =R GAtolE-ste] 2018~202090 oF 27&
o] S 7hsdt LIRS S ol NGO o4
& 7INto R 3F A EMGE ohzt oot ALRA 9
R A A9E HY E4 AHEEY £y 159
29 AEE A8l AYET JATH“Guecd for  circular
economy,” 2021).

HE 2| Burberry)= 2% 7Fse A4S 913 AHAY
‘ReBurberry—edit' = AETt o]= 2020 s/s ZAHAS A
2 2R AFYUE oA AR Aot oFde

sfokellA] A" UdEd vigAE AR" oE HrEl
Al 2% 2E APste] ARt 1EE ARE,
H71E 24 A A8H ddolth(Samaha, 2020).
Burberry®] RE 7 87|19} BtASS AR U AjEhgo]
7VsotH, olE sl 6,6008F 7R FHo] Mg =t
(“Environmental, social and governance,” 2021).

ZeltHPrada) 20199 AFES A3 Re-nylon H
AGAE AEGlom, olo] 11X ¥l Ready—to-wearo]
T o3d AME A g ARG ool Hf
34 ‘Aquafil’e] /WERE oZHE WA IE, 7pEly e
HAolEd AYE UEE WrER BE Edadolr.
10,000=9] ol3d A= 79 wiEe] 4R/E ok 5 9le
W, E§lo] Aggol
2021).

2dgt W7EY(Stella McCartney)+= 20129HE 2E
e Afeg fEoR fhE dthE AREShl §low,
ZYAHZE A AEE T 5 Ae MER 7Es F
I itk s ZgoAHZE AT W, 3 Egoa
Hl2 Ag4ke] Awto] oz)7t dashH, ofof wet 2025
7] g Eo|AHERE AR ZHeSHA 71e U Sl
A& EXZ st tH“Recycled nylon and polyester,”
nd). E3t 20163 5= A2 HAm]ofgt ARgSt gle
™, YESo] ZddE HZ-E ReVerso™ ZHAIRO|= HZ
FAxHolet FUgE FAE AlFotH, WAl sfAE|o] Ak
G A “Recycled cashmere,” n.d.).
Z2Hof| ARl ABERE 50% olde] g AME e
TolE ARSI glow, o2fet AEE AAE ARl o
ot A" AEAY Aot mbo] ke E0al shlth
(“Paper and packaging,” n.d.). 2021 & ZAAfA A-Z
AQEs Fusiglon, 294 Ad= 100% 71 Hd
I MRS ARSI, oid AAE AREEE Swimwear®}
Shape wearg AHEATE H3HH AAQA oFde] A2
10ES] A2 UdEo] 4es fd=le As UAsH
H(Mower, 2020). E3F Stella McCartney:= The RealReal
o] AatelE® ZHFAHQ Recollectiono] #ofst7= sttt
(Farra, 2021a).
(2) 7199 AHEd Al
Folul5-2 FSC(forest stewardship council)?1% gH2 &
| Fol2 TFLFES ARSI en, He % A
Hog 2o7] 9ol A& 4 J=F A= ZfHor
E0R QIFF Co2 HiEZFS AAAFT 20199FE T

Efl A2 A= BCI(Retter Cotton Initiative) Q1% FE:=

oo
-0l,
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b3}
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GOTS(Global Organic Textile Standard) 152 ¥tom,
olggt JIFH AME Ao ZH A, AS|H, FEH
5t s A e A Pstal ITH(*Product process,”
2020).

TR BE dAE R a8 AT A&7k 94
S Fdfof shv, 33EAE IR kofl Ao digh 4
goll wetop ok ahdrk. Eot AR SA8000%1F
el Aade) wet RUEE HI glow, A& Jheet A

o =

A A= 0E A wAE Y
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3
ZoF 9 A4, 2 Be 9 E5Z Fo A 32Tt
dsl RHolr A e WES APeienr ot
“Responsible supply chain,” 2021). 2021 At
Juh& 2 (Intesa San Paolo) 23 FF 4 Bs
12 A e BEES 9ol AER AokSE AZskgiH. ol
T2AEE olgdgot] FARE 2 =9 A (National
Recovery and Resilience Plan)ollAl 2|¥sty 324 Wi ¢
& FEEAVE 8§ 2 208 gEg B S EE A
Aoz AAHQ Aol FEE ZhscHA sHld
(“Responsible supply chain,” 2021). ESF I=o] A}S]Z
719 T Was a Sari'E A ggrozs Foto] W £9E 29
ARRlollA dstal gl oAEe] AAA 5R14E 1, AlA
Aoz Holdk AQlo] H 7|3E ¥& & I=FH F
th“l was a Sari,” 2021). opA|Efo2 FSC Q152
Lu] Aetd ZFAHCanpoy Style Audit)®] |23 V&2 5
Zohe FaAlAAN AE2QAE FETon, GRS(Global
Recycled Standards)9l5-2 HHe A AAE AHgtezH
A Y WS Hoin, 4™ Y gle vy B
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7F olgElote] AAs) lom, v Al Demetra’ = ©]
jote] AR A FFlA AR "ok skt
(“Gucci introduce Demetra,” 2021).

HHge 3EY W RE AR HYE EFO
Hosk=d dgsty qlom, Ig¥ mEUST 19
Aokl Sk 200495E AlgE S24 A mEIHe
detow FgE gl AW dd W kE A%
A&How Psty FrRE FPstr AT 9
185 98 22 AEAF oJYAEE(Global Living
Wage Initiative)ol] A&Ee] glen], ol HEE
TEAECA A xF, HARE LS TR od
Fee] it kAT 5§EA] A shH kEAES
o1 ¥-S HS3H(“Environmental, social and governance,”
2021).
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initiative) o] 30| HATE olE B LEAY HHE &
ot 'y 23t gElste] FE% o 2R 20&
WAL = J=T opglet. HERE 9 E Alssta, &
BAEY Jles S0, sAEY e EFFCR
A, Ht ASS $Sok= ddibd 3EEE ot
(“Social sustainability,” n.d.). ESF 337 Hgte] A4 u}t
2ok & 3 9 ARBA 71Es AAS
SH= GOTS(Global Organic Textile Standard) 915, &
715 | A7 AAE S5t dFst= OCS(Organic

Contents Standard) <155 -2 H¥F ARSI} (“Organic
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cotton,” n.d.).

() FHAAL FAAH|

FolHlF-Z 20179 =AM 4ol AWt MAE A
A&7 FE Sl AANA 7P fEe Bl AF
Z 342l ‘Central Saint Martins’Q} THEU4]-S WQ]ct o]
= 2018d0e EA4F Qo] Ax TRAEE 2020
AR 2pe] Ak Z2AES YT 735 Pl Al
BB “Succession and  development of craftsmanship,”

2020).

= = [¢} =
Agel zamsE olble ¥ 4 9ok s
T35t 20219 ‘Mycoworks’

(“Sustainable development,” n.d.).
oF HEUHS 91 33t =3 ddsie] A vl ARE &
AMZH ol GAE] HIHEe} ARESIS] mMEU4oR
Qleh HIA Z1Eel et PAHETE ZorH, wHE E@dd
2|4 753 7182 F82 by Qtk(Cohn, 2021).

TAe 201585E df #H7E g fd oA
A 4 AEE HEAAQ]  ‘Greenline'yt TEYHS
WAL}, 2018~20201 8714 £ S5 2908 Zsi,
Hel2le 27182 i 228 339004 M= 4E
Zh=tkyl SFItH(“Gueci for  circular  economy,”  2021).
TS 20209 109 3 HAM2 ZWE The RealReal 7}
FYsta] T AFS wrfshr] ARSIk FAolA A1
S0 AEER oflet iEgAY Ex1o] FHIE Gucdi
E-shope F7I6tglon, A= AE9 £9& A4kl
Sl o] WAS FHS Qich A R 9 wuj
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2%, AEe Axske @8A Gl dws g
230uHET 21,0008 2E7F defs gl ofHet HUe
O

Sl ARY EE T o AN B4 IR
Aaske a2 7FALEH“The realreal x Gueci,” 2020).
HH = g= ol 3ot Fdste] Bis TRk
SAEAA H2 dFE JlHEoke AWM ZRAEQ]
‘ReBurberry Fabric'& AlZFetqirt. of=] stuet ol IQ
2 ol 718l 7,1251]E 9 dgs 71Esten, olF 2
87 sk= AFEAdA 71 AEE Edlst 8k WA
oot wes  AASIACH“Burberry  foundation,”  2017).
201749 10€l H71ES Asidste] GAAYE RtE=
‘Elvis&Kresse'¢t FHS THESITL 715 #7129 W7t
o ¢Hds] =L AFoR wEojd off g 4 e A
S AR, 715 AR Y T35
Ao AH(“Environmental, social and governance,”
2021). 20199 10¥0 F1 AAe] ZHE The realreal 7}
Fste] F1 AE AEHuiE Aefota §lom, o= Aut
e Sl AE F8Y A% o=y SAHA o)
S 7t1A2tal o9 tH(“Burberry and the realreal,” 2019).
gzt W7lEYE 20179 Parley?t FUSI] Parley
Ocean Plastic™ & AR Adidas by Stella McCartney
Ultra BOOST X AY#AZ9} P ‘Ocean Legend’
Falabella GO #Wi#E #2siolct. ol oY HEo] et
AAE  Eola, oY EZr"  EX  oHp[siGit
(“Recycled nylon and polyester,” n.d.). E3F ‘The
RealReal 7t @Hste] PafolEd ZHeldol| Fofstglon
(Farra, 2021b), &H|ZH Fa1 AF EAUE 2okl
o} ol &aBASA EEo] iRt F71E Folte=r
A e BAA e JkE Hesh=t] olHiA] skt
(“The realreal x Stella McCartney,” n.d.). 2018¥al =&
7153 A2AE A= ‘Bolt threads' @ Fste] HIA 4
A Adstelom, ol2igt AYe WS 71 7ledt A
of thet FA9 M " oksinh
4 71&84
FolHlE2 43%2] Q15H 7% W 20%] HEE &%
Argste] AlFE ‘Eco Felt' 2AE ARgste] AlZE  Fele
Line& AEgom, Z2d &7 AU Chistelle
Capdupuy= WWDLES] QIE{RollA “2025W712] Azt
Al xEH YAAE 100% 2ARE FRE 7D
HE el gt A& JHee B S St
&S olPT Aol stk (Socha, 2021). ETH AJAIE
Aol BE AlY] 3D prototype = E=QsF]  AGA
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F3NA WSk H7 &S ol SiGinh ol AARE
Ozl 24, W Hyo] 7teotd] Az dHIE HAast
sty FzxA 7158e AR Realize
creativity,” 2020)
oEdat 20219 HAY  FAHR s
‘AHtoKSylvania) A2 YHE HEZof WS HEY
oAXolm, ole digt MEE I ofth. HAl FAA=
Gl

circular

e AR I8 e 5B AR vHE AEEG
Co2, 2435l &4 wigso] Aon e qo] A2 Zlo]
EAo|tHCohn, 2021).

FAE 20219 69 TI%e] AE ¥t Yns AMgsi,
Y efueld ogE Hhele 718t Demetra” A7HE
AR v AYAZ 3FS ARG 7K HiYat sUgt
& ARESte] RERY iAol FHolum &EAQ
Zo] EAolH, ‘Demetra’= animal-free &340 o
e AESFAtH“Gueci  introduce Demetra,”  2021).
TS 7S AR Aol Hgcte BAaATAEE EY &
AE ‘Gucai scrap-less & TdsHAth 7 HY A A
Afol]zof BHAl 7RSS A”Ste] Ao dadt FET
7rgstH, &7 Aol "agt ovx], & 3eEde] e
Z9h ol 20189 = o oF 19t 2,353E9] o]4ts}
g5 FAAAFew, o 1709RIES]  oUAE
defstar, 2,1008F Eo &3 H49] e uglon,
13789] 7= 2718 E9tH(“Guedl scrap-less,” 2021).

HH 2= WO 18%E IFE f71% W ARESHL Q1o
o 20259714 100% 971% W 2ES 2z st 9k
AFHE f71F HIte 38 ol 40| 7teoiH, EY

[}
A, e aFd A, w1 He 5 W AR

0

52 2 FRAEOIE AlEol ARBSEL §low, 7H59
80%+= 744, AEA 7S £t F4o] Heet H)
delold - zgsia ek oEEge= NGO 4&<l
‘Canopy’ ¢t @gste] Y Qe 229 HATARE FH5t
I SQlok ol=Rt QI5HE M=ol AFE-2 AlAS AR F 1
21 7155 HG5M= 9 o]uRR|SH}(“Environmental, social
and governance,” 2021).
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Loz 100% Organic cotton denim ZIFA-E ESA5H
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10L9] &8 Aokttt (Farra, 2021c).

2dgt WAEYE Fur-free—fur & &89 Zuj7} ALg
57 = KOBA® #e A2 A& 78 445 ARgst
i Ml:]-, AA Rule} wle GARE Fur-free—fur AlE-& A
24, od SE& ddE flof P Fart gt
7/1% ZH5IH(“Fur—free—fur,” n.d.). 2021<l AJA|
Hz MM FAHE TSl A7 ‘Mylo'E o837t AlE
< AR Mylo= AEsidol glo] FEfHY FH%
EAE 7 qloH, A nAls 9FFE HadklEE
AL, ok B3 ek o I opl 2
o Zag AdAe) 47 9ARE nesid 88 £
ot SFIcH(Farra, 2021a).
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52 Aol disf ol24 aFsiglon, ol Edl= AT
HHAES] 247ks wjde] 714 miaz EfE 8ol of
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