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Abstract

A characteristic of a region's environmental resources is the competitiveness of local
agricultural products. This study explores methods of making locally produced agricultural
products appealing to consumers. We looked at ways to appeal to consumers by using the
image of environment resource and environment-agriculture product image congruence. The
relationships of two dimensions of environmental image, perceived quality and purchase
intention, are examined. From the results of the study, both the image of environment
resource and environment-agriculture product image congruence have a positive effect
on purchasing local agricultural products through perceived quality. This study tried to
ascertain which of the two dimensions of the environmental image factor is more effective
in terms of consumer appeal for local agricultural products. As a result, both the image of
environment resource and environment-agricultural product image congruence are found
to have a positive effect on the purchase intention of consumers through perceived quality.
By comparing the paths of the two dimensions it is found that the method of appealing to
consumers by using the environment-agriculture product image congruence is more effective.
The results of this study present an effective method of making locally produced agricultural
products appealing to consumers and suggest an effective strategic direction for selling local
agricultural products.

Key words: environment-product image congruence, image of environment
resource, ingredient branding, Jeju agricultural market
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Materials and Methods
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Table 1. Characteristics of respondents (Unit: N, %).

Category Frequency Percentage
Sex
Male 50 10.0
Female 450 90.0
Age
Less than 29 80 16.0
30s 106 212
40s 125 25.0
50s 120 24.0
More than 60 69 13.8
Job
Housewives 152 304
Office worker 156 312
Professional 69 13.8
Small business 20 4.0
Student 18 3.6
Sales service 41 82
ETC. 44 8.8
Education
> Middle school 3 0.6
High school 112 224
> College 385 77.0
Monthly income (million won)
Less2 44 8.8
2-3 100 20.0
3-5 168 33.6
5-7 111 222
7-10 60 12.0
>10 17 34
Total 500 100.0

Results and Discussion

2 Aol e A8 AE Farsto] 22 Aojot AdEEA H g AAsIqit) o Al gt b
2hRlst7] flsto] A2l 27 ehedd QRlRA] 18|11 213 QRIEAS AA|sIitt. o]of whaf 12 Aol A
= 2 wR1E T 7EA] Aol tigh A4S A A ST AR o] ] A= Kim} Lee (2011)7} Yang (2019)
o] A5 Farsto] ‘An|zprt QlAleh= 2|9 9] 2 Aol AU AL Rl T A| ik 2PEsHE 1139 o]m]A)’
2 2A4A AoJstal 2719 53 A =& F-8-5to] SA5HTE. B -sAHE o]n]R] YX]/d-2 Bajac} Minton (2018)
.

I} Kim} Lee (2011)2] 7S Farsto] ‘A zp7E QIASH= 4 s4bEe] ASdol 932 v 4= U= 2H
A3t 5o o] ] x4 &2 22 A olstal 27 9] 5 H e & 2-E5to] 753t A2 F4-2 Pappu
5(2006)8] AE Farsto] “Eo] Ald F2 9] S4/doll tisl Q1A Sh= Au|Rfe] Al Iy o 7 2 AFY 7
o5t oM 37119] 54 A =5 E-g5to] SA5IATt npA[2ho = o} 9] T i= Yang (2019)] S FaLsto] AlE
8% Pojshas she 4ul4e] olwe] Aw'R Aojshu o] 54 HEE BEsio] Zslglon 74
Q1 7% 2 =5 Table 201 A A5
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Table 2. Research model components and measures.

Component Measure Reference
Image of environment resource
X1 The water of jeju island is clean Kim and Lee (2011),
X2 The air of jeju island is clean Yang (2019)
Environment-product image congruence
x4 st ot o ey gt D% MR DS,
Kimand Lee (2011)
products
Perceived quality
X5 Jeju’s agricultural products are fresh Pappu et al. (2006)
X6 Jeju’s agricultural products are safe
X7 The quality of agricultural products in jeju island island is superior to
other regions
Purchase intentions
X8 I am willing to purchase jeju agricultural products Yang (2019)
X9 I 'will purchase jeju agricultural products if i possible
X10 I will recommend jeju agricultural products to people around me

SEETICEEIPY ARIEEER)
o QIEAL Varimax 4 & B8 3l0] BAIsIglon] AlZ L A EalE TS Eo Selsiglon 2E At
= Table 39} 2}, A7) E B4 A3 S2ulEUu R 072 W3 Yo A 0] MRS BT 4 Usle
B 2.91AjAfko] 0.7 o) 40 el 72k ) AlZ g Bl g 2 BHe1et 4= Aic:

A o] Taef A AT HSEHIAFS FRlst7] 2IsiA AMOS 2502 28, 4] 23124
< AAstelnh 244 914 9 R1IEA Bgo] HHFA QI AF = Xy, = 124.162 (p = 0.000), GFI (goodness-
of-fit index) = 0.978, AGFI (adjusted goodness-of fit index) = 0.958, NFI (normed fit index) = 0.984, CFI (comparative fit
index) = 0.987, TLI (tucker-lewis index) = 0.980, RMR (root mean residual) = 0.018, RMSEA (root mean square error of
approximation) = 0.055 2% UERL} 29k o = melo) tfsto] Z3et =50 & whke}QlthBagozzi and Yi, 1988).
Aol disl A58 2aF SAAEeF AAR S 1He] WA= 25 p < 00012 Folstlom sk 2
Q1 Az =] 9] HH-E4tEZgh(average variance extracted, AVE)2 L5 0.50]/¢ 0 2 LpEF O™ E3H4 =] = EESH 0.
o ek} WEEEAS Sustelch, mak AN 2ko) Al AlRol 2 Tl de) HREAEET
(AVE)E 4] 23He 210 2 Lieh el & 519 00 Table 45 530 AIAIHIC
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Table 3. Results of exploratory factor analysis and reliability test.

Irpage of Environment- . . Purchase
Measure environment product image  Perceived quality . . Cronbach’s a
resource congruence intentions
x1 0.828 0238 0214 0.176 0.798
x2 0.867 0.188 0.168 0.179
x3 0256 0.811 0.262 0.288 0.863
4x 0.268 0.804 0251 0.303
x5 0.186 0.334 0.704 0.380 0.868
X6 0.259 0.234 0.797 0315
x7 0210 0.190 0.654 0.521
x8 0.180 0.334 0277 0.752 0.887
x9 0.157 0.245 0.324 0.813
x10 0.220 0211 0.338 0.786
Eigen-value 1.825 1.816 2.06 2.598 -
Variance explained (%) 18.247 18.157 20.605 25975 -
Bold type font: The major variables belong to the factors above.
Table 4. Intercorrelation of variables and average variance extracted (AVE).
Intercorrelation of variable

Latent variable Image of environment Epvironment—product Feselgy s s

resource image congruence
Image of environment resource 1
Environment- product image congruence 0.694%* 1

(0.023)
Perceived quality 0.6617%** 0.780%** 1

(0.761) 0.017)
Purchase intentions 0.587%** 0.761%** 0.909%** 1

(0.026) (0.018) (0.010)
AVE 0.665 0.758 0.691 0.732
Composite reliablility 0.799 0.863 0.870 0.892

* means p < 0.05; **, means p <0.01; *** means p <0.001.

okl
M
>,
-
BN
M
o
fifo
1
>

ot

ot At B o] AUl AT = Xy, = 138.923 (p = 0.000), Cmin/DF (normed chi-
square) = 4.481 GFI =0.975, AGFI = 0.956, NFI = 0.982, CFI = 0.986, TLI = 0.979, RMR = 0.021, RMSEA = 0.57% L}E}
L Adbz] o 2 w2 A e 420 2 w9l ThBagozzi and Yi, 1988). 7Hd 4% A1H= Table 5 Y Table 67 ZH0.
o o] & F&sto] Fig. 190 A|AISFIT

Image of
environment

resource H1 - 0193+

Purchase
intentions

Perceived
quality

H4 :
A\F,) =32005 (p<0.01

H3 : 0.919***

Environment- H2 : 0.629***

product image
congruence

Fig. 1. The results of research model. *, p < 0.05; **, p <0.01; ***, p <0.001.
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Table 5. The results of hypothesis test (H1, H2, H3).

Hypothesis Estimate (S.E) C.R. p-value Result
Image of environment resource — perceived quality 0.193 (0.040) 4.865 ook Supported
Environment-product image congruence — perceived quality — 0.629 (0.041) 15481 ok Supported
Perceived quality — purchase intentions 0.919(0.032) 28471 olk Supported
S.E., standardized estimates; C.R., critical ratio.

**% p<0.001.

Table 6. The results of hypothesis test (H4).

Hypothesis Estimate AXZ(,) sig
Image of environment resource — perceived quality 0.193 (p <0.01) 32.905 <0.01
Environment-product image congruence — perceived quality 0.629 (p <0.01) ' p=5

MRS ANE e T SRR o|n| A7} A2 FAof JEFE mixlths 7 12 B EAISTH0.193 (p <
0.000)2-2 UrEfLE AEI = i}, e7g-sata L4 ofm|A|7F 2|2 Foll 9FE mIRlv= 7Hd 2= A=Al
7}0.629 (p < 0.000) = e} == ick. | 2H FZ o] Faf o) =ofl Y2 nXths 71 3 5 F2AS7H
0.919 (p < 0.000)2 LER} 2HEl =] AT},

ojet Z2 7Hd AF2 Foll A9 o] Aol thgk Q1A 2o FAHE Lo o) ol n] X = FEFH S S5
om FAA 02 AR ofw| x| A2} ﬂﬁx}*dﬁ RicH %’ﬂéx}%ow Aehs sahEe] ofm|A] x| Agef tigt
T 2r 3 FEJAA T o) =0 H(+)o] YT %%“d?:l# ATt S AFE7F AYAL e 2 A
Ao} sl g F Aol Alfhs SAtEo] A1 oju] x| RE 2H27} Al A A E Al 4xof] tigh F- 1A ol 3
AR e A= Aoz mold 4= 52 RIS 019} 22 =27 AU ol = 23 o2 )2k F
Holehs An|Ake] ALuj) 2 /gEoll tish XME = 574 B7HAPZE AlFAE D g4l Rlo] AlF A7} A]
d ofm| 2|2t YEA A7 atel e F2 FFS vA]= B o|n] x| MAoll FEFS vA L ASS ASOIAS
2 nfefed 4= Qlo} oje} Z2 AR FIHAAlE & £HIAHEES -"rLUHsPtEﬂ o] 3HARN 247 25
a1 lom o] 5 Falf A4t &5l 4ol thFh ofm| R xFA O] HFo] AH|RRe] 2| ZHdE 2 S8l AL 1 ol
FF= nIxlE LY H o) B ohefdd 4 Uik

ok SRR ofm|R|of $A-SAHE ofm|A] YR/ T 4 T GAFA]Q] At RS Lok Y] 9fst

T ¥4 2ke] g s A E 1A 7HY 45 495kl o] tigt Bt HSSIQITh & dAolA= 7]1E 2
AH ofm| A5 7 An|AF 2ol tisl #-sihE ofm|A] Y|4 Aol 4 S AR TMdS
kL o]of tigh HE-2 stlem I A} 54k o|n] x| |/ o] AqRie] T &t olgks 7Hd o]
e ] ATk
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EAIPE 0193012 #-54HE o]n] x| D)o A2 Fol| x| = FEFoll thet A =2A14= 0.629= LFES
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