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Abstract As the penetration of electric vehicles and development of new models, user experience factors are
getting more important in designing connectivity systems for car infotainment services. The primary object of
this study is to identify commonalities and differences by comparing user experience factors in the Korean and
US electric vehicle markets. This study derived connectivity keywords by text mining the vehicle introduction
on the market in each country, and performed centrality, cluster analysis and visualization mapping using the
semantic network analysis. As a result, the Korean new electric vehicle connectivity service mainly focused on
driving functions such as driving, parking assistance, and charging, while US focused on device connection,
convenience function control, app use, entertainment viewing. Based on the analysis, this study presented the
practical implications in marketing, system design, and HMI design.
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