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Abstract The purpose of study is to relieve the users’ anxiety caused by the simplification of the easy
money transfer service. With the development of technology, financial services are being simplified, but
on the contrary, the chasm occurs. The study was conducted in two rounds. First, based on UTAUT,
the perception of the service and the willingness to accept the technology were investigated through
a questionnaire. Second, after presenting the tracking function of the remittance situation derived
through the heuristic method, in—depth interviews were conducted on reliability and intention to
continue using it. As the result, it was found that the clear feedback had a positive effect on relieving
users' anxiety. It is expected that studies approaching the chasm from the point of view of design will

be actively conducted.
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Table 1. Prior Research Using UTAUT [7-9]

Researcher Theory Content
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Table 2. Factors in UTAUT

Factor Content

Performance Expectancy | Usability of the service

Effort Expectancy Ease of Service

Do people around you believe that they

Social Influen . -
Social Influence should use this service?

Is the social infrastructure well

Facilitatin, nditions . .
acilitating Conditions established to use the service?

Risks and concerns arising from the use

R nized Danger .
ecognized s of the Services

Intension to Usage Intention to continue using the service

Trust in System Reliability on service

Resistance
to innovation

The willingness of users to embrace
new technologies or services
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Table 3. Survey Question

Factor

Q

Question

Resistance to
innovation

Al

I am interested in new technologies and
equipment.

A2

I am well aware of the capabilities provided
by new technologies and tend to use them
effectively.

A3

I tend to adapt well to the capabilities offered
by new technologies.

Performance
Expectancy

Bl

I think the easy money transfer service is
useful in everyday life.

B2

Using a easy money transfer service can help
me process financial transactions faster.

B3

Using the easy money transfer helps me
make financial transactions more
conveniently.

Effort
Expectancy

C1

The easy money transfer service is easy to
use

Cc2

How to use the easy money transfer service
is rather clear.

Effort
Expectancy

C3

It is relatively quick to learn how to use the
easy money transfer service.

Social
Influence

D1

My close acquaintances use the easy money
transfer service.

D2

My close acquaintances recommend me to
use the easy money transfer service.

D3

Not using the easy money transfer service is
a feeling of alienation among the people
around me

Facilitating
Conditions

El

There is no inconvenience to use the easy
money transfer service in daily life.

E2

The easy money transfer service is
well—guided and can be easily resolved when|
a problem arises.

E3

The easy money transfer service suits my
lifestyle well.

Recognized
Danger

F1

There is a risk that my personal information|
may be leaked with the easy money transfer
service.

F2

The easy money transfer service is still
incomplete and there are risks to use.

F3

When I hear the news about the security
vulnerabilities of the easy money transfer
service, I get anxious.

Trust in
System

Gl

The improved easy money transfer service
alleviates my anxiety about financial
transactions.

G2

The improved easy money transfer service is
reliable.

G3

It is safe to conduct financial transactions via
the improved easy money transfer service.

Intension
to Usage

H1

(If the improvement is reflected) I will
continue to use the easy money transfer
service.

H2

(If the improvement is reflected) I think that
more people will use the easy money
transfer service in the future.

H3

(If the improvement is reflected) I will use
the easy money transfer service more often.

H4

(If the improvement is reflected) I am willing
to recommend the easy money transfer
service to my acquaintances.
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Table 5. In—depth Interview Participants
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