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MulA 85 o5she Bdo] @ol A7 Ho] A Qi ¥ YA FE4 BT 9 gYY Fe4s Ax
7]e4=8 22 (Technology Acceptance Model)> oW 1 7|& A Hglom Asak Agle] dejtie] Mol FE2Ql o
& FEEA, FEA FEA dSehe RERE AR Ve o] e Hlrk s719E AeAk #d A F
o+ *ﬁﬂi" z715 80 APATES AFS (Davis, A, Be g Aus, I FE A7 HgHA
1989), 718 GAoA An|Ake] fFient ohe} Fgols A&7Fse 71w MY 58 AR WEo] A Fofof &
GACA AEA Q] AL ol O]:‘T"‘OV]%Z] TS 7 oJt} o]2fdt o] 7R g B AFos AFAE Z
%] ¢ Ch(Bhattacherjee, 2001). HAI~H 7820 2748 A ARESL Sl ARG TIdE FEAIA O ES A
BE Aol gl sl WA= S ATt v B ko] e mlE getste] wu AsAk Agle] Wkl
do] 7]t X] = d(Expected Confirmation Model)©]t}. AT 717 A4 gHo] Aeshs AAstuAd )
2 ATE VYA RS FHoR sto] pEak Akl At 71E AEak #A APATFeM = Asake] AR B4l
S Aol GO RE AHRIAL gty Ao R e ARGAF WEEI A S EE dotry] fg A-Eol
A, dd7lso] 23 AsAkE o] &shs ARARE tido T2 o]F0] HOw(Gaiardelli et al, 2014, F&o}-o]F4,

2, 2016 °]F EFAjE AEAE B8k 9low AlHE
2utE F) Ak JRFATIE] §5 5 odE A YA
g 7719 dgEo] Qe AsAE -t e AFSAE
oz skt

A4, 217 9 #Rls o] &sto] iy A, 9] 2k T
Aol A=rs o R ARE FAH FHE AR #
29L& SPSS 260 TZ13I} SMART PLS 2.02 ZA971A &

o] &3] 7S HEsty =g 2AE dolR o)
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$ Fosta Ao dolgk & F Qloh ARAPE Zdish
TS A AEE viEeR dAHEA vluste] SRS
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QIAE Flohs A AFa AHAE Algshs 7192
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23 olohabEAt A Se) B dstel e
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=74 AdE T AAAES Ak AR R
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3 Mu|2Al Tl 23S £ A3, 2014, Sabbaghaa et
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o] 7, 99873 wet 5o il Fael Al wet

AES] FA s Wik ol xnjAke] ARE TAE =
A 5 e FUHR REES] deAe] AxEa Qi o]
2l AHsAF A AFY] gholZAate]Zo] 71 tlEARl A}
otk nARES S1d thekelal Al Q5 FHAY
T 9l w0 ARA VHNE B F Qe Auavt AR
wofof stz Mol AfnjetojAlo]d ko] A ow A
Q% AKlol2t %L T rk AHEAk A e B9 I, ICT, A
71, Az, ARekel, A7, AR S oY AREeks Wi
HISHA ?*éﬂﬂ Ko, A o] At wujel -2,
T, F8, 58 5 A A4 94 aAE A8t
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2 AT gekst AFsol(lel-uhdA, 2017, WEA,
2019; AFEZ-01dW, 2020; F38H3, 2020, PEA-BH,

2021) ©]F-1A] .
AEAds A7) fst AR sk
(2017)9] AelM= HAAEARS] AEte o R 313
AAsAE Az B85 % 77 ALk A
aF3la, WEA2019)8] ATelME BRG] AEak =
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3l A71AE g F7keh A7 Al dlgel
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2t A ozfol7t Q7] wiitel AHPZ|HS g3k xo U
AsA akQlel FAREL Sl HEvtE FHoE FFA
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2.3. X|Zt=l 20| M (Perceived Ease)®} Aujtjo] WHEEol Frjoo] f-ulst S F= Hog
X ZtEl 2 M(Perceived usefulness) A7,

Davisel 28l  AHS AME  7]E58 29 (Technology
Acceptance Model)& MZE 71%2] AR
aem Q1S BEe}l o] Y3k mlA =
o] &olt}. Davis(1989)= AR7|eEEHof|A] 2]zbE
o] AHEA} AL HHI|EE A
T FEE A Folgta WE AR Fosta gtk
Featherman & Pavlou,(2003) <2t S
Gl AL oz ATbssth ve YRR Fsisl,
A2t 78488 HEIES olgshztl At i Aol
I QA sk AR A Jsksith
NEFERATAM)I 49 7lerER9(TAM2) A7}
BEEA ARAA, 247, A Er/‘éﬂr T o
of S T HFY AgeclEd uist A A&H L
STt Agarwal & Karahanna(2000)8] €E=glo]™
AL AgelA HEE A9t AZE ARg-golA
7 84, SR IR A, AF 24, A1E
= skl AFeisith A7AR EAEI AIEHAA
1412 EYfoll S WAL, /XA =Y AEsH
174 ARE-gol A A7t freA el S FoUTh
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VA 849 WAL FovIE JFo] Y, 7 hES
AR 874, BTk FANE folvld FHH el
Nee &+ A

2.4. ALEX REx3 S8 0|2

2.4.1. AF27%l 9HZ(User Satisfaction)
Oliver(1980)8] AF-ollA 1A &7 845 FIA|7|=
Aol digt FrtolH, JdlEAA] o]&e] wEe] gt 1A
2 Hrie wAe) Apdz|hel AlEe] AA Au w AH7
ol 2R Q1A T gk Frke Jo & 5 9l
t}. Parasuraman et al.(1994) 12212] 7|t 9} S-tof F-gsphd
A Aol Ao AlFolu Mu|AE o]8d F A7)
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T AR 77 sto] Adately, §3H 017 1A
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5 sk MAA Adow AdHaglt

Venkatesh et al.,(2012)< ﬁﬂ]i o] gL} AFHoR 0]
Fo1d Aolgtal Wi Q1] Ads FHOE Aol
AW 589(2019)S UTAUT E3o| ArJ|« *%J%x%ﬂ
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Fishbein, 1980). 352 %=2 o
W), Aol g, A4ALgelE FHE

TOoE EiHol
2.3 Utk Oliver(1999)= AHFAMEEE AFolut Mu|~E
St HEEu] 7o) izt she =SS EIE st

AL, RS AlEstaat she thkel mHI" o] glole
Y AlFolU AHIAE AAHEsHE = oA etar A aal

;g 7]/\34 7]-.0_ x%y_/\]/\aﬂﬂo];oﬂ/q ]/\Eﬂ A}ﬁ_ Hg] _/[:
SHATE I F JPLE oy Plel o Hdew <l
A ¥ 3L %l H% 1?34 2R|RE gl AR HAE A8
O F Venkatesh & Davis(2000)2 A|ARE

My, "z A oA FEsH
Eﬂ% %/\1 o7 xh:}
Aol §8E AFAE o183 At AR AR
AR AR 8 TEsE

28 Az AR 93] DofA=
A7 . f8A, AR met AEAM Y EE E]leta
Ap gk megk A7hARl ae glo] AAwAow tgshe S
H &%5(De, Guinea & Markus, 2009)0]1, ¥H52Ql AH]A o]
£ F FAHE PHY AdolA AN EHE QQloHA AH]
29] o] g9} o] &89 E Fsh= JiIA] Al (Danner et
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al. 2008)Q) H#A o
o} X 12} ‘GJE}.

o7 by

3.1. 9i7o] 2E W JpMo| MH

£ 7% Bhattacherjee(2001)°] 7]t YA ZHECM)S 7|4k
o2 AWl §8d AsAE olgst jl= AHAE
oz IR o ARGAL HE, A EAREO ] o] 2=
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De, Guinea & Markus(2009)t= IT#ofoll ¥ 2Hg2Ql &
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2F4 2(201009] EHFY JAEYL AH|A AFellx = 2|7
T8I A7k golAo] AHKARI o] &5 st sk ¢

M o FWle 71 AR g A4 f89S A
SAG 2 fITIE FFE T2 Rolth

o
i,
Sl
ok
i
ofN
2,
o
>
o
il
4
%9,
rr
2 o
=3
ook
s
¢
o
4
iy
_OL

ARATIN AFE SARHES /1A AdE WA
= 540 Agses

71%] komA 7AR 7} A LA

=T ==
S Zfxizo| e I
7|EHIR| Aol [HE XAISKE Bhattacherjee(2001),
(Expectation | X&EFo=Z 0|R31HM = | 428 Limayem
Confirmation) | 2JARZH0| sk DjXl= M= et al.,(2007),
R|2tEl
301y =l o Gl PN N e Davis(1989),
(Perceived 7IESARZ0| oisk Al == | Bhattacherjee(2001)
Ease)
x|zi=l ] . Davis(1989)
o HEVIET|E XSRE P
24 012310IM gﬂp}o sin gos | Bhattacheree(2001),
(Perceived o = Featherman &
Zo[2l1 eIX|sh= F=
Usefulness) Paviou(2003)
ot 1 | AIBRTE MEE T1E RISRIE Venkatesh
SR 0B || 2= ~ ol2amo et al.,(2012),
e | ABSIEM Malx ojgiep) | L, | 2B
(Habitwal | ooz oofy Zofzyn | 35 en(2003,
Use) = sfole] Al Limayem
s=ET e et al.(2007)
ARRRIBE
lﬂijsf? T ARBAPE MER Vs ASRiE 4o | Bhatiacheriee(2001),
ARSIHM L= oiEe| 22| TT€C i
Satisfaction) B5IHM Wil= BiEe| =& Raja et al(2013)
PNESINE=de] (=] .
(é;‘mirl:farjoe ARBAIS0| &=l X|EH o= Bhattacherjee(2001),
Usage Mz 7|20| =S XSRS | 328 | X 2/(2017),
0|8sI0A} sl= 2lX|e| M= 2l&0}-0|Ek
intenton) | CHESHX B ol 20} 0jatel(2020)

"O:‘(“@éq O]‘]/]I;]‘(l)”, uo_}:zl, O]‘]/]I;]-(:;)”, uo_}:zl, lgaiq_(s)”, [35)
© A IPR EA) Likert 74 HER <E >3} go] 74
sof £ Qe AnzAE AGHAT,
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33. X2 & ¥ 2AMuHH

2 AT E ARG S AL el
27} AEGAE R mAE FEFE "aLOH‘%_.T’J} 7)o
x5 AsAkE olgdshE A i

A AsakE BArskal glow AVIRKAL TS ELZH) 2AmEE
7y, Akl ARSI 7 5 ol 7 "AE 7]
(AFFEAG AnfEES g ddsto] Au|a 5)gk 4
FEo] Q= AHFAE AL Qe ARARE ddeRE o
goto] el AABGIL AnE FAlesih RS 2021d
4 107E 277 el exeRls Fal ARE st
A3, F 35049 Aol FAH B4 SHA 35

= AT 31575 BA o ARGk Y AR B4E
438 SPSS 26.03X =2 133} SmartPLS 2.0 Eij_ﬂ% AR

aFlth o] AnbA 54 SPSS 26,02 1S o] 8513
o, WIEEX(Analysis of Frequency)s AA] 3}9,15}. SHLE
o] AlEes} gy HAEH W] FARIAE gotr|
Al F2UE4 3 (Structural Equatlon Modeling)Q! Smart
PLSS AREstol #AHTh FEFH A5 (Partial  Least
Square; PLS) ThFsH oo A /‘}&5] = ?7‘”@“
B2Y F9 shtzE R1=9 47 B 539 JAFTHAE
Mahzvl golab], &S A7]e] Aokl glar, thiF xéﬂ?
el tigk 7pgo] e gof o]&2 sHolut dAl=H
AHrEth B3 5940 SEEA ok SAelEY H2
Oeadds 71 doleE 54T do A & qlvt

(Chin et al., 2003).

A7 AAELe thet 54& dopy] S1s) SPSS 26.0

=
rRogor WERHS AYse] mi] 54 LAY
=

Joz A HATF 16478(52.1%), 17+
7} B47.9%) 2 ZAF H9a, TR AFPEIE 20294
= 473 (149%) 30~3941%  1189(37.5%), 40~494]1%= 787
(24.8%), 50~59A1 53'H(16.8%), 60~6941= 178(5.4%), 70~79
Al 29(0.6%) 0% Vet B9 82 31Fo 1o}~ 2Uﬂ
(0.6%), 1153 E3]o] 457(14.3%), tetAHZEE 2
(TL1%) 2% 7% A depgon, g o> 44”3
(14.0%) 02 Yebstty, B2 HAEoRs vjEA 118%
(37.5%), 71EAF 19798(62.5%)01 % 1, F& A EEZ A}
Aol 1327(41.9%) 2 7HE Wekal, v/ AAIm A 23
1(7.3%), AEA/AY AL 408(12.7%), 7142 20%(6.3%), A+
AAL 35H(1L1%), S 4Y(1.3%), AIFHE= 299
(8.9%), ABAHAE 27(0.6%), 71ER= 31'8(9.8%)% LFERT)

o

HAZRAAT M16d M52 (FA77)

FE2o pAshs AR Ak 25379(80.3%), dielAt 6273
(19.7%) 2 YERTh

< 2> B2 Uiy §Y

e Hlz HIE(%)
i x| 164 521
== ofx} 151 47.9
0120~20M| 47 149
0130~39A| 118 375
DH40~40M| 78 248
SEt o ol50-59M] 5 168
DI60~69A| 17 54
0F70~79M| 2 06
EO[5) 2 06
J—— IE 45 143
o chelrsyEed 204 711
cHekelo A 44 14.0
oz 118 375
SEN EE o 7z 197 625
AIFE 132 419
EHy P M AZ] 23 73
HER=|E 40 127
7|5 20 6.3
SEA A A 35 1.1
5 4 13
HeiFe 28 89
AAE| 2 06
7|Et 31 98
2 =R 253 80.3
< el 62 197
oA 315 100.0

M

4.2, EYHAC| BTN MEE BN

+ o] B Al ASE Slall WA SPSS 26,0
ZIS o] g5le] EAF QQlE-A(Exploratory Factoranalysis)
= AN 54 el el FAREA S o] &5t
QR1E FF 3191, Kaiser 77317} Q1= 2] W 2 (Varimax)
o] A3 AR S ol &Gtk AT HAA QQlEA
As A¥e <& 33 Zo] B4HUh

Gefen et al.(2003)> Smart PLSE #2418 73$- HFEr 7
FHEPIA S M| AEstolok st shgith B AT

= AAE AR o] o)A QR 7] %5t AlFA

(Indicator reliability)*3 7}t W4 U#/J(Internal Reliability)=
Z3 AFA H7) HAFEPGAd(Convergent Validity), THHERS
’J(Discriminant Validity)< 2RI} WA 214 Q1A
S AAISHITE Fornell & Larcker(1981)2} Chin(1998)2 =73
o] e 257 s QAAA Fho] 0.600]73]
jf@rlﬂ E‘ﬂ%l—o“ At sofol gttt &gtk EelZ]
ZTE T FH2 0.834(0.834~.948>
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o =
| RS | RZE | aEE | AR |RISAIR

de | 584 U g1y | Rel | Tl | us | d=
EC1 0.843 0.837 0.187 0.230 0.060 0.180 0.136
EC2 0.871 0.856 0.173 0.184 0.058 0.250 0.095
EC3 0.848 0.848 0.209 0.173 0.129 0.187 0.063
EC4 0.713 0.646 0.437 0.189 0.156 0.081 0.196
PE1 0.879 0.321 0.775 0.259 0.082 0.209 0.238
PE2 0.854 0.296 0.767 0.256 0.141 0.275 0134
PE3 0.89%4 0.296 0.790 0.251 0.148 0.224 0.219
PU1 0.787 0.157 0.201 0.817 0.096 0.107 0.184
PU2 0.832 0.196 0.219 0.815 0.125 0.193 0171
PU3 0.832 0.202 0.199 0804 | 0134 0.272 0.112
PU4 0.822 0.223 0.114 | 0.806 0.213 0.209 0.147
HU1 0.699 0.034 0.047 0.293 0.663 0.128 0.393
HU2 0.824 0.104 0.121 0.106 0.885 0.182 0.078
HU3 0.829 0.137 0.119 0124 | 0845 0.248 0.072
Ust 0.817 0.203 0.193 0.204 0217 | 0.768 0.247
us2 0.847 0.226 0.187 0.219 0171 0.787 0.255
Us3 0.831 0.197 0.195 0.218 0.223 0.776 0.233
us4 0.777 0.196 0.169 0.217 0.196 0.722 0.321
cun 0.861 0.149 0.248 0.234 0.178 0.349 0.755
cui2 0.846 0.142 0.195 0.238 0.190 0.363 0.750
CuUI3 0.808 0.188 0.210 0.174 0.137 0.441 0.697

Eigen Value 3.414 3.362 3.279 2.566 2.357 2.337
% of Variance 16.255 | 16.010 | 15.614 | 12221 | 11.222 | 11.130
Cumulative % 16.255 | 32.265 | 47.878 | 60.099 | 71.321 | 82.451

KMO : .936
Bartlett®| &34 A ZAl 710|X|& : 5729.954
AR= ;210
RS : .000
£ EC=7|CH Y X|(Expectation Confirmation), PE=X|Z}tEl &0|4f(Perceived Ease),

PU=X|ZtEl 7&%(Perceived Usefulness), HU=&2% 0|&(Habitual Use), US=A}
SXI2HE(User Satisfaction), CUI=X|ZAL8 2| =( Continuance Usage Intention)

<E 49 ZHPEY ﬁﬂz Az gol Bg AnE

(Composite Reliability)= 0.700]°dd 4%, A&2vls} &3} Al
(Cronbach’s Alph)i= 0.60© ] A A9 Uy dAde B3 Al
2o grEvtar & 5 gl

B8 AlF % (Composite  Reliability)2] =g &5 L3

0.897(0.897~.956>0.70)°] 3 0. =
Z*(Cronbach’s Alph)?] =
FOoE PAEIT mek

2 #AEa, a2vket 49k Al
2 0.829(0.829~.932>0.60)°]

AAA g, 53 A%, 20

s &9} AR B wko] VIEA o) #ew yEehdt 4l

Aol drEqIvta & 4 girh

P 2SS (Average  Variance Extracted; AVE)E &3

HY
-1 o]

95 A 4 e, FNEe o8 dEEE
WAk oFo & gho] 0.50MtE & A HIsNEe] AlEAdol
g Row Bt Yok
B AP HABAFEASAVES]  0.7440)%
(0.744~.880>0.50) 0.7 FA =0 FFEFFAdo] FrE i

9 W A 3

T % Aok E=E FPAEEY GERA
AH
[e]
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<E 4> SYEFo M= HS
ST
H1A t}
il y= QOIRRIX| Cronbach’s o CR AVE
EC1 0.907
. EC2 0913
7cHal
[EHLR| 03 0909 0.913 0.939 0.7%
EC4 0834
0.868
X2l Pt 0915
- PU2 0.923 0.945 0.812
201y U3 0914
0.906
Rzl EB; g'ggg 0.932 0.956 0.880
oo . X X )
i PU3 0.948
HU1 0.836
S 018 HU2 0.867 0.829 0.897 0.744
HU3 0.885
ust 0911
us2 0914
AR} DIE
=2l =S US3 05710 0.927 0.948 0.821
Us4 0.890
cun 0927
&AL
'g‘c% cui2 0923 0.910 0.944 0.848
- cuI3 0914
4.3. Azz M
AT A B AT S8 ARRAe A

T} Fornell & Larcker(1981)= ¥HHENSAJS SR E W59 3
HASFZEATAVE) Y] Alw wht Wl ARaAE ol g
ato] whdatA H=d], A7RF Y 7t SANF FAFE
AHAVE)S] Al ghel dld Aol oE A
A7 FEY Eolol sl T Gefen et al.(2003) =
AEso]l AT 99 vE AT THEE AR
14 QRS AAste] 7t SATEEY] 29 #to] o
B Qe FAEA 2 g By & Ae wHeldAdo] g
BTk Frk
<HE 5> H=0| AVE MZZo} AZEHA
AVE EC PE PU HU us Cul
EC 0.795 | 0.892
PE 0812 | 0532 | 0.901
PU 0.880 | 0.674 | 0.593 | 0.938
HU 0.744 | 0.345 | 0457 | 0.406 | 0.863
us 0.821 0546 | 0.571 | 0.608 | 0.545 | 0.906
Cul 0.848 | 0482 | 0.556 | 0.611 0515 | 0.758 | 0.921

o
02
I

29| chZM A=

£l RE4(Perceived Usefulness),

oo T ok ¥
g
XJEEI"I)

AT
R

TAAT < 59 HFEAFEAFAVE) Alu
ﬂPW Al 59

Al g ko] AVEY] I'S‘

= AVEZ9| H&E2
7|EH%'5<I(Expeciat|on Confirmation), PE=X| 2}l &
HU=
Z(User Satisfaction), CUI=X|Z5AE2|=( Continuance Usage Intention)

e

S2HA 0| Z(Habitual

80|4(Perceived Ease),

Use), US=A}
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< Y8 F2E3(Structuralor

Inner Model)®] A4 QA AT (Quality) F77} o] Fo] Ao
fﬂv} TEEG] e AAA A= Griek Az o
T8 W7EE Slsl 5 AWE((R)S ol 88t

PLS AZEH A AFEE Lol & Stk dAH 4
F5(Quality) 87} R Square(R*)7} =S5% £ R¥olg
3 4 glow, BE FAANFY BAake] tfst R Square(R?)9)
AAX 10%S Aslsiok HTHChin, 1998). & AT F&H
T AdEe B4 A A7t S04 R Square(R*) #t
0283, AZhe 18799 R Square(R*) %k 0454, AR
R Square(R?) #k 0.455, ¥4 o]€% R Square(R?) %k 0.297,
AEAME 5= R Square(R%) # 0.6209] gho] EA ¥t}
Chin(1998)9] AR 10%XHT} & FA& Hola 9t} o=
ey [e]

Ve 73S Akl Oidt R Square(R%)7F 2 AHES
oja glo] FxEFo] AAAoE A et RS A
)7 AT

T QHh PLS TR FEHe] AW (R
ol gt FATE <29 3>of AT
4.5 AHFIIM HS
ATREY 7HdS AFe] 918l Smart PLSOIA Al3skal
Q= FAEF(bootstrap) WA 0.7 7MEES AFE] Y3l A
FZAF gk Alteta AAEste] AEEoith B ARy
o] AREA A¥s} 7MaHA A <E 69 2tk
7Hd H1C] “H7|& 71k AFgAte] digh 7)gdxs A7)
 golde] g A Aoty 9 TMIE KOS E 99%
oA EAZ R Fou|shHI;, £=0.532, t=9.867, p<0.01)% 3k
A= A0 veh dlig 7P AP ESI o A
=g A5 A 71sE oldlaty] fa, wigr] Hrt
Q1 ARgo] ARgARS] ARE- A
[e]
g

0w, AFL 7%
AT A3 & % 9

b F el sk 9eS

7]

N

X

7

o}

£l

¢

N
>~

I
t}.
7hd H29] A1 7Nk AbgAte] gk g dAE A7}
H 80 S A otk 9 TMAS fFYFE 99%
oAl FAKORE fow|dH2;, B=0.674, =14.972, p<0.01)%
FE A= Ao ey s 7HdS AR ESIth o= A
Was A5 A AR AR A 7o AR §
Z1di7F 718 E Aol Anjae] s el JEFs =

32

Zolgti W AR dFs T AUes & 7+ ATk

7hd H3S] @7l 71Nk Apgatel]l tigh A zbE golAdS
AR 43S wE Zloltkr o] THde [FFE 99%
oA BAIACR {2nSHH3; £=0.288, t=4.384, p<0.01)TA|

HAZRAAT M16d M52 (FA77)

7} 9 Aoz vkt s Abae At
7P Hae] “HWE N AEA] e A AL

Aol gL v otk o e §o5E 9%elA
Aoz FoulskH4; B=0.179, £3.147, p<0.0)LA7}

B
[¢)
£ AR yeht dld 7Md2 A=) o]gd A=
@S AE5S AsAE ARRARY] AR A 719k AR
% ks £ AAHJoR w71 9Ls

g TN ;9

X4d 8ol

(R2=0.283)

23H% ol

(R2=0.297)

0.545(9.976**%)

0.532(9.867"*%)

AgAEE
(R2=0455)

X5 Agels
(R=0.620)

0.556(10.407**)

0.674(14.972%)

0.223(3.790***)

Z) e p<0.01(t>2.58), ** p<0.05(t>1.96), * p<0.1(t>1.654)
AT ;v 15258: 0.01 B2, ** t>1.96: 0.05 2|, t>1.645; 0.10 Fo
<dE 3> o7 2M Zt

4

<i 6> ZEEA ZAnet Jid AF

H

BZES|E

S
e

2R}
0.269
0.0%
H1 7|cHR| — X2kl 8oly 0532 9.867* | 0.097
0.087
0.066
0.23%4
0.083
H2 7[R — X|2tE /3N 0674 4972 | 0.084
0.075
0.058
0.276
0.075
H3 X|2tEl 8ol — ARBAIREE 0.288 4384 | 0.092
0.088
0.081
0.248
0.088
H4 7|cHR] — ALSRIZEE 0.179 3147 | 0.090
0.080
0.061

0.247
Hs | XZiEl R84 — AIBAERIE | 0317 | 4367 8833
0.089

0.311
0.0%4
H6 ARBRREE — &2 o8 0.545 9.976** | 0.09%5
0.101
0.087
0.23%4
0.055
0.055
0.052

7t4 z4=

H7 S 018 — X[B/ARBe = 0.121 3.102"**
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BHyfol - AF
0.234 ve | HEVIE TIo XSRl ChE AigTRIse SR olgol |,
0.071 Fololgh ¥sks ol& Zio|ck o
H8 ABAIOIE — X|BAIRe= 0.556 10.407** 0.072 7 oD |& 7|8 xESRio| Cist ST 0|22 x|20|20|=0| ey
0.076 elolet ee ol Zoick §
0.066
vg | HIEPIE 7Iet XKl CiE AiBRIRISE Riolgelsol | .,
0.220 Relojst ¥ske oA Ziolch B
Ho | A2iEl R8Y - ABAIBOlE | 0228 | a7 | OO o BED I 718t SRl ofst KRiE RBM2 "
ggg |0l 8e|=0] Folnst Yske ol Zolch

7Hd HeSl “HW7l 71N ApEatel] tigh AREARESS &
A o) gl S W Flojrkr o] TP FFFE 99%
ofld AR FoudH6; £=0.545, t=9.976, p<0.01)¥A
b e Aow veht did 7R g qlet o2 A
Fles AE Aeak AHEAHY v AFAk A
SEA 7PN AAAHA IS AL YEE ¢
=4

7Hd H7¢] “HA7]e 71N Abs Akl gk 34 o] 82 A
ESAREL o s A Zlojtkr o TS FOFE 99%
NN FAACE FemshHT; A=0.121, £3.102, p<0.01)F]
v Aow yeht did 7P ARt o2 Ay
Fes JE Aeake 34 o]go] BRI gt

= &

FHoI AEAE o AAAYA FFS A S ¢
2~

T

N

4y oo rIr
30 = o 3o

=
5
3l

7hd H8S] “H7le 71Nk Abgate] gk ARgAESS A
SARE ol GEE WA otk o] 7M. {FAFE 99%
oA FAHOE Fow|3HHS; B=0.556, t=10.407, p<0.01)%
A7} A= Aow vehd s 72 A= ik o s A
e Adss AR Asak AHEAEY ukSe] ERI
st FHI AEAEOE AAAHA FFE AA 2E
o ASiTh

7hd H9S] A7l 71Nk Apg el g Az 84S
A EARG- O o) frojulgh J3S nA Aolrk o 7R

FFE 99% A FAKCE FonehHI; £=0.223, =3.790,
9})\_‘:

=

peOODTAZ Q= Zow ekt s sbae Aeul,
oEld Ak W& AW A5H AUl B
2ol W} QI 5 P 5 Heskthn A He} A

SAgoZ ARA JFS T4

7 ASAIE <& I 2ol 2

P z= sz,

i | EEPIE 7l RSl chEl JIhUA= Xkl Boll |
Rl0[3+ P2 0/ Zo[ck

v | EEPIE 7l RSl ChE IR KRk w8 |
Rl0[3+ P2 0/F Zock

v |EEPIE Tl RSRol cht xpiEl Bolge AlgRRISel
Rol0[3 FE2 0/ Zolck

e | HEPIE R AISA oiet JlcidAls AgRRml |,
Rl0[3 P2 0/E 2otk

v |EEDIE Tl RERol chet Al R8ME ARl .,
Rol0[3 FE2 0/ 2otk

2 aTE RAARYS A5l AeR W Aol
[e;

Lo Eel| mAE P AHEIA HV|E7NE AEAE

ole] ¥ Aelx= ZYARF ] FRIAANA Ao &
oo mA= dEFE Loprgton, 1 diks vadt Zrh
A, 7HdA= A ol Aze F840] B
FouEt s F= ZoE BAHL ol U7}
gol el dFS vtk 71E A

7}
5 9 7-S(Bhattacherjee, 2001, #4-74, 2013, 7144 9], 2019)

3 ARshe Aveta & 5 vk olefst ARz o]
W gwlge] S AEA AHgol ofsiAY A bt
A Fake Zlo] ohet 417 e & glom, welEy & 9)
2 o 5 YT AFA AR AgBBe B AT
89 el YoHE LS ASH AEA AL
A 19 A F el QA e AFA &
919k

A, 710UA, A7k gol, A7k R840 BF A
o138k S =

3
WEe WET A AS A g AS F )
AEAL AR QAR Ao} AT ERY BE A
o8], ABAE AT Qo] B e 4 ot
ok Mol A WEOR ofolxltks ol AAH
Mg Folt Hule] o 843 §ol8E % 3
B2 g W 9A A ) Aok

Limayem & Cheung, 2008, ZAthghuhd7], 2016, ©]742, 2020)
o Asheh AL B 5 ek ohel, YREARRT
SAglolelA] AFEA 8ol AT TS WAA P

A0 7 AFH= AYPAFINEFE, 2012, AFA 2, 20197}
}J—]_ O

olek. ol Abgel ofelgoltt Rt Bol Felelq wEwe
R4 YRS WAA e Aow BerEn, AT B A

FAAE AEAZE Abg Rl Gl AW1ES A8 AR
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7150 AgAE W97 I Abgskedl Qlof ofziA el
L3 ek g AT A% & sk olew A
2w A SR W% AR AL e
90) 2HIA7E Aske AFI] 418 7153 ABH olgow
FEe F7aT QAN f8e Age A
B4 442 ok Aol %% Wert 9 Aol

Agolgolwe] dae WAL e AT ¢ 4 99
o uhslo13)9 ARAT Astsh ARSI 2l &
Be poNHon AuAZ W olgeuA SHd wY
Qo] ABHOE AuIAE ol§8 5 Ytk Q4o P
£ o), AgATE AEE 1ES AR ABAE A8
WA AH|2 ol §7E AEHOE ol TRk 2L v

A o]go] A|&ol g el AFARI S wFIThL OHL‘GP
AT Argl dAgtty & F itk o] @A o]fo]
ASEAR =S Aate d Qlo] a8 dFdo] Ass &
AN 4= Qe Aifolrk mgh AFEALS] WiFo] FF o] &
P HAIL 9 Yot AEARE R JE¥E Frie A
= oE Ad A (Limayem et al, 2007, ¥ -F8H,
2019)8F GAshs AdE 7HASTE &nRke] AsAk ARl

N

O lgAs 2 VM Adieke A7 gold, A7
<oz olo4 the sl ¢ 4 9
4 Az o @E,—La AEAE AueT Bk A5
A AR 2R WA 5 Qa2 Belg <
A2 0 T 5 e 198 SUE aese] 714w
o}

" A sRisor & Ao
5.2, 32| AlARE = SHAIE

AT AiE wger & ARHeR A, Vw7 E R
%3} Bhattacherjee(2001)9] 1SS 483 § x&2Ql AEH
& 7] Sl vhE IR RF Y] Vel 7| YA, A
AZbE 87, W, ASARE Y el B 9]
o JEE T Jow e ol MEE VES A5
%i}% olgat=dl ol AREAPE wig7] Aa oHRr] A
glstn], dage] BoAoluy g5 A =
% e Ak JeE ke lolet & 4 gk

3T M2 AFsAk Ao Sie) o
5 R ASAE A1 AL A

g Al o] AQFhs At Qlth ol
% }W}E} AAE ] AFsate] §EE TlEe] Add
E=5, ITAAL ICTHA], SAA, Akeak #d 44 8

S
oX

o

X,
el o
Si
m.w ol
o o rlr
= W
(o3
0y
>
%0,

rsL'
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A Study on User Satisfaction and Continuity Usage Intention in the
Automotive Industry: Focusing on the Expectation Confirmation Model

Han Sang In*
Chang Seog Ju™

Abstract

Environmental changes, which are strongly requiring technological cooperation, such as technological development and strategic alliances
according to industrial ecosystem change, have a significant impact on not only product quality but also services. Thus, there is a need
for ‘servitization’ that can satisfy the needs of customers and the ecosystem of businesses through the convergence of manufacturing
companies and services.

This study uses the Expectation-Confirmation Model to examine the impact on user satisfaction and Continuance Usage Intention.
Research(Study) was conducted on users who are using high-tech-based cars. For this, we used Expectation Confirmation(match expections
for the user’s pre-and post-use relationships), Perceived Ease, Perceived Usefulness, User Satisfaction and Habitual Use and using
Continuance Usage Intention as a dependent variable. Their causation was examined with the spss 26.0 and smartpls 2.0 statistical
programs.

As implications of this study, Expectation Confirmation has been shown to have significant positive effects on Perceived Ease,
Perceived Usefulness, User Satisfaction and Habitual Use. For this results, the expectations before and after the use of high-tech cars lead
to improved daily lives convenience and(or) work efficiency, leading to user satisfaction and further Continuance Usage Intention. Motors
consider it important to pursue the work improvements that consumers want and use it useful in daily lives in the production and sale of
high-tech cars. It is expected that it will create natural habits for services that users are satisfied with, and that these habits will affect

the continuous growth and understanding of the trend of change.

KeyWords: Expectation-Confirmation Model, Technology Acceptance Mode, Servitization, Perceived Ease, Perceived Usefulness
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