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x8  |391(931) | 788

X9 | 3650765 | 799

Strategy x10  |372(791) | 768 1752
Operation > 785
S0) X1 |375(795) | 775 | (18521)

x12 | 393(931) | 789

x13  |353(753) | 912

Corporate 1102
Performance x14 3.75(.795) 935 a 1 385) .889
CP ’
P x15 |373(793) | .826
5.2 #olX 2ol
Ao st F2WA2A(SEM, Structure  Equati-on

Modeling) AMOS 21.05  ©]-&-3}o]
Confimatory Factor Analysis)©.Z 21243} E}GdAS 71559
o PERRAS Suds ogrd e AnuAs 9
She W OE xCMIN), GFI(Goodness of Fit Index),
TLI(Tucker-Lewis Index), CFI(Compara tive Fit Index), RMSEA
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x1 | 1.000
Management | x2 |1.021 | .058 [21.425
Awareness 752 | 887 | ***
(MA) x3 | .832 | .056 (14.456
x4 | 812 | .047 (14127
x5 | 1.000 x2=212.011
df=56
System | x6 |1.083 | .048 [22.745 p=.000
Buildup 736 | 852 | *** GFl=.934
(SB) X7 | .895 | .043 (13.327 AGFI; 883
x8 | .856 | .020 (12.032 RMR=.032
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Operation 697 | 812 | N
(SO) x11 [1.085| .083 15525 RMSEA=.056
x12 | .892 | .082 [14.323
x13 | 1.000
Corporate
Performance | x14 |1.032 | .046 |7.123 | .665 | .799 | **
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x15 | .835 | .048 |21.855

note) p<0.000*** p<0.01* p<0.05*
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Constructs 1 2 3 4
Management Awareness 1
System Buildup 432+ 1
Strategy Operation 3517 455** 1
Corporate Performance 5134+ 521 %+ 482+ 1

DF=56, P=0.000, GFI=0.921, IFI=0.932, CFI=0.952, NFI=0.933,
RMSEA=0.0672.Z UEl} Rdo] A okgd sloz
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A e = et
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Path Relationship | Estimate SE CR P Result
H1 MA—SB .621 .072 7.567 .031* | Supported
H2 MA—-SO | .588 068 10.857 = | Supported
H3 MA—CP 567 .067 5.535 o Supported
H4 SB—CP 465 .066 12.190 il Supported
H5 SB—SO 458 .069 8.325 o Supported
H6 SO—-CP 525 .046 9.215 o Supported

AAE 7] B4 At 59 HiOA AAE 71 HY
AAH AIAE G5 7o) 4 WA/ Estimatedt 0.621,
SEZt 0.072, CRF: 7.567, P<.031°2.% YERY 0.055F0lA
o3k Row FHEo] 7Hde AEE gl

W20l ZAJE 7P R APAAH degk 29 7579 FAA
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A% A3 72 Estimatedt 0.588, S.EZL 0.068, C.RZL 10.857,
P<.0002.% JER} 7 AEEGIT H3olA ANE FD
AAF 7119 7 ke A 7HEe] A% A} Estimate
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Constructs B SE P Sobel Test(2)
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A Study on the Effect of Industrial-Academic Cooperation Operating
System on Corporate Performance: Focused on Corporate
Management Awareness, System Buildup, and Strategic Operation®

Roh Gook Park™

Abstract

This study researched the relationship of effect of management awareness of corporate members, system buildup and strategic operation
on corporate performance through industry-university collaboration networking. The result of the study are as follows. First, as the
importance of industry-university collaboration, system buildup networking was proved to provide the greatest influence on the corporate
performance. Second, it presents to form the bond of sympathy with members on corporate management which is built through
industry-university collabora-tion. Third is the importance of strategic operation. Strategic operation was prove to have high influence on
corporate performance. Fourth is to prove the relationship between system buildup and strategic operation of industry-university
collaboration networ- king. The system buildup provides an important impact on corporate strategic operation. Fifth is the system buildup
through management awareness by through industry-university collaboration. Lastly, the relationship between management awareness and
corporate performance was found to be significant. Management awareness of members can be presented as an important variable on
corporate performance. This study is to present the fact that it is important to secure competitiveness of small and medium-sized
businesses, to develop a way for creative improvement and to secure a way for strengthening the competitiveness, and to strengthen the

corporate competitiveness through reinforcement of industry- university collaboration networking.

keyword: Industry-Academic Cooperation, Networking, System Buildup, Strategic Operation, Corporate Performance.
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