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Abstract This study aimed to analyze the degree of consumers’ expectations for their performance
and efforts in using overseas direct purchase, impact of overseas direct purchase on the society,
and effect of price value to their intention to use overseas direct purchase in the future. In
addition, the significance of overseas direct purchase on the user-perceived availability is
empirically analyzed. As a result of the study, it was confirmed that performance expectancy, effort
expectancy, social influence, and price value showed significantly positive effect on the intention
to use overseas direct purchase in the future. With respect to the perceived availability in using
overseas direct purchase, it was found out that effort expectancy and price value had significantly
positive effect; however, it appeared that performance expectancy and social influence had no
significant effect on the perceived availability of the users.
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Table 1. Number and Import Amount of ODP

Number of ODP
(per 10,000)

Import Amount of ODP
(1,000,000 USD)
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Table 2. Ratio Trend and ltem’s Share of ODP by
age & gender

Ratio Trend of ODP by
age & gender

Item’s Share of ODP
by age & gender
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Theory of Reasoned Action(Fishbein and Ajzen, 1975),
Technology Acceptance Model(Davis, 1989), Motivational
Model(Davis et al., 1992), Theory of Planned Behavior
(Ajzen, 1991), Combined TAM and TPB(Taylor and Todd,
1995), Model of PC Utilization(Thompson et al., 1991),
Innovation Diffusion Theory(Moore and Benbasat, 2001),
and Social Cognitive Theory(Compeau et al., 1999)[37]
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Table 4. Research Hypothesis

Codes Hypothesis Setting
H1 Performance Expectancy will have a significant
positive impact on Behavioral Intention of ODP.
H2 Effort Expectancy will have a significant positive
impact on Behavioral Intention of ODP.
H3 Social Influence will have a significant positive
impact on Behavioral Intention of ODP.
Ha Price Value will have a significant positive impact
on Behavioral Intention of ODP.
H5 Performance Expectancy will have a significant
positive impact on Perceived Availability.
H6 Effort Expectancy will have a significant positive
impact on Perceived Availability.
H7 Social Influence will have a significant positive
impact on Perceived Availability.
s Price Value will have a significant positive impact
on Perceived Availability.

Fig. 1. Research Model
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Table 3. Definition and Meaning of Variables and 3PS EUE Venkatesh et al. [38,39]0] AA5t AFE
Codes 7dS 2319t} o2 Table 5+ 7Hd AAo| A&
Definition of Variables Hyszcitt?fsis % ]ﬂ‘/l\"%—o’] 1‘:‘_3?:1] LH%’R% Urﬂ'%ﬂr%
Codes g
Meaning BI PA
(Venkatesh et al(2012) Table 5. Survey Measurement ltems

Performance Expectancy

Survey Variables Contents

PE This refers to the extent to which the H1 H5
technology is used to improve the PE1
performance of the work or work.

Overseas direct purchase will be useful
in my daily life.

There will be more opportunities to
PE2 |achieve important things by using

Effort Expectancy

EE This refers to the degree to which H2 H6 Performance overseas direct purchase.
the technology is readily available.
9y v av Expectancy PE3 If | use overseas direct purchase, | will
Social Influence be able to do what | do more quickly.
sl It means the extent to which people H3 H7 B B B
around me believe that | will use it PE4 Using overseas  direct purchase will

increase the productivity of what | do.
when a new technology emerges.

My important family, clients, and close

Price Value . .
- - friends seem to think that | should use
PV It refers to the perceived conflict of H4 H8 SI overseas direct purchase when
consumers between benefits and costs. purchasing overseas goods.
Behavioral Intention Social People who have a direct impact on my
Bl It refers to the degree to which users Result Influence s behavior seem to think that | should use
continuously use new technologies variables overseas direct purchase when
and systems or frequently use them. purchasing foreign goods.
Perceived Availability/usefulness Those who trust my opinion  will
- - SI3  |encourage me to use overseas direct
This refers to the extent to which ; )
PA otential technolo sers think that R?SU“ purchase when purchasing foreign goods.
pote hnology U < variables ] ]
using information technology subjectively Price When purchasing overseas goods, it
will improve job performance. Value PV1 |would be reasonable to use overseas

direct purchase.
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(Continued)
Table 5. Survey Measurement Items

Survey Variables Contents

When purchasing overseas goods, using
PV2 |overseas direct purchase will provide
Price good performance compared to the price.
Value When  purchasing  overseas  goods,
PV3 |overseas direct purchase is cheaper than
the value set currently provided.

| am willing to continue to use overseas
BI1 direct purchase when purchasing
overseas goods.

| will try to use overseas direct purchase
BI2 in my daily life when purchasing

Behavioral overseas goods.
Intention | plan to often use overseas direct
BI3 purchase when purchasing overseas
goods.
| am willing to recommend overseas
Bl4 |direct purchase to others  when
purchasing overseas goods.
PAT Oven.'seas direct.purchase is a useful
service for shopping.
Overseas direct purchase is a useful
Perceived PA2 | service to  communicate shopping
Availability/ information.
usefulness PA3 Overseas direct purchase products are
helpful for my life.
PAL Overseas direct purchase products satisfy

my needs.
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Table 6. Demographic characteristics and items
related to the use of ODP

P | P

SEX Male 105 60.0
Female 70 40.0

Under 20 1 0.6

20s 153 87.4

AGE 30s 1 6.3
40s 4 2.3

50s 6 34

Students 152 86.9

Professional occupation 7 4.0

JOB Self-employment 3 1.7
Clerical work 6 34

Others 7 4.0

1 86 491

2~5 67 38.3

Number 6 ~ 10 12 6.9
of ODP 1 ~ 156 3 1.7
ina 16 ~ 20 1 0.6
year 21 ~ 25 3 17

26 ~ 30 0 0

More than 31 3 1.7

Under 5 116 66.3

5 ~ Under 10 34 19.4

10 ~ Under 15 11 6.3

Number 15 ~ Under 20 3 1.7
of ODP 20 ~ Under 25 3 1.7
25 ~ Under 30 3 1.7

31 ~ Under 40 0 0

More than 40 5 2.9

Percent Under 10% 104 59.4
ag%;’f 10% ~ Under 30% 38 217
when 30% ~ Under 50% 14 8.0
purchas 50% ~ Under 70% 9 5.1
. 70% ~ Under 90% 6 34
s goods More than 90% 4 2.3
TOTAL 175 100.0
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T wtE sl KMO® Bartlett®] +34 H8<S
A4g3199th. KMO 7ol 0.85002 th2 <] o)
s HEA A9E 2 Be Uehia gow,
Bartlett®] 34 A4 %ol 1,497.142(P=0.000)&
T25o] 99184 wyo] Agket Ao FelHgh

Table 7. Test of KMO & Bartlett

Category Value
Kaiser-Meyer-Olkin 0.850
Apprommate 1.497.142
chi-square
s hBartIett‘_T_ Degrees of freedom 91
phericity Test -
(Default model) Probability of 0.000
significance
CMIN/DF 16.452

43 Efim NEN B}

A7 wHo) a9BA U Ay BHS 99 e
Table 89] Lhebch Blo} o] F45 #4031 Cronbach
o] gt 3k AT ROl HE B U
BRE A, w7, ASIE 3%, 71 B8, A
golw, A7te 984 5 7] 29 22709 HE 27
2 g3t 1 2% 4 2o

=
FHE HHo

z

Table 8. Factor Analysis and Reliability Analysis

Surv | Variabl PCA SSM ssv ernba AVE CR.
ey es ch’ o
PE2 | 0.770
PE PE3 | 0.887 | 8.846 | 9.901 | 0.881 | 0.650 | 0.848
PE4 | 0.807
EE2 | 0.797
EE 6.343 | 3.617 | 0.779 | 0.613 | 0.760
EE4 | 0.810
Sh 0.863
Sl 5429 | 4729 | 0.848 | 0.682 | 0.811
SI2 0.866
PV2 | 0.800
PV 6.423 | 3.958 | 0.821 | 0.663 | 0.798
PV3 | 0.873
BI1 0.734
BI BI2 | 0.804 | 9.611 | 8.388 | 0.889 | 0.676 | 0.862
BI3 | 0.754
PA3 | 0.837
PA 6.337 | 3.811 | 0.775 | 0.584 | 0.737
PA4 | 0.826
291242 53] 227 WSEY HY 4FS 9
8 WA e 7ig AEE g AL 43 3
AR FE510] 0.5 ool i Al gho] 0.7 °]
oz ekt P43 elhiol Ik 02 Felsglt,

EF Sl FS EHEA 89 19 v HEAdE
Ast7] st A 242 AAskin A

3T -

42 29 3290 5 14719 29 Aoz Ay BHAME TS Table 9ot 2k

A BAS AAEYT Cronbachd] 41} ZHe Edf = ol Bxo] 4&A7) 0.8 vlRte = yeht

HPBEL BE MY Aoz elwoldt, Frggel sEEAT & & A

Table 9. Correlation Analysis

PE2 PE3 PE4 EE2 EE4 Sh SI2 PV2 PV3 BI1 BI2 BI3 PA3 PA4
PE2 1.000 | 0.747 | 0.655 | 0.408 | 0.455 | 0.356 | 0.391 0.516 | 0.394 | 0.510 | 0.512 | 0.521 0.294 | 0.323
PE3 0.000 1.000 | 0.731 0417 | 0372 | 0417 | 0370 | 0.340 | 0.243 | 0.362 | 0425 | 0.438 | 0.255 | 0.315
PE4 0.000 | 0.000 1.000 | 0.366 | 0.374 | 0436 | 0423 | 0.393 | 0.363 | 0417 | 0444 | 0.545 | 0.270 | 0.363
EE2 0.000 | 0.000 | 0.000 1.000 | 0.638 | 0.344 | 0334 | 0.272 | 0.223 | 0397 | 0379 | 0.366 | 0.472 | 0.478
EE4 0.000 | 0.000 | 0.000 | 0.000 1.000 | 0.264 | 0214 | 0359 | 0.354 | 0562 | 0413 | 0463 | 0.468 | 0.439
Sh 0.000 | 0.000 | 0.000 | 0.000 | 0.000 1.000 | 0.739 | 0.320 | 0.151 0.358 | 0436 | 0.456 | 0.274 | 0.226
SI2 0.000 | 0.000 | 0.000 | 0.000 | 0.002 | 0.000 1.000 | 0373 | 0.352 | 0417 | 0459 | 0463 | 0.323 | 0.227
PV2 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 1.000 | 0.697 | 0590 | 0.522 | 0.573 | 0.201 0.324
PV3 0.000 | 0.001 0.000 | 0.002 | 0.000 | 0.023 | 0.000 | 0.000 1.000 | 0.557 | 0.447 | 0.551 0.217 | 0.377
BI1 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 1.000 | 0.705 | 0.745 | 0.356 | 0.507
BI2 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 1.000 | 0.732 | 0.275 | 0.403
BI3 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 1.000 | 0.286 | 0.459
PA3 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.004 | 0.002 | 0.000 | 0.000 | 0.000 1.000 | 0.633
PA4 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.001 0.001 0.000 | 0.000 | 0.000 | 0.000 | 0.000 | 0.000 1.000
* The lower left side of the table represents a significant probability (one-sided).
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E AT 2y 7Hst d3vhd AAEAIE o
Table 107} Ztt.

Table 10. Hypothesis Verification Results

Hypo .
thesi Path Estima S. c P Results
s te E. R
H1 _.PE| 0.144 | 0.046 | 3.142 | 0.002 Acc(ff)ted
H2 _.EE| 0.285 | 0.065 | 4.398 | 0.000 AC(iiE;ed
H3 —»SElil 0.234 | 0.057 | 4.085 | 0.000 AC(iiE;ed
Ha4 _»P\él 0.509 | 0.073 | 6.989 | 0.000 AC(iiE;ed
H5 _»PEA 0.048 | 0.058 | 0.825 | 0.410 | Rejected
H6 FE | 0585 | 0.103 | 5.700 | 0.000 | Accepted
H7 | SFJ , | 0079 | 0.068 | 1.164 | 0244 | Rejected
H8 PV 10174 | 0.074 | 2353 | 0.019 | Accepted
— PA *)
CFI=0.845, GFI=0.802, NFI= 0.810, IFI=0.848, RFI=0.749,
TLI=0.796, PRATIO=0.758
(*p€0.05, **p0.01, ***p(0.001)

9] Table 10014 H5%o0] & Q]2 AREo|x o}
st A HHL), =27|(H2], ARld g3k
[H3], 7HE &84 [H4lS FF a9 2+ ARgQo] &
(19 #9939 FFo] Y= Aoz A= E
St QTS AREE QlojA A f84 At
Fsto] 7| [He), 7HE &84 [H8l A Z4H 78
g Ao FHH)Q) FolHQl FFFo] e AR FA
Yoy A37|HH5), ARlE JFHHT7IS A4
24 Azo] foHQl dFHo| gl AoF Yepgrt
E3H Fig. 19 Ad1EES EYE 37149 945 5
3 P54 owol A1 2tH F-8A7Y] oA oRE A
HEH b Table 113 2t}

Table 11. Significance between Bl & PA

Cat Esti
P pah ™l sE | crR | P Resuts
ry ate

Ref. 1 PA—Bl | 0117 | 0106 | 1.0%6 | 0273 Rejected
Ref. 2 | B—PA | 0187 | 0171 104 | 0274 Rejected

Ref. 1014 & 4 950l A%9 S840 ¥
o] vAE Ggol A feol Gk
2 BAEE, Ref. 2014 i wjoh 2o] P57

w7t AZE K840 TAE Gyl deAME §
ool Qi Aoz stk

o1l 182 elstel the Fig 28 ekl 4 9]
on] 2o BAE £AE AESS0] et B2}
ASE SJulsie). o2 Bo) AFEFH 2 wHEy
o] Gt o= Tl

Fig. 2. Standardization Coefficients

45 HAL7FE0| Chst ™| st

Q21 7|Erg 2AE0] ARgo: 9 xZE
8730 vA= FFl Tl A7Hdo] digt 232
I SfHotd ot 2t

AR, A7 |dolA A A= R ] HED}
¥ A2A4E 0.210]1 CR2 3.1428 1% §94&
StoflA A7 di7h st ARG ol Fo Al &
(H9 FFE vF Aolgk= 7H1S Aot ¥,
A7 dell A A zte -84 029 BEstE HEAS
£ 0.06°]12L C.R-2 0.825% 5% SolZ3loA Alu}
7197 AZHE 5879 KA K FFE v
Rolgk= 7HA55 7|43t 28101 B3t 3=
A bk A4n0] Aoko] itk B4 wiie] = An|At
o] 2T AlA A gA J2F 4 e, F
QHTH A AA 9 thfstl ZES AES A HEog
£33 5 Qe AHES 7L . of= YT &
HZE9 AT AdE sj4s AL
oML A ol&oh= fRlo] Hrt ¥hH AH[AY
1 35 SHAAE A AT 5= e oY
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Neeraj Mathur[34]= 322 7A] AH|AE0] R|Z3H
22l £39] FoR A87tEY FHE, IR EYY
7= 98, A% 24 99, oS A4 9, w9 3
£ 9¥ 5ol vty Eoirh

A, LZ87dolA iRt AR #ED}
g ARASE 0.340]1 C.RE 4.398% 0.1% 994
ool A eZ7IH7E SR ARRO TS A
F(+H)9 TS v Aolgh= 7H2E A HE
o] L7|olA XZH F-8AHoR HEIE AR
A$E 0.65°]2 C.R2 5.7002 0.1% F-o&319
A =77t A2 §-84301 YA K IF
< 1A Zolgs 7HH6S et guRoe] H¢
ol FUALY AAAMEH &5 @ EAAS 5 &
A3t A F2E 7ML Qe Aol gubFoly §9)F]
T9] Afolls AL Ao HFFA A EF 71
4 ERHE 55 AES FuiRE wid7HA] 2E A
e oks 5 £ Wl FE7 GeotER A
A2 fQJA7E GA AHEE £ Atk o= &HF
9] ARBHIEE Y B oy} LM E B
o] ggd oz HZH}20]. TAE[21]2 FLF
T BHA o T3t AFoA] Q] AFe] AR
ufolg], FAE, FWER, £YATL, BA 5 Al
5, AUelEe] AR o]FojAH, 9 BIA| tiFE
EF HEGAIE ol8str] wiiol wiSdAZE BAIAL
£ BlA AL E dfFa iRt Alaet AESt
H EE5Z £9T 4 A "oty Bolth

A, AFB1A GFol A LAt AHERO] BT
sbel 4244 0.300]2 C.R-2 4.085% 0.1% 89
FEololA AE A o] ST ARRYES] K9
ARl F+)2 FFE nd Aolgt= 7HH3E AEisl=
HHH, AFSH oA A tE f-84 029 BESHE
ARASE 0.090]1 CRE 1.1648 5% §-ol5Z35)
oA ALEH FaFol AtE {87901 RHQl HHY
FFE v|F Aolghs 7MA7E 71Zst) 5 Q¥
gt AHIREL] AR QlolA AR ASA
FF2 93 FFAAYS QAT 4= = Ff2F
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o] 937 YuHoR FPFEA7} A e

ol 7ty IE2 ARl AX|e} HEo St
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S8 28 4 AtH32l. 0193 S(141E <12
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oA Az 7842 AT Tl izt 784
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FEFE A= 800l B AFA AT FE2
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