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The Meanings of Fashion on the Social Media
of Virtual Influencer Lil Miquela
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Abstract Lil Miquela, who appeared on social media in 2016, is one of the most popular virtual
influencers. In particular, Miquela is having a great impact on society by continuing to collaborate with
many fashion brands through Instagram. As the activity of virtual influencers is emerging today, this
study aims to derive the meanings of contemporary fashion through analyzing Miquela's social media
case. This study analyzed Miquela's Instagram posts as research subjects. As a result of the above
analysis, it was possible to classify the methods and devices for expressing fashion in Miquela's social
media into three categories: storytelling, reality, and tags & hyperlinks. In addition, the meanings of
fashion could be derived from three aspects: the object of experience, the direction of technology, and
the realization of the spirit of the times. After appearing on social media, Miquela, who has gradually
expanded her domain, is a virtual fashion influencer who has built her identity through fashion, and

is expected to give new meaning to fashion in the future.
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Fig. 2. Fashion expressed through ‘Reality’ on the
Miquela’s Social Media
(From Left: Fur Dress, Draped Trench Coat,
Miquela at Coachella, Miquela at the Fashion
District)
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How does Virtual Fashion Influencer Lil Miquela show Fashion on social media?
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« Fashion label tags
* Social activity
hashtags

* In the virtual world
« In the physical world

What are the Meanings of Fashion on social media

of Virtual Fashion Influencer Lil Miquela?

EXPERIENCE ] [ TECHNOLOGY ! [ SPIRIT

« Fashion aims for new « Fashion basically grows + Fashion seeks to
experiences that with the development embody the spirit of
expand the boundaries of technology for the the times for virtual
of imagination. future. culture.

« Today's fashion « Fashion recognizes a « As the spirit of the
pursues an experience new social system that times that fashion
of delicately connected changes with the embodies, there is a
communication. development of practical message

technology. orientation toward
society.

J .

Fig. 4. The meanings of Fashion on social media by
Virtual Fashion Influencer Lil Miquela
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