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A Study on the Characteristics of a Fashion Brand’s Entry into the Pet Fashion Industry
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Abstract: This case study investigates fashion brands that have entered the pet fashion market. A total of 25 cases
were identified and analyzed from three perspectives: 1) product types, size systems, prices, 2) design aspects, fab-
rics, patterns, styles, and 3) marketing strategies. The study results are as follows. First, the product types of pet
fashion are not diverse, and only the sizes of small dogs can be found. However, there is a significant price difference
between brands. Second, knitted fabrics with good elasticity are mainly used for pet fashion products, and patterns
incorporating their brands are extremely common. The style is casual and sporty. Third, marketing strategies should
include a new line within a brand or launch a single specialized brand as a one-shot test for consumer reaction. Addi-
tionally, it has been expanded and presented as a family look to meet the needs of the petfam. Further, existing fashion
brands and retail-based brands select diverse small-scale dog fashion product brands and expand their operation as
a dog lifestyle total selectional shop. Therefore, brands entering the future should consider strategies such as size
segmentation, product diversification, and premium price of high-quality materials that help market products such as

the expansion or promotion of existing brands.

Key words: pet fashion (#+#17 3)|4), pet fashion market (#+#17 )4 A7), pet fashion design (3217 A tj=1Q),
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712 HA 77F AL 80.7%= 7Y o, 20180
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718 Ao o AtEltk(Hwang & Son, 2021). HH1Ee] =
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o] Az} g3}, Ze|n|AstEE A olFo T 2lFedlA
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tiABle] FRlshe AlElZE 3 9lom, oFe AN =
SMnt ol MFels, IAE, ACE 53 e dAAES
AH|Ehs FAIE Holal ut. ol s S SNSe| waE uk
HEEe] NS Tiehe wilot 2E vhEE §F0 B
Ao FHEke kst AxE 2 4= 2drhk(Yoon et al., 2020).
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Table 1. Classification of pet fashion products in previous studies
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Authors

Type

Practical clothes

Park and Yang(2005)
Raincoats, bathrobes, etc.

Decorative clothing

Casual clothes, outdoor clothes, costumes, etc.

Park(2005)

Blouse, knitwear, sweat suit, winter clothes, bathrobe, costume

Apparel for pet
J. E. Lee(2012)

Classification by type

T-shirt, dress, pants/skirt, knitwear/sweater, bathrobe,
outerwear, special clothes, underwear

Classification by situation

Casual clothes, outdoor clothes, special clothes

Yoon et al.(2020) Outer, top, pants, dress, all-in-one, underwear

Fashion accessory Yoon et al(2020)

for pet Hats, scarves, ties, headbands, etc.

Clothing

Pet supplies

Harness, lead ropes, leash, toilet bags, etc.
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41, nuwm 9l O™ HEiso| Higd7d GiM Al
&3k 257l BR=9] A= o] Table 29}
7Zom 39 144 & 7} Al HARE T, Alel= Al 7t
AL Aoz BA% Ygog Fjrt 8= I
2 Q= Ulge oz AHysiaoh = A Bas )
Al 9] A BRE 197) ARIE 7HEe] FHAvke V)E
oz ogzkro® Atk A A AFE T P B
L FHRE EH% H¥E=E MiminkoZ ©oF-H, &, =8, &
1] o] 714 oF AlFa oFrEARR) Bulg HIESE TSt
ZEf ] BALE HE3| *7}“49} o= 5o AMHE
Pk, Miminkoe 9FE &7l 71|82 o] AES

Table 2. Product group, size system, and price range of cases
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vjelar Qlom Yu|2e) SRIYE FHEe F shUE BF
S ASATE Welldone(Fl € I = 2219 AEF IS o
velgit, o] ¥ HAE gl B o}$Esl Hom T
sl AF vl SRl AR} P

= e Hlsiginh. o) wele) AYshe Bele] e,
S U2 ARl @l A1 Aol 5 20
g Fyo2 Aele A%l vmd T) 43 5 ne
A AY7] 'IHEO]E}(Lee, 2012). ol AFe] ohd AAxE]
= IFE Fslel 9F8 FelE Rt oR-8 she of
TFRAL, S7EL, Fo) Al 5ol Slom 4] HalmollA of
TFRAES s ofFrAt R A5t T 7P 8otk 5
o]:q__E_ Z/d__i 6]. AE= 7]]_2"04 Ha]: MLB= Ha]c
o] B4l gi5o] 7Pt B o RAE WnisiaL Sivk. 7P B
L oFg F3FE sk 28 FHEA =2l Miminko= &
Aol FHE Al 7AE Bolela Agom 27, dojies)
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Pet fashion product

Brand Clothing . Accessory . Size system (unilt):nlz(i{\r)sn lg,%OO)
for clothing for going out
PHIZ CREW
Lifework Top Cap Lead M, L
CASTELBAJAC Outer, top Scarf S, M, L 18~45
Domestic brands Miminko Outer, top, dress, Hat, cap, bonnet, e, p. oo g M, L, XL, 2XL  19-119
all-in-one scarf, hairband
PENNECT Outer, top Bag, hamess 2§(LM3)L<LXL 45-69
Welldone Outer, top, all-in-one Scarf, hairclip Harness XS, S, M, L 138~546
Burberry Top
DIESEL Outer, top 3S, SS, S, DSS, DS
Kate Spade Outer Lead
Mulberry Outer, top Lead, leash
MLB Outer, top Cap Bag S, M, L, XL 29~79
Heron Preston X
V.ILP(Very Important Outer, top Bag, lead, leash XS, S, M, L, XL 29~355
Puppie)
MISBHV Outer, top Scarf Lead, leash XS, S, M, L, XL 57~316
Ralph Lauren Outer, top XS, S, M, L, XL 70~277
International brands Stutterheim Outer S, M, L, XL 97
Dsquared2 Outer, top Cap Lead, leash 00,0, 1, 2, 3, 4 97~707
H&M X Moschino Outer, top Lead 119~149
Ashley Williams Top XS, S, M, L, XL 166~333
Thom Browne Outer, top Harness, lead S, M, L 166~793
FENDI Outer Lead, leash S, M 218~540
Heron Preston Outer, top Lead XS, S, M, L, XL 235~477
Versace Outer, top Lead S, M, L, XL 247~856
Marine Serre Top Harness, lead XS/S, S/M, M/L 178~1,058
Moncler Genius Outer Lead, leash 0,1,2 3,4 419~1,040
PRADA Outer Harness S, M, L 618~1,347




o 7)) BAe gl (4) Bz dAnsidch
Aoz AAIE Ha vl 7R A Tl FRoE

A AR, 71 B2 BAll=rE HAelg AAE
Alo|z2 g Aotk A oF AF AAVF NEAS
o2 splhthe T481S S4OE 3l 3o} XSHE
XL Ao]ze] 7t F5 oAk THe Alo]= AAE A
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7HAL gel 71 HA 183 YA FHdl <F 1,350 o
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Fig. 1. PHIZCREW.
www.mk.co.kr

Fig. 2. Lifework.
www.lifeworkstore.co.kr

Fig. 3. CASTELBAJAC.
www.mall.castelbajac.com
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AAE Fio] Fyoje} glolx A4S tlto] folgt =7 &
S stk AAR w0l AFS 10 AlFel vk
(Fig. 1, 2, 3, 5, 7, 11, 13, 14, 21, 22, 23). AX¢] A}go]
BE ol AEAo] 2] mjEoz vl A EA4 Al
/o] =3 o] Fito] B 2 Al v Ae] El F
g5 & F W] "otk 53] 209 AF Aoz &
B3llof 3171 wiiEol Sl FEE F 5 okl g8 Aok
Fig. 5= YAllE® H#= RE;CODE7} 73t PENNECTZ
AL 2dqzet FuE AR st REQIY. HHle] 75
A FEE ) e R wiX|ste] vl FFo] ThsetES g
EAo]

T, e AAEIAT YR & AAE HYER Ve
29E] AEE AUTHFig. 6, 10, 18, 19). Fig. 62 Welldone
AFE 7R &3 Armlole] Efor Hillze] 25
A7IER A& A7= YEo|th Fig. 109] Mulberry(EHE])
AFS EQZEE UER Aoz &3} 5], Avf B9 b2
o] A48 YAt) Fig. 182 Ashley Williamse] AlEo =
I A YEe| g3 o] g FHU e o=
Z3o] &) YESojo|tt. Fig. 199] Thom Browne A|&%=
AR AlZt=om o] deje] T FEE FA] YEY
Thom Browne2] A|ZU|7} ClE}EA|o} 7o E A2k ATt

o] 9lo] ksl AR VE AZFEL EA3). Fig 83
16 DIESEL(t1®)#} Dsquared2(C]=F|o]=) A|Fo 2 o] F
BAlEs HuA] AFoE fHe BA=2x Hilzo] A
< WgS tds o]&ste] WA oS Al &, S
oju} #JFES} 7+ olpEIE AZet BAH=T QIrh(Fig. 9,
12, 15, 17, 20, 24, 25). Fig. 249] MONCLER GENIUS(%
EYE AUolzys ZEjotn| =9 At FejollXE ] XA
2 vrEod Hdog fHst BAlse] 548 AR o, Fig
25% PRADA 7H%e] 2AIQl UAdES ARgste] w7 o4
< AZS

422. %4 54

B Aolie FHE IA 4 Fu, ARE 7Y, 93
£y, 7181 FHo ] 7RZ sl A R B
o] A TUA 2} Blerge] 237 Zo=z 1379 A
Fol o9 g3l M B 5 AR YTHFie 1, 2, 3, 6, 11,

ITAN DS
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Fig. 4. Miminko.
www.miminko.kr

Fig. 5. PENNECT.
www.kolonmall.com



474 YT IR A23H A4, 20214

Fig. 8. DIESEL.
www.global.dliesel.com

Fig. 7. Burberry.
www. | Omagazine.com

Fig. 6. Welldone.
www.ssense.com

B

Fig. 13. MISBHV.

www.ssense.coni

Fig. 12. Heron Preston X
VIP(Very Important Puppie).
wwwvervimportanipuppies.dog

Fig. 11. MLB.
www.mlb-korea.com

f,t

Fig. 10. Mulberry.
www.mulberry.com

U1

Fig. 15. Stutterheim.
www.ssense.com

Fig. 9. Kate Spade.
www.design-milk.com

Fig. 14. Ralph Lauren.
www.ralphlauren.co.uk

Fig. 17. H&M X Moschino.
www.marieclaire.com

Fig. 16. Dsquared2.

WwWww.ssense.com www.ssense.con

Fig. 22. Versace.
www.ssense.com

Fig. 21. Heron Preston.
www.milanstyle.com

Fig. 18. Ashley Williams.

Fig. 23. Marine Serre.
WWW.ssense.coni

Fig. 20. FENDIL
www.fendi.com

Fig. 19. Thom Browne.
www.ssense.com

Fig. 25. PRADA.
www.prada.com

Fig. 24. Moncler Genius.
www.ssense.com
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ojzyghs o|& ol F=3] LRSI 20200 MONCLER
GENIUS 2RI o2 wielyd /e F7/He=E ARkt
MONCLER¥:%F ol)2} Ralph Lauren, MLB, DIESEL, PRADA,
Mulberry, Versace®} 72 341 HH=¢} Thom Browne, Ashley
Williams®} 7222 7HQ] TiRpolr] BA=dM e v o F 2
AL EA Tl Atk olig g Bsso v HiA
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Table 3. Pet industry development strategies of major fashion brands
Approaches Launched as an independent brand from the accessory line in Hazzys

The pet collection is presented exclusively by expanding the 'PHIZ' line, which was an

LF HAZZYS Characteristics online-only line. Pursuit of family look.
- PHIZ CREW o . .
Distribution channels Company online store, Flagship store
Major strategies Professional mono-brand launching strategy
Approaches Launched as a mono-brand

Nordic style, feminine, high-quality products. Focused on design.

OLIVE DES OLIVE Characteristics . . .
Mimink Presenting a collection of various products
- 1minko
Distribution channels Department store, Company online channel, Open market
Major strategies Professional mono-brand launching strategy, Premium strategy
Approaches After the withdrawal of the PENNECT's sole launch, add a line within RE;CODE
KOLON Characteristics Planning clothes and supplies containing brand value
- RE;CODE Distribution channels ~ Company store(on/off channel)
Major strategies Strategies to add lines within the brand
Approaches Add pet line within a brand
L The French Bulldog character is used as a brand identity, Character related item planning,
HIDEAWAY Characteristics o
. Use as a family look
- Lifework o . . .
Distribution channels Stores with their own brands, Own online channel
Major strategies Strategies to add lines within the brand
MONCLER, POLO, Approaches Add pet line within a brand
MLB, DIESEL, PRADA, Characteristics It is planned based on products containing brand identity. Available as a family look

Mulberry, Versace, Thom

L Distribution channels Stores with their own brands, Own online channel
Browne, Ashley Williams,

Collina Strada Major strategies Strategies to add lines within the brand, Premium strategy

Approaches Temporary plan

BURBERRY, Hermes, Characteristics Utilize patterns that represent the brand's identity for events

Louis Vuitton, Gueci Distribution channels  Stores with their own brands, company online channel

Major strategies Temporary event strategy, Premium strategy
Approaches Multi-brand
Shinsegae, Lotte%, Hyundai, Characteristics A total lifestyle product and service is formed by selecting various personal micro-brand
Galleria products.
(distributor) Distribution channels A distribution store run by one’s own company

Major strategies Distribution-based multi-brand development strategy
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