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A Study on Factors Influencing the Intention to Purchase Smart
Home Products: Using Technological Trust as a Mediating Variable

Namjae Cho* - HuiZi Li** - Eunjeong Cheong™* - Giseob Yu™**

Abstract

This research is a study on smart homes products, which interest and research are being conducted,
because of the recent development of the Internet of Things. Consumer’s Purchase intention was set as
a dependent variable, and technological trust was used as a mediating variable. We used Technology Acceptance
Model as background theory. Perceived ease of use, Perceived usefulness, Security, and Brand were set
as independent variables. The results of this study are as follows. First, it was found that perceived ease
of use, perceived usefulness, and security significantly affected technological trust that consumers feel.
Second, technological trust also had a significant effect on purchase intention, and it was found that perceived
ease of use, perceived usefulness, and product security, excluding brands, had an indirect mediating effect
on consumers’ purchase intention through technological trust. This study is meaningful in that by conducting
user-centered research, and results that are partially contrasted with existing studies are derived from
increasing the interest of factors we used.
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.M E

o1 ZA5(Artificial Intelligence, A3} AFEQ1E] Yl
(Internet of Things, IoT) 7|&2] W oR =7} A
X A3l TV, AlE7], 74 Wi CCTV 52 717171
= ek FES Sl 7)) 7k A, A s
3t Park, 2021). o]} & 7A37dES ~rkEZo]e}
32, ARSAE A0 A7Ha) AFAvel] FrofjukA]
B3 AA771E AR 5 sle 5AS 7HIe (Park
et al., 2018; Kim and Yeo, 2015). 2~v}EE-2 2w
JES] BFo 2 1990 A&A o2 Wb 7154
S ®glor} 20001 FHbF AvlEES] BFOR AnlEE
2] Wido] EAEE|IrH Yang et al., 2018). 20144, 2015
del] 7HHE AA AN 7P 9]l (Consumer
Electrics Show)ellA] Zoizle] A& 714 wo] vk
Rort [oT 7|ubke] 2mtEES) ~utE LS 7157 sl
0TV} 245 714717199 tH Lee and Byun, 2016). o<}
7ol ~rtE | tigk Ilo] FolA|= E, AnEE
Aol gk v A re A2 o] Wi R} Eolxiet
(Ma et al., 2014].

Selvete] AnteE AaLE 7kaks] Al B (Korea
Institute of Design Promotion, 2016), 1990dt}
olgtE 714 Fo] dojupHA LxxAs QEE 52
7rkgt 7]o] 71 Wl =slo] =itk o] F, QlEjdle]
AR HgH 1990 Fibel= PCY 4 =&

L |
&-gste] 714 W dAE TH7171E Aletshs 71l
Eql=glar, 20000 kel AntEES] 2444

N 2

HE3tel] b2 2 W3y} dolytrt(Balta-Ozkan et
al., 2014). Zuld vIES|=3 shge] Wisla swnpEES
2 2uEZ ARAE E4A o] 83 5 9l 7 W
AAE ~utE 7)7]ef tigt A ] EobxletAlam
et al., 2012). o] ~ntEEZS] ofn|7} AR} 2| 5FA
A 7H l 717] 2 AAE oJr] el ® E7-8kar(Park
et al., 2018), 2PtEE o= AMgAl FAl o
7} #-Z3k5itH Zhang et al., 2014: Bao et al.,
2014). Kim and Kim(2015)¢] 417 w2, =)
~vlEE 9E A FE AvtEE 7)se) 1535
v 2ukE T gk A|gEQl S8 2 5 Al A9
- 71| o FAjE A7t FE ol Fsivka sl
&, 2vtEE gt &n)Ake] fAle] FopAld wet
tlute]z Ak HA o iz}l gt A7) o=k

A7k Zesicha #& 4 9lvkLee and Byunm

). Park et al. (2019)9] s=Foll A= ARg-A}
gt olsl el ar 7]E0] At 714 FAI0R o] Fo]
A = AE AA-E, AR S5 Febsta
olaljd B8 Ado] qlvtar FAkaolrt. AREA} QlE o]~
(User Interface) I A= Au| 2~ AlF3k= 714
o] Aol x1 9] Aite] efzt ARALe] lF HH 5&
g AHEAE FA9] ATt 7| o] o] FolAof
gt} A= EA18h}(Kim, 2019).

B QAo AntEES F5317] 918 24Eal
[oT7} A4-5 Al 5 3shs AvRkE SA o2
Tl el ks | 8815l i #4& HHe
2 gl 53], Aol 4 F aniake] el At
J3& nA Zlo B oty 7|&e] AlF s Al

= hal
Qo AAsle] ¥4 AT olaeleh. st

p

a8 g
QA o] 0] §-8014, AT F84, B, Wk
2 AR, FENrRE 2] ol R 47
sholeh. ol% Eato] 2mAv} 2vhEg 717 ) A
Zasbl Azehs 8915 29 WAE B2 2H
sobEF ogs el AGE shnA B
A7) B4 De) slal, A, B S
SE 712A Ade JBL ALY B, 7147
A5 SRUssh TR el o) RS 7

A7 = AT AR AAate] s ¥ A7E
o 7@ 5 Qe ool B8 e 71 )
A1) 223 4L 18 AP} b AHeA FA
A7E AAFORA, FF A 5 Ak o
of ALgA e AT, 71E0] AAATE 7 ke,
= AR cekh WSS} 2m)R)9] Fole)wel g
)

PlA= gelel digk BAE B4

2. 012X HiH

2.1 AOIEEQ| Mo| 4 EX

vt EEL] odubHQl i ICT7 &S &-831e] 7}
A W chekdt AlFE AR 2] A5 AE-S 7s Al
W= 7] 2 (Peine, 2009) A& 4= 9t} &, A%
o T AV AR AFATIAY | A
oA 7 W e ekl 5 9l 71es E3R S




A28 A6 ADIEE HE Fojo|T

gae oA 20 24 o7 25

2vtEZow Aed 4 olokLuor et al., 2015).
TE]a 2t AR 217 e Bkl 5] AR AuE
Aggo =z ~ntEE o ket He§ 55 3t
ARgALe] o] S v S 3173 olrH Balta-Ozkan
et al., 2014].

2uEZo] AlF3hs ARl ae FE oUA] ARt
I, <A, AZ ALY 7HA] Z TR E Uw 5
oJth(Balta-Ozkan et al., 2013]). z+z+e] 7}e) 2]
= AR FEE S 7Y, A3 A e
S-S Helth, ~vtEZe] ol2jgk BA R J1A o
2ntE 71717h 437t 43 & 4 sledl, o] Aol
71&8] 7H el A AREsR 771719k 7 2 AfelRe]
2k 23t 5= gleH(Seott, 2007). 2@ AvES U3
o 775 AEARRE AvEERS S o] agFeR
Fe)etar, AR HejAdS FATIE A
kRHE AlFE 4 9l 713 E AlggtH(Marikyan
et al., 2019: Scott, 2007].

2nEEL AL A| A 22 7 E Al T3 = &
o}, 2rtEEo] AlFshs 71 AR 4F, A 4
AAAR] 4, E7F dholete 7FHE QoF
4 ot} Korea Association of Smart Home,
2014: Kim et al., 2015). =)o A-g3k= 71 o
w2} Au|AE AvE F37HA, L Evo]A, A
o, Alqtely, Z3E ~ntETV) FelEeIHES
67 = R/ 4 sich((Table 1) 332).
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(Table 1> The Value and Classification Provided by Smart Home

. Security

Value Classification
Comfortable | 1. Smart convergent products
life 2. Home automation
Safe life 3. Health care
4
5

Economic life |5. Green home

Pleasant life |6. Smart TV & Home entertainment

Source: Korea Association of Smart Home [2014].
2.2 ADIEEQ| Maolp

srhEge] AATE A9, oA AFE O
F 1ol EEse] 24S el Aa=sic
sohE o] BAA 2 WA Ak 20006l

swheg 9] A Aol 81 W3k Az WIS sletst

o, Bk sfAekS AlgkeE (A (Yoo, 2008)9} 2~rtE
& 34 WA Ao EA3LE $lste] Al sl
Y > (Bae, 2005), Z=vtEZ
v 7€ 57 9 d3o) gigk o7
(Choi and Kim, 2005

2 EE| gt A58 AR, FA 7]Ee

F23%el 240 2F A7 75 o200, A48

of
5

> m
rlo
e N
3
)
;{g
=

=7] $lefiAl AR FE ] Ae s Fesit
(Marikyan et al., 2019) AR&x}ell tigt od-9] F24]
= FE 2vtEE] AlFdhe Au|2g Heot ERE
Zheksto] ~nkEE An|xLe] o] S H]-§A| B2}
ol T3t AT7-(Kim et al., 2015), 2PFEESE AHgs=
TH- S 7R AR AL 7] 2 e Akg-
o gt o]4r A-{Park, 2021), ¥ A7 vlaL ¥4}
0T 7]%0] 4% ~vlE 7P ARE B3k, AL
FAG 2mtEE 7HA71719] A 7HAE A 23t AT
(Lee et al., 2016), 2=PFEE AMALE $AI2Z QIH
Ho]x Tjzpelel] Wgk A (Park, 2021) 53} 2]
AR A3 Thel o) vl dldl 17} 2l sE %e)

Lee et al.(2018) <72 7% 20, 30thE A2
2utEZ Au| 2o dgh A5 A gsisder], AvtEE
A|aE AT o ARgAReEe] A AAE Sl
oA Akl ond, o] AR Aol 33t
ARG M F9l AvtES Au|so] AukE oz
ol wEnR velyith Al ¥ AvtEE Au)s
o tigk o] £ Mg A+ = EA1gTt Lee et
al., 2021). 2mkEEL] JfQ1s} Mu|2e] wigt 71| qlA]
Aol 5 MZAI e} XA, #lo]u]s AltE vl 243
282, MZAH= SAslaL QR4 Sk Zh2% AfH]
21l o] §5e] A ~E o F78ka, A Bell
s o ouldl uk-s-S s Ao ® vepgt) a9y
XA} wlofu] 5 At} 75 7153 <l o] Zhxd
Aulzel wHE 27l= LR ey

Lee et al.(2020)8] AFollA= ~rtESS g o
A A AR D Qo vl EA O A AE
Algshs 7 2rkE Aol Folehs /NS Al
st} el whes] AMSALEAE] vk iRl A2]s)
= 2PtEEA QA7 Q13RS S e R

ApgAre] e)E gis) A, Ao sk A
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e E2] I oA Abslglet. 71 o] sl ulet ~
nEE 7S A4 dF % EA18}. Kang and
Lee(2021)9] oA 2 278l 18] 7FpellA
v EES tA]l Qe A 719 ESE FA R I
el tigt AT-E Alefalelc). 2ntEFo] Tkl An]
= Xﬂ%'h ol & 53l AMAE B2k o] 80 eSS
7= AR veton, Hap aysie s Fis
101—‘5 3 ] FE AvEES A 7Y
F7re| &, vk 2 AAAE FdEsle

olN

N
—|—‘
r

Cohegel AT 55 i, 7144 WA
A g A o 2o AFvh WakE 3 gles o 4
Sieh. el ATk AR 02 ARstsle] QT iy,
A, 2wbE ) 54 5 ehepabA] whalslelgiet /1%
o) A7} T2 AEA WEEL} o] ST W42
Yol 2AE o] Aafo] Holrh, B ATelM e
ZHlAe] WA TR FHOE ATE AT
Aot} o]E Esl AMEAP} ARH o 7 AnlES 7]7]
& Polshn] 3L o)A W5l Ok WAE s}
shr wt.

2.3 7|22 8 (Technology Acceptance
Model: TAM)

74 nde AR A 23 7]l e 83}
He HEg B8l 8l o] 202 739 KA~ H]
AT okl txAQl o] Zolzhar & 4 JhKim et
al., 2021). 19894 Davisell 2J8l 22 A= glon,
TAM 2do4] F83F 9l 7 MAE Q=% o] 44
o] (Perceived ease of use)> AR} A 22 7)<l
el golshA =5 4 ks Yrlge} x e
=8 Wg F shtal dAF= -84 (Perceived of
Usefulness) A2 7]&o] AREAol|A] Avh} F-83t

Perceived

712 Arshe aglolety w3t 4= glrkDavis, 1989).
TAM Edlof|A] 95231 g3t QA5 o]8-80]
A3} f-8A6l JeES A2, A E FEAL dAH
o]g-g-o]Adof oJ kg Xt QAE 847} o]-8-80]
3L 7)ol Lol thet AREALY] e el d3ks vIX
ARG Bl s AR e 2E|a HEA o' A
ol Qdgke viRlcka AHstar oleh, TAM 2de] 7]
Aol n3-e (Figure 1)3 2t}

TAM B2 #Hx T3]9 o]F w2 x50l 93
28 2l TS A3 You and Park, 2010). 28]x
734 TAM 2o a4l Wl x)e -840
A= o]g-go] el 3t epF L ookt A5 53
o] 3twal 5= 9lgicHAdams et al., 1992; Segars and
Grover, 1993; Hendrickson et al., 1993 Szajna, 199).

v 199060 FHE o] 5, TAM Ee] A ol
gk A7t vewA AE By ek =
AF7t ] 8=} o] A& F BellA] Algd
5 F718ked &qlg A (Moore et al., 1991:
Kulviwat et al., 2008: Featherman et al.,
2003) ¢} of <45 F718 A+ (Venkatesh et
al., 2003: Igbaria, 1993) & o] Aelgd —’F olc}.

o] ¥ W Wt EAlghe AHEAI2HE & wheds)
2| Fgiths Al S5 % ‘”“745’—5} HAE
AAA =HeHKim et al., 2009: So, 2004: Hong,
2008). Z8]2 TAM Z2E& FA o= ekl o] 23}
nds g3l 71E9 S Bekslr] $lg ot
AR 7R A &Aoo g A8= 2 9lvk[(Venkatesh et
al., 2003: Gong et al., 2004).

3

2.4 Me|

A1%) (Trust) &= 448t o]slol = A1315 A% 5
clolat shEolold] $23 240 3457 o7

Usefulness

l

External

Behavioral Actual

Intention Usage

Ease of Use

Variable / Attitude
Perceived

<Figure 1) Technology Acceptance Model
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A0lEE HE Foiolzof HES ojxE 0l B4 o 27

o]#] gth(Colquitt et al., 2007; Oh and Cho,
2016). thefgh Fofol|A] adF-=]o]=l wig Al=|el it
Aot | Apol7} EA3IE, AR el 8l
&l 913 Fhpste] wholgo]ar, Al el FAA
ol Z1d&Z Ao 4= glck(Mayer et al., 1995;
Robinson, 1996: Eddleston et al., 2012].
Abgtel] ojgk A=) 2] Jdat Ae] 2 A7) o EX)
st RHE, AR, AH| 2 5 AlES] 7]l HigE 7] A]
Aot A2l o} 7w EAfgtt(Jarvenppa et
al., 2017]). &, 719 HAd w2 A3z A2
EH‘JOH upe} 17k A8 FA e} AT gl 7F Al
TAR E57E 7 ek o9 22 7| AlF= A2
7|%o] SRR wjuic) ARl 8]0 2 thRelA dF
7} Z3=|gic). g 2ol el AxIA ) SA kAL
WS A B, AxPEA e g A sl A
T2 ek} Zefo|WA], ela AE|7} AAPEA 4
o dFE viHe FoZ aclow thFoxgich
(Hoffman et al., 1999). o] ¥ <k 153t TAM
a3} A2 S E3ste] anlake] AP 8l
gk A7k A=A Gefen et al., 2003;
Pavlou, 2003). &, AMZ 7|2 Eslo|u} &3 A4
3 715l gt 2n A} F2 AREA ) 7R = AlE) )
Faske, ole} 22 A= 54 AF o=
od kg w3 4= glvkar dl4e 4= 9ltHOh and Cho,
2006). 1 9o % mlt]o] Aelo] 5 A oA A
= AlZlel gk 37 (Oh and Cho, 2016), IT717]&
g8k A H wto] AlF|e| vX|= ¥ (Cho and Oh,
2014) 2] Tkt FolellA A= 5 283 A7} %19
=gt
20kE Al Fel 3t 7]eA Al2)e] dTE 3AE
T3] A=} g ~ntE AFE AR A A EE
dlo]efell gk 222 Qs (Dominici et al., 2016:
Kumar et al., 2016), &8[2 k= AlE-S Aiksks A4t
2} ool AE-S A1=lsok gt Doney et al., 1997;
Muir, 1994). &, 2"tE AES ALE-38h= 3 0lA
AHAPE 2nbE AES 71eH o2 AlgElA] werh,
RS FAEAY 2718 7sAd o] EAidit) AntER
AellA] 2vtEE 7]7]of g AREALe] Al whgt
A7 EARICE AL 7S AlF g, 7%l
gk FAA HLJ} s Aoleke 714 3lell 213
ATFelA, 2rtEE 7]7]of gk FAA e 3 ok}

A& Ao moll = FAH Q] FeE vlAE A oR e
ek Shuhaiber et al., 2019).
tloRet AYPATE Fafl o 5 gl%e] Alleke vl
= &8 A 12} } *&2} 23 2nkE Ao dhEe]
S %, Ak 7)ol g Als e
Tl o] Xj’xézﬂ.% Fes T T8 29l TR
Avde 4= gl}. uje) EH?l 7k A7} efuet gl
71 ke A= A o Fo] QA5 AP
oA olct, 53], ~vtEE Al|Fol thet ARgAle] 7|44
A2 E A thofel g} FEmH g ojuf gk
HAE 7= shetstaat il

¥0,
o
o
e
4>
L
2 41

R

Ex
N
“

=]

B od7e TAM 293} 7)&4 Al=els $83% 89
< Frtste] QA7 2y A TAM oA
4 Hpoln] ~utEZ dTellA FasHA ohFelAl
QIA|E o] -go| A 4498 A8l AL, ATl
A A Rt QA 2rEE AlEe] BAl=
HoM S SR ARt Balles 7]1E ARS8t
3 9E AUE 7P1E AR 7712 AR aE

AREX }-/] EH off & °383& X} (Lee and Kim

o] 749 Ale 7 vlaL A4 o é:%
J[L and Lee, 2021), =& 59 HeM&
2 7171 AHEARe] 717] ARE-E BolEAl b
SitH(Nasri et al., 2012). A4 S5} 2 o

A Wty & 5 9le 7)EH "JE]% 7
AAste] ARk Fel o wet &
W 2AE 7HAertE A st f‘f}‘“/}. 2 AT
A7 2¥E (Figure 2)9F 2t}

Ease of Use
Usefulness

oS
¥ =
N»-lk

_4

Jz b3
s:YE
ri
lo
2
=
rq

H2 Technological H5 Purchase
Trust Intention

Security

<Figure 2> Research Model
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3183 2N

Ogl__l

o7 g

b
N

td

311 2IX|E o]&&0ld H 2IX|E wSdnt A=

= -

TAM =do] A vigql ¢lx]% o] &-Lo]A 3}
A4S thee] A Told olef Mgt W 2
=ejgtt}. Kim and Kim(2014)+& ArtEE 4]
Hl2 4 A el g vhekd A FollA dAE
SA ol Al g 2 dFHE = AL
vebset, 73] BAl=f AREALE dibo s A8
dollA o] elstan] el Bg A2 {84

Ba=ey Ao A (+)2] fofvlgh ddks vA=
© 2 eyt (Kang and Namkung 2017]. ol
U &g Eol gt Ao FAg A5 g3
g olck, &R Ake] QAE( Yl e Eoll A ol EE
Ak AgellA] A" {8447 o] §-8ol S 2
off thak Al=|el] A (+)2] frefvldh Fgs vx=
2 vERltt(Na, 2010).

TAM 2d& 7|Hke s *”}E% 71l gk AR}
9] BEEE B3 A7 = EA%HPark et al.,
2021). 3 Aollx= 7H°]4 HAAE 7181 °V]
5] o] &-go)AlF QAFH F-8AL 7|uke 2 A 8A) uE
Zof vlA= A 3l EAEict A A3 A
o] 880} A H 844 BT AR WE o

+)9] FoJnIgk FaE vxE Ao et 5
WFE 2vEE A28 o] &2 w2 A el A
=(Lee and Kim, 2019), 1A%l ¢]8-80]d=} <1=|%]
fr84d0] ARSALS] ARESEell A (+) frovlgt A=
7= ALR vehyde

o|X# AvlEE odF FolE EF3le] tiokal
Al TAM 2o vhefsiA| Egsl= Z1& Fd = it
23 TAM REE A8 ¥ 5 QA|E o]4-8]
A3} AR H {8435 F83te] Al 7] gt
SR, o] &% 5 ARAY] "ol FAE HA3I8]
o}, o]9} 2 AT Hkedsle] E olFelld= x=
o] 880} A H 84S F83t] o 22

ru{o
10m}nrﬁm1ﬂl>i£r§i’¥m:10_i<>ko=lo

HL: QA8 ol g-gole 7144 Alslel 4(+)8] 2]l
@ 43 ol Al

T
Do
2
)
i)
O
£
oL
o
X
-
&
é

o2
o%
tlo
=)
i
>,
o
A

A9 frelele

nale = <A H AlFe F43 sl %Zé;‘ﬂ.?l ° ?’;L:a:
w2715 8t (Rio et al., 2001]), &H|AHE AvtE
A Fol Fate] BAEs) gl AlFS Asgs AT
A3z} ZA%HTruong et al., 2017). Bal== A}
4x1e] APl S v A7 % g}, mkeF Algr}
g Balz ] AEFSE AMEEa glekH, T Bal=9
& AESE T o= 2 FAI S AT
Zoleh= Al# & 7= °4?’“7} E} Batra et al.,
2012). &, AHAE A8 £ APS 3 Bz
e o] =2 AlEE 7R = [Veloutsou, 2015],
ol= AlFe Baler} ARgARe] AlF e frefvlgh dds
v Zlckal ek 4 gich
& AFelis AdAdTE S8l Fet AlEe] Hals
o} AlE] FAE Fote] vheat 22 7S A sl

ARES] BAEE 7154 Ao A (+)] FolvIe
ogv;% u@ ZAolet.

313 MEZo| Hetdnt 7l=H A

A2 Hekd2 ’\}*9“2}"1]711 Z 83k o], 53]
2mkE AFe] 7S eI Re] e} Bele] sl A%
2] st=9o] —‘?—l‘ir#} LEZES] F-F BFE AMARE
azjsle] AREEH Wilson et al., 2017). A|#2] 1
o] & A5 vlolE Aol Lf7F v, vIdlF
ARgALe] A<o] 7hgsRItH Belanger et al., 2002).
AR ApAlo] ALl Aol tial o]’ A7}
HAYERA] SdaL QPAEHA| AN = 9l ZlolEkar 7St
7] W&ol (Michler, 2019), thekal ubH-& Es}od 7|
AR} o] 5-& BEs A 70 Hlie] He
s}t

=8 Al Ee] Bol 5HE AR sl AIE ARl
gk AF217HS 71AA SF(Nasri et al., 2012), o2
g AR Al e o =2 AlEE 7H 5 A
whEtHJosang et al., 2007). weba] AE2] HokAd
o] HEFE AMEAL Higk 7leA Al=r) Eold 4
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Aasiela, A7 Aok Lokl 220 A5t Tohelw
o folvlah Qe vlAE Jow et} $4
P4 guae 248 221 el SNSO| 443}
wE, Alesh TS 24 AFo14E SNSe o)

gk A Z| 7} e o el F-omgt o aks H A=
velt i (Park et al., 2016), &9 AL o3l
Zon)zbel dief kel A AR ARAE Feex

ol Bk AP E Aol U A%} oo 2ol
Solulg e AL Aoz JehdrHKane,

o]o} Zre AshAT-2 At Abgate] Al A
FAoR AF Tl we] FeFe m;_ S A
o 5 9t} webd H oA F wzle] IS
2317 98 ohea e A4 -;— A skl

Hb: A1E] 7144 A2 smlAe] Foleles] 4 (
o folmlgt Gag w1 Ao},

Ea B AT 71 A9 S s}
R S E L C L LRCEL
Wsh Z4u5 7] 7164 AlE7} ke e
Aol vigt dak e Aelal] Slsje] hesh e ML
AR sheleh

H6-1: AFEe] 7154 A1) AR5 o] 8§01 2} vl
o|x Zholl WA 7 Aol

H6-2: AE2 714 A=e A% 843 Fojox=
Tl el EIE 7P Zelch

H6-3: A2 7154 AlF)E AEe] nalse} ojow
Zhell wiAEE 7HA Aot

H6-4: AE2 7164 A8)e AFe] Hekds) Ty
Zhell wifEFE 7P Aelr),

oA ARl Bige] Z2bA A oo} W] =4
ST (Table 2)¢} (Table 3)2.& Qokalgir} =4
W40 79 AgdT-5 EdZ B 179 SH ol 2

2018). Slel7} AlesA) e Al SAstel Agslsinh
(Table 2> Operational Definition of Variables
Name Operational Definition Quarry
Perceived |The degree to which physical and mental efforts will be reduced Davis(1989),

Ease of Use |by using a specific system Venkatech and Davis(2000)
Perceived | The degree of the user's belief that the use of a specific system will| Davis(1989), Oh et al.(2006),
Usefulness |improve the individual's job(task) performance Venkatech et al.(2000]

Brand The important asset of a company that directly or indirectly affects Kim et al.(2018)
customer behavior and differentiates products from other companies. '
Security The degree to which users feel safe about their information when Kim et al.(2012). Ko(2014)
using smart home products.
Technological The degree to which users are willing to rely on technology with
Trustg certainty of user information protection when using smart home Moorman et al.(1993)
products
Purchase Subjective psychological state that allows actual purchasing
. behavior to occur based on beliefs or attitudes toward smart home | Engel et al.(1993), Kang(2018)
Intention products
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(Table 3) Measurement Items

Name Items Quarry
EASY1 Smart home products are easy to use.
Perceived - - .
Rase of Use EASY2 |Smart home products are easy to learn. Davis(1989)
EASY3 Smart home products could be used proficiently and easily.
USEFULI1 |Smart home products could command easily and quickly.
Perceived USEFUL2 |Smart home products improve personal performance. Davis[1989)
Usefulness | USEFUL3 |Smart home products help more effectively.
USEFUL4 |Smart home products are useful.
BR1 The brand of smart home products is important.
Brand BR2 The awareness of smart home brands is important. Zehir et al,
BR3 The preference of smart home product brands is important. (2011)
BR4 Smart home products of good brands have good performance.
SEC1 Smart home products will thoroughly maintain user information security.
Security SEC2 Smart home products will not share user information. Kim et al.
SEC3 Smart home products will strive to protect users information. (2015)
SEC4 Smart home products will safely manage users personal information.
TRU1 Smart home products can be trusted.
) TRU2 Smart home products are generally error-free and accurately connected. Li et al.
Technological TRU3 Smart home products will work as users expect. [20-08]’
Trust McKnight et
TRUS Smart home'products will provide more than a certain level of service| 4] (2011)
under any circumstances.
BUY1 I am willing to purchase smart home products.
Purchase BUY2 I am willing to recommend smart home products to others. Park(2006),
Intention BUY3 I am willing to introduce the advantages of smart home products to others. YO([);Ofgjal'
BUY4 I have a plan to purchase smart home products.
4. 2N Z3} w&%xg—% Ao ozl $4ish SUVE 2T
$a 22kl $AL B4 AAssiTh  1997h]
4.1 SLAXEE(Common Method Bias) £ EﬂO]EV}—r 150, & od7me] 4l %1 }Oﬂt} -5

A} 2 A= 1089 (54. 3%), ofxl= 919 (45.7%) 2

& oAl A SuiAbe q A ellA] B el vhehdet, ddEdpd REEE 29 209 629(31.2%),
3t Aol S-S Asidet. AR AAy 300 1147 (57.3%), 409 167 (8%), 50t °]o]
ZAH Fhol7] wel FAd AR (Common Method 774(3.5%) = 20t} 30eHe] SHAP} w5 AA813l
Bias)o] A& 5= sl=dl, A &el& #13), SPSS o}, 2ntEE Al dal Sl Aol Slvk= Al
27 3¢ Harman®] ©d 87155 At} & 1897 (95%)°] &5A7E 5ol Ao] sle Zlom $5
A 7"4 317. 388/«] 7-é!

I gho]l =&AL, A3} Fhel 3k, 107 (5%) 5012 Aol glrta S=stsit.
aE| vk At iﬂPE% AF AR of el Bgh datell 156 (78.4%)
3= 7]l met, & della] Al E ElelEl= AL o] AHg3k Ho] gl AR, 439(21.6%)2 AH43t

A= Ao gulslle), Aol e Zow stk
Fae] 545 getsl] fle 2AkRE 4 5, At
4.2 EE20| EN Lo 8|3 ARFES ARgo] Y- B Qlx] of K5 EAWHS
2 AAste] B Flslsdeh. FAASE A (o 0,
S Q1R Hlel A2 AE A st MBA W), Heo(200]:1, 30¢H:2, 40H:3, 50H:4), 2vkEE AlFE
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lx]od B (glet:1, $ith:0), APFEE A|F AREo] (3]
o1, §lek0) = A

248 93l ARt =& 7212 SPSS version 213
AMOS version 215 AHEsll e AEA| = BAE
5 ATZ 8hesjo] B ol 70| wie)l Lato] uls] 421

2 AHgstelt,

Chronbach’'s Alpha & #-83F A3 % 7159] Ax=
0.8440114 0.923 Alolol] HE3+ Az} 712 dof A=A

(Table 4) Result of Exploratory Factor Analysis

=2
e
Hd
2
N
-

4 72

=

= Aoz vehgrh((Table 4)). 32k}

35 (Varlance Inflation Factor : VIF)&
dal7] slslel, 2t mpe] AFGEE T T, FH05
ol e T sk 5le) HensE sl
2= 0.446~0.880°] +xgks, VIFY
2.2409] £ gho] EFHlo], thEPAA
o shobegle),

H2p2 %‘T 0. 74323 1. 04580’]
el S B L s
tg} 71 24 /\]ﬂ o];(]

Exploratory Factor Analysis

1 2 3 4

5

6

Chronbach's
Alpha

Explained Total
Variance(%)

EASY1 .848

EASY2 .862

EASY3 .828

.885

USEFUL1 657

USEFUL2 .658

USEFUL3 71

USEFUL4 173

.844

SEC1 .839

SEC2 .861

SEC3 .785

SEC4 .864

918

BR1 .898

BR2 2923

BR3 837

BR4 .698

.883

TRU1

.683

TRU2

147

TRU3

.809

TRUS

.620

.864

BUY1

.846

BUY2

.819

BUY3

187

BUY4

811

923

71.726

Kaiser-Mayer-Olkin: .887
Battlett's chi-squared: 3455.371, df: 253, sig: .000

*EASY=o]-8-80|4, USEFUL=4%°]4, SEC=X<2], BR=Ealx TRU=71£A A= BUY=7"2#
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(Table 5) Results of Correlation, Means and Standard Deviation

Variable M SD 1 2 3 4 5 6
Perceived Ease of Use| 3.6877 83338 1
Perceived Usefulness| 3.8631 77143 453" 1
Brand 3.2940 | 1.04580 302" 4227 1
Security 4.1997 74323 199" 307 224" 1
Technological Trust | 3.4347 78665 455" 608" 614" 310" 1
Purchase Intention | 3.7739 194602 444" 600" 448~ 339" 482" 1
“p < 0L
H 8437 714 Al el 2k AR A stedel. kA B Q Q1A oA f.ql A Eke] 7
o2 Jepyttt TAHE FFZAIA 23 7163 AlE = 45 Al9sta
S AR 2o Aite = Ao gA| o) &
4.5 EoI¥ Q0I8M Zn} EAGIA o] F2) 5 sHgale] s, MdAFe
(Construct Reliability)e} Hd8A45+3(Average
SHAA gl e Aaks B R el 89liAM S Variance Extracted: AVE) #t& #43to] WA a4
{Table 6 Result of Confirmatory Factor Analysis
Non-standardization coefficient / ~ Construct
Name Items standardization coefficient CR. p-value AVE Reliability
ed EASY1 1.000 / .878 -
Perceive EASY2 8592 / 866 14.892 0.7591 0.9042
Ease of Use
EAYS3 809 / .809 13.674
USEFULI 1.000 / .642 -
Perceived USEFUL2 1.155 / 736 8.697 o
0.6220 0.8666
Usefulness | USEFUL3 1.215 / .868 9.762
USEFUL4 1.183 / .821 9.427
SEC1 1.000 / .859
SEC2 1.019 / .882 16.552
Securit 0.6840 0.8961
eeunty SEC3 827/ 178 13.380
SEC4 1.083 / .918 17.715
BR1 1.000 / .894
BR2 1.067 / .952 19.697
Brand 0.7296 0.9134
ran BR3 867/ 768 13.828
BR4 72/ 637 10.330
TRU1 1.000 / .733 -
Technological TRU2 1.389 / .849 11.506 o
0. .
Trust TRU3 1.222 / 816 11.079 6606 0.8858
TRU4 1.100 / 751 10.198
BUY1 1.000 / .910
Purchase BUY2 1.123 / 961 23.990 o
: 0.7341 0.9163
Intention BUY3 1.064 / 854 17.930
BUY4 993 / 755 13.965
“p < .05, *p < .001.
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ol 55 Falslsivt. m3A e A3 CMIN+= 407.743
(DF=215, p-value=.000, CMIN/DF=1.896)
RMSEA=.067, GFI=.851, AGFI=.809, PGFI=.663,
IFI=.943, TLI=.932, CFI=.9439] 3to] ===
t}. RMSEA®] 7% #87Fs3 52 A# o] =&
=92 (Browne and Cudeck, 1993), PGFI, IFI,
TLI, CFI¢] A3} gt A 458 +Fo = vepylt,
GFI¢t AGFI®] 7% v}& A3} ghel vlal] vha U2
A7} gho] EEE gl o) F13] 8- 7153t ¥ (Liang
et al., 2011)¢] A3} gro]7] wjiell, AT A3 2
FAZE $le o hsigict WA AT gl 95
AAgE Fd Al 2 mo) FEAREE A oA A dAlE| e
= 0.8666~0.91639] 3to] =&, Hd A=
2 0.6220~0.75912] el =& Ul
| A7 e Heg Jebgth((Table

>
o &L

AL sgled, o A3 g o3 2ok CMIN
524.176(DF =224, p-value= .000, CMIN/DF
=2.340), RMSEA=0.082, GFI=813, AGFI=
770, PGFI=.660, IFI1=.911, TLI=.899, CFI=
9119] gro]l =&}, o e gho] =24 A 57}
EAeY, A AAGE BEAREES] 7]E SR (Browne
and Cudeck, 1993; Liang et al., 2011]) 4%
szt glolr & FA7F 2 Ao o] ohetar
gsle] oy £4E Zasksio

4.7 Jt4ZE &1t I1(H1, H2, H3, H4, H5)

7] 7HdE A7) flsle] st 2 I

SPSS =)o EASeh Wl 871241 AAls
i} Theo2 2) H59) M e %3] $lele] EAl
2 TP RS A v 3) sl
£348 abobus] 515191 (H6-1~H6-4 7H) AMOS
zzagow hyLs 248 AAset,

(Table 7) Results of Analyzing H1, H2, H3, H4

Vodel Coefficient. | 288 | ealue | Multicollinearity
B S.E. B Tolerance VIF
(Constant) 3.378 296 11.403 .000
Recognizing products -.142 276 -.040 -.516 607 867 1.153
1 Used product 119 146 062 813 417 876 1.141
Sex 025 115 016 217 829 .98 1.044
Age 046 .080 041 574 567 .984 1.016
R: .077a, R* .006, adjusted R*: -.015, Durbin-Watson: 2.013
p<0.05, " p¢0.01
Dependant Variable : Technological trust
(Constant) 152 465 642
Recognizing products -.337 184 -.094 -1.834 .068 846 1.182
Used product -.085 .097 -.044 -.869 .386 850 1.176
Sex 106 077 067 1.385 168 1936 1.069
2 Age .090 .054 081 1.670 .096 .938 1.066
Perceived Ease of Use 171 051 181 3.333 0017 753 1.329
Perceived Usefulness .349 .059 .343 5.908 000 659 1.517
Security 312 .040 415 7.760 000" 774 1.292
Brand .096 .054 .091 1.797 074 863 1.159

R: .761b, R%* .579, adjusted R*: .561, Durbin-Watson: 1.965

"pC0.05, "pC0.01
Dependant Variable: Technological trust
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(Table 8) Results of Analyzing H5

Coefficient Stan'd.ard Multicollinearity
Model Coefficient t p-value
B S.E. B Tolerance VIF
(Constant) 2.486 .336 7.398 .000
Recognizing products 938 313 217 2.996 003" 867 1.153
1 Used product 446 165 195 2.699 008 876 1.141
Sex -.060 131 -.031 -.456 .649 958 1.044
Age 043 091 032 468 641 .984 1.016
R: .340a, R* .116, adjusted R*: .097, Durbin-Watson: 1.766
p<0.05, p<0.01
Dependant Variable @ Purchase intention
(Constant) 539 375 1.437 152
Recognizing products 1.021 271 .236 3.771 .000™ .866 1.155
) Used product 378 143 165 2.643 009" 873 1.145
Sex -.074 113 -.039 -.6b5 513 958 1.044
Age .016 .079 012 204 .839 982 1.018
Technological Trust 549 070 479 8.196 000" 994 1.006
R .586b, R2: .344, adjusted R2: .327, Durbin-Watson: 1.654
“p<0.05, “p<0.01
Dependant Variable : Purchase intention
(Table 9> Results of Analyzing H6-1, H6-2, H6-3, H6-4
4 i . 95% CI
Path Analysis(Indirect Effects) Estimate | S.E. P Results
Lower | Upper
H6-1 Purchase Intentlpn < Technological Trust 0.129 052 032 937 008" Accepted
< Perceived Ease of Use
H6-2 Purchase Intentlgn <« Technological Trust 0.243 065 195 384 002" Accepted
< Perceived Usefulness
H6-3 Purchase Intention < 'I"fechnologlcal Trust 0.294 046 903 389 002" Accepted
< Security
H6-4 Purchase Intention < Technological Trust 0.047 039 | -028 198 199 Rejected
< Brand
“p<.05, “p<.001.
4.7 =2 78S ZaH(H6-1~H6-4) Aol HEA O Z K-ow]gt wiyfETe S vH=

(Perform Bootstrap- 1000, PC Level: 95, BC
Level: 952 AA]) vlg g-83¢itt HaloE A93h
o] 48043} 984 HQLS y|4A Al wjE T

ALz vepsdri((Table 9)).
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—

1510] 744 W) vhekdl 7b )7




A28d  A6s AOIEE HE FUo/E

2PPEE R & ~vlE V7R BA10 e E &
T 9= Atz dElvh & dFella e ohekdh Aok
IR QI3 B A o] F AvRE Fo| EofellA 2zt
o AlF 7ol o] tel] 2A4E 5ol Alesisiet. ~ntEE
AF2 Mt SA7L &is] o] Folal= HE, AHEAL
T A7 A 2 A7 ofg] HellA orlE 7
Aoz 7|dEt,

7o Aaks okt 2k A, AAE o] 8-8o]
A3t AR -84, AlES] BoldS Aam|Ake] AvtEE
A2 "EM] S W|H= AR epton) Balle
o] 7F frefvlgh WAE 7R e A e® vrelydch
iH]XFé‘% 2mtEE AlFe] AH88] o {1z, EaAe]
2har 27l 7k, Al g AR er) s 4 olet
© AL vt S AREARS} AlE 7He] QlE A o]
AREARS] @]l R Au|~E 7]Hke.g Als)E i
(Lee et al., 2018), AFEAF 22 A Eo]| W3t A1=2]7}
Azt oz o|aket 4= gle). wak, Al sgo‘iq.oﬂ A AR
A7} AR AAE BAbslekal 27| A, AvkEE Aol
A= 2hgahA] s 75 AR Tl QS vA=
Ao R Yepd=vl(Gu and Kim, 2017), AH-8-#}k<]
2| &A4 Q1 AlFE AR Al = S SleiM e avtEE

=
H

AFo] LA 71716l A7 B b mo
=, AHA 249 259 el A ssbrhe
ek 4 glet,

= EZ u]| A Y Eo] oJ3kS-
n) A= A5 Al8E Al Bd?"ﬂﬁ (Lee, 2021], <
2] 89l T Mool tialixle 2 anlakee] Sast
Al o717 9= acle® vheptrt, vt 200, 30tHe]
ATellM= Bebdo] ~rtEE
= AR eyl

N
fru
L)
rlo
ﬂ
oo
ol
o ol

o,
fo
N
lo
)
2
o
o,
B 10 o2 rfe
o
ox, flo
o =
b
a
ut
ol
-
o
2
=

=
bl
i
)
ol
kil
o,
rie
p
o ﬁ A
o>
Al
ol
K3
o2
o
o
=
i
> et

ZRAFECA WAl ~utEE 2 Fe] F 4 9t}
= AR 4T 5 qlrt. sl BaAlErt ole
AZL 2BAP)F o Assly, ARE =2 708
tHBatra et al., 2012). 221} & A4 AvlES
AF Balee 714 Al fovlgk deks vAA|

e,

g2 ojAls 291 B4 o7 35
e AR vishic, o} 2 zéi}% Aleed st uh
94

1] 2 49 1 75 —LXHW NP
AE Ae] 4] A%EE 3, A% ) Bad 94
74 2le) 7)edo] S4ah) ek, 4n)a} @A) Bele
dat =)o) 94 W G FE o W QAR
FsAo] &AL,

A, 71%A AZe Fojelwd folule g
AR Ao ehdr), avlaks 714A *1?47} ros
= pole ) 2 ek Aew veht, =4,

pe
i)

® A= 71eA A E SAE] 2l8ke] anlAbt
71dgk 7 A el A8 @ %k He® 7led AHEE
A3, AnAke ke AES S 9% 5 gl

Az} gk 2227} QlA|3k= air;} ey ek 2lEgl
thz gHle] slofof Tol & & 7heAe] ke Hlos
A 2= 9}

AR, 7144 A2k ARl i EE olis] $1%
349) Ashs how} ek, 7167 Alsls vals el

ASIL A o) 550, AT 8, maPYt 7
97 AtoolA WINEIES A Ao Yehtth 7%
A 2127} 2nlate] FulelA o] m)3 s g ] ﬂ%
7L oujgit}. B3], 7)Qlg) 7)7] 7] Al Ao
TA- A theksl AntE 77| E0] 71A] }\)\—‘E A=
HLAo] ARzfe] Azta) ojw FAl e 7 FAE 3 s
o] F$)=dl(Lee and Shin, 2015), ¢Jjat &S E=]s}]
ZHAF YRS FA 02 7)7]9) ale]do] 27} Adke] =
i 2| &-o] 3 wlEAel 7)7] B B92 3 o
B AE IAE 5T S oS Aot ARt

Hokeh (91X E o] 8-Lo|A) . E8A (2R
H 84), ebdgh(Rat j TS_— }-&x]—ﬂ_ rulES FE
= P 9] EAlghe}. Hale
o] A5 7154 /ﬂi]E “H7Hi 6& Tuf el el wi EE
7R ehgkedl, ol AHAP) AHake 2ntEE 7)Y
= 1:]-01%4 of 7]l 7éJJr°‘ TPEsAe] ZAEIT} AnlES
glo] - A7k Aol
7kt 019} 7 E— % A}&x}i slod = ojuwat Bl
T M| AE AR8E 4 gluje
Aol & 9\;‘:} UZ}E}-/H AFEALE tleksl Hal=

23t AntEE Frto A s AleE S

wj o], Bl =y} ~utEE 7]7e] 7|4 Al e

oy

F{F

i3



36 JOURNAL OF INFORMATION TECHNOLOGY APPLICATIONS & MANAGEMENT

e w1 4 glonh, 1 o] Al Folel
ol

= (] }\E
& AR Geria jJr kg 4= gk

o of

5.2 9i70| ojo| U % o7

® A7) olelsl FF Qe vhest Ak A, I
Mo sokEF AFel e AeAL BAe] B BH
ato], 2mhEE AF Folelmel G vIHE W)
o3 chere Wt A9kE AAsHeke Aol 2 o
o] 2)el7} glek. 71%2) ok A o Aas
Ze 9= AdFoA] ArtES AIES ;ng-s} >
UPE 71719] Felell T83F 89l ey Hal
5, A7erE ol 715 AlRE AH Tl
SJell AalA E3kg A ek, M 714sisie.
2etEF A Aol Ak, Aol dAf At Tl
L, 2PEFE AF-E ksl 7o) g A0)7] wii
o, SHAE -0z ArtEE Al ool mel JF
& A, 716 AlEE A Rells el Azt
7H A doks 7he Aol st wiEbA o] el widt
ARl QA7) FF B Ao Halr) B, 2vhe
F AEL AR 71905 AL, 2 2kl
= AAssiet. 53], A A = AR S49] 71719
ARZ7} APE oldslekd, AHEAL FAl9] AEd e
do] Bod o ek}, ARgAR= AHgo] Hels)
& AP S 7RO R ARG A} AR AvPEE A
Fr8-8trkar Ao Fed ThgAde] sertar whihet
B e R e IS B R i i e
g}, mepr, ArhEE AlEe ik 71819
AL 71942 ol2igh ko] SASE areddt Al

frbo] B o3 RHog malr}

m{

I

N¢

>

Boo

o
r%z&
'”‘—YL

e
I

N
=z

=

N

and Lee, 2017] T4l ‘FFHU“’]
o] g ol folnlgt kS ”] =
(Lee and Kim, 2019
F 9 AujaE A

Sl ol5} e f95e] Pohelee] A4 £6 24

&0 L
0
o Fﬂi
r L:o
r()
iyl
(o3
o —
[
o
=
m
iot
)

2’5
o2

A0z ofsg w14 7P5Ae] Frha ¢ 4 gtk £,
& we] SAL e 20909 3092 PESsle)
QAs] LEE 7|2 AT} ke A3)E W5
fn, ol el S4o) Aol JgE vA &
Siehe ool A4 4 slch, Teht & ATAE
Tl A SRS B VR B AS
7Rk, A, BalEe] Gelsh AFETe 7)5A

o] Zs|o] Ayt ARG del, $RAL

References

(1) Adams, D., Nelson, R., and Todd, P.,
“Perceived Usefulness, Ease of Use, and
Usage of Information Technology: A
Replication”, MIS Quarterly, Vol. 16, No.
2, 1992, pp. 227-247.

(2] Alam, M. R., Reaz, M. B. 1., and Ali, M
A. M., "A Review of Smart Homes—Past,

in IEEE Trans-

actions on Systems, Man, and Cyber-

Present, and Future’,

netics, Part C(Applications and Reviews),
Vol. 42, No. 6, 2012, pp. 1190-1203

(3) Bae. J. S., "The current status of standar-
dization to revitalize the home network
industry.”, The Monthly Technology and
Standards, Vol. 44, 2005, pp. 22-27.

(4) Balta-Ozkan, N., Davidson, R., Bicket,
M., and Whitmarsh, L., “Social barriers
to the adoption of smart homes’, Energy
Policy, Vol. 63, 2013, pp. 363-374

(5) Balta-Ozkan, N., Amerighi, O., and
Boteler, B., "A comparison of consumer
perceptions towards smart homes in the
UK, Germany and Italy: reflections for
policy and future research, Technology
Analysis and Strategy Management, Vol.
26, No. 10, 2014, pp. 1176-1195



A284

A6E

ADIEE HE PojoTol Qa2

ojx= 20 4 o4 37

(6]

Bao, H., Chong, A., Ooi, K. B., and Lin,
B.. "Are Chinese consumers ready to
adopt mobile smart home? An empirical
analysis’, International Journal of Mobile
Communication, Vol. 12, No. 5, 2014, pp.
496-511

Batra, R., Aaron, A., and Bagozzi, R. P.,
“Brand Love’, Journal of Marketing, Vol.
76, No. 2, 2012, pp. 1-16.

Belanger, B., Hiller, J. S., and Smith,
W. J., "Trustworthiness in electronic
commerce: The role of privacy, security,
and site attributes’. The Journal of
Strategic Information Systems, Vol. 11,
No. 3-4, 2002, pp. 245-270.

Browne, M. W. and Cudeck, R., "Alterna-
tive ways of assessing model fit", In K.
A. Bollen and J. S. Long (Eds.), Testing
structural equation models (pp. 136-162),
Newbury Park, CA: Sage, 1993.
Colquitt, J., Scott, B., and LePine, J.,
"Trust, trustworthiness, & trust pro-
pensity: A meta-analytic test of their
unique relationships with risk taking &
job performance.” Journal of Applied Psy-
chology, Vol. 92, No. 4, 2007, pp. 909-927.
Cho, N. and Oh, J. D., “Study on the
Relationship between Media-based In-
formation Exchange and Interpersonal
Trust”, Information System Review, Vol.
16, No. 2, 2014, pp. 43-59

Choi, S. and Kim, H., "Study on the Core
Technology Classification & Develop-
ment of Home Network for Ubiquitous
Industry’, The Korean Language Infor-
mation Science, Vol. 7, No. 3, 2005, pp.
9-13.

Davis, F. D., "Perceived Usefulness, Per-
ceived Ease of Use, and User Acceptance
of Information Technology’, MIS Quart-
erly, Vol. 13, No. 3, 1989, pp. 319-340.

(14)

(22)

Dominici, G., Roblek, V., Abbate, T., and
Tani, M., "Click and drive: consumer
attitude to product development: Towards
future transformations of the driving
experience’, Business Process Manage-
ment Journal, Vol. 22, No. 2, 2016, pp.
420-434.

Doney, P. M. and Cannon, J. P., "An
examination of the nature of trust in
buyer-seller relationships’, Journal of
Marketing, Vol. 61, No. 2, 1997, pp. 35-51.
Eddleston, K. A., Kellermanns, F. W.,
and Zellweger, T. M., “Exploring the
entrepreneurial behavior of family firms:
does the stewardship perspective explain
differences?’, Entrepreneurship Theory
and Practice, Vol. 36 No. 2, 2012, pp.
347-367.

Engel, J. F., Blackwell, R. D., and Miniard,
P. W., “Consumer Behavior (8th ed.)”,
2013, Fort Worth: Dryden Press, 1993.
Featherman, M. S. and Pavlou, P. A.,
“Predicting e-service adoption: A perceived
risk facets perspective’, International
Journal of Human-Computer Studies,
Vol. 59, No. 4, 2003, pp. 451-474.
Gefen, D., Karahanna, E. and Straub, D.,
"Trust and TAM in Online Shopping: An
Integrated Model,” MIS Quarterly, Vol.
27, No. 1, 2003, pp. 51-90.

Gong, M., Xu, Y., and Yu, Y., "An enhanced
technology acceptance model for web-
based Learning’, Journal of Information
Systems Education, Vol. 15, No. 4, 2004,
pp. 365-374.

Gu, H. M. and Kim, S. W., "A Study on
Discontinuance Intentions towards Smart
Home IoT service’, Journal of Basic
Design & Art, Vol. 18, No. 2, 2017, pp.
1-12.

Hendrickson, A. R., Massey, P. D., and



38

JOURNAL OF INFORMATION TECHNOLOGY APPLICATIONS & MANAGEMENT

Cronan, T. P., “On the test-retest relia-
bility of perceived usefulness and per-
ceived ease of use scales’, MIS Quarterly,
Vol. 17, 1993, pp. 227-230.

Hoffman, D. L., Novak, T. P., and Peralta,
M., “Building consumer trust online’,
Communications of the ACM, Vol. 42, No.
4, 1999, pp. 80-85.

Hong, S. G., "Moderating Role of Personal
Involvement for the Effect on Extrinsic
and Intrinsic Motivations for Information
System Acceptance’, The e-Business
Studies, Vol. 9, No. 3, 2008, pp. 65-83.
Igbaria, M., “User acceptance of micro-
computer technology: An empirical test’,
Omega, Vol. 21, No. 1, 1993, pp. 73-90.
Jarvenpaa, S., Cantu, C., and Lim, S. Y.,
“Trust in Virtual Online Environments’,
In G. Hertel, D. L. Stone, R. D. Johnson,
and J. Passmore (Eds.), The Wiley
Blackwell handbook of the psychology of
the Internet at work (pp. 103-130), Wiley
Blackwell, 2017.

Moorman, C., Deshpande, R., and Zaltman,
G., "Factors Affecting Trust in Market
Research Relations”, Journal of Mar-
keting, Vol. 57, No. 1, 1993, pp. 81-101.
Josang, A., Ismail, R., and Boyd, C., “A
survey of trust and reputation systems
for online service provision’, Decision
Support Systems, Vol. 43, No. 2, 2007,
pp. 618-644.

Kang, E. H., “Effects of perceived risks
of online travel agencies on attitudes and
intention of purchase: Focusing on the
Technology Acceptance Model (TAM),
Graduate School of Tourism, Kyung Hee
University, 2018.

Kang, J. W. and Namkung, Y., “The impact
of personalization of coffee brand mobile
apps on perceived benefits, perceived

risk, and brand commitment: Applying
privacy-calculus theory’, Korean Journal
of Hospitality and Tourism, Vol. 26, No.
8, 2017, pp. 35-54.

Kang, J. G.. "The effects of e-WOM
information on trust, purchase intention
and e-WOM intention: Focusing on hotel
room purchasing consumers’, Interna-
tional Journal of Tourism and Hospitality
Research, Vol. 32, No. 2, 2018, pp. 187~
199.

Kang, S. M. and Lee, J. K., "A Study on
the Characteristics of Smart Home
Interaction in Single-Person Household”,
Journal of Korea Institute of Spatial
Design, Vol. 14, No. 7, 2019, pp. 387-404
Kim, D. H., "A Study on the Serviceability
Evaluation of Smarthome Wall-Pad UlI
Design”, A Journal of Brand Design
Association of Korea, Vol. 17, No. 2, 2019,
pp. 113-124

Kim, H. C. and Gim, G. Y., "A Study on
Public Data Quality Factors Affecting the
Confidence of the Public Data Open
Policy”, Journal of Information Technology
Services, Vol. 14, No. 1, 2015, pp. 53-68
Kim, H. J. and Yeo, J. S., “A Study on
Consumers’ Levels of Smart Home Service
Usage by Service Type and Their Willingness
to Pay for Smart Home Services’, Consu-
mer Policy and Education Review, Vol.
11, No. 4, 2015, pp. 25-53.

Kim, H. J. and Kim, Y. I., "The Influence
of Building Trust by Characteristics of
e-WOM Based on Application of Food
Information Service on Behavior In-
tention”, Korean Journal of Hospitality
and Tourism, Vol. 23, No. 1, 2014, pp.
45-64.

Kim, S. E. and Chong, Y. K., “Consumer’s
Perception of the Use of Mobile Simple



A284

A6E

ADIEE HE PojoTol Qa2

ojx= 20 4 o4 39

(42)

(45)

Payment System applying TAM and
perceived Brand Image’, Food Service
Industry Journal, Vol. 17, No. 1, 2021,
pp. 87-102.

Kim, T. M. and Han, J. S., “A Study for
User's Purchasing Intentions of Internet
Travel Products: Focused on extended
Technology Acceptance Model(TAM)",
International Journal of Tourism Ma-
nagement and Sciences, Vol. 24, No. 1,
2009, pp. 185-204.

Korea Association of Smart Home, 2013
Research Report on the Status and Policy
of Smart Home Industries’, 2014. (in
Korean)

Korea Institute of Design Promotion,
2016 Smart Home Industry Environment
and Related Technology Trends’, 2016.
(in Korean)

Kulviwat, S., Bruner, G., and Al-Shuridah,
O., "The role of social influence on adop-
tion of high tech innovations: The mo-
derating effect of public/private con-
sumption’, Journal of Business Research,
Vol. 7, No. 2, 2008, pp. 85-93.

Kumar, V., Dixit, A., Javalgi, R. G., and
Dass, M., Research framework, stra-
tegies, and applications of intelligent
agent technologies (IATs) in marketing’,
Journal of the Academy of Marketing
Science, Vol. 44, No. 1, 2016, pp. 24-45.
Lee, G. O. and Byun, S. T., “Strategic
Direction of Smart Home Appliance
Design”, Journal of Industrial Design
Studies, Vol. 10, No. 1, 2016, pp. 83-90.
Lee, I. G. and Kim, S. H., "Empirical
Analyses of the Factors Influencing on
the Intention to Use Smart Home
Services, Journal of Service Research
and Studies, Vol. 9, No. 2, 2019, pp. 55-76.
Lee, J. Y. and Lee, J. H., "Evolution of

Smart Home: Human-centered Smart
Care Home’, Journal of The Korean
Institute of Communication Sciences,
Vol. 37, No. 11, 2020, pp. 57-66.

Lee, J. S. and Shin, D. H., “A study on
the preference between emotion of human
and media genre in Smart Device’
Science of Emotion & Sensibility, Vol. 18,
No. 1, 2015, pp. 59-66.

Lee, M. S., “SmartHome service for single
elderly households and a study on
attitude influence factors”, Journal of
Digital Convergence, Vol. 19, No. 7, 2021,
pp. 139-146.

Lee, S. K. and Lee, A. R., "The Factors
Influencing Value Awareness of Per-
sonalized Service and Intention to Use
Smart Home: An Analysis of Differences
between Generation MZ and Generation
X and Baby Boomers’, Information
System Review, Vol. 23, No. 3, 2021, pp.
201-223

Lee, U. and Kim, S. I., “A study on smart
home service plan for ingle-households:
Focusing on the 20s and 30s”, Journal of
the Korea Convergence Society, Vol. 9,
No. 5, 2018, pp. 129-135.

Lee, W. K. and Park, J. H., "Effects of
Brand Attachment and Perceived Ae-
sthetic on Intention to Purchase New
Smartphone’, The Journal of Information
Systems, Vol. 23, No. 4, 2014, pp. 147-168
Li, X., Hess, T. J., and Valacich, J. S.,
“Why do we trust new technology? A study
of initial trust formation with organi-
zational information systems’, The Jour-
nal of Strategic Information Systems,
Vol. 17, No. 1, 2008, pp. 39-71.

Liang, R. D., Chang, C. S., and Wang,
T. S., “The effect of service responsiveness
and social emotions on service outcomes:



40 JOURNAL OF INFORMATION TECHNOLOGY APPLICATIONS & MANAGEMENT
An empirical investigation of Service [: theoretical issues in the study of trust
Firms’, African Journal of Business Ma- and human intervention in automated
nagement, Vol. 5, No. 8, 2011, pp. 3155~ systems’, Ergonomics, Vol. 37, No. 11,
3167. 1994, pp. 1905-1922.

(53) Lour, T., Lu, H. P., Yu, H., and Lu, Y., (61) Na, Y. K., "A Study of the Purchase
“Exploring the critical quality attributes Behavior of Fashion Merchandise for the
and models of smart homes”, Maturitas, Internet Shopping-mall Using Extended
Vol. 82, No. 4, 2015, pp. 377-386 Technology Acceptance Model (ETAM) -

(54) Ma, X., Pogrebna, G., and Ng, 1., “Smart In Case of Perceived Value, Risk and
home, smart things and smart me in the Trust in Internet Shopping’, The Journal
smart city: The hub-of-all-things re- of Internet Electronic Commerce Re-
source integration and enabling tool search, Vol. 10, No. 3, 2010, pp. 27-49.
(HARRIET)", In: Botting, D. (ed.) IET (62) Nasri, W. and Charfeddine, L., "Factors
Conference on Future Intelligent Cities, affecting the adoption of internet banking
pp. 1-6. IET, New York, 2014. in Tunisia: An integration theory of

(55) Mayer, R. C., Davis, J. H., and Schoorman, acceptance model and theory of planned
F. D., "An Integrative Model of Organiza- behavior’, The Journal of High Tech-
tion Trust’, Academy Management Review, nology Management Research, Vol. 23,
Vol. 20, No. 3, 1995, pp. 709-734. No. 1, 2012, pp. 1-14.

(56) Marikyan, D., Papagiannidis, S., and (63] Oh, H. J., Yun, Y. S., and Lee, K. Y.,
Alamanos, E., “A systematic review of the “An Empirical Study on the Determinants
smart home literature: A user perspec- of Trust and Purchasing Intention in
tive”, Technological Forecasting and Online Shopping’, Journal of Industrial
Social Change, Vol. 138, 2019, pp. 139-154 Economics and Business, Vol. 19, No. 1,

(57) Mcknight, D. H., Carter, M., Thatcher, 2006, pp. 205-224.

J. B., and Clay, P. F., "Trust in a specific (64) Oh, J. W. and Cho, N. J., "Study on the
technology: An investigation of its Role of Media in the Building of Inter-
components and measures, ACM Trans- personal Trust’, Korean Management
actions on Management Information Science Review, Vol. 33, No. 2, 2016, pp.
Systems, Vol. 2, No. 2, 2011, pp. 1-25. 29-417.

(58] Michler O., Decker, R., and Stummer, C., (65) Oh, S. H. and Kim, S. H., "A Study on
“To trust or not to trust smart consumer the Extended Technology Acceptance
products: A literature review of trust- Model and Primary Factors Affecting
building factors’, Management Review Usage of Internet Banking: Focusing on
Quarterly, Vol. 70, 2019, pp. 391-420. the Role of Trust and Compatibility’,

(59) Moore, G. C. and Benbasat, 1., "“Develop- Journal of Economics Studies, Vol. 24,
ment of an instrument to measure the No. 1, 2006, pp. 175-206.
perceptions of adopting and information (66) Peine, A., "Understanding the dynamics
technology innovation’, Information System of technological configurations: A con-
Research, Vol. 2, No. 3, 1991, pp. 192-222. ceptual framework and the case of Smart

(60) Muir, B. M., “Trust in automation—part Homes", Technological Forecasting and



A284

A6E

ADIEE HE PojoTol Qa2

o7 20 B4 o7 41

(74)

Social Change, Vol. 76, No. 3, 2009, pp.
369-409

Park, E. I., Kim, S. H., Kim, Y. S., and
Kwon, S. J., “Smart home services as the
next mainstream of the ICT industry:
Determinants of the adoption of smart
home services’, Universal Access in the
Information Society, Vol. 17, 2018, pp.
175-190

Park, J. J., "A Study of Factors Affecting
the Effectiveness of Product Placement:
An Intention-based Approach’, Advertis-
ing Research, Vol. 71, 2006, pp. 153-175.
Park, J. H., Jun, J. Y., and Lee, J. J.,
“A Study on User Satisfaction of Smart
Home Technology Using Technology
Acceptance Model(TAM)", Journal of
Industrial Innovation, Vol. 37, No. 2,
2021, pp. 83-106

Park, J. Y.. "Explore the multi-modal
interface design that fits user situation
in smart home’, Graduate School of
Techno Design, Kookmin University, 2021.
Park, S. T., "Finding Conflicts and Inter-
action Issues between Multi-Users
According to Household Type of Artificial
Intelligence-based Smart-Home', Graduate
School of Techno Design, Kookmin Uni-
versity, 2021.

Park, S. Y. and Jun, S. J., “"A Study of
User-Centered Smart Home Interaction
Framework”, Journal of Integrated Design
Research, Vol. 18, No. 3, 2019, pp. 59-75
Park, Y. J. and Yoon, S. J., “Structural
Relations among SNS Attributes, User
Satisfaction, SNS Trust and Purchase
Intention in Online Shopping: Utilizing
an Extended Technology Acceptance
Model”, The e-Business Studies, Vol. 17,
No. 6, 2016, pp. 35-49.

Pavlou, P. A., “Consumer acceptance of

(77)

(80]

(82)

electronic commerce: Integrating trust
and risk with the technology acceptance
model”, International Journal of Elec-
tronic Commerce, Vol. 7, No. 3, 2003, pp.
101-134.

Rio, A. B., Vazquez, R., and Iglesias, V.,
“The effects of brand association on
consumer response’, Journal of Consu-
mer Marketing, Vol. 18, No. 5, 2001, pp.
410-425.

Robinson, S. L., "Trust and breach of the
psychological contract”, Administrative
Science Quarterly, Vol. 41, No. 4, 1996,
pp. 574-599.

Scott, F., “Teaching homes to be green:
smart homes and the environment’,
Green Alliance, 2007.

Segars, A. H. and Grover, V., "Re-examin-
ing perceived ease of use and usefulness:
A confirmatory factor analysis’, MIS
Quarterly, Vol. 17, 1993, pp. 517-525.
Shuhaiber, A. and Mashal, 1., “Under-
standing users’ acceptance of smart
homes”, Technology in Society, Vol. 58,
2019.

So, S. H., "An Empirical Study on the SCM
System Adoption in the Korean Small and
Medium-sized Enterprises: An Appli-
cation of Technology Acceptance Model
and Innovation Diffusion Theory’, Journal
of Industrial Economics and Business,
Vol. 17, No. 4, 2004, pp. 1443-1466.
Szajna, B., "Empirical Evaluation of the
Revised Technology Acceptance Model”,
Management Science, Vol. 42, No. 1,
1996, pp. 85-92.

Truong, Y,, Klink, R. R., Simmons, G.,
Grinstein, A., and Palmer, M., “Branding
strategies for high-technology products:
the effects of consumer and product

innovativeness’, Journal of Business



42

JOURNAL OF INFORMATION TECHNOLOGY APPLICATIONS & MANAGEMENT

(88]

Research, Vol. 70, 2017, pp. 85-91.
Veloutsou, C., "“Brand evaluation, satis-
faction and trust as predictors of brand
loyalty: The mediator —moderator effect
of brand relationships’, Journal of Consu-
mer Marketing, Vol. 32, No. 6, 2015, pp.
405-421.

Venkatesh, V. and Davis, F. D., "A
Theoretical Extension of the Technology
Acceptance Model: Four Longitudinal
Field Studies’, Management Science,
Vol. 46, No. 2, 2000, pp. 169-332.
Venkatesh, V., Morris, M. G., Davis, G.
B.. and Davis, F. D., “User acceptance
of information technology: Toward a
unified view’, MIS Quarterly, Vol. 27, No.
3. 2003, pp. 425-478.

Wilson, C., Hargreaves, T., and Hauxwell-
Baldwin, R., “Benefits and risks of smart
home technologies”, Energy Policy, Vol.
103, 2017, pp. 72-83.

Yang, H. T., Lee, W. J., and Lee, H., ‘ToT
Smart Home Adoption: The Importance
of Proper Level Automation”, Journal of
Sensors, Vol. 2018, 2018, pp. 1-11.
Yoo, I. M., "A Study of the Obstruction
and its Solution for the Activation of

Home Networking Industry’, Graduate
School of Technology and Management
Kyunghee University, 2008.

Yoon, J. Y. and Yoo, T. S., “Analysis of
Perspectives on the Image of South Korea
as a Nation, Attitudes toward Korean
Cosmetics, and Purchasing Intentions
among Chinese Female Undergraduate
Students: Focused on Beijing, Shanghai,
Guangzhou”, Journal of Korea Design
Forum, Vol. 49, 2015, pp. 97-107.
You, J. H. and Park, C., "A Compre-
hensive Review of Technology Accep-
tance Model Researches’, Entrue Journal
of Information Technology, Vol. 9, No. 2,
2010, pp. 31-50.

Zehir, C., Sahin, A., Kitapa, H., and
Ozsahin, M., “The effects of brand com-
munication and service quality in building
brand loyalty through brand trust; The
empirical research on global brands.
Procedia-Social and Behavioral Sciences,
Vol. 24, 2011, pp. 1218-1231.

Zhang, Q., Su, Y., and Yu, P., “Assisting
an Elderly with Early Dementia Using
Wireless Sensors Data in Smarter Safer
Home", ICISO, 2014.



A28 A6 ADIEZ HE F0[2o

|zol P&s njxlE 20l M o 43

PSP

= o A
A gepojsti Aol e e
A Foleh, w15 Hom vhateld
MIS A A3 % H5se0

] Industrial Management

and Data Systems, Compu-
ters and Industry, Journal of
Data and Knowledge Engineering, Interna-
tional Journal of Information Systems and
Supply Chain & t2] el =5 A3t
tho] F713, 71 A S sl e, AR
ol & 7183} Al IT A2, A4 737}
Ak ICT AA, Al 473 715719 A 5] et

el stael i MIS 4)41ets] &
AS s on, WA FopE 2ot

E AE} 2nkEE Al 5ol sich

2 F o
> 2 oo
- T





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


