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Abstract This study researched the user experience of the monthly <DESIGN> magazine subscription
service, focusing on design students and designers. The revenue of magazine industry has been declined
since 2012 and some magazines stop publishing or cease to publish. That is why this studied the user
experience of magazine subscription services of monthly <DESIGN> to increase magazine sales revenue,
the largest portion of whole revenue. A survey and in—depth interviews with subscribers and
non—subscribers was conducted to suggest improvements for the monthly <DESIGN>. Since this study
focused on user experience of magazine subscription, it could be a future reference for studying

magazine subscription service.
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Table 1. Annual Revenue of Magazine Industry (won)

Year 2012 2014 2017 2019

Revenue 1,862.5B 1,375.4B 1,035.3B 777.5B
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Table 2. Design Magazine Purchase Experience

Oxdler Age Sex Monthly <DESIGN> subscription
Now Past
! 29 M No No
2 sl M No No
3 30 M No No
4 30 M No No
5 29 M No No
6 33 M No No
7 27 F No No
8 28 F No No
9 31 F No No
10 25 F No No
11 27 F No No
12 31 F No No
13 26 F No No
1 31 M No Yes
o 30 M No Yes
16 28 F No Yes
17 3 F No Yes
1 30 F No Yes
19 sl F No Yes
20 25 F Yes No
2 25 F Yes No
2 26 F Yes Yes
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Table 3. Reasons of not subscribing again AGE Hldls, AHYAE, HUXE B g2 &
— - WxE HE 4 9 TAEolH, ALAEL 94 wlA)
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T want to buy an individual issue with my interesting subject 4 g}%% CQ' Z,: gl]jr
I cannot get thoughtful information from monthly <DESIGN> 2
It is expensive 2
- Table 6. Preferred Contents and Text—Focused Platform
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Table 4. Preferred Contents Type and the Way of
Access to Read the Design Contents

) Preference Way of Access
Subsri— 5 o
ber mart ablet .
Image Text IBC phone PC Printed
Total 20 2 14 7 1 0
No 18 1 12 6 1 0
Yes 2 1 2 1 0 0
Table 5. Preferred Contents and Image—Focused
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Table 7. Result of Interview

Age Sex Pa§t . Trendy  Thoughtful Va'rlous Findable Useful Saiflaitylos vl Satlsfylr'lg W Lk Price Resubscription
subscription contents subscription
P1 26 F Yes 4 4 3 3 3 2 3 No
P2 25 F No 4 4 3 4 3 2 2 Yes
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Table 8. Reasons of unsubscribing monthly <DESIGN>

Age = Sex Comments

Its subscription is a kind of ‘random box’.

P1 25 F
I cannot buy unexpected contents.

T look up books for deep—diving information and
web for short and quick information. Magazine
is vague to read.

The information I look for is free on the web.

P2 27 F

T am looking for deep—diving information such
as design history and I don’t think magazine can
provide it.

P3 33 M

I want to buy individual issue which looks
interesting. Whole pages are not always useful,

P4 29 M and they require me to do further research for

deep—diving information.
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