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Abstract The purpose of the study was to induce meaning of the UX design from users’ interview. The
study covers interviews from 20 untact finance application users in their twenties in written form. It
aims to examine previous studies on UX design and to overcome their shortcomings by categorizing
usability qualities focusing on verbs used in the interview. The followings are the result: Usability of
UX design can be summarized into Unity, Trust, Persistency, Recognition and Approachability of the
information to the 20 users in their twenties. As for the data earned from interviews focusing on verbs,
usability included Security, Familiarity, Accessibility, Convenience of Operation and Visibility. Each of
the qualities fell into related categories such as Security, Information, Brand and Design. In conclusion,
analysis based on verb choices led to better understanding of the user—based experience compared to
using objective means in previous studies and can be a suggestion to make up for errors in the former

evaluation process.
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4 Step: Core Coding

6. Verb scale extraction
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4. Similar Semantic category extension
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3. Refine and Merge
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1. Grauping

Fig. 1. The Process of Extracting Meaning
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Table 1. Elements of Meaning

HE 71

sta Aok

Security Exposure 7 7

Inconvenient Design 7 7

Familiar Use

- Practicality 2 3
Codes ‘ Files ‘ References
Common Experience 1 1
UX Ul
Apps Usage Experience 4 4
Interface Design ‘ 10 ‘ 11
Branding(UTI Design)
User Centered Service
Screen Information 2 2
Financial Information 3 3
Reading and Writing 3
Usage Inducement 5 7
- Preferred Colour 15 20
Service Space 3 3
- - - Yellow 14 15
Financial Learning 5 5
White 3 3
Financial Product 4 5
Red 2 2
Commission 5 7
Purple(Pink) 1 1
User Centered Design
S Green 1 1
Visualization 12 12
Blue 13 15
Usage Motivation 10 11
- Black 1 1
Understanding Current Usage
Finding Information 13 18
Payment Process 13 14
- Brand Continuation(Limitations)
Operating 10 11
- = Security 20 29
Accessing Apps 16 25
Restrict Usage 1 2
Sex Age Career
Man 10 10 N - ol o -
. 3.3 20t =& ofZe] 7ol AREAe] o] Wk
‘Woman 10 10
Student L 16 AFgA ZA1e] B8 2g Be] AHIAE Table 19] |
Office Worker 3 3 v @ F AR A 8]~ (User Centered Service)
Urban 17 17 - . ..
o} A}-g2}aA] A1 248 (User Centerd Visualization) £
Rural 3 3 .
= 1 1 2ol AEF0] Utk ohal Fol A o7 F
T dlalis A z0] Aol FH o7& A9l
Saving 3 3
Community Activity 6 8 < 77-077/7} 1>
Checking Bank Statements 5 12 “Zo|EE Hge) = ol r]oFsl F 2 rlofsl Elo]
Balance Inquiry 5 5 =7 »
, o/& = F3
Period of Use
More Than 5 Years 2 2 _
<Fojx} 2>
3 Years — 5 Years 10 14 ; ) 7 ) ,
“of] % : L ESLEIX ] O =7 ”
1 Years — 3 Years 14 21 /7] 5?7 H 5}/ f MA— L FMEL’
Less Than 1 Years 6 6
Open Baking <FFJ 2} 3>
Toss g 9 “4)570] A]50]X|H} FHG, o] HaAfi= elujol) KA
Sinh 5 5 ”
i g = orpoll SFEX g o FAT
KB 6 6
Kakao 18 20 .
<ZFofz} 4>
Hana 3 3 %
Etc 4 4 T HH B S G4 F 7 Ao FA2
Improvement Point
Place of Usage(Offline) 3 5 <17;7-o.7x/_ 5>
Payment(Offine) ’ ’ e s A A kBl o Ay L
Money Unit 3 3
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Fig. 2. The Process of Extending Meaning
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Cases Files References
Unify 6 8
Understand 6 8
Trust 4 4
Troublesome 2 3
Tidy 1 1
Supplement 2 2
Suitable 4 5
Straight 5 8
Stable 3 3
Spontaneous 3 4
Solitary 1 2
Simple 6 6
Safe 6 7
Refined 1 1
Record 14 25
Recharge 2 2
Quick 7 8
Prefer 1 1
Practical 4 5
Offer 12 23
Manage 5 7
Invisible 1 1
Inconvenient 5 5
Having a Quick Look 11 14
Harmonious 5 5
Good 4 7
Get Right 3 3
Familiar 8 10
Easy 7 12
Disorder—Free 7 11
Convenient 11 15
Connect 8 8
Complex 9 13
Compare 2 3
Comfortable 7 13
Close 8 13
Clear 11 18
Cheerful 1 1
Anxious 5 7
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