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Abstract The beauty industry continued to develop despite the difficult social environment, and in
the process, small-scale beauty businesses grew rapidly into large-scale beauty franchises.
Therefore, this study was conducted because it was considered that various internal marketing is
necessary for workers in the beauty industry. In order to find out what kind of internal marketing
has a great effect on job immersion for workers, from February 1, 2021 to March 2021 By the 31st,
220copies out of 250 questionnaires were collected and frequency analysis, reliability analysis,
factor analysis, correlation analysis, and multiple regression analysis were performed with spss 22.0.
Satisfying internal marketing was a reward system and it was found that it had the greatest
influence on job commitment. Therefore, it is considered that the actual internal marketing that
workers want should be planned.
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Fig. 1. Research model diagram
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Table 1. Demographic Characteristics
Division Frequency(persons) Ratio(%)
Man 6 3.0
Gender Wornan 194 97.0
20's 185 92.5
Age 30's 8 4.0
40's 7 35
Less than High School 8 4.0
Education Junior College Graduate(current student) 156 78.0
University Graduate (student) 32 16.0
Graduate School(current student) 4 2.0
Less than 1 year 50 25.0
Career Less than 1~ 3 years 102 51.0
Less than 3 ~ 5 years 32 16.0
More than 5 years 16 8.0
Less than 1 ~ 3 people 3 15
Less than 3 ~ 5 people 20 10.0
Number of Employees Less than 5 ~ 7 people 50 25.0
7 or more 127 63.5
Chief(Manager) 54 27.0
Rank Team Leader(Middle manager) 41 20.5
Manager 105 52.5
Sam 200 100.0
Table 2. Validation of validity and reliability
Factors of Measurement Factor load | Eigen value exvlaarilgggs%) CroAr;Eaghs
Giving Current Education and Training Opportunities 0.884
. Completion of various education and training 0.864
Ed#f:i'gi“nsnd Education and training related to duties 0.850 3.977 20930 0.937
L The value of education and training programs 0.772
n Education and Training Help in Work 0.726
é Fair compensation and rewards 0.854
; Compensation : Providing incentives : 0.848 3973 17.229 0919
a system Fair treatment and promotion 0.829
| Appropriate Compensation System 0.680
M Allow employee initiative 0.871
? Delegation of Allow autonomy in decision making 0.844
k Authority Allow employees to make personal judgments 0.828 4.040 21.262 0.935
e Trust Employee Judgment 0.808
} Encouraging Originality 0.806
n Seamless interactive information flow 0.817
9 Support for Encouraging employees 0.810
the Employee involvement in decision making 0.803 3.720 19.581 0.906
Management —
Class Open communication 0.801
Easy access to management 0.779
KMO: 0.907, Bartlett's test x*: 3383.109, p= 0.000
I'm proud of what | do 0.938
Attachment to my work 0.928
Job commitment Continue with what you are doing 0.896 3.949 78.982 0.931
Important in my life 0.868
My work means more than mone 0.808

KMO: 0.868, Bartlet's test x’:

883.195, p= 0.000
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Table 3. Correlation Analysis

. . . Support for
Sortation Educat_|o_n and Compensation Delegatlo_n of the management Job commitment
Training system Authority class
Education and Training 1
Compensation system 0.610" 1
Delegation of Authority 0.430" 0.554" 1
Support for the management class 0.439™ 0.307™ 0.363" 1
Job commitment 0.492" 0.474" 0.492" 0.508" 1
Note:Correlation coefficient is significant at **:p{0.01 level(both sides)
Table 4. Impact of internal marketing on job commitment
- Standardized . . -
Dependert Independent Nonstandard coefficient coefficient t Collinearity statistic
variable variable P
B Std. error Beta TOL VIF
(Constant) 0.141 0.425 0.322 0.740
Education and Training 0.176 0.085 0.153 2.075 0.039" 0.553 1.809
Job .
i Compensation system 0.411 0.083 0.311 4.964 0.000 0.768 1.301
Delegation of Authority 0.214 0.068 0.215 3.150 0.002" 0.648 1.544
Support for the management class 0.156 0.071 0.169 2214 0.028" 0.516 1.938
R’= 0418, Modified R?= 0.406, F= 34657, p= .000
* 1 p.0B, ** 1 pC.01, *** : p(.001
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