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Abstract

The objectives of this study were: (1) to identify differences in consumer attitudes
and intentions to recycle fashion products using three types of recycling (including
resale, reform, and donation), and (2) to examine the moderating effects of consumer
prosocialness on the relationships between attitude and intention for each type of
fashion product recycling. Men and women aged 20 years and over were recruited
from a marketing research firm panel. Participants completed an online questionnaire
incorporating measures for attitudes and intentions to resale, reform, and donate
fashion products, prosocialness, frequency of purchasing fashion products, monthly
amount of spending on fashion products, and demographic information. Data from
224 participants were analyzed using SPSS 25.0 and PROCESS macro. The results
demonstrated that consumers had significantly different attitudes and intentions depen-
ding on type of fashion product recycling. Consumers had more positive attitudes
toward donation compared to resale and reform types of recycling. Consumer intentions
toward resale and donation were significantly higher than their intention to reform.
Furthermore, this study confirmed that the attitude-intention gap in fashion product
recycling can be explained by individual prosocialness. The moderating effects of
prosocialness on the associations between attitude and intention to recycle were
significant. The implications of increasing consumers’ behavior intention to recycle
fashion products was discussed and future research suggestions are provided.

Keywords: attitude-intention gap(Ejx=-2/%= ZRp, resale(HI), reform(2E), do-
nation(7]5), prosocialness(ZIAF3]-8)

I. Introduction
73 Yol ARFIA & f1e] 2 Zolghe 2ot oA 24 Q149 /A4
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132 AH|R} JAARGT A AlE

oju] QAFH A7|=o] FARE, 23 ZA gt =
| ANAEY 914 22 9P} R TAFE) v)
wsto] FAT] W 2ol HES ATHBAV Group,
2021). o}A|qE, X9 COVID-19 A& Z oA
7% wsie} 87 BA] det S Al Balo] 7
23] EoA| AL Qlom, o]Hgt Q1A ] P2 A
A 7149 AlF et Q-G ol 5o AAH
Q1 X2k P02 AAHI thKoh & Lee, 2020).
S U= 1993958 AL 287 ZFAS
HA o A|gYstal Qo™ (Korean Law Information
Center, 2021), A= A&-go| 7Fs35t A 7|E 97}

A F52 throl $73kT Qe ol 4YM1E
BelrAAEe) ASIE BT, %S el
= A AE AEE WHT H7] o] gt 4]
A} Q14 gl o o As] W Eo]th(Lee & Lee,
2016). A& F, A 7Y “ﬂ—rﬂh A AHA
U 9I7E G AFIAE v R[S w2 R "’“ﬂl
HiEstAY, A8 7 ‘*01 = Zlo“‘«] —°r°ﬂ il
FEY &, AH & AAT F 2ol 2A &A
Sko] oF 30cm FE=E Hot GAY FHolA HiEShH=
Aog AT YTHKONETIC, 2001). o]} 37,
FARANE W 259 e ol7] Ao A
Q FuiE B8 B8 oF FuiE &0l A2
vk Rl WESAY ZlReks wEe Agetn
STk ShAlEE, Aggol ik AviAF 214 S2o) g
A3 A}8l9) ol s BRSE, F) £945L °
o7 59 A AFLZ woF{ +A%E 5 AZst
= WS 7MY gol A¥sts 208 RAREI Qo
(Lee & Lee, 2016).

H o7 +A%E AREShe W 019101] AH|A}7}
ol o] YAY ARESHA] e T AlES A AR
sh= Hols S2AH 52 &9 A, $Aske
PAY 2 = E8ste 25, A Aol A
| 7 J=F 7|F5te Al 7HA 9] ol Qi @
2> 5\_‘317\}3 ﬁﬂ"q 111%94 =i ZH@’jl WS QA
FgHE o
E3 HH/‘# A=EL Z{-_,—Jﬂ- Lee(2018)
o] AFofA = aHREC] WA AFS A& Sl
AgE e 4_ '5}“ ‘ﬂ] 0] B2 o|FE A A
A JHO| HE3} o]E &
‘g3}st7] fIRt /\]_,j;ﬁ‘ A= A=A Z37] v

o 1o
o TN
—l> ;
nO[t
mlo
O

Ag-gol it He-2= A EAESAT

ojZfal dHstlet. shARt, e 9 e Hoo
ek AuRp QI 2T 2 A7t FE9] worA &
o, Agje} 7| oM A AE gl =

ol Bl 7% e A&xos sty
(Brydges, 2021; Pandit, Singha, Kumar, Shrivastava,
& Yashraj, 2020). ESH FHT 24 AHAEL FI
A, SLEE w2 TS Holal glow, A
AES 71%ste oo A28 P A
oj2iet Wsk= Ao r AnAE9] WA AlF A
248 P5o8 HEd Zor i
M| BFE HeE Ashs o2 o2, A9
F5olE, & A PFFolB)NAE MUY Heet 9
EE AR Ui Aol om, 54 A%, A4, F
Aol et T4 HEst drt el PEom et
UA kil Agstci(Ajzen, 1991; Ajzen & Fishbein,
1980). QkA] A5l %o0], ZY 48X WA A=
Aol it 143} o4 gt o] Fox|
T Q) vl AviRe] A4 WA AE ALe 7
of £2L olds] We 528 Bl AR HE
o} 44 WE olwol Axs} EASH Holth. A%
3 9 A4 s 2 HEgt WF A Aolo] A%
= Thare A1EH, AQIA, A adloe wAshs
o (Barbarossa & De Pelsmacker, 2016; Kumar &
Ghodeswar, 2015; Park & Lin, 2020), AH]Z}9] A}3]
2 A3 pAE A ATIAE A8 THLSe
3174 <l4lo] olHo] wa} AsHAA 4H|o| gt €
%o A} Aj9le] FASY 0] FeRe W
Ao FE3}3 Qth(Park & Lin, 2020; Zhou, Zheng,
Lin, & Zhou, 2020). A&H A P& W7 F2
d& AASHAA L, JgHE A 4v] S Z 22X
o AH 9 39 BA) vEe] A84H 4]
57} Qw2 ofoj|A] ¢h= AeolE, FAEA0l &
A ATF A Hrs A4 P g AZ
2 7Fs/do] &ord 4= ok Aolth &, ASA
ol 7HRl9] B2 g4 A AHlo] izt 594 Hi=
oF AA| ARBIHUYH BFE Atolo] BAE A &
Qlth(Zabkar & Hosta, 2013). S}R|Tt KEF A AH]|
59 stto] &k A AlE AR DAL A
28] tigt 28R B} oo Hiet A= i
AgtA o g WEE o] 2O m(Lee, 2018; Park, Cho,
Johnson, & Yurchisin, 2017), &3] Ij4d A& A&
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of glo] R8-S Aeshe Aul BE-o)E Ao}
A0l BAL ofd AFHA egkeh 1A
v 5ol ot HPATE vhgo BH, A
AL A AE A Gl et 287 Bz
= A% 29 % 9l 74 290 T 5 9L Aol
ok £ A7oAE WA AE) thEA 4TS Pl
A, 2E, 71%o] ek Fu e et o
29| Zjolg oy, A Ao 2 HLE
o] e HE-oE BAe] VAL JFge Lok
oA WA AE AGEl e 294 JES B
e ohetskud stk ol 9% PR AT
wae theat g,

A, A AR ALS AR, 2E, 7150
e F 4v)ao] gwe} owo| 2ol Belgict

A, s AE S PEchE, 9E, 71350
w2 S aul4] WA AE AE HE-olE A
o et WAslge) 24 wTHE AS

Il. Literature Review

1. Fashion product recycling: Resale, reform, and
donation

AT &g 29 AIE oIske AF 2 AR ¥
e AHHo R 76k 1o, ofF &9l7]
A% ekl A AlF gl gt T AAA
Aoz Yehty 9tkPark, 2020). E3F, AH|Zto] 3
3 o4 Pgoz A% ABol de 2u a7}
Lolxlo] uieh, 7|7 BREAL Held LAt
% AELS ALET] A2 WA AFOE UE
ofU= gAtelZ, QAfolS AES Aol Slrk(Park
& Lin, 2020). skA|9E, 2|& 7Faet s 915 A&
At} Av] SA A9 o) B, siH AlE Y
F719] upA e GA QL AR 9JE2] X2 Ao it
AH|AF Zrol = o -s] W ol AHAE A
o e WA AE AgE B Ytk o
AES 471 fs =gl ARgEes HAa A
FZ ol8sHAY, 548 S Tl wuljshs Al
o’, Ato]=, fAel, F4 Foll gt B9 sjast]
A3l PSS SHAY, SR B OE E7Y AFe=E
HPAA AQAHEot= 2E, A9 onig A A
F2 BRI AROA IR ske Al 77 e

ol - o]ddst 133

(Lee & Lee, 2016).

A AL AEE T AP A7 FE 4
AEY AL DA, AR A, AvRpe] Fuf T
o FF=o] Ht A& &0, HEAE, HAYL 5
o] M A5 AEEste] vh= A AFY HA}
o, ¥4 71¥, v|& EA] A3 (Han & Cho, 2020; Heo,
2019; Lee & Lee, 2014; Yang & Park, 2011)2} A&
|5 AU 84 A8 83 AFo gt &
H|A} Bl =9} P55 24 AH(Park & Shin, 2014; Yang,
Choi, & Cho, 2020)7} 23 =0} gkt o]of Hiaf, =}
Alo] ¢ o] ARESHA] U= WA AlEE AES WY
NEgo 2 AHE 4= = e, gF, 7159 &
Hofl ek AujA; Q1A 2 5 Ate HuE H
A Wrolgkth(Lee, 2018; Park, 2020). Park(2020)
2 20~50Th ] =W ABAE o= T o A
8 QA3 AP o2 A 24 ATOIA BRl oo
gt AL 9], 571, oF AR e, oF vlA
A A, Hol, &5, A, 2& 4 59 A+
Alsts] £/ et =rhal Huskgich Aw, 9
=, 7159 Al 7HA] BRe] gk 4B AqEE 5
719} B, Ao 29l& FAISH Lee and Lee(2016)2]
AtolM= AHAe] A AEFE A8 571, HE,
k= Al 7HA9 &g ol wt =, 7|5
ol it 5719 Bk, =7t 7Y ZojFol2kal
93tk 20~30th =4 AHARe] s FAT o
T7t OF AE ALE Hxof uXE FIFol ol
Ho| 2pol5 ILZT Lee(2018)2] Aol A% AH]AL
Hrs 2E A28 o tis) =2 594 HeE
Helow, Al 7H4] &g F, 715RE 5% A"
gof 71 &2 Hato] TEEE HUSIAT olAt
A AF ALl g AHR Q1A E HE, P
T A Aol FW AHRRe] o] Higt
F874 QA]o] FoFA| AL QItkal KISty Qlom, =
W B[R] i AlE gl et BEe} o9
A2 vlwet 7+ A ol et AlFA 749
F84E oelar k.

2. Attitude-Intention gap
A9 A9} P50 HAE Aot HEH 4
g o]2¢ AP solEy} &EF FsolEAE
T, ¥5 9, ¥5 AT #AE HASL A
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134 AH|R} JAARGT A AlE

(Ajzen, 1991; Ajzen & Fishbein, 1980). 4 ¥ o
Aol thet FA9le] BE o] SusinAt she WE
o8 AYale), ol FRo] 7jele] B WU o
otk Zolch. o2 Hw, o)k, W5 WA
Aol o WS cAZe] sl 159 =
o Y5 GRS R4S sue o] 48¥]
TH(Engel, Balckwell, & Miniard, 1995; Ryu & Lee,
2019; Yu & Yoon, 2014). o3t Au|z} P52 A
S oj2o W, e ta 294 gL A
&8 grot P& ASot= F8 8%le= 44
4 QO (Park & Lin, 2020), AH|R}9] Aj&-gof o
)
e A AEE WEE oM B Aoz ol
2 4 QIt}(Jain, Singhal, Jain, & Bhaskar, 2020).
Aitos F AMAES AUE TS A
73 B4 5o dis) 2929l S =} AU,
1844 Anlo] tigt Ay AFtolx= AF A 4
Hlof] tigt 2917 =t 4 AA B A= FE
o2 AZEAE Fertal WY (Morwitz, Steckel,
& Gupta, 2007). °O|2|3t &H[A] B=9} & =Y
A= B L-9l% ZA}(attitude-intention gap)] 7JgLo.
At AanRte] g5 2% Hole tdRt =
719} A4 gRlo] At FghE A 5 w7t
FAE7] A= o=l 89 FolA AHEE 571
7t g 8RSt F8s5ithal mekEofof gt )
Agk AHREE A4lo] Mg H=E 7HAAL QL
I, AAo] 2 AlES A8 ol =9 39S
o AES 871 Ut oA E, AAg e
AEE st S 4971 BrhJoshi & Rahman,
2015). &, HgHF] et =2 Q1A 594 HE
713 AH|R7 dubd oz A3 B AES )

ol

3R ghethe Zolth B3], WA A%t s
£ ge 2uR50] WALl A AFHow Hig
A% W5 Arhe deld 719 EAT ST A
et AE0] et 8771 S5 AL s, of
L Adon A9A Auo] g fr-or A5
HAYA 71Tk (Park & Lin, 2020).

£
_VE

09 ol ol 230l A u
goz BAH 40 2 4T A% %, PFS
Arg el YtH(Chung & Leung, 2007; ElHaffar, Durif,

& Dubé, 2020; Oztekin, Teksdz, Pamuk, Sahin, &

Aol dist -2 A

BAEGAT

Kilic, 2017). A&7} A= g wrdol of
g A& $A O] B, 32 A 59 AMUH, A
3] BEAZ Q8] 3939l et AR PEoE o]
o)A Zoh= A7 DT 4= Stk A AE9
HEAQD A 712 AHLE-& we] gt iﬂlx} s
2g3tet7] siAde Z ol gt |

29l AHSA A|x9] ulzo] B Qs 7 ‘ﬂo‘ﬂ of thgk
AHIRF B} ok 2AF AYE oV ok &
5], 7170l gt AFSlE Aol wobA|al Qe &
Aol Aol Het 5994 st AA B
OlE & o]ojx|A] = olFE EAoH, HE-9= 7t
9] Aag £ol& Wk Aot Aol 714, B
T, ARl JAoME AFT HAY Aol

3. Prosocialness

AARBYE WhAR)E L EUT SAO THE A
Y5O £88 F74 sk Aol Aud Aoz
o]3lE 4= Qlth(Carlo, Knight, McGinley, Zamboanga,
& Jarvis, 2010; Hoffman, 2000). Eisenberg(2006)=
ANIA PBL A w0l HE Aoln, AR
o Qo AAEY PES AL O BT
Aoz olAsttal ArgslH o, Kaiser and Byrka
(2011)= HAMEAGL 7HQ19] B0 = AnRte] gt
AR Y507 HojArty 59T} Small and Cryder
(2016)= XALS]A 4R} J5olt AU g A
= fol AH4le sl8ske 4H] P IR
SHAA, B[R] AARRES FdAI7I= 571 29
= B35l 2ol $a%hE AEsIH ol2et olf g,
AR S A, AR A, =4 4H 5
T AF AtollA 7iR1e 7HA] 9 S5} XgHE A
Hmo} P50 BAS U] e 2R W B
A =|o] kth(Kaiser & Byrka, 2011; Zabkar & Hosta,
2013). &H]R}9| ﬂ"?ﬂ”‘éc’] F| 29| ARt Y5 AT
oA FES e olfs, 7ijlel sk 7HAIU A
T2 2HA H 2 H]OH H 4 Hap7} Qle 54
ZE7] W&o oheket 3 A4 AR B
£ 9 =% 4 Q7] l&Eo|th(Gatersleben, Nurtagh, &
Abrahamse, 2014). 3-30f 5t =2 AL AHRIE
SolE BAL AL 29 FEE oA St 4T
$717} Hef. BE 4¥) YE| 334 BRE o)
B9 878 22A71E o ] Yol (Houston
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& Gassenheimer, 1987), ZALS| A 71A]& 6= &
WA 48] BEIHE AAl0] 2T T}
FE= AEZ sHA ¥7] giZo|th(Zabkar & Hosta,
2013).

g P52 &4 297 4 HE 59 e
A digh 7iQle] T AHHom AdE7] o
=oll, 711 A AA A8 P FHS
ol3to] Qltk(Wang, Mukhopadhyay, & Patrick, 2017).
ojge]ote] 1998¥ M= FAF HoJEE ©]&sto 7
Qo] WAIH WE} A2 HEste] BAS BA
3t Fiorillo and Senatore(2020)2] ALoA= T WS
Atolo] AT H(HA BAE Estlct olet
ARSHA, vl= tish s tido R ARt 7] Eof o
g Hwet Q1o 7 7HX 9 IAdS 24
McCarty and Shrum(1994)9] oA+ ZALS]A
—r:rLO}— N9 &4 A8 =% F5= 9

=9 89lo] BL HHHT:

i —
2% AY AFNAE AT A6, 9
w5ke] 418 PAGNA o Yot 294 -0l
Atol9] BAE At AR Y 2HaTE B9
1L e} o|& E0], Zabkar and Hosta(2013)= 373
of ohet T} 113&7331 Y5 °= Atolo] WA= A
Qlo] HAIEol w245 oAl A H6|HA,
AR S 3&78‘*—1 B =9} 5 2k Aol A
A5 Eole Wetol E & dvka AEsteitt ol
FAFHA, Yu and Yoon(2014)2 Z3H7 A& djst
AHAF B9} PF O Abo]o] (A BA= QL
9] 8 A AH] 94 £F0] =24E AR TE A
2 93 O™, Song, Jiang, and Kim(2010)2 E-A]|Z0f
gt 5784 Bl ] o] H(HF WA= 4
w2 94lo] BSpE siXictal H st
8744 4H Bzt Y5 I AAE A4t
ARG TR0l B A e UAE, 719

1A}S] /o] AE-E B =-9 = Ao v 24
= obA7HA ASEA FUT Aol w2
HIAEE A9 d50] ARglo] 7]ofshs A 52
SHA| Azt Mg, &EF 4] g Helth
A 5 Sl &EA A&H|F9 fEoly g
gt 4 o] FEE AlEolu ST AE o
St AHRF et o oo FH QI JFE vA

JlN' to rk ot o

I‘

r>4' Fll‘

B> l=0l'

D), 71R(4EED 5 AgE

ol - o]ddst 135

|

0l

= AL gl A9 AF9 A3 H(Yoon & Yoon,
2013; Yu & Yoon, 2014), 7§R19] AR/ 52 ©
A AE A Bt FS Q=] TA ] T 7
AL AT & 9tk & AFoIAE ATE |
o TS AN B AT,
WA AF AZE Fso S0k TAS AdstL

2} oFTt.
I1l, Methods

1. Research questions

& A9 Y&2 A AF A I i3t sHEA
1z, Sy aHRe] A AlE A8 FHol gt
A4 2AE A Al Aol it AHWPJ B =9}
945 5<_A}— iO]'O]'E]' ESH uﬂ*ﬂ Xﬂﬁ Agk-gol o

£ A A 42 GTas s o
89 A7 BAE AUAA:

A=A 1 A A AE THER, 9
S\l W 2BA He) oo
#ol7} el
AT A 22 A Al AEE HE=et o] A
o glo] FAe1ge] 28 AT ol
31712

2. Sample and data collection

& A7 Ame A 2AMA AR 4 wid
= ddew 219 s 3l FHEUT A A
F Aol gt =l AHARe] AHA Eree} ok
a2 9fsh, 7 204 o]d9] E 4ole Ao =
Ado g siaich kel A2 2021 29of| AA|

Rom, FAF FrojR= A FAof ofgt 7HERE A

pal

ro

BE ABEL T, Awo] Yelsioirh. A Aol
S B 3 3169 5, BE A7 =0 39t

22499] S5to] 4] AHgHLE

3. Measures
A AE YL o AL Lee and Lee(2016)
o] AFollAl ALESH A AFE AHEET, HE4
H= 539 F

1223
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136 AH|R} JAARGT A AlE

2 Bt

Lee and Lee(2016)2] Aol A+ Ajzen and Fishbein
(1980)9] HE= 4 == HAd AF 8-S 42l
S SAstel, S Aol AEHE HES 25t
Rtk o 24 =E =) 20300 A¥4E ke
2 =2 Afw7} BEQtH(Lee & Lee, 2016). T4
AE A&, 9T Schifter and Ajzen(1985)9] &
54 3202 &8, Al 7 AZE IRl 2 £
S $Asto] & 9EFOo R =451t Lee and Lee
(2016):= =Hf 20~30t AH|AFE HFOE o] S =

Fo] e A g AZSAL. AT FolRe Al 7
A o] A "ot ok 3ol S5 A,
Zk wo] gk 7her A Aottt 7i19 A
A}S] A2 Caprara, Steca, Zelli, and Capanna(2005)2]
Prosocialness Scale for Adults®] 1683 =, E£9|
g Q3 AFEo] Wk WAy 27k So] Aurael 7+
At W5 BE 08P S HEof A
89 BE 29e A8 137 ek old e 1
Se0yd s 74 HE2 S9sdn SYge
855 2 A4S Yol Y T4 ot £ e
B, 71919 & HAREE ulstes sl <
TEATHY B4 A oA yol, g, A4,
o9, 2&4H, 48+ 7 2508 AT
A AE o 8ot g+t A

AE A% BPo] MR EFHAct

4. Analysis

29| A2 SPSS 25.0% 8ot A
AFSASH 4ol digt 7IeSAEA, &
NHERY GBRARY, HREFRY
519937, PROCESS macroS &-835fa] #j&-
oje] pAol dfet AN Ae] AR
stolck Fa AT el B4
A 78 =gk, dgh ¥ 2 AT
B SISk, DAIBRLAAN 7Y

< Mauchly?] 94 HAS &&stlon, +
o] HYEIA gre Aol AT AFES 0

25 Huynh-Feldt epsilon(e)2.2 EA%H AiE 2
gooit W 7 BAGAS A 28, %
A, A REE] RS HAAsEE
o A7 AREA JILHOE F4St= Hayes

o)
o
> ML <>
X ym

ID
ﬂ]lO o, ﬂ]lO

r\l F{Il'.
J-'dmo
é%‘

oft oY )y of > H1

2
o

oX oM M P > o

o
il

ok
oo it mid

Ag-gol it He-2= A EAESAT

(2018)9] PROCESS macro4t X244 &
o7 A& 4 9t PROCESS macroS &
A2 411 735, Johnson-Neyman techniqueZ ©
8% 299 o] 77 Heto] etk So
A

j0] A, T 7 olge] Egot E&ugvt

oft

b o
ar{m >

el Bge BAe 29% o) mRe) B4
%7%°PE}L Agto] EARIH. olof whsfl, -3
% T BANES B TlE0) 7R
Al 2y FAol7] wiwol Hiiet 2 Eadt 740

] itk XA E 7%= i (Hayes, Montoya, &
Rockwood, 2017). T3k, Q91 7|4t LU 2
o] partlal least squares T-ZRA 4] £40] PROCESS
of g4k 73k 7R AR Hole 27lo]
Sualsiol, cheo] oo} 2 gueo] walel Aot}
= d9ELE B E I QJTh©Nitzl, Roldan, & Cepeda,
2016). & Aol A HFotLA sk 2HRIHEAS
SYAREE), FHAFEE), ZLASEA)
72 i o FAE W e Reols]
29, Process macro2] Model 1S A}85}o] WS 71
AE A5ttt B B4 23] o442 p<05
Nzoz BESHAT.

r.?h o% oE fo

m i A

IV. Results

1. Sample characteristics

3 22419] 24 FolRre G} oi4o] 7k 1109
(49.1%) T} 1147(50.9%), 20Tl 4178(18.3%), 30t] 47
H(21.0%), 40t} 437(19.2%), 50t} 4575(20.1%), 60
o 487(21.4%) 2.2 A= QU TH Mae=44.8, SD=13.9)
(Table 1). AFF-2] EAR(n=87, 38.8%)2] H|Zo] 7}
& =9toH, AFFFE =29, 12.9%)} 1|3 A (n=26,
11. 6%)0] I 22 A5kt g8 tigkn Ajst
oluf EU(n=137, 61.2%)°] 7P W2 AR TALH
Aot ZEAH = 7|& (=134, 59.8%)3} ©]E(n=77,
34.4%)0] RS AASYOH, YT T A5
2 3ujgk 9 o Aj~suigk Y ulgkw} suigk Y o1
Aot Y vgto] 4zt #=73, 32.6%= 7P BWkth &
A} FolAe] A 1AzE A A PO Rt
3(n=76, 33.9%)7} 7 w@okow, B+t A AlF
AEH2 108 ¥ mgkr=110, 49.1%)°] 7P B3kt

- 442 -



Vol. 29, No. 3 oA - o]3ds}t 137
<Table 1> Sample characteristics (N=224)
Variable Items n %
Male 110 49.1
Gender Female 114 50.9
20s 41 18.3
Age 30s 47 21.0
40s 43 19.2
(Mean=44.8) 505 45 20.1
60s 48 21.4
Professionals 13 5.8
Managers 16 7.1
Technicians 11 4.9
Office worker 87 38.8
Occupation Service and sales workers 18 8.0
Production worker 11 4.9
Unemployed 26 11.6
Homemaker 29 12.9
Others 13 5.8
High school 32 14.3
. 2-years college 31 13.8
Education level Bachelor’s 137 61.2
Graduate degree 24 10.7
Single 77 34.4
Married 134 59.8
Marital status Divorced 10 4.5
Widowed 2 0.9
Others 1 0.4
Less than 1,000,000 4 1.8
1,000,000~less than 2,000,000 15 6.7
. 2,000,000~less than 3,000,000 46 20.5
Monthly household income (won) | 5 36 100_jess than 5,000,000 73 32.6
5,000,000~less than 10 million 73 32.6
10 million and over 13 5.8
Less than or equal to 2 times 36 16.1
Number of purchase for fashion 35 t¥mes 76 33.9
roducts during last year 6~9 times o1 228
products during fast y 10~14 times 26 11.6
15 times and over 35 15.6
Less than 100,000 110 49.1
100,000~less than 200,000 62 27.7
Average monthly spending on 200,000~less than 300,000 24 10.7
fashion products (won) 300,000~less than 600,000 14 6.3
600,000~less than 1,000,000 9 4.0
1,000,000 and over 5 2.2
2. Descriptive statistics and correlations FAE S5t Ao=R ERlHo|, W49 HAF/go]
BE AT ¥4 Rugh<)n RSN 7l AZHLL 7 A7 WeY W BEUX, 4n
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ARH A3k (Table 2)0] Felsteiet. 24 Folz}
of Ao, 2E, 7)50] e HEL 2 AT S P
o tfet EHTh BE e 0w RAHQH 7
A wpEe] i BEE omet A(hHel A
A7t Yo, AQle] WAL BE S ¥
of et B @ oJ=ot HnH JBUA 9
ol oleh. JUBAAS(<80) B4 B, T8
% Aole] tEEAA 71l HYBe SHlstar.

¢

o=
i

o]

)

tlo

rE

3. Reliability and validity of measures

Z8 W50 B a9l BAS 93 LE 4TS
o] it 2AF Foixte] "= gl ok, AR
232 W 24519 1 23, 98 A 233
715 o= Z3o] thE 7 7 A&E ol tigt H]
= 9 9% Q9lo] 2 WS Btk ol ALE
o that A} ozl AukAQl BE % oj=r} R4}
3t JfElS Hol7] flEog wetEh oo B o
Me LG HEet s Al 7H 9] AEE FHo
& BYokaL, Hxef =0 F 8Rlo] 2&HE 2
2 A AQste] 2tz gaA g9l BAS AL A
o9 FAHE ol gk BAH 89l B =YHo
2 AASHT &4 29, BE 29 29l A
2 Al e (.82~.87)2 2% (.86~.90)(Table 3), &
E g (.87~.92)2} 9] (.88~.93)(Table 4), 7|5 EH=
(.85~.92)2} 9J=(.87~.93)(Table 5), ZIA}3]4J(.63~.85)
(Table 6)°.2 2Q1¥ 0, Z} ¥of tiet FF5 e
o] A==}t FQ W40 st A1=A-L Cronbach’s

<Table 2> Descriptive statistics and correlations

AHAF ARG A AlE gl et B2l A

BAEGAT

alpha® HZotom, Al BE(e=95)2 2% (a
=.95), & Hx(e=.96)2} AZ(e=.94), 7|5 HZ(a
=96)2} 9k (e=.95), AR (e=93)° Tt &
A= =7t ERlE A

4. Tests of research questions

AT EA 1914+ A AFE A8l et 4
Aot o= Aud, &, 7159 W] wet
ojd ztol7} Y=AE Lot A} stttk ol fidl
7} Ag-g ol et A Bt ojof ot vt
ESAEAHEA S AAISEITK(Table 7). Al 7HA] A&
& #ol gt B zto] 4 A}, Mauchly] +3
] HFONA T3 7HEo] YA Y= AoE &
A E]o}(x%(2)=11.34, p<.01), Huynh-Feldt correction
(£=96)2 &85}t Girden(1992)2 egho] .75HT}
= 72-oll+= Huynh-Feldt correction, .75Et} 22
L0]&= Greenhouse-Geisser correction® ARg-5}=
< A3ttt Huynh-Feldt ¢S &3+ A2AES
A FEY] AR g ALt F-34 A, g
o] mE AEA o= §98t Zol7t Sl
Aoz FIFUTHF(1.92, 428.41)=25.32, p<.001).
FAHCE ojH &g B Zpol7t YA A
B E7] A3l Bonferroni AAFHSEAS AAE A3,
71RE B3 A8 ol ditt 3914 B = (Mean=
5.54)= Al e (Mean=5.22)%} ©|& EjE(Mean=
528)Ht}t folotA w2 AoR YEPFTH(Z|Ret A
ol Bix Fd Aol Meangr=.32, p<.001; 7]}

oo £ ol

Correlations
Variables Mean(SD)

1 2 3 4 5 6 7
1. Resale attitude 5.22(1.07) 1
2. Reform attitude 5.28(1.03) 77 1
3. Donation attitude 5.54(1.04) a1 79 1
4. Resale intention 4.95(1.34) 74 557 59" 1
5. Reform intention 4.71(1.27) 46 56" 53" 517 1
6. Donation intention 5.09(1.34) 46™ 49™ 62" 617 65 1
7. Prosocialness 4.66( .89) 317 29" 30" 36" 317 45" 1

*

™ p<.001

- 444 —



Vol. 29, No. 3

ol - o]ddst 139

<Table 3> Exploratory factor analysis for resale attitude and intention

o 0,
Factor Eigen Variance A) Cronbach’s
Factor Item . (Accumulative
loading value . a
variance %)
Apparel (or fashion products) recycle through resale 0
is good. ’
Apparel (or fashion products) recycle through resale %7
Resal is good. ' 1
e.sa e 5.40 77.19 95
attitude | Apparel (or fashion products) recycle through resale o5 (77.19)
is good. '
Apparel (or fashion products) recycle through resale %6
is good. '
I intend to recycle my clothes (or fashion products) %6
through resale. '
Resale I plan to recycle my clothes (or fashion products) 90 20 11.41 95
intention | through resale. ' ' (88.59) '
I will try to recycle my clothes (or fashion products) %7
through resale. '
<Table 4> Exploratory factor analysis for reform attitude and intention
1 0,
Factor Eigen Variance A) Cronbach’s
Factor Item . (Accumulative
loading value . a
variance %)
Apparel (or fashion products) recycle through reform 9
is good. ’
Apparel (or fashion products) recycle through reform 91
Reform | 18 good. 487 69.63 9%
attitude Apparel (or fashion products) recycle through reform g7 . (69.63) .
is good. ’
Apparel (or fashion products) recycle through reform 9
is good. ’
I intend to recycle my clothes (or fashion products) 28
through reform. ’
Reform | I plan to recycle my clothes (or fashion products) 19.18
. . .93 1.34 .94
intention | through reform. (88.81)
I will try to recycle my clothes (or fashion products) 90
through reform. ’

£ Hx Fd *ol: Meangs=27, p<.001). Ajzuje}
&l gt Biol= RFolgt A7t gl 2or &
2] 9 tH(Meangig=.06, p=.69).

A8 ol et oJ% Aol EA A3}, Mauchly

o 794 1NN 794 7pHo] s Aoz
B A5 0](x%(2)=19.21, p<.05), Huynh-Feldt correction
(e=97)& THSISick. ATE o] thet 2wt o
Fol BAHOR Ro% Holt Ut Ao vt
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<Table 5> Exploratory factor analysis for donation attitude and intention
V o 0,
Factor Eigen arance A) Cronbach’s
Factor Item . (Accumulative
loading value . a
variance %)
Apparel (or fashion products) recycle through 9
donation is good. ’
Apparel (or fashion products) recycle through 90
Donation | donation is good. ’ S 16 73.69 06
attitude | Apparel (or fashion products) recycle through 25 . (73.69) .
donation is good. ’
Apparel (or fashion products) recycle through 9
donation is good. ’
I intend to recycle my clothes (or fashion products) Q7
through donation. '
Donation | I plan to recycle my clothes (or fashion products) 93 120 17.13 95
intention | through donation. ' ’ (90.82) ’
I will try to recycle my clothes (or fashion products) 9
through donation. ’
<Table 6> Exploratory factor analysis for prosocialness
1 0,
Factor Eigen Variance A) Cronbach’s
Factor Item . (Accumulative
loading value . a
variance %)
I try to help others. 79
I am available for volunteer activities to help those 79
who are in need. '
I am empathic with those who are in need. .79
I help immediately those who are in need. .83
I do what I can to help others avoid getting into %4
trouble. ‘
. 62.21
Prosocialness | | intensely feel what others feel. .63 6.22 (62.21) 93
I am willing to make my knowledge and abilities 20
available to others. ’
I try to console those who are sad. .81
I easily put myself in the shoes of those who are 76
in discomfort. ’
I try to be close to and take care of those who are %5

in need.

ITH(F(1.94, 432.24)=11.82, p<.001). Bonferroni AF3-
Zo| A Al (Mean=4.95)2} 7] 5 (Mean=5.09)°]
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a7t golalA £ 2

3ot &g o (Mean=

o HAw glchA T



Vol. 29, No. 3

oJIAl - o]}

141

<Table 7> Repeated measures of ANOVA results for resale, reform, and donation attitudes and intention

Types of recycle Resale Reform Donation - s
Variables M(SD) M(SD) M(SD) !
Attitudes 5.22(1.07)A 5.28(1.03)A 5.54(1.04)B 2532 .10
Intention 4.95(1.34)B 471(127)A 5.09(1.34)B 11.82°" .05
™ p<001.

Note. Post hoc test used the Bonferroni correction.

g— a% -O’] moﬂ' i]’ ] Meand,-ﬁ: 24 p< 05 7]#——&
<]’ ] Meand.fr 38 p< 001) XH-‘-‘]'HHQ}-
o5t Afol7} Qe AL

= L}lﬂ-‘ﬂ,\'l‘/}(Meandﬂﬁ: 14 p= 24)
A 2A 2014 A Al

A& =t o
of ARl 9ol MAEge] 2d avE dotEIA

5Fith o= Y3 Process macros E-2-3

=2 =2 0

olo] Hayes
o md 19] BAg AAlstgict e Ho] g

olo] A=&of thgt

et o= 27 SYHs 9} sSHaR, 79l

A 2EeE A

>

Al 71A] A&

& el T 3 el mao) BARg Ja

o] oist et o] BA O uX= A A
o) z3az £4 23, 94 BgL
SO H(F(3, 220)=99.02, p<.001, R*=.57), BjELS}
o Apo]9] H=Rof thgt HAMS|AFe] =

AR 9

ot Ao FAHUTHTable 8). HALSF2] Bt “gell

9 BF£ISD A
N Z3h, WA Fotdss

ol oo} H(hF Fzghel AR=

on, He EoM F2g2

e 9oJ5kA] e Aoz HALQTh 7|7

<Table 8> Moderation effects of prosocialness

dqo E

O+ O

Sz0l4 Hzet oo BAS
A B =9} 4
Aow ekt
A0z Gol5)
ek 2% wpHol thar e} o] TAe] ujA=
ABge) 24w B AT, A »
o2 99]5t% O LHF(3, 220)=37.79, p<.001, R*=.34),
Bzs} o Aole] Fzo| gt AAEge] 2dE
uho]

=)

gL

A4

CRER

ansE & 5L

J‘.:

AE AL
ZA0Z HojAct. AT,
= oA A= AR
FATZ A= A
A= AL

3dqo E

O+ O

gt Bme} oo WA mAE WAS Y 2
av B4 A3 AA 2
o(F(3, 220)=66.93, p<.001, R’=.48), EBJ=9} °|% A}
AeIe) 2ARTE SO 2

oz BAsth AABHo] ROl A4S J1% B
9 7% 9Jze] FHA

AR oz fofstgo

AEgo] AR= AR YE

dou, BE 2049 Aughe
sheit.

A e 2 29
Hol & StUZE A& EHo] LTHUN launches, 2019).
ABAE, A AlF A, GARL B, 75
&t@ﬁ} A Aol A FA A9 X&Tts

#4lo] olA| 1

Aolge] atAe gAe)
gt A= HA ke oL Rofo]th(Kaikobad,
Bhuiyan, Sultana, & Rahman, 2015). XI&-7o] st
ARS1A T4 F7EeE 7HR19] Q14
of Tt =l AHAe] HkE SEA
AH|AE0] AAE HdHst
e ZA] AAE HoF
o7 RAME I
of tigt 297 H=7t A FF A==

At

) 7_—"@_9_& ‘I'l""]

V. Conclusion and Implications

2ok BB A

QA T AE o]z
aulRe] AE AR

A9

5% PYo= WY

=, otz

Path B SE t )4 Cliower Cluypper
Resale attitude — Resale intention 12 .05 2.31 .02 .02 22
Reform attitude — Reform intention .04 .07 .61 .54 -.10 18
Donation attitude — Donation intention .19 .07 2.80 .01 .06 32
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ojojA A g= AL HWoHT & Ao oA
AE ALY Al 7HA A A, 28, 71500
et MR B} ok, HE-9% AAE Yotk
I, =8}t Q& Ato]] A tigt 7RIS XHAMSA
9 24 a3E EAH5I%TH

AT 23}, AHR = Aol 21E9] W HET 7]
£E B3 4 AE Aol e FAZCE |9
SHA =2 394 HEE 2= AR UgHTh Al
7HA i B A AE Qs 9= v 24
Ao A=, Auet 71 5E S5t AgE J=rt g
E S 535 e JrE 5AZFHoZ {o5t
Al & A0 ARSI ol U &HAFe] oiA
AE AL A3FS 71ESE Lee and Lee(2016)2} Lee
(2018)9] A+ A=}t dAgich o] gk B
O &7t T2 AL FHT £ ARSoA Hol= F1L
Aol gt Q14 ¥t} A S7H= Qg A=
SHA T E3E XEAEO), R, ofgth: 7t
A 52 Bl A £ 7157 £419%1 Aol 7|5 o
3F AH|RLe] 5949 Bt o= 2 YEitE Ao
2 & 5 A

Al 7HA] A28 ol thgt Bt o v oA
= 2E o g s Havt e Fehoh w2
Aoz BAEUY ol T, 4 AL TR H
L% A v 24 Ay, AJEiE 53 4gE
BE-o= AX7} 2Ed 71RE 55 AEE HE-9
T ARHT fo5tA Y2 Aog A Hi-
& At E2 AL QUi S A AEY A
ol thk AvApe] 390l Hrt AR P55 o
2 7P & olojith= AL Yuiglt}. o]=gt At
T3 A ARSloA Hol= S AH F71 FaEol
gk Q14 W3t 22 EACT vrgE ZoR 4y
(Lee & Jeon, 2018), sfA A L& B gt
AP219] AlE wpEdE AR A g Pe& F
TFot= 82 8%lo] 2 £ &2 A= Zolth

NE-E B=et o= Ato]o] Ao o] FALS]A
o 24 a7 B4 Aao|A=, At 71 5ol digk
el ol Ao 1o FAEAFY] Folgt H(HA
24 a3t eegoh Qe 71 RE 58 A Al
F AL et 2245 2HAE § =2 48
P& A E 7HAH, ol2gt B} o Aol
HF A= 7109 IAEdol 245 o AdA

= AL Yujsttt. 0]9} FAFSHA|, Zabkar and Hosta
(2013)= S0l et BT J&AF 4 FF o= A
o]9] ¥4, XIgHE A Pzoll9] o] x|} AA| FF
Ato19] A0 1ol i1 AL A A7 el o
S F A 1] [l Aol & Bl o 24, AR
o] foJt 24 a3E Hisc

2 A7 it =l 4Rl dH Y A AE A
&8 A A S AlFoH, o AlFRHoR
A, 2, 7152 Al 7HA] A AF S HE
o i3t e} o EE pATE ARZ ooE
ot E3h Bi=-o= A Jge A AF A
|0l F&Esto] dgitis &24 J9E #e=th &
H|Z}F B8} 5 O 9 5 Ale|9] IA | JF=
H| 2= 2210 et A= AE[AF T st 5
Ao A dFEE o] YAk Armitage & Christian, 2003),
o] GG BE-OIE ARE A AT o]
% A|gtAo|tH(Chung & Leung, 2007). & A-oflA
g2l 7HR19] XHALS] o] dEst= A AlE A&
HE-o% HA= Bistote 98 ALS9] F8F 4, A
3R 4859 HHhS olsfish= T &3l
g Zoltth. B2 AHAREo] AlFe] A& e A
S o), BRI AME], S 7ot FAKE] A 4]
5o 5848 U st S WSt UEhdaL

= A0E sME & St wEkA, £ AR 74
A= A AEF Aol it ¢34 H=rt o
2 olojd & IEF AF] 4 A9 ¥sr} ofy
S YFOo &2 Lporfof sh=A] Akt & et Aw
o 7185 B3 AT =} ok Ato]o] TA] ©]
21 ARG fogt 24 a3 ZAto] ZABHA,
A AF S A S ARl Alw 9 HA
L2 S AHAEY HREER] FAEIAEE Eole
Wz 7hofd Zloltt. &, & A+ A= &7
QAT 27| EAY} 22 ABEA SES fldH,
-2 AR B FAo|uy ARt 250 A gFsfjof
st WS AT & As AR Almdrh

A AEF ALY 4= FIRE AR k82
A &7Fse o] AR Aviet nlHAE Y] 4
2l Bgolrh. & AtollA 8%t ZA2te] A AlF
AN ol tiet 48R} H=ot o= o] v 74
A, 24 S ol e A=A =8 WIS
OEA AAL 5 Ade ARE EE8F 5 At

O ¥0 o
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o 53], Sl gt BT Fefrt okl
U= @AL -2 ABlolA= AduiE S WA Al
9| AZE S Ut vhdshe Zlo] 2adt e
= geEn oleh A, & 79| A= A AE
AZE S5 S A71A ez anRke] Al
2 B4 AARIEE Eole Aol dadke dxt
ot ARS8 S0l Al 4] FEol 3lo] 1A
2 gl 394 7HAE F7E 5 AEF 5] A%
714 15 Az vpgol] Zgo] & Aol t&o],
ol Agole) AvlakE dpdoR AN S ROl
1, jﬂ.ﬁ o]ALQ. ;q]jr_z‘ﬂ 2 01_‘:_ /\]—5,];(4 0 g 7]
ol 7ol gtET. ELL A, 2E, VRS 5

o

3t A AE ALE B5o] S Aslet B vl
£ 344 ol oje AR AL AAo] e
anlAbEe] ARE Fol 512 ¥ & UL Ao

AteEd &, A AF9] AgE2 SHE &Y 3
9] dgolH, o P50l 7HHE & e AR A
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5 AH|Qlo] Wag Foltt. o]et kg2 F=FL
Z &M 2227 2AAEE 7R 9] F24de A4
SH, RE 4H] FF DANA A4l AdEo] A
T e AR, 44 AnE aEstes & Aol

& A A= A A el A A
F Aol et =y &8 2004 Hieg UA
ALE BE =2 o]ojAA st shte] Hete] E
T 52 wElen, A, 2, 7159 Al 74 v
ol et &HA QAT B «IEOH iRt A2l
3RE ABAE oolg At ole} A, & o
o] Avke WO EAYHE o] 83 L8l HEoE
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R ATEASH 4L AW 97 WIS o
JoE e F& ATE AT A% sl £2
o] B Aol £, BE AT FolAt FAW AR
£90) A% AT Letol AFo] SHel] e
o, AT ATl 44 T} EAHAL & 9

A Sol, ATRE BTt ALE Yol thet o]
ST Fol, st 71l PUG BT A4LE
£ g o WY W2 B % Uk Aotk
o EAE BAT HES BT T4 ATE B
£ avel 2uE B 4 9

~ 449

s} 143

%
mi‘i
0
B
fl
Lo
H
i
XN,
mlm = &
g

& At ﬁﬂrm] A A A AE A
Awo] nty} T nSS 5 ARE AT
24 T A9 Asto] 7)o

bil

° A
ZIArE] g9 "7.% .9.-‘4'7]' olgA EEAIEA]
84

Zo= 7|jHr}
References

Ajzen, 1. (1991). The theory of planned behavior.
Organizational Behavior and Human Decision
Processes, 50(2), 179-211. doi:10.1016/0749-5978
(91)90020-T

Ajzen, 1., & Fishbein, M. (Eds.). (1980). Understan-
ding attitudes and predicting social behavior.
New York: Prentice-Hall.

Armitage, C. J., & Christian, J. (2003). From attitu-
des to behaviour: Basic and applied research on
the theory of planned behaviour. Current Psy-
chology, 22(3), 187-195. doi:10.1007/s12144-003
-1015-5

Barbarossa, C., & De Pelsmacker, P. (2016). Positve
and negative antecedents of purchasing eco-frien-
dly products: A comparison between green and
non-green consumers. Journal of Business Ethics,
134(2), 229-247. doi:10.1007/s10551-014-2425-z

BAV Group. (2021, April 13). Canada is the No. 1
country in the world, according to the 2021 best
countries report. Retrieved April 30, 2021, from
https://www.bavgroup.com/brands-culture/canada-
no-1-country-world-according-2021-best-countries
-report

Brydges, T. (2021). Closing the loop on take, make,
waste: Investigating circular economy practices in
the Swedish fashion industry. Journal of Cleaner
Production, 293, 126245. doi:10.1016/j.jclepro.
2021.126245

Caprara, G. V., Steca, P., Zelli, A., & Capanna, C.
(2005). A new scale for measuring adults’ pro-
socialness. European Journal of Psychological
Assessment, 21(2), 77-89. doi:10.1027/1015-5759.



144 AR ARG WA AE AL e B B BAgsAT

21.2.77

Carlo, G., Knight, G. P., McGinley, M., Zamboanga,
B. L., & Jarvis, L. H. (2010). The multidimen-
sionality of prosocial behaviors and evidence of
measurement equivalence in Mexican American
and European American early adolescent. Journal
of Research on Adolescence, 20(2), 334-358. doi:
10.1111/5.1532-7795.2010.00637.x

Chung, S.-S., & Leung, M. M.-Y. (2007). The value-
action gap in waste recycling: The case of under-
graduates in Hong Kong. Environmental Mana-
gement, 40(4), 604-612. doi:10.1007/s00267-006
-0363-y

Eisenberg, N. (2006). Prosocial behavior. In G. G.
Bear & K. M. Minke (Eds.), Children’s needs III:
Development, prevention, and intervention (pp.
313-324). Bethesda, MD: National Association of
School Psychologists.

ElHaffar, G., Durif, F., & Dubé¢, L. (2020). Towards
closing the attitude-intention-behavior gap in green
consumption: A narrative review of the literature
and an overview of future research directions.
Journal of Cleaner Production, 275, 122-556.
doi:10.1016/j.jclepro.2020.122556

Engel, J. F., Balckwell, R. D., & Miniard, P. W.
(1995). Consumer behavior (8th ed.). Forth Worth,
TX: The Dryden Press.

Fiorillo, D., & Senatore, L. (2020). Pro-social behavi-
ours, waste concerns and recycling behaviour in
Italy at the end of the 1990s. Environmental
Economics and Policy Studies, 22, 127-151. doi:
10.1007/s10018-019-00251-9

Gatersleben, B., Nurtagh, N., & Abrahamse, W.
(2014). Values, identity and pro-environmental
behaviour. Contemporary Social Science, 9(4),
374-392. doi:10.1080/21582041.2012.682086

Girden, E. R. (1992). ANOVA: Repeated measures.
Newbury Park, CA: Sage. doi:10.4135/97814129
83419

Han, J., & Cho, B. (2020). A case study on design

recycling waste plastics in fashion. Journal of

Basic Design & Art, 21(2), 387-398. doi:10.472
94/KSBDA.21.2.27

Hayes, A. F. (2018). Introduction to mediation, mo-
deration, and conditional process analysis: A re-
gression-based approach. New York: The Gui-
Iford Press.

Hayes, A. F., Montoya, A. K., & Rockwood, N. J.
(2017). The analysis of mechanisms and their
contingencies: PROCESS versus structural equa-
tion modeling. Australasian Marketing Journal,
25(1), 76-81. doi:10.1016/j.ausm;j.2017.02.001

Heo, J. Y. (2019). A study of upcycle fashion design
for sustainability. Journal of Basic Design & Art,
20(3), 495-506. doi:10.47294/KSBDA.20.3.37

Hoftman, M. L. (2000). Empathy and moral develop-
ment: Implications for caring and justice. Cam-
bridge: Cambridge University Press. doi:10.1017/
CB09780511805851

Houston, F. S., & Gassenheimer, J. B. (1987). Mar-
keting and exchange. Journal of Marketing, 51(4),
3-18. doi:10.1177%2F002224298705100402

Jain, S., Singhal, S., Jain, N. K., & Bhaskar, K.
(2020). Construction and demolition waste recyc-
ling: Investigating the role of theory of planned
behavior, institutional pressures and environmen-
tal consciousness. Journal of Cleaner Production,
263, 121-405. doi:10.1016/j.jclepro.2020.121405

Joshi, Y., & Rahman, Z. (2015). Factors affecting
green purchase behaviour and future research
directions. [International Strategic Management
Review, 3(1-2), 128-143. doi:10.1016/j.ism.2015.
04.001

Kaikobad, N. K., Bhuiyan, M. Z. A., Sultana, F., &
Rahman, M. (2015). Fast fashion: Marketing, re-
cycling and environmental issues. International
Journal of Humanities and Social Science In-
vention, 4(7), 28-33.

Kaiser, F. G., & Byrka, K. (2011). Environmentalism
as a trait: Gauging people’s prosocial personality
in terms of environmental engagement. Interna-
tional Journal of Psychology, 46(1), 71-79. doi:

= 450 -



Vol. 29, No. 3

10.1080/00207594.2010.516830

Koh, A.-R., & Lee, J. S. (2020). Sustainable fashion
consumption in the post-COVID-19 era. Journal
of Consumer Studies, 31(5), 1-17. doi:10.35736/
JCS.31.5.1

KONETIC. (2001, March 26). A&&E EZ+A Q
@ [Tips for sorting recycled products]. Retrieved
April 30, 2021, from https://www konetic.or.kr/
dataroom/dataroom_view.asp?1=1&gotopage=408
&unique_num=122&tblcode=EUN_EDU_ MORG
UE

Korean Law Information Center. (2021). Act on the
promotion of saving and recycling of resources.
Retrieved April, 30, 2021, from https://www.law.
20.kr/LSW/1sInfoP.do?1sId=000155#0000

Kumar, P., & Ghodeswar, B. M. (2015). Factors
affecting consumers’ green product purchase de-
cisions. Marketing Intelligence & Planning, 33(3),
330-347. doi:10.1108/MIP-03-2014-0068

Lee, J. H., & Lee, Y.-Y. (2014). A study on impro-
ving greenness and commercial value of fashion
products made from recycled banners. Journal of
the Korean Society of Design Culture, 20(4),
557-572.

Lee, K.-N., & Jeon, G. (2018). A study on improve-
ment of used-goods market platform. Journal of
Digital Convergence, 16(9), 133-145. doi:10.144
00/JDC.2018.16.9.133

Lee, M. J., & Lee, M. S. (2016). Investigating moti-
vations and barriers to fashion product recycling
-Toward a strategy for the promotion of public
participation-. Journal of the Korean Society of
Fashion Design, 16(2), 1-17. doi:10.18652/2016.
16.2.1

Lee, M. S. (2018). Gender differences in the effects
of fashion innovativeness and fashion involvement
on attitudes toward apparel recycling. Fashion &
Textile Research Journal, 20(6), 669-678. doi:10.
5805/SFTIL.2018.20.6.669

McCarty, J. A., & Shrum, L. J. (1994). The recycling

of solid wastes: Personal values, value orienta-

oJIAl - o]} 145

tions, and attitudes about recycling as antecedents
of recycling behavior. Journal of Business Re-
search, 30(1), 53-62. doi:10.1016/0148-2963(94)
90068-X

Morwitz, V. G., Steckel, J. H., & Gupta, A. (2007).
When do purchase intentions predict sales? Inter-
national Journal of Forecasting, 23(3), 347-364.
doi:10.1016/j.ijforecast.2007.05.015

Nitzl, C., Roldan, J. L., & Cepeda, G. (2016). Media-
tion analyses in partial least squares structural
equation modeling: Helping researchers to discuss
more sophisticated models. Industrial Manage-
ment & Data Systems, 116(9), 1849-1864. doi:
10.1108/IMDS-07-2015-0302

Oztekin, C., Teksoz, G., Pamuk, S., Sahin, E., &
Kilic, D. S. (2017). Gender perspective on the
factors predicting recycling behavior: Implications
from the theory of planned behavior. Waste Ma-
nagement, 62, 290-302. doi:10.1016/j.wasman.
2016.12.036

Pandit, P., Singha, K., Kumar, L., Shrivastava, S., &
Yashraj, V. (2020). Business paradigm shifting:
Opportunities in the 21st century on fashion from
recycling and upcycling. In P. Pandit, S. Ahmed,
K. Singha, & S. Shrivastava (Eds.), Recycling
from waste in fashion and textiles: A sustainable
and circular economic approach (pp. 151-176).
Berverly, MA: Scrivener Publishing. doi:10.1002/
9781119620532.ch7

Park, H. J., & Lin, L. M. (2020). Exploring attitude?
behavior gap in sustainable consumption: Compa-
rison of recycled and upcycled fashion products.
Journal of Business Research, 117, 623-628. doi:
10.1016/j.jbusres.2018.08.02

Park, J.-M., & Shin, H. W. (2014). Environmental
consciousness, clothing recycling behavior and
interest in fashion by awareness of upcycling and
purchasing behavior for upcycled fashion products
of middle & high school students. Journal of
Korean Home Economics Education Association,
26(2), 89-99.

= 451 -



146 AR ARG WA AE AL e B B BAgsAT

Park, M. J., Cho, H., Johnson, K. K. P., & Yurchisin,
J. (2017). Use of behavioral reasoning theory to
examine the role of social responsibility in atti-
tudes toward apparel donation. International Jour-
nal of Consumer Studies, 41(3), 333-339. doi:10.
1111/ijes.12347

Park, Y. (2020). Perception related to recycling clo-
thing and analysis of the actual conditions for the
unused clothing. Journal of Fashion Business,
24(5), 1-20. doi:10.12940/jfb.2020.24.5.1

Ryu, M. H.,, & Lee, Y. (2019). A study on the use
intentions of unmanned order payment devices
according to the theory of planned behavior and
psychological variables of individuals: Verifying
the moderating effects of brand attitude. Journal
of Distribution and Management Research, 22(4),
161-171. doi:10.17961/jdmr.22.4.201908.161

Schifter, D. E., & Ajzen, 1. (1985). Intention, percei-
ved control, and weight loss: An application of
the theory of planned behavior. Journal of Per-
sonality and Social Psychology, 49(3), 843-851.
doi:10.1037//0022-3514.49.3.843

Small, D. A., & Cryder, C. (2016). Prosocial consumer
behavior. Current Opinion in Psychology, 10,
107-111. doi:10.1016/j.copsyc.2016.01.001

Song, Y. W., Jiang, J., & Kim, J. D. (2010). Factors
affecting the Chinese consumers’ purchase inten-
tion towards counterfeit products: Focused on the
moderating effect of consumer ethics. Korean-
Chinese Social Science Studies, 18, 77-115.

UN launches drive to highlight environmental cost of
staying fashionable. (2019, March 25). UN News.
Retrieved April 25, 2021, from https:/news.un.
org/en/story/2019/03/1035161

Wang, T., Mukhopadhyay, A., & Patrick, V. M.
(2017). Getting consumers to recycle now! When
and why cuteness appeals influence prosocial and

sustainable behavior. Journal of Public Policy &

Marketing, 36(2), 269-283. doi:10.1509%2Fjppm.
16.089

Yang, H., Choi, Y. L., & Cho, Y. (2020). Factors
affecting consumers’ attitude toward fashion pro-
duct using recycled fabric -Focused on ethical
consumerism and awareness of clothing recy-
cling-. Fashion and Knit, 18(1), 13-25. doi:10.35
226/kskd.2020.18.1.13

Yang, J.-S., & Park, H. E. (2011). A study on recy-
cling material and presentation technique in con-
temporary fashion. Journal of the Korean Society
of Design Culture, 17(2), 349-360.

Yoon, H. S., & Yoon, H. H. (2013). A study on the
effects of personal consumption values on pur-
chase intention of environment friendly agricul-
tural products: The moderating effect of environ-
mental conscious behavior. Korean Journal of
Hospitality and Tourism, 22(1), 253-267.

Yu, K.-j., & Yoon, H.-H. (2014). The influence of
values on attitude and behavioral intention of
consumers towards organic food: The moderating
effect of ethical consumption consciousness. Ko-
rean Journal of Hospitality & Tourism, 23(2),
47-68.

Zabkar, V., & Hosta, M. (2013). Willingness to act
and environmentally conscious consumer behavi-
our: Can prosocial status perceptions help over-
come the gap? International Journal of Consumer
Studies, 37(3), 257-264. doi:10.1111/j.1470-6431.
2012.01134.x

Zhou, Z., Zheng, F., Lin, J., & Zhou, N. (2020). The
interplay among green brand knowledge, expected
eudaimonic well-being and environmental cons-
ciousness on green brand purchase intention.
Corporate Social Responsibility and Environ-
mental Management, 28(2), 630-639. doi:10.10
02/csr.2075

= 452 -



