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Abstract

Purpose: The researchers reviewed the previous studies on the psychological anxiety and economic damage during the recent COVID-
19 pandemic to understand the satisfaction, awareness and attitude of the residents in Jeju, Korea. Research design, data and
methodology: 215 samples based on self-reported survey were collected for path analysis focused on controlling variables in
demographic characteristics in PLS-SEM using Smart PLS 3.0. Results: The researchers found the Satisfaction with COVID-19
Prevention Measures and the Awareness of Tourism Crisis affect Attitude toward Tourism of the residents with the explanatory power
(R2=10.209). Age was found to be the only significant controlling variable in this model for the Awareness of Tourism Crisis to Attitude
toward Tourism. Conclusions: The attitude toward tourism is influenced by the level of satisfaction of the prevention service for
COVID-19 as well as the awareness of the crisis. Residents have different level of the tourism crisis awareness by the status of their
economic activities while there is no differences in all age groups for satisfaction in the quarantine service. The study suggests that the
importance of the public health service should be preferentially concerned for residents to have stable economic activities where the

tourism is the major industry.
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Table 1 : Questionnaire Items

Exploring the Satisfaction with COVID-19 Prevention Measures and Awareness of the Tourism Crisis for Residents’ Tourism Attitude

Factors Items Reference
SCPM 1 | am satisfied with the local health and medical standards. (yu, 2011)
Satisfaction with iofi ; ; ; ;
| am satisfied with the level of local epidemic prevention
COVID-19 Prevention |  SCPM2 management. P (Ko, 2021) (Que, 2021)
Measures
SCPM 3 | am satisfied with the local level of quarantine during (Kim, 2021)(Kim, 2020)
COVID-19. (Satici et al., 2020)
ATC 1 Tourist spending decreased due to the COVID-19 (Kim & Seo, 2016).
outbreak. (Kim et al., 2020)
ATC 2 The number of tourists has decreased due to the (Kang,2020)
outbreak of Corona 19. (Zenker & Kock,2020).
. Due to the COVID-19 outbreak, employ-ment
Avx{arenes_s_ of ATC 3 opportunities for local residents in the tourism sector have (Schumann, 2021)
Tourism Crisis
decreased.
External investment and business decrea-sed due to the
ATC4 outbreak of Corona 19. (Schumann, 2021)
ATCS Income of local residents has decree-sed due to the (Kim& Se0,2016).
outbreak of Corona 19.
The increase in tourists contributes greatly to the (Park & oh, 2019)
ATT1 development of the Jeju region (Han et al,, 2018)
P Ju region. (Jung, 2014)
’ I . (Park & oh, 2019)
ATT 2 There should be more tourists visiting Jeju. (Han et al., 2018)
ATT 3 | will actively cooperate in activities to attract more tourists (Park & oh, 2019)
in the Jeju area. (Han et al., 2018)
] . . (Park & oh, 2019)
. ATT 4 I will always be kind to tourists. (Han et al.. 2018)
Att#léﬂtreis'l'nc:ward (Park & oh, 2019)
ATT5 | will actively cooperate with Jeju's tourism development. (Han et al., 2018)
(Han & Yoon, 2020)
I will actively participate in current issues and activities for (Park & oh, 2019)
ATT6 the development of Jeju's tourism (Han et al,, 2018)
P ! ’ (Han & Yoon, 2020)
(Park & oh, 2019)
) . . . (Han et al., 2018)
ATT 7 | will support tourism development projects in the future. (Han & Yoon, 2020)
(Jung, 2014)

3.3. HO|E| &AM 87l T Uxt2| U, 4o H KNt 182 52 FHAUL,
AN d"ol 7Ky g¥s Ho| e Mozt FHolskAch
2 J7ol 42 SEXtE MF X FUE 5 20A O] €2l maM £ AT0AL TS KT DA JHE Qe gskg
HEE Y22 SIRACE (park, 202)0M= Z2 HMFXYO|  shApstn ZFEOQI olmt2 742 MCHQl 204 O|A4S J|Fo=z
ALtz Qi Ol ATk ARl A2l £7] & B2 MY &g 4060Cf O|AtO| HIO|EIE EBESI ZF Y EAMo| Cfs
ZUCE XYFUIS0| A S0 Chs £-E AZEZ 7K1 k0|2 APSIUL} AP MRS ESH 28t OB Folst &
UX|TH O]2(3t MY 2oz OfTS| HFHo| S22 B 250710 MES =2m2 H0|H TS goLt Ao 2753t
LA5IH, o|2 Qls Llsh= & QIAIDb 220 CHeh EHE=O|  H2HAl Scko HQslo] A|F 98 BEE = 215707t MAE|QUCE
Oist gk BAE =olg st UACtn SIYUCE Eoh AXME, ot SERISo| QIPEASHE HIE 2Mo| ZADt= CH29| Table
M2|2etH, StEMoR 7ty Be FdEg e Mile 22U 3zt
Mltho-3oc)2tn SHASM, O] MChe= 20080 AAE = of7|M Ho| HIg0| Ho| [ARIDE EX Az TR0
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ks A2 THEO| ECL E3H LI0|9| AR 20T H|E(47.4%)0
=1, ChZO 2 400 H|Z(195%), 30CH(14.9%)2| =2 = LIEFLCE
ZE 7|12t 20EH0lM 30 ALO|o| HFE 7|7H47.9%)0] 7HE &=
LERECE
AXE BZO| Cf3 ®EF QIAImb BRX| JHof CHEH ol
200 FAE HAIZ I ZFECQ Jdetg 2e XIFUE9
o|HE FHSt= A0| SRBICHKo, 2011). MEEM 2 AFOM=
OITEASHY S0l MEXAFUSO| BBLP| olMmt w
& QERE 20| O B S2 ZARH| fI5H HIF0
A K| YofLt SHEXIS TEY 4 e X|AFE HF Izt
s=oz ZILSIUCE
Table 2: Demographic Analysis
Variables Particular n %
Male 102 47.4
Gender
Female 113 52.6
20-29 years old 102 47.4
30-39 years old 32 14.9
Age 40-49years old 42 19.5
50-59years old 25 11.6
Above 60 years old 14 6.5
Less than 5 years 5 2.3
5-10 years 7 3.3
Residential 10-20 years 27 12.6
Period 20-30 years 103 47.9
30-40 years 22 10.2
More than 40 years 51 23.7
Total 215 100.0

=
SmatPLS= 2| 248 OS |8t & =
Clole 22 X 9f §i0] 248 7HsdH s, &
O{EE LN 2k (intenal consistency)S Sl THHSH H(Seong & Kim,
2019). O[0f| -2 47| HEE2| MF G|o|E Zutof Cist Azld o
EtEd 24 ZuE EW ZE B0l ME[Z(Relisbility) dF
M= A2HES ATHCronbach's Alpha) ZlZ=7}F 07 0|49 2 AtEQ|
, 23 ’(Composite Reliability: CR)2 2% 0.80|4+2 HO,
2 ZESIQICL EfEY(validiy) ATOIME T 24
Z(Average Variance Extracted: AVE)2 05ECH 2 /2 |23
[©] 7

2 OIF(Hair et al, 2020) 3t U202 2} 2Eo| £

[o

I
B0

=3t A2

m
3Q

o

[
=
il
A

u

o

O e

4

7|EXE BFstn ULCL O7|M SH H=a=(Age, Gender, Residence

period)= THY A T (single item) 0| 2.2 M0l A H|Q|[0] QAL

Table 3: Summary of Convergent Validity and Reliability

Latent Outer Cron-
variables Iltems Loa bach's CR AVE
(Factors) dings Alpha
SCPM
Satisfaction 1 0.634
with
COVID-19 S(;PM 0.935 0.796 0.877 0.710
Prevention
Measures SCPM 0.923
3 .
TCP 1 0.822
Awareness | TCP 2 0.835
of Tourism 0.785 0.860 0.607
Crisis TCP 3 0.738
TCP5 0.713
ATT1 0.725
ATT 2 0.823
ATT 3 0.878
Attitude
toward ATT 4 0.632 0.907 0.927 | 0.647
Tourism
ATTS5 0.873
ATT 6 0.832
ATT7 0.838

Table 301Af 2E2(7| 214 2921 & 2AFE XX|(Outer loadings)”t
2 Vi g5ace 9= Mele 4t <=5 DEQD, LXK
g52 25 1 7IES S50 =40l L UCE Table 40A =
or2fet 20| FF=T2l /Y EtgdE dESH| fl5to gel &
AVE H& 20| CHE QoIS1o daAsE0r 37 M4&0| &

20| SHQIE|Qo D, T B2 SECED & 4 Ck

Table 4: Correlation Analysis for Discriminant Validity

Latent variables (Factors) (1) 2 3)
Attitude toward Tourism (1) 0.804
Awareness of Tourism Crisis (2) 0.380 | 0.772
Satisfaction with COVID-19 0.283 | 0.113 | 0.843

Prevention Measures (3)

Note: Items on the diagonal (in bold) represent the square root of
AVE scores
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34. 7kd 43

AN = SmartPLS 2ZEQ|01E 285t], X|AXSHTE
Al(PLS-SEM: Partial Least Squares-Structural Equation Modeling) 22
SIACHRingle et al, 2012). PL-SEMEHAIS CHE5|FEA dialT}
o, 58 BE S5t X, Sl a7 ZHoM e

—

> ﬁ om rhr

4> 4o Hr of
0
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HieH
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2ot AE MG F=ChKock, & Hadaya,
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HE20| ot detEol e 0| FX|
H==0| 20 HY

2018).
CCSH PLSSEMEIEHZRS H

fjo |19t
4o Fr M
:'0 Jl

2::)]

T

oF JHd7tol BAE Hets| B '
Ao A AFREl ZXYH
A HE Q0TS E1fst
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RACHNurfarida et al, 2021).
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-0.057 {0.520)

Gender

0.020 (0.801) 0.257 (0.002)

0.108 (0.127)

ATT

0.354 (0.000) 0.366 (0.000)

-0.100 {0.164)

Residential ATC
Period

Figure 2: Result of Research Model Using PLS-SEM

M4 Z=H™E R2djusted R Souare) 42 01952 HAN F=
DYEETIe 8 e £=F EZ 20 2E
SHHS0] 2 Efz)0f Cfer 0| CHEf 20%=2 LIEtL}
Ol Frol 4B E HOF1 QUCt = 4= ULt

Table 5: Adjusted R?

w3 BYo| MEEs

UM 7+ Ago| Zat= 20|17t ATt

SRMR X NFI HEZ2 7|&8 5Foin

2 & ork

Table 6: Model Fitness Level

Goodness-of-fit level Saturation model

SRMR 0.070
x? 362.707
NFI 0.785

Dependent var. \R Square Adj. R Square

Attitude toward Tourism 0.209 0.202

-

O|2l0] Table 72 2t HE TW=E 7to| yads =Hst
WEX| VIR factors) =
L34 g (Multicollinearity)S =@l st Zmto|Ct,

ojgtola, 29t 35 FHe=

variance inflation

ChE3dde giotn 2 £ ot 24 BEXSE Hn
HIO|E L} CtE S CIO|E{o] CHal Chel B==7F 3 Hi & 2X|0|
Cist ZEgte HMBshe XERM, VIFH 12 7IESE 1wt
HEAMoz 3x gom oF IMYS EA7 x|
Qb=CHRamayah etal., 2018).
Table 7: Variance Inflation Factors
Items (Indicators) VIF
SCPM 1 1.482
SCPM 2 1.555
SCPM 3 1.423
ATC1 1.876
ATC 2 1.869
ATC 3 1.577
ATC 5 1.339
ATT 1 1.86
ATT 2 2.956
ATT 3 3.535
ATT 4 1.402
ATTS 3.719
ATT 6 3.838
ATT7 3.117

03704 PLS-SEM BMg S5l SHSTAL sh= TR 7Hdod|
EH?_F 748 dot= EPSQ_I Table gz} Z

Table 82 ZHEOIM HAIRH 2+ &4
HABt2 Act 7k yZEY
== 2o CHot EHE0f FES O|RIChat 74 22HEel 7|
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Cheh X19 FRS2| QM2 2o tich B0 Sek= DJEIThe|
8% BF 1% RolE0M SAHLZ ROl 2uE 2o, =
Aol 7HE0] MEERZS & 5 UCL F, XFoM HMSdts
I2LE Ao Oiet EETE =0, 2 27|18 2MSke &7t
=275 o4& UHYS AXEHEs 2880 BEE JHEoa
siMeh = UCE

Table 8: Hypotheses Analysis Results(Dependent Variable:
Attitude Toward Tourism)

Sample T P

Pl mean SR statistics | values

(H1) Satisfaction
with COVID-19
Prevention
Measures —
Attitude toward
Tourism

0.270 O*'P 02

0.083 3.077

(H2) Awareness
of Tourism Crisis
— Attitude toward
Tourism

0.000

0.368 | 0.067 5.500

(H 3-1) Age —
Satisfaction  with
COVID-19
Prevention
Measures

0.031 0.078 0.252 0.801

(H 3-2) Gender
— Satisfaction
with COVID-19
Prevention
Measures

0.079 0.644 0.520

0.051

H 3-3)
Residential Period
— Satisfaction
with COVID-19
Prevention
Measures

0.006 0.072 0.196 0.845

(H 4-1) Age —
Awareness of
Tourism Crisis

0.000

0.352 | 0.067 5.240

(H 4-2) Gender
— Awareness of
Tourism Crisis

0.114 0.071 1.530 0.127

H 4-3)
Residential Period
— Awareness of
Tourism Crisis

0.072 1.395 0.164

0.100

*p<0.1, ** p<0.05, ** p<0.01

7td 32 Lo], g8, d2[1 AF 7|7te| Fa QFSAH
BIoISS SHEs=z 278510, SEEQ IZL o) oiet
UFE0 XHO|E EO|=X| HSSIACL ZAHez X|HFUS2|
Ltol, 48 & AF 7|22 XY ZELE EY HEEE SHSE
B2 A8oIK= Bethke A0 BoIMLL Stk = & UGt
SHAZE 7hE 49| 2 2|719/A0f Ofsh, St SHE+S2 t

35
20| 714 39| B4 ZNtECH EUCH, 0| & 53| AY BTt
SAHHCRE [Fo|O|sto], & AFo| 7t 412 MEHASE L =
QUCt Ol & FUIE9| Ao w2t IELH9Et= ™ X|7EQ
7| oM ZHEQl ZHo| wE Ao| EHE 2{7|AME
Q1A Moo g2 HteCtn oiMEich J2iut MYEn AHFE
7|Ztoll Chet HA2o| EAXlE |OlSHA| Y= A= LEH JHd
4201 4-32 7|Zx[QUC

AT 2ol JHH HF HEEoM dY o A Zo| &
ATolMel EXEHS0| LB SEEFEMO| FEE it
20}, & 97| Al iR 5to] X|GFEE0| I 2o
Oist 380l EY=0l|= FES FEX| SIStX} SHRIC Mt
SEXHo| 2t o2 Of2f2] Table 90| LIEH 74 & Mk(Indirect

effect) =4 21t 3|

Table 9:

Indirect Effect

Paths

Sample
mean

STDEV

T
statistics

values

Age—Satisfaction
with COVID-19
Prevention
Measures —
Attitude toward
Tourism

0.007

0.023

0.216

0.829

Age—
Awareness of
Tourism Crisis —
Attitudetoward
Tourism

0.130

0.034

3.771

0.000***

Gender —
Satisfaction with
COVID-19
Prevention
Measures —
Attitude toward
Tourism

-0.013

0.022

0.592

0.544

Gender —
Awareness of
Tourism Crisis —
Attitudetoward
Tourism

0.041

0.026

1.497

0.135

Residential —
Satisfaction with
COVID-19
Prevention
Measures —
Attitude toward
Tourism

0.003

0.020

0.182

0.856

Residential —
Awareness of
Tourism Crisis —
Attitude toward
Tourism

-0.038

0.029

1.261

0.208

*p<0.1, ** p<0.05, ** p<0.01
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