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Abstract TV home shopping companies are not limited to TV channels and phone-ordering channels,
but are making efforts to expand their channels through mobile phones. Beyond its interaction and
ubiquity using the web, it is expanding its contact point with consumers through mobile live
broadcasting. Interacting, ordering, doing their own broadcasts within mobile App, and interacting and
enjoying them are likely to differ depending on consumers' personality, such as playfulness and
impulsivity. In this study, the effects of Two-way communication, Synchronicity and Ubiquity, which
are the characteristics of mobile home shopping, on consumers' flow, and the effect on consumers'
flow on mobile home shopping will vary depending on individual preferences. Interacting, ordering,
doing their own broadcasts within mobile devices, and interacting and enjoying them are likely to differ
depending on consumers' personal preferences, such as play and impulsive tendencies. As a result of
the study, Two-way communication was found to have not significant on flow, and Synchronicity was
also found to have no significant effect on flow. It was found that ubiquity had a significant effect on
flow. Among the individuality, people with high playfulness have a positive effect on flow, and people
with high impulsivity also have a significant effect on flow. Flow has been shown to have a positive
effect on the intention to using mobile home shopping.
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Table 1. Demographics of the respondents. Table 2. Confirmatory factor analysis
. - 10 Measurement Cronbac Factor Telta—
Demographics Frequency Ratio(%) tom s o Loading Delta CR AVE
Female 163 90.6
Gender two-way 85 21
Male 17 9.4 communication1 ’ .
Between 20 and Less two-way
than 29 10 56 communication2 87 81 25 79 76
Between 30 and Less two-way
than 39 83 461 communication3 83 20
Age Between 40 and Less 70 289 Synchronicity1 74 30
than 49 ] Synchronicity2 86 88 A7 78 | 75
Between 50 and Less Synchronicity3 .83 21
than 59 14 78
Ubiquity1 .88 22
More than 60 s 7 Ubiquity2 93 96 08 84 | &
housewife 52 28.9 Ubiquity3 87 23
Office workers 92 51.1 Playfulness 1 76 26
Public officers & 9 5 Playfulness 2 K & 2 | 7 | 69
Teathers
occupation Self-employed " o3 Playfulness 3 74 .34
business ' Impulsivity1 .85 .25
.81 .75 Al
Students & 6 33 Impulsivity2 .81 .30
job seeker Flow1 85 30
Other occupations 6 33 Flow2 89 86 o4 77 74
Total 180 100% Flow3 86 22
Intention of Usel .84 .27
E BAoj ALL351tE AEX| 9] AREGE WHIY & Intention of Use2 91 .90 .21 .78 .76
£390] 491 45A-8/9L (7.2019] A5 Farspg] | Inenton of Used S B
. - - - Fit Statistics : Chi Square=296.13 (d.f.=149; p=0.00), SRMR=0.05,
o = =] Ry o
on, BAMd 2719 A7-E s soldd= RMSEA=0.074, GFI=0.86, AGFI=0.81, NFI=0.93, NNFI=0.94, CFI=0.96
(12]9] 45 sk, ST 9,221 st
E Ao A A5t AEEFS Aok A2 A 4(Composite Reliability)= 0.7& 7|42 K
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2 o4 1639, WA 1790 mRe] gjcrt oj4o]
o, AFHEL 30971 46.1%= 835, 4071 38.9%%
70802 R} 30~40t7 2 SRR AA Su
o] 85%8 At AL BRIl 51.1%2 92
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=Xst=2 4l

179l glolE 9]
21.07} LISREL 8.7°& o]-&3}o]

L,

NG 2357) 9ol SPSS
A3t gaade

Bl #5

AL AXSE ZTF= Table 28 £ & 4= 9t} 324}
ukzi(Cronbachs )9] 78S 53 24 AT 7ig9] 415
=5 AmEy R 087, SA4 0.86, WA

0.93, =°l9% 0.82, $54%F 0.81, 2% 0.89, °]
|9% 0912 BT ZEriduigio] Pr1EA9l 0.6

2 4818t lof AlZ4o] Tk B 5 ArH2s). 2

A 0.84, oY 0.74, 38T 0.75, 2=
0.77, o189 0.788 HE dAF7fgo] Aol Q=
Zog ot 4 ot BAEFHAverage Variacnce
Extracted)} 0.501/do|H 4l=4do] Sl Zo=
FeH29]. FLFY 0.76, A 75, HAA .82, =ol
Hﬁc}: 69, 3&F 71, EES 74, ol 89E /62 B
< dHHgT 71EXE APt ok Aide] &
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Table 3. The correlation analysis

two-way . Lo . .
communication Synchronicity Ubiquity Playfulness Impulsivity Flow Intention of Use
two-way
communication 76
Synchronicity ( '?553) 75
. 297 .303
Ubiquity (.0882) (0918) 82
225 159 .089
Playfulness (0506) (0253) (0079) 69
Imoulsivit 157 .026 .055 .16 71
pusty (0246) (0007) (0030) (0256) '
= 173 279 .250 179 273 74
o (0299) (0778) (0625) (0320) (0745) '
Intention of Use 316 317 .549 .250 061 542 2
(.0999) (.1005) (.3014) (.0625) (.0037) (.2938) ’

* The diagonal coefficient is AVE, and the values in () are the squares of the correlation coefficients.
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2dS o] gsto] B4t 27 Table 48 &
3 & & Sty EEIe HYEE AwEW Chi
Square=340.09(d.f.=154; p=0.00), SRMR 0.08,

RMSEA 0.07, GFI 0.85, AGFI 0.8, NFI 0.92, NNFI
0.94, CFI 0.95& UYEtsitt.
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Table 4. Results of structural equation modeling

M2 EARE BRso] 344 GFHE 1E 7
olc¥ ek THIe ARAL 021, BEARAS 0.15, ¢
#1592 §94F 0.059 o, o] 1.960I5te|n&
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Path Coefficient Std. coefficient t-value Test results
H1 two-way communication — Flow .09 .08 .81 Not supported
H2 Synchronicity — Flow 21 15 1.59 Not supported
H3 Ubiquity — Flow .26 .25 3.12 supported
H4 Playfulness — Flow .33 .23 2.68 supported
H5 Impulsivity — Flow 40 .38 417 supported
H6 Flow — Intention of Use .56 .61 7.64 supported

Fit Statistics: Chi Square=340.09 (d.f.=154; p=0.00), SRMR=0.08, RMSEA=0.07, GFI=0.85, AGFI=0.8, NFI=0.92, NNFI=0.94, CF|=0.95
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