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Abstract

Purpose - Due to the Covic-19 pandemic, the perceived value of video conferencing platforms has been
increased drastically. However, there is little guidance on how service providers can improve video conferencing
platforms. The purpose of this study is to investigate the factors that influence the users’ perceived value of
video conferencing services based on the heuristic-systematic model and the value-based adoption model.
Design/Methodology/Approach - In this paper, we theoretically explore the relationship of the antecedents of
perceived value(credibility, expertise, attractiveness, economic feasibility, security, and interactivity) and its
outcomes (perceived usefulness, perceived risk and perceived value). The outcomes of this research is a
conceptualization of antecedents of perceived value supported by research hypothesis based on the existing
literature. A total of 100 valid questionnaires were collected to empirically test the research model.

Findings - The analysis results showed that credibility, economic feasibility, and interactivity positively
influenced perceived usefulness. On the other hand, credibility, professionalism and interactivity negatively
influenced perceived risk. Perceived usefulness positively affects perceived value and perceived risk has a
negative effect on perceived value. The brand image as a moderating variable was found to decrease the effect
of perceived risk on perceived value.

Research Implications — The contribution of this study is significant for video conferencing providers as follows.
First, a service provider can actively utilize influencers or referees with high credibility and expertise to
maximize the perceived usefulness of users. Second, economic feasibility should be ensured in respect of users
through various alliance discount strategies. Third, a video conferencing service company needs to build a
positive brand image in order to increase users’ perceived value.

Keywords: Video Conferencing Service, HSM Model, VAM Model, Perceived Value, Brand Image
JEL Classifications: M31, N70, 033

¥ o] = 20219 AU sedTH] Al o =E4.

©#2021d FETA7 Jeelets FAstEtslolA dEe Weol BAERE Fksk AR de el
@ First Author, E-mail: miakal43@daum.net

" Corresponding Author, E-mail: kms@gw.kmu.ac kr

© 2021 The Institute of Management and Economy Research. All rights reserved.



206 Asia-Pacific Journal of Business  Vol. 12, No. 2, June 2021
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B4 Aol A aTea ok, oled A4S Fua] g8 we JwEol Hsle] EgE
Sl ol M B0 R AgAe wha gtk A AT vl shgslel A Fal AR
o 8] Fo BolE ABFOZA o §AEL Au|ze] Helgat BAYE AFT B0l wdw
$3pe] WS A Bk, a2 Bol, F Aol AHEE B dolest FHol g ol e
2 ASEHE Hol} AV} Z2EEA AR Bel B FAEA WAl A 7142 ol A7k

F43] sHESI), o2 I3 AuRfEe] F o8& E7|8IAL T2 W E(Google Meet), 9§ I2=(WebEx)
T 2L A s3] Muj2E o] gl AT AA ok HIdH V]S 383 33 FREL
787 Fs de] EARE 217 o] ] WAl Bk AR 18, BAAE AEH R {AE] A
£ 2949 vl Ao} thgrgtel FEo] a7 HY), dh vt 3F3| ol B3 A3 Aol
AT BT d77F =5tk Z2UH9 W o] FRE o] Fow vt AH|A o] &g Eol=|
FFS FT T8RS Fete At 54439 Aula FFHAEC] R A ket £
A77F dod AAARE AFT & & Aotk

Bgs)e Auls ARG dBe T A4adle et 8 ® ATE S48 AsAE
chest 2ol 27 F RRE Wtk &, S49e) ALgAE 20 A4 AL} B39 Aulag
MM o Fojsts AAFum 7 Hek, 221187 B9 abd 2ao] APshs Auag
o183 Wlite] the Aulzsl Mashs HHE ANA B3 FEHOR B

Ak, whe] shgale] Ansg AR os Hesiel she Al oA e shdale] Ausg
ek e ANEA w1 g vl Aol AA7HAE Telsl Heh 2 Ate AATuA

A
r_\ﬁ r}“:

ot 71E AFdME 71EFEEP oY AgF PolEs HAFE AR AHEE AYste dFaddS
gebslal ik, &, A4E F8Adolu AREEold SHAA AREAPL ofEA J1ABE I 21 T,
AYH PFol2or 54 709 dFol &3shs FHA o Blmd whegt siF A =5 gt
= ST

£ A7 HSM 2Eld} VAM 2dls 79ho 2 A2 SHRHES 7hdste, A7lexu2gl 51443] 9
Ao PFS FE 22AL FHorstmzl vl Fal2EH-AAH RU(HSM: Heuristic-Systematic
Model))2 B8H2138k 2atolla] Fulex A4S dof sl Anrbe] A FH A miF g o3t Fel2yg
89l oM E FFe AT A AA o] FAL DHS= AAF 29 T FTFE 1)
3ol o]2 FAlo] mE ol dh=d 2He T glth(Kahneman, Slovic and Tversky, 1982).
24 vto]e] YF2 AH|A= F8 1oz} thE Zn|Abl|A] JEFS v FE Qths I olA] 2njA
o A2 Fuidelet dsol et A77F s AxHL ok B dA7e Fe2g-AAA ZEdolA
AAIEE 213 37 71|78k A (VAM: Value-based Adoption Model)¢] F& #4541 Az#
e Aol JFEFS AF3le], o8] AR JEFE FE FFaAE A B FH3A

= AeA 71E A9t AdstE,

gzl o] Anlze] AZhE Fa(7-843)7 S (IEA) 0] A 71 FFFS F= ARoA BAH=
olu| A& 2FASFE FJete] AFEaAl e A 2 AT Al WA Aot 4% gl Aulx
o BT ou|7} AR QIXE HS &AL AE HM=E MEs FEo] molxIti(F, £2
u, A9, 2018). BAAR] A3 elA sd AlR|2rt SAZAR] BAE on|AE JHAA = tE 2
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o} AuAe YA B FHA0E AAH S92 2 Roleh. Aulzel ojet A2k $8Aol
Q1 HAE o)A g AL Eo] FolAE AZHH AR EolAAl B Aoleh, 24
= oJul R ol

II. o]24 w73 & <A
L Felag-AAs 2

N2 AEI)Eolv Au|2e] AMgouE AHshe 8 A7<l 71E58 23 (TAM: Technology
Acceptance Model)2 7|4 RIHEHA AMgEe Byoltt, 7er8 Ry deld Yol el
Aade A7t 7849 A4 Soldos B, A Uit 248 53 AdE fol 7 848
gopgto 24 AREAY 2R AR7ES FE&eitta At ey o84 dqFS mHeteb=T
ZlergEol Ads Hvte g V)e48-S Arshet] $HAI7E §lof, o1& Hekele oFHSE =Yt
o Bulg 4% 3 Zlo] eSS rdoth(3dd, 443}, 2019). 18y 7[EFERAL AL 8o)4
B F8A4 FFS T Faclo] AFAEritt dolstal AFEA AHdM = EAX7 EA5HHA
2y HepdH A eAdSE WESL Ut

ShA AP ATolA] AREEL Qs B TE o202 7|UAA0|ES £ 4 9t} o] o]&&
ITHEFE, AFEAR] 7T YA AR, A48 78488 AEH AMSd d3s 5 F8 HFE B
AT}, JE TlEo|uf Au|27t 7] Aol e mE g 7YY =
SHANE T2 o R B u, Vel dHo] gt FHY rpA" ] o8 FR T]ER EAAMY]
HH dEn|go] dAshl wl thE J|so|uf AH|AZ ZolEelr|7F 44 gt

o)t} 2 wgtolA B o, Al Alariale Bl R g tigh ojAbAA o] o] Fo A=
e B A #H9l FEl2Y P A nelste FeElag-AAY Zde B 34
AAAE dllof & wh A Abare] oJgk FrX ] Wgelth, FElHl Al2le] wEt #Y JEE
FRBAL o] ARl BAE B3l AES =& HoE FeH o] nl'o = gk o] 82t o
gt A7 HEA A A E|EA = 17ke] JEA A S olalslr] fI8te] F7IxbEtel olFA o]
25 FAeE anAte ARAAHE AFIHA AT, F4E, 2010).

o|Zx] glo]| &L WAANAA HAusrtsA R (ELM: Elaboration Likelihood Model)S wHEo]W o
W (Petty and Cacioppo, 19806), o] mdle 9lzte] da|&el ArAeagd 2HS F Jthe=
SHAIZY EA I v, Felag-AA18 ZRHSM)2 o] HEE ARSI 5531 HA ol floiA
WAEE AR Y $A4S AslE o|Zo|th(Chaiken, 1980). ELM=E €y} HSMREEL 2% 3 A2
Ar Aol Felxy JRAEE sty YA EIMRde FAB R FHAR d3egdon
A=A shte] WhAe thE Wao] FrlEE Ao R FryE Xeld Aotk (Petty and Cacioppo,
1986; Maheswaran and Chaiken, 1991), Z8\} HSME e T Hh2lo] ZAlo] WA & glcts
Aolth(Chaiken, 1980). &, AFEEL 259 AAZH AL1E Al AAHLE ARE At 9HA,
aA| k2 EA YA 2RSS FH Aol JRE AElete o] itk HSMEE e 7} A5 A g
w2l gk Ae vh2dt 2k A WA, FElaY RAE A2 el AR ZAS ] w2
3k oxPAA o] E8-E= Aolth(Bohner et al., 1995). AR ALoA dofvbs BE PFS FElF
o2 A7t o). #Eld 35S HsiA thket ARE RS oald 4 A= AlRto] Ha st
AP Aol g AIRE Yol A28 Welokshe A97F B witoltth. webx FEAE HAHdde
AEYEHRT FH FJRGo) JRFHA JEFS Wol| wh=rH(Chaiken and Ledgerwood, 2012).
T HA, AAFA AEAE] B2l B o1 EAF o2 Juige st BE HJHE FT8=
Aol slgstet, A ARABE Fxshe e st JEE FAES T AM8RE AA3})



208 Asia-Pacific Journal of Business  Vol. 12, No. 2, June 2021

ol =7Fdol ofsf W 9 Wk, A, 2017). 5, AAA HrA 2] FA A THele]
B M| SXolu Al2Hle] £ 58 =7 AATFF o] FHE st 44 Byt ST shEA
ARES F&317 Ik (Sussman and Siegal, 2003).

2. 7HA7Hk g5

Zeithaml (1988)¢] 2|7+l 714 7d& A3 7HX7|ekp8 Rl Anjzte] 7|4 9 AjH) 2 o]§-9
T8 AWshs o]&olth, VAML 7|08t AZehe e sje] SHMER AZhe Jhof dFE
H X3 A2 e 7127} g me) JEFS vtk FSHEEATHA G5 9], 2010), o] RdA A ABH=
2ztel Sge] ST RE 8497 A% T3, A7 A9 sheHole vle Al 291l
Zled 5% S440 221 AGHE H]&-g AAEATHKIm, Chan and Gupta, 2007).

A, A 7tE -84 (Perceived Usefulness) 217]&S AR B oA AREAZL AAISH ==
AAA, elxA e FAH<l 7= o] (Rogers, 1995; Kim, Chan and Gupta, 2007), &Bx}=
A7t F84S St Ve A3E Hrkeh FE9E sl ®lvk(Venkatesh, 1999). &
o ol ARAIZH g V& AFA FHSH AMEEHSNOH Bl Ve Fa% dSHTR
e AFATFARE YEPITHE$Y, JAE, 2020). o)t F84do] A HH} J|EFES NEHow
o] &3l= dloll gloA S v & e A v F el dEeti (AT, 2020), =354,
A7 27) GAlAN ARlAE f-880 JFS el W] wlEe olEedlA R AR 784
o] st olgol grta Agstlt(Pee, Jiang, & Klein, 2019). o]k AP A& <73t
B ATIME AZtE F8498 AAE g Fa3 gelaclew Bu AfE HPstazt st

%#, Kleijnen et al, (2007)2 2219 A7l Buld Au|= A Folx] AZ+E s|Ae] e alES
Z33te] A7hE 98-S st dTh. 24 AL F AT AP NEE AuEE AT S daHo
2 EAskE Aol ohdgt &byt AdE AHoN FHRHo=Z X 9F F, A4HE A8
(Perceived Risks)< o|w|ghthal &ttt A2 Holgt= NdS A v Zokol =g Bauer
(1960) 28)Ak B9ld glo] FAHo g QRS Yo, Ful A g AE dZ3l7] e
o aHAE )= BEAAAS AFEG 8, A4E 3 FRE NAFGR] 8, Bbde
A el A7 98, Hel Zelolu|A] B9l 71&3] Yo w FEE M (Araujo, Ivan, 2003), SIEIUlY]
weto) whel Axp ARIEe] WEste] o] HRIL AR oA FHEI ofd X2 HREHEA
47] FE A ARlolME ZefolA] A7) Bl S 7 Aolch (WA, FolH], 2006). £ A-ollA
 ole} 22 A7 s aclel B MAYATE JNkez A7hE AP acls B Fgstax) s)

3. BR= ou]x]

BAE o) AE LHAF A= tal] 2hs 984 52 FAARI =g ey oful Ao thek A AR
Qloletar A ejgtth(Keller, 1993). Kotler (1997)¢ 2 BAE ojn|A|= &Hap7t 54 B
el 2zt Algel Fgtela, AlFT Aulag AlFshs 719 e Aeld 48 Vier 7Add
FUH B, 58 B 2un A dow Aofstrh. 22 Al Yl qlxele A%
33kar A A A e S el vt BA= ojn|A7} ¥ FeEk Hr, Hilss
M0 AlFolt Aul2 FES the dAxe AESAI F glon, nalse] S weh ARG
B A AESEI} sl 2 Aot EF, MR AES =Yste vl A siess
T AR, S8, 20155 A4, AFA, 2021). oo wet &HaHEe] T onAE 7}
B the] B AlEsta, ol Az #8749 - 1883 A2ha A a9l 7o) Al 2 ES
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4. AztE 71|

A2+ 712 (Perceived Value)® AlFolu}b AH| 2ol d= #J3} v]g-o] s B Aztd AH)x
o] FHH HrIE on|dtth(Zeithaml, 1988). ol2jg Hrl= AA|HE delet 474 - nja5d7 g4
Zrol mgto 7 Ausiglon, Xzhe 7FAE anjRbe] ARg-oel HE-S AAS dlol el agle
2 Hgs foled, ddm, 2020). AP AT teket FAR o] HEE AR dNey 7%
7H49) FRE Aoston B Ao Rzt JHAE 2nA) AMu|ze gl ZdiEka e 715 E
A9} Mu) 2= ARE Al A ES AT FES vashe AAE AR FEskaAk st 2 oolfE $lll
AP AZE F-a47 AZ4H Adel Agstar =elHel weto] 9L Byt ofz} o]23t kx| E o]
el 2vA5S Aste dlol vt gl7] wiEo|th(Turel et al., 2010; #A1&, A0, 2011).
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CFelaE a9l 9 AAE a9lsh AztE 44 7ke] B

Frelzg-AAHHSME L w2H Hr o] =AFA Jrde] JFo] ALgAte] A7k {845
Fole F2 HFE SHHJH(Eagly and Chaiken, 1993). ZAH[xp7} A2 gk JHE wjEH oA
b AlEge]l & FH FHAR ARYAS B9 A 2 AR FHE AAHLE BAMEte] HHo
8785 Addithe Aolrh, 2njArt FR A el S8H R JAATTE Ar o] 270Gk AuH|2e]
84S 9 =4 Fr8itke Aotk (Sussman and Siegal, 2003).

=, A7} sPtEl o] Aulz ARERE Ashs FrElag 8Rlo R B A JRACKS oY
ZTe] 22, g 2 viEds APt 2 olf2E AA, AVle TNEe R s 3gs|e] Afu|=
7F ZAAARD AREE ZHAAL Q7] wllE el FRolu A} glo] wolg A7) ol Ha AR Y Al=Age
ARFES ARk A4 Wrol] witeltk(Aw s, 74, WA, 2013; 571, 247, 2017). A,
Frelad A FHL SE JRE AAH R AHejsly] Hule AE7teRE we JH 52 73
Abgell o8 2RS¥ JEE 838k Zolth(Eagly and Chaiken, 1993). d##og 3 R 9]
R0l dF ot Au|ze] Afdel Fadt J3s Fdshs 2s & F ik AR, drbdo g s
S ARAMBERY, FHA Bl tste] 77t Felshs Zutdo A Ahlte] FAGHS: =4 o)
AR miEdg A FHAFA, 2016), o]zl FR A wiEAEL JuE A5AT|=T B o,
Zv|zte] Hee) PFHaoe JekS v FtH(Reis, Nezlek and Wheeler, 1980), vg ¢l FB Ao
e Ho)A] ¢F& RHRTt ARt A AIES A ¥skA7IM(Chaiken, 1980), 48445 0] AH4]3 vl
stohal Wgo 2 Qe Arde] T3 Aol A Folaty] wliolth (¥ zl, 20106).

AAA alore sd3]e] Mujze] AN, HAE 2 FeagdS il aclew AR e
o 2 olfE ok ok AA, BAEL ATHoR Azt Faago) vl & JFES vRE 81lo]
7] wEoltH(B 3], $8%, 2016). WA RE Ayt 22kjlS SalA &4 o] Fold W ozt
7pAu w7t golatal v-8dzt g ARPERS & £ QY] Wil BAIA Q%o Fade] AR gt
JH1e] =g v)g gl ATES HFE 4 Qe BAINS s3] Aul2e] viEne] A TS
nE Aele} o3t

A4, Aol s3] o] A AE ARElE Hld &vAte] ARE BEshe JuE weth 22}l
EPE Au| 2ol ARG A o gk EQHolv 7R R = 59 22 A=HE EAIE ARAA
T8 olfrt HaL givh(dete], 2021). Hol 224l FHFNA AR B g H2& FAISHL
UAT TP FHE0] ofH WAoo 2 FREE=A &l 7 givk(e]4ad 9, 2021). 4, 3}443] 9]
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Au|=E 79 ARZevls 7R o g AlSH UEHNA JA, 44, T L Agky AR - Fel
AT HH O R sk A 22kl EHFolth "1‘3]’\ AREFA A v AlZ2E] QPHAS
EA FHEFE ASAExd SAA TS = 5 A

AR, Fs5 -84 At et 2|2 g5317] Y8l A, 954, AV|FEXHLE AL EE =
AL AugtH(AF T, uhell 9, 2008). 7|E Aol YAE Au|2ox] FE g2 Au| 2 Alo]Ent
(APP)Z ARt 2he] s abgol dial o Ach(Hd™ 9], 2011). sPd3]e] An|2=e] 9 Ak
F7ke] Alkglo]l YAE S 0}"4 o]&A} 7he] s agAdo] o] FoiXint, sPFs] o] AH2 %?5“ 3lHo|
U 25e] I, 9% e, Bt AAIRE iAo T)Eo] A YAE e agdol
Fa3%k 942 AAHI 9o},

AP AFdxe Fel= E} B- A AAZA &9l 281 AZHE F-843%F ] FEg AFAHAVE =28
AN v SRR o thEAR ATEE U2 2ok WA, A3 (2017)= &2 AR
TATEE o thek ?i:rL% AP ol Frejz=g a1l A=A Xd{jt’\é vjE o] AZHE -84l
A G rlAe AL AFAh. HGE(2018)] ATolA 5’-3}‘11 HAE| o] AZtE FJHA{-8
el Frefn7t dokaL 1=k, g, 2 gA] Au]|=5dd tigh ?ﬂ?"ﬂ*ﬂ A7 s ze-dol
A 840 v A(H)Y JFE AFsd o (&A=, el 3], 2019), 020 Mu|x= B4 F kA,
oA AAA 2 AsAgAlo] AP 3k v|H Ao 2 yYehgtH(Ranganathan and Ganapathy,
2002; Cheung and Lee, 2006). 0|23t A odTto] ZA o] 2 A 3Pds] o] Mujx Felxy a9l
(HEL 2=, A2, W= AAE 2 JACEAA, A, dsaeAd)o] AZte -840 3%
a2 Ao wg _l_;l_l:q AzHog §]—‘_]—5‘]— b ?:5_]_—1';]-

—.—4[1!

HI-1 Ared A=de Az f-824d F(+)e] dds nE Zeold
H2-1 AR A2de Az 874300 Aol e v Aol
H3-1 Auel vi=dde Az f-824do B(H)e] dds v Zeold
H4-1 A A2 87300 4(+)e] |9FES v otk

H5-1 bdde Azbel #8700 A(H)e] dFS vA Aot

H6-1 5 a874de A2te F-824d0 (+)e] JFg wA Aojrt.

Frelzg 29l 9 AAA 293 A7HE 984 zre] B

Frelag-AA md2 Bt el Tl baAE sl 2w Azdd de v s
AREAZE o Edt RS F&eh=AlE delErH(Trumbo, 1999) I L B e K R I e
2 o] A} 3ke] Agmatgo] o] Fox|7] wiol APl tht Ak AAeEe Huh w7 yEhd
4 JtH(Chun and Jung, 2012). SIEIYl 7|9k g7 o} vi7pA| 2 2HjabEo] A& o] &o] ojsald
H7hA] g e AAD  den ol dETrid ARARE sl oM JFE & =
JAHKim and Nah, 2000). dtf 2HAE2 ¥]&3 ARPEeRs & 5 glowdr Helsh AH87ksd
FEOIG AHIAE Fele B ZFE o FopAaL YT 2020) AMulze] g <l
FA ek =2l 24 o] ofE® B¢ A A 22l UHE“W" 2E T AEAE FA
FALA H sFAn| 2o gt o] 8AES] AGAH2 SolAA @ Aot

FAl AAA Q1) G M| =e] FA g the AlTte] deatgdol d2dhA], aela BekAA
S} 22 P/l FHIY Sl agfE w) o] 8xke] A7 oAl . of2idl AR R ol A
= ol 8AEL fde ATt AT MujaE AHol&sH] 2 Aotk (Chang, 2018). wbr &
ATolME g 8lo] Mu| 29| Fre2g-AAH aflet Az o 3he] Fonlgt
FFAATIEAGT L B b5 Zo] 7S AAstaat do

H1-2 AR A=ge A7d 94373 F()o] & w1 Holrt.
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H2-2 Ared A4S Az @4 #0)e] d3de nE Aeld
H3-2 AR vigde Az S8l 70 2 vE Aol

G

4
H42 ZA4E A2 91840 H0)e 9L v Zeldt,
H5-2 b A71d iAol 2ol 932 v Zolct.

H6-2 3348742 Aze 340l F()of J3Fe nA Hojdh,

SER:
SER
3. BAE oux|¢] -7

¥iZolth, ZHlapr} FoIt Au g
A=B AzaA Hho)F3, ol 9,

o
b
|
o
L

Adeishs Aellx FefaQl detEo gl Ak
2007), webr] 2Hzp7E B4 HAE ou|AE FAA R Hrlshs A Bilso g et w2
gk, ARl Byt Uehus 739 AlElert stohal 23 <, 2017). 5, ZiQlo] BRI= ojnjA]d
thall 7HA= ol wheh w9 Anl 2 o] ol s AAshs Aotk o3t 2718 EUlR sPdE]e] Aujx
o] A7+l F-883 18790l Azt HA| ol FFE vIA= AN 2R} QAJshE BRlE ojn] A9
e =dd 4 9lon oleh ddd M v 2

H7-1 A7H $-8-30] A7h8 7126 ]
H7-2 A7kl §180] AZHE A6 ]2

e BAUE ofn|Ao] whet Yebal ol
oo B oln| | et gebd Aol

4. AR 484 B 94T A2k 7 gbe]

A2be F8Adolst 2R 54 Aol Mu|AE ol 8ste] (-5 Tk Bie T s
2 AzHE 7HA ol @S F= a4oltK(Davis, 1989). Kim et al. (2007)9] xntd QIEUl ARARE i
o2 g AFelle Azt g el f-87d0] AztE 7Hel SAHe] S Tkl Rl e (Kim,
Chan and Gupta, 2007), #3oH2016)= Soiate] olEejAolde] d7tellx f-87de] #zke ZAl=let 7}
2o frogh kg vtk T8kt ARol 9](2018)= FoIAZ A 2H] o] X7 f-gAde] A7 7}
Aol Folgt g(+)e] dFe Frhar Agatlal, 1-8-31(2016)% I0T7[E 2vkE &(Smart Home) AH]2=
FEofmell 3 AFellA 8ol Az ZH el Tl dFE Tl SHsklt. 2= A 2
= 54 f0lN nlkEe] AR AlEd) vhial thakslr7h oA 338 e] M) 87 o
Rtol & 5= Slrt. o] 8A; Rl Al el TR Al AefEAl Auj=g o8 5 7] whie
o A7 8% S7F Aot (& a4, AWS, 2020). 3Pd3]o] Afn|2el tigh A2k -84 AHl=
o gk 7HxE STPITIe Adgaclew Aget vhedt g2 7HEdE skl

H8 A7k -84 2 71l A(+)e] are vd ol

SHA, 5ol whet xpolzt ARk divkre] Ag-ol= A7 A3Ade] sl aclo g X)zhe shR|ol 2(-)
o] kg w)x)7 FcH(Chun and Jung, 2012; 9J7-¢1, 2020). A7)l that 184S AdshHs 2n)Alel
785 271z Wi 7ERRIA ] BAHR JFS wokths A7 A =& oW (Murphy and Enis,
1986; Wang and Wang, 2010, %4, 4, 2019), AgdAN= xz2d 389 2zt 744 7F
o F3H JFAAF AL Be AP ATelME FEHIA gek(Duan, Jung and Park, 2012;
o914, 2018), & Aolxl= olHet AP ATE 2AR AL ARde] Azhd 7Hxe} F() JFFAA
5 MM, oo gk hde vt 2k

HO Azt 9182 Azka 7hAjol ()9 93= mIE Aold
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Fig. 1. Conceptual Model
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Table 1. Basic Profile of Respondents

Categories Frequency Percent(%)
Zoom 80 80.0
Brand of frequently WebEx 8 8.0
used service Google Meet 7 7.0
Microsoft Teams 5 5.0
Male 31 31.0
e Female 69 69.0
20-29 81 81.0
Age 30-39 17 17.0
40-49 2 20
. Undergraduate Degree 63 63.0
Eillezidel) L] Graduate Degree or Higher 37 37.0
Less than six months 17 17.0
Use period Six months-1 year 43 430
1 year-2 year 32 320
More than two years 8 8.0
Once a month 2 20
2-3 a month 20 20.0
Use frequency 1-2 a week 41 10
3-4 a week 27 27.0

More than five a week 10 10.0
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< )9} go] AASA B o, A, HA5o)E 2AYTE 95 ALgIE B, oS AL
230l sPslel B mEEGOL] B FlE Aol Tulsgel Felshe S AFAR
57} ick. webd BAA vE 5 AZA A4S grleien aw Avd 4ol REsth B,
12t 5q1e Aastol s ARl Thel A}, SHAle] olge WAlstaA Aulw Lefel 5L WaAH
B35 A}, EElel S Ak TR 2ol S 2ANEA) thadl Ak Aol g
22 Tla7] gjs) ASH BN S8 e] Aulze] 74AE HARE ol7] wigolth, AR
= AR BREE TR ] AU 5402 SpEslel usE FokE ATl
olge Aulz AgAEo] Az, ZIgjoht s S} e 27o] dake wA| ekt JlRle] ko
ofs) asle] Aulag AU Aol B Awte] AT 4L AAN Tg Table 13
A} AzAom 58 127 Fold sl §9e 1298 AASSL 100586 712 el AH54)
o} wshel AANE6E)e] SHATE HERA ] ALSHAT, HEEA o) ASE Eio| aksoo]
AAAAE HAE 5 Sl WA DEAS 7P 5 Qe ol 3, ARlseldAle) Bershel Ak
GFAelRAE 0w BRARE A0 was 2] MEo] 3] TeTge] e
2 2 43 5D el A, A R e shgslsl 2xsgole 4 Aol
BelAoltt. o5 ASS 9 P80 sasle AuAE A8y W A Helgew
SPle) A AE AgSts BelAnche Aulse] AZAAE Bolshul 2 Agsia ¥ 4 sl
2 72 B4e7] 98 A HORE SmartPLS 3.0 2 SPSS 25.0 g AL,
SPSS 25,0 &4 QRN Wi o] 285190, SmartPLS 3.0 Fld 29184 A
9 e B, Aned, 2dade Fea9ld

Table 2. Factor loading, Reliability and Validity

Factor Hieily rho_A
Items Measured Variable Legrl ach's ( A_) CR. AVE
9 Alpha P
CR1 Reliable informant 0.883
o CR2  Trustworthy informant 0.834
Credibilit 0.894 0.906 0.926 0.757
redibity CR3  Straightforward informant 0.876
CR4  Honest informant 0.887
EX1 Expe_rt in this video conferencing 0934
service
EX2 Having a clear opinion about 0.944

this video conferencing service
E ti is vi 9 1959 9 87
xpertise ., . Knowledgeable about this video 0.936 0.950 0.95 0.964 0870
conferencing service

Inexperienced with this video

EX4  conferencing service (reverse 0.917
coding)

AT1 Informant’s sophistication 0.877

Attractiven AT2 Likable informant 0.913
-ess AT3  Satisfaction with the informant 0.934 0915 05% 0940 0797

AT4 Informant’s attractiveness 0.843

EF1 Charging a reasonable fee 0.816

Economic EF2 Reducing cost 0.860
Feasibility EF3  Saving time 0.878 0857 0885 0902 0.697

Providing a lot of discount

EF4 : .
coupon information

0.783
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SF1  Connection system’s security 0.922
Safety particip ¥ 0929 0944 0949 0824
SF3 _Com‘lden_tlal transaction 0.881
information
SF4  Strong security 0.901
IT1  Smooth connection 0.804
2 _Omck sh_arlng data or 0.886
information
Interactivity High video quality for realistic 0.865 0.880 0.908 0711
IT3 o 0.821
communication
4 Co_n\{enlence of exchanging 0.860
opinions
PU1T Make job easier 0.812
Effectiveness in contacting with
Perceived PU2 Iong distance people 0839 0.853 0853 0.901 0.695
Usefulness ' ’ ' ’
PU3  Work more quickly 0.861
PU4  Useful 0.822
PR1 Expo_sure to risk such as 0939
hacking
PR2 Personal data leakage 0.943
Perc_eived Possibility using personal 0.950 0.956 0964 0870
Risk PR3 information for crimes or 0.937
marketing
PR4 Pote_nhal risk such as declined 0911
credit card transaction
BI1  High brand reputation 0.815
IBn';z';g BI2  Trustworthy brand 0866 0795 0805 0879 0708
BI3  Best brand power 0.843
PV Worthy for the money spen? in 0819
the video conferencing service
b o PV2 Positive effect on my daily life 0.850
erceive
idi 0.876 0.885 0915 0.729
Value PV3 Providing a great value for the 0.881
money and time spent
PV4 More valuable than any other 0.865

conferencing methods

A5 3t Hrl= dvtF o g FAFElFAd(convergent validity)¥ ¥ EFFA(discriminant
validity)& o]-&&tt, AFTedde 770 d el the EFA=(CR)SF R R2AFE(AVE)R ASshe
o 2ojA CRE 0,703 AVEE 0.50]% 0] H7lr]E&o 2 gt} (Fornell and Larcker, 1981), &
AT B4 F= Table 29} Zon] vpgxst JFEPTEE 7HAAL okal BRlvh, o dad Ase
%< $1g Cronbach's Alphaft®= #24 0.6959] g2 Uetliv 838 4 = Aolth(Cronbach,
1951; Nunnally and Bernstein, 1994), 53+ rho_A(pA)¢] 23w B5F 4 7|EX]2] 0,703 g
el glo] vlE2Ek AFeE gR3IH(Dijkstra and Henseler, 2015).
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Table 3. Discriminant Validity Results base on HTMT

1 2 3 4 5 6 7 8 9 10
AT 0.893
BI 0.279 0.841
EF 0.197 0.352 0.835
EX 0.617 0.274 0.137 0.933
0.258 0.226 0.409 0.181 0.843
PU 0.470 0.353 0.434 0412 0.528 0.833
PR -0311 -0233 -0.268 -0373 -0.386 -0.540 0.933
CR 0.467 0.429 0.320 041 0.439 0561 -0.482  0.870
SF 0511 0.354 0.202 0.559 0.087 0310 -0259 0375 0.908
10. PV 0.532 0.449 0.434 0.403 0.359 0532 -0460 0511 0.403 0.854

—_

I RS N
—
_|

B FAAS Atololl & TRE 5 9= AEE A 3 AR} volol ﬂu}(é% &,
AHvgal, 2020). HEEHdAd2 Fornell-Larckerell o3k g7hg ] 40}04 7 FAe] AVE Aol
AAAFE o] AARA T P wE FEG Aokt FH(Al 7&?&, 2018, 213). ¥ A7 *%@ﬂr
iz o] A g2 obef Table 343 W 31 Jed|lEet 25 2 3 Holuz kg do] 3gs
ATFAL At

3., PR 2

PLSE FzRd Hrldals FEATZEH A F9 AMEsE Ae 24(GoF: Goodness-of-Fit)
Aled A7rde 58 JFAEE 7&%‘8}71 A& Hze HJrirlEs H&sitt, o 22 vl 714
Y&e 23ste] FxrE ] H3eE Ahsith(Chin, 1998; 21714, 2018, 247). AR, WAZAE 5o
gk A 2he] ke g BHE o] F 7] flske] UlFVIF(Inner VIF Values)#k-s o]-83hH, At
Ao g VIFZke] 50]44¢] A% vz A7 o Aoz Aekslth(Hair et al,, 2017). Table
4o Wt B Qo] FAWSFS 7he] VIFghS = 1.880n|uto 2 thEaaAe] Txﬂﬂ gickaL ghels)
At

Table 4. Results of Collinearity Statistics (VIF)

CR EX AT EF SF IT BI PU PR

1. PU 1.600 1.889 1.873 1.264 1.637 1.637
2. PR 1.600 1.889 1.873 1.264 1.637 1.637
3. PV 1.338 1.600 1.449

=4, F224d i &9=m7] 2 R SAl AR AES WA ESR et 33
ZAshe H AMEEE FrrlEelth, &%=7] o] 0.020]H WA A ESol digh AR Ao 2
=7], 0.150]¥ F7+=7] 2ga 0.35¢|H & =7]E 9Jn]dtH(Cohen, 1988; Chin, 1998). Table
59} o] B AN &=y f A¥ES Auud e a337]1E 0.000004 M 2 ada3r)e
0.1212 vepich,
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Table 5. Results of f Square

CR EX AT EF SF IT BI PU PR
1. PU 0.058 0.020 0.034 0.053 0.000 0.121
2. PR 0.069 0.038 0.000 0.004 0.000 0.048
3. PV 0.061 0.075 0.059

AA, WAZAHFE ] thek 2R A5 (coefficient of determination) RS E3le] Zdlo] o &8-S
M=, 0,750 2 %k, 0.500H F3hgk g3 0.250]W oFgk gro g T3t dddich, Table
65 ATEH A Z4H F-24CPU) AztE 7 (PV)S 7 A= dyee vl o X2k ¢34
(PR)= oFst AW &g vebiTh

Table 6. Results of R Square and Q? Value

¥ S RAd?Sgtaerg 50 S (:1—S§E/SSO)
1. PU 0.490 0.457 400,000 275.214 0312
2 PR 0305 0260 400,000 304834 0238
3 PV 0.433 0.403 400,000 283.368 0292

]

A, Fxrd Grioa &2 Al ek R'F 2ol Stone-Geisserd] Q*(Q” value)g &H¢le
vt ok ko QFe 0t 2 FERREEL oS AFPAAS e AoR FrpE F glon
(Stone, 1974; Geisser, 1974), Table 63} 22 ZAdte] glojx] BE WARAHSF] Q°7ke] o|2let
71E AgeE Zloltt,

#9472 /9g A2 Sstel PSLe] AR AN ARAel AR F4E BE5
STk, 2 QTN FE 0=0.0594 | t1)1.96 o FRA%ek 7o) Frefd 1 EO0R e
Ao o2 AR, Table 72) /4% Ashel lehe 3, Fel2w R, BEA, )
Rl S8 A el 0200, 1=2, 2925 A0l 3%, A2 AT p-0.295,

=2.349%k 0.2 F(-)9] :% nlAE Ao vehgtt HEAe A7 8ol B=-0.220, t=1.961%k
O (- )«l JFE —Zr‘C I, Azbe F-82del tiE 7de 712 E A e e gk 7bd 3-13
3-2004 B 7)1 E Qi 7P“°l 712bE ol FESET A, s s MuaE FHE PR
«1 x%—‘.lﬂol rhaL strieke TiQlo] AZshs fr8Adol REEA] S AR S FAE X X*—E’c*éol

< RIS 54 Mul2rt fr8ettha st dEAol 24 &2 Tile T AHAE AFEE
”37} glttar =2 e Q7] miEolty, EA4, 33| o) Mu|aE FHT AR wiHer} 317339
AMu| o] AzE fr8dol sAH I FAT X 3ol 7ha AldE Jrelo] FHdYa
spg3]e] Ml AR AR 27 8L Jidvig Bold ¢ Y. FdsHA MiEert w2
Judo] FHE & s3] Mnlaete AR 27 AT AR AFE g AL gE
T 371 mEolt,

A, AAA 21 BA, T e A Folr A8 (8=0.273, t=2.652)¢] A|ZtE
T8 71 2 SAH dFEE T AGE AP e Ao A=A BAAF(B=0.193,
=2.244)2 A4 874l 2 A4HQ] FFe FAoH Azd ARl Felviet Ao vebstt, 7Hd
o] 71744 ol == 33 o] Mt FelHd FEEE iU, BlEE AEal, SRIFES
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Fig. 2. Result of Hypothesis Tests
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Table 7. Results from Structural Analysis

Hypothesis Path Sign Original T Statistics P value Result
H1-1 CR—PU + 0.249 2222 0.013 Accept
H1-2 CR—PR = -0.295 2.557 0.005 Accept
H2-1 EX—PU + 0.136 1.176 0.120 Reject
H2-2 EX—PR = -0.220 1.956 0.026 Accept
H3-1 AT—PU + 0.165 1.321 0.094 Reject
H3-2 AT—PR = 0.031 0.235 0.407 Reject
H4-1 EF—PU + 0.193 2.077 0.019 Accept
H4-2 EF—PR = -0.068 0.733 0.232 Reject
H5-1 SF—PU + -0.006 0.057 0.477 Reject
H5-2 SF—PR = -0.010 0.089 0.464 Reject
H6-1 IT->PU + 0.273 2472 0.007 Accept
H6-2 IT—>PR = -0.196 1.864 0.031 Accept
H7-1 BIxPU—VL + -0.044 0.468 0.320 Reject
H7-2 BI*PR—VL + 0.158 1.700 0.045 Accept

H8 PU—VL + 0.261 2.624 0.004 Accept
H9 PR—VL = -0.220 2.240 0.013 Accept

Ao 2 B Ao ‘Bl o|u)x(BD)7} A ZH F-84(PU), 9E8PRF AztE 714 (PV)
7Hl 28 &7 7AEFS F5F9=d BIXPR(B=0.158, t=1.717)olA 2t A 7537} EAs1= Aoy o)==
Ede|tt, dHase] A A7E ¥AFe] dEHoz A7t Jhx| o K)o HJFFS FAN HA=
olH|AE o] HAHd| Frlsld = vHR YeRdth &, B o|u|Xx2|2tE ¥ XZhe 7R] 4
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2] A v Aol Al fri el A 2= ofulAzE 3T A
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1. A7ATe] g0}

A7 sPdslo] AMulze] AEARE- T ol Frel2g-AAH mde] a5l AZtd f-845
94 aeja AZkd ZHA e rlAlE 9T AT T8, A7 784, A8 Al AZ4d
7FA] 2kl @Al BAE om|Ae] Z2HFIHE FU8te AFRAES B3l d7EAE FHHE g
Ak,

BMATE AHEH s3] o] MulaE AT AY F3 8}% B 91 2247} s o] Auze
A B A3 o §AR BtofE AMu|2e] 84S Eoletl ER-S 1, A Anl2e] 7843
o= gk A= Ee Zo R et vhH, Auja %E o] AEAdH 2=, 2eal Aujze
EAgde] BEFE Mu2E o8dle FA A AT s AZtE HPe ol A7t
o] goldrE uME Au|zo gk A= EolAlE SR JERT

A AFAIE AR BAE ou A= 279 Fo] A Aol JFFE mRET] Qlojx] =W
2 Fgste] AzheE 7hH] o] FAHA TS nHe Aoz Uelgth F, AHl2 o8 A ek
Azt = B8laL sfjF AH|2=e] BAE o]n|x|7} gg A o|H o] gale] A7t Fol=t| J@ml
FFE v AR Yehdth vkd A= om| A7t AZ4E {847 AZE 7HA belle A
X_]-—g—o]—Z] B Aor AZFEAY A 2EHAUd

2. @] AR

Aol whE A APz A, AFATE

 olFolx

FE HYSTE 53 AR} b
E'_

spgs]e] MulaE &85 AlSHAES o, My Ftol

A Aujzd gk 71X & RS el °§?‘z% HAE 8 Qhohx} sh3ict. gﬂﬂ g Au]=
Aol JdFE FE 820S BEUl7] 23] HSM 2ol Fel~g a1(RaA, JEA, vizgd)d A4
Q0(AAAY, oHAA, HFaFE4)S =Ysh VAM mde] tizael 29191 Xzt §84, AT
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AZE 1847 A48 2 Aol ol 9Fe FAT AFh
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staL wiE Al FRl=E FAJste] 24 vHolE Tl SRt Y Bl A= FHEAE

3. 97 AR 2 BT A7AY

e

A7E Fol £ E A BTEE ofeol AASHE R b SR BAGo] ZAlstv]
G5 o2 FESE A7 Bastth WA, & AT $HY BRo| 57} A7) ve] A7AAE
U] BAZE ok B ATNAE SPdSle) Anls A Teiag o R HERALE 1Y
Shel/] Wiel] Qoo ATeIAE thFe Robel ASAE A gl ZEAAN FRE EusE
Ssjof gk, B, AREAE AASHE Do) TR 192 Qg vk BAS B ES [9s}
B $EEo] Vol Bu% Sl EFE ARAVL b EFH dowe] Aol thke
A28 B AR SHEL Hol BT} A gl ATERE B354 Ak vt 513
of Ml ze] Azt 7ol Qe F

F7h49) A7} nekd Fask ot ATRYe) BHE RATNG WSS WA o] AT
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