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Analysis of the Content Components of ‘Consumer Life’ Area of
Middle School Home Economics Curriculum of the U.S.: Focusing
on the States of Ohio, Minnesota, and Wisconsin

Kim, Seat Byeol
Teacher, Dongmoon High School

Abstract

The purpose of this study is to derive implications for Korean home economics curriculum to emphasize consumer competency
of adolescents by analyzing the content components of consumer competency presented in ‘consumer life’ area of middle school
home economics curriculum of 3 states in the U.S. The analysis results and implications are summarized as follows: First, the
U.S. home economics curriculum is composed of various contents, including credit management, savings/investment/ insurance, taxes,
and financial situation, and financial decision-making, to improve adolescent’s understanding of finance. In the next revision of
Korean curriculum, for financial stability in prolonged life after retirement, it is would be necessary to include contents on basic
financial knowledge and technology for financial information utilization so that students can establish financial plans for different
life stages in consideration of various variables such as changes in economic environment, etc. Second, the U.S. home economics
curriculum was developed to help students make better purchase decisions by applying economic concepts such as prices and interest
rates, economic trends and the impact of demand and supply, purchase methods and contract conditions, etc. However, Korean
home economics curriculum only focus on purchase plan and purchase decision-making process. It would be necessary to foster
consumer transaction competency by introducing economic concepts suitable middle school level. Third, to emphasize “‘consumer
civic competency”, Ohio was focusing on “claim of consumer rights” and Wisconsin was focusing on the “acceptance of consumer
responsibility.” In order to enhance adolescent’s consumer civic competency, it would be necessary for Korean curriculum to balance
the claim of right and the acceptance of consumer responsibility in the following term, and to emphasize the contents on consumer

policies, laws and consumer advocacy to create a consumer environment where consumer sovereignty is realized.

Key words: 7183 nSA(FCS curriculum), PJUIAE} F(state of Minnesota), 4~H]AZH(consumer life),
23}0] 2 F(state of Ohio), ¥4l F(state of Wisconsin)
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Table 1. KCA ‘consumer competency’ index
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Table 3. The standards for Ohio’s ‘personal finance and consumerism’

Outcome

Competency summary

4.1 Financial goals:
Achieve financial goals to
establish financial stability.

Economic foundation that impacts the daily living cost, spending and earning, the influence of establishing one’s
economic resources on the income, education(union dues, severance pay system), the role of federal/state/local
taxes, the taxation duty and payment, reporting income, setting financial goals, future and current economic choices
in planning spendings, deciphering personal financial document, redistributing resources, financial welfare,
calculation of potential earning rate and evaluation of the investment

4.2 Financial services:
Analyze financial institutions
and services.

Financial institution and service, comparison of financial services and lending conditions, the influence of government
regulation and global economics on the retirement and investment plan, comparison and selection of retirement
plans, the pros and cons of investment strategy, establishment of investment plan to achieve the financial goals

4.3 Credit and debt:
Analyze how credit and
debt affect the achievement
of financial goals.

Credit types and purposes, understanding of how reporting agencies use an individual’s financial decisions to
determine personal credit scores, recognize how to protect and maintain credit scores, the impact of credit ratings
on products, services and employment opportunities, how to resolve the debt problem

4.4 Asset protection:
Analyze risk management
strategies used to protect
assets.

Identification of the relationships among economy, society and environment that lead to financial stability,
understanding of the effects of inflation, recession and world crises on financial planning, identification of different
types of insurance and its mechanims in protection of resources. Knowledge in how to reduce the risk of identity
theft, description of how agencies(e.g., Attorney General’s Office, Better Business Bureau, Food and Drug
Administration, Federal Trade Commission) help and protect consumers, selection of risk management solutions
to protect personal property and assets, identification of how to reduce risk through asset allocation, diversification
and rebalancing.

4.5 Purchasing decisions:
Apply strategies to make
purchasing decisions.

Comparison of products based on features, costs and benefits, the effects of a direct cost versus an indirect cost
on a purchase, the effects of economic trends and conditions on purchasing decisions, the impact of supply and
demand on product availability and pricing, Identification of how purchasing decisions are influenced by brand
identity and marketing techniques, the advantages and disadvantages of online and in-store purchasing and the
effects on the local economy, the terms of a sales contract for a product or service, evaluation of leasing and
purchasing options for major purchases, calculation of interest rates to determine the projected cost of an item,
completion of financial transactions using various purchasing methods

4.6. Ethics, law and
consumer issues: Analyze
how professional, ethical and
legal behaviors contribute to
continuous improvement in
regulatory compliance.

The influence of rule-abiding on consumers, usage of ethical character traits that are consistent with personal
and professional standards, the ways consumer protection law protects an individual from potential loss such as
fraud, the effects of fraud on consumers, the effects of not following the Labor Law on the employee and employer,
identification of potential conflicts of interest between personal and professional ethical standards, identification
of ways to advocate for public policies, legislation and government regulations.

Source: ODE(2015). Family and consumer sciences career field technical content standards. pp. 10-12. Reconstruction.
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Table 4. The standards for Minnesota’s ‘financial literacy’

Topic: Middle school financial literacy

Minnesota frameworks: 2.0 Students will apply management practices to personal, family, and financial resources.

Minnesota
frameworks/standard

Identifying and managing resources: Identify and manage resources to provide for personal and family needs and
wants, including:
* MMSFACS 2.1.1 Personal and community resources
MMSFACS 2.1 * MMSFACS 2.1.2 Consumer protection laws and resources; Marketing/Advertising techniques.
* MMSFACS 2.1.3 Taxes and income
* MMSFACS 2.1.4 Controlling personal information, financial account fraud.
* MMSFACS 2.1.5 Volunteering/Charitable giving.

Standard/Benchmarks

Personal and family financial literacy: Demonstrate skills to manage financial resources to meet personal and family
goals, including:
* MMSFACS 2.2.1 Budgeting/Personal finance plan.
MMSFACS 2.2« MMSFACS 2.2.2 Banking and financial institutions, electronic banking.
* MMSFACS 2.2.3 Managing credit and debt, credit cards vs. debt cards.
* MMSFACS 2.2.4 Savings/Investing and insurance.
* MMSFACS 2.2.5 Checking accounts, utilizing financial records.

Source: MDE(2017). Minnesota family and consumer sciences frameworks. p. 4

Table 5. The standards for Minnesota’s ‘life skills and resource management’

Topic: Middle school life skills and resource management

Minnesota frameworks: 5.0 Students will integrate multiple life roles and responsibilities in school, family, career, and community settings.

Minnesota
frameworks/standard Standard/Bend ks

Caring for the environment: Analyze resource consumption and apply conservation practices, including:
MMSFACS 54« MMSFACS 5.4.1 Product selection and use
* MMSFACS 5.4.2 Reduce, reuse, recycle

Source: MDE(2017). Minnesota family and consumer sciences frameworks. p. 5
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Table 6. The standards for Wisconsin’s ‘consumer and family resources’

Learning priority

Performance indicators

CFRI.a: Demonstrate management of
individual and family resources such
as food, clothing, shelter, health care,
recreation, transportation, time and
human capital.

CFR1.a.7.m: Apply management and planning skills and processes to organize resources such as food,
clothing, shelter, healthcare, recreation, transportation, time and human capital.

CFR1.a.8.m: Discuss how individuals and families make choices to satisfy needs and wants.

CFR1.2.9.m: Utilize nutrition standards and guidelines from recommended intake in analyzing safe and
nutritious food for individuals and families.

CFR1.a.10.m: Practice consumer skills in producing and maintaining or altering textile products and apparel.

CFR1.a.11.m: Discuss ways that housing costs influence the family.

CFR1.a.12.m: Develop awareness of proper hygiene on health of family.

CFR1.a.13.m: Apply consumer skills to decisions about recreation.

CFR1.a.14.m: Discuss ways family transportation needs are met.

CFR1.a.15.m: Demonstrates competence in using information resources, including procedural knowledge
and technical texts to perform specific tasks.

CFR1.b: Analyze the relationship of
the environment to family and
CONSuIMer resources.

CFR1.b.4.m: Demonstrate individual and family responsibility in relation to the environmental trends and
issues.

CFR1.b.5.m: Identify environmental trends and issues affecting families and future generations.

CFR1.b.6.m: Make decisions about providing safe and nutritious food for individuals and families.

CFR1.b.7.m: Analyzes and evaluates environmental issues.

CFRl.c: Analyze policies that
support consumer rights and
responsibilities.

CFRl.c.l.m: Examine local community policies that provide consumer protection.

CFR1.c.2.m: Investigate how policies become laws relating to consumer rights.

CFR1.c.3.m: Identify skills used in seeking information to consumer rights.

CFRI1.d: Evaluate the effects of
technology on individual and family
Tesources.

CFR1.d.3.m: Summarize types of technology that affect family and consumer decision—making.

CFR1.d.4.m: Explore how media and technological advances affect family and consumer decisions.

CFRl.e: Analyze relationships
between the economic system and
consumer actions.

CFRI.e.2.m: Identify the use of resources in making choices that satisfy needs and wants of individuals
and families.

CFRI1.e.3.m: Examine individual and family roles in the economic system.

CFRI1.e.4.m: Demonstrates competence in using various information sources, including reading and
mathematics to compare economic system and consumer actions.

CFR1.e.5.m: Demonstrate practices that allow families to maintain economic self—sufficiency.

CFRL.f: Demonstrate management
of financial resources to meet the
goals of individuals and families
across the life span.

CFR1.£2.m: Identify the need for personal and family financial planning.

CFR1.£3.m: Identify management principles used to make decisions to individual and family financial
practices.

CFR1.f4.m: Demonstrates competence in using various information sources to perform specific tasks
in financial management.

Source: WDE(2013). Wisconsin standards for family and consumer sciences. pp. 64-66
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Table 7. The standards for Wisconsin’s ‘consumer services’

Learning priority

Performance indicators

CS1.b.9.m: Research advocacy groups at state and nationals levels.

CS1.b.10.m:

Discover how a bill is passed and carried out.

CSL.b.11.m:

Identify strategies that enable consumers to become advocates.

CSLb: Analyze factors (g, 1£m

: Discuss protection laws on advocacy.

that affect consumer
advocacy.

CS1.b.13.m:

Discuss the risks of consumer fraud.

CS1.b.14.m:

Develop roles of media in consumer advocacy.

CS1.b.15.m:

Identify and discuss businesses in the state and national level.

CSl.b.16.m:

Develop educational and promotional materials in consumer advocacy.

CS1.c.9.m: Discuss the effects of the economy on personal income, individual and family security and consumer

decisions.

CSl.c.10.m:

Develop short—term and long—term financial goals.

CSl.c.ll.m:

CSl.c: Analyze factors in

Discuss the effect of consumer credit in long—term financial planning.

developing a longterm CSl.c.12.m: Discuss investment and savings alternatives.

financial management  CS1.c.13.m:

Develop strategies for long—term financial planning.

plan.

CSl.c.14.m:

Identify the lifecycle and apply financial situations for each stage.

CSl.c.15.m:

Discuss the role of estate planning in long—term financial planning.

CSl.c.16.m:

Discuss how handling your finances properly can help improve your credit score and reduce rates

on credit and insurance.

CS1.d.6.m: Identify sources of residential and commercial energy, water policy and usage, waste disposal and pollution
issues in the local environment.

CS1.d: Analyze resource  CS1.d.7.m: Apply local, state and national private and government consumer programs and services to recycle and
consumption for conserve energy environmental resources.

conservation and waste

CS1.d.8.m: Explore strategies and practices to conserve energy and reduce waste.

management practices.

CS1.d.9.m: Examine waste management issues.

CS1.d.10.m:

Examine roles of government, industry and family in energy consumption.

Source: WDE(2013). Wisconsin standards for family and consumer sciences. pp. 67-70
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Table 9. Criteria for consumer competency analysis
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Table 10. Results of content analysis of consumer financial competency

299 299 L3}ole F Y &EF S 22N F Mean CVI
A A AFAE Setting financial goals, financial — Budgeting/Personal finance plan  Economic self-sufficiency, need for 3.67 1.00
welfare personal and family financial planning,

developing financial goals, strategies
for financial planning; Setting financial
situations for each stage of lifecycle,
the role of estate planning in long—
term financial planning

N
e

A Spending and earning, economic - - 3.50 1.00
e foundation that impacts the daily

living cost; Future and current

economic choices in planning

spendings

Ale The taxation duty and payment, Taxes and income - 3.83 1.00
reporting income

3.00 0.83

%47 The influence of government
regulation and global economics on
the retirement and investment plan,
comparison and selection of
retirement plans

AF-Ae] A= - FAL Redistributing resources, calculation of - Savings, investing and insurance  Investment and savings alternatives 3.67 1.00

2y potential earning rate and evaluation
of the investment, the pros and cons
of investment strategy, establishment
of investment plan to achieve the
financial goals; Identification of
different types of insurance and its
mechanism in protection of
resources, selection of risk
management solutions to protect
personal property and assets,
identification of how to reduce risk
through asset allocation,
diversification and rebalancing

Al47F= -+ Comparison of financial services and Managing credit and debt, credit The effect of consumer credit in 3.00 0.83
R4l lending conditions, how to resolve cards vs. debt cards financial planning; Handling credit
bl the debt problem; Credit types and score, benefit of improving credit

purposes; Understanding of how score

reporting agencies use an individual’s

financial decisions to determine

personal credit scores; Recognize

how to protect and maintain credit

scores; The impact of credit ratings

on products, knowledge in how to

reduce the risk of identity theft

o

El do
o

Society and environment that lead to  Controlling personal information, The effects of the economy(on 3.83 1.00
financial stability, understanding of financial account fraud; Banking and personal income, individual and

the effects of inflation, recession and financial institutions, electronic family security and consumer

world crises on financial planning; banking decisions); Various information

Education(union dues, severance pay sources in financial management

system); Financial institution and

service; Deciphering personal financial
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Table 11. Results of content analysis of consumer transaction competency

399 299 L3fo|e F Y &EF 3 2T F Mean CVI
Hrols - ARG . - - 333 1.00
&g L)

FAAR - - - 3.67 1.00
o]3f)
HRTA - - Types of technology affecting 333 0.83
7le &g consumer decision-making; effect of
media and technological advances in
consumer decision
ZaH] The effects of economic trends and Marketing/Advertising technique - 3.50 1.00
373 3 conditions on purchasing
E#E=9]  decisions, the impact of supply and
o] demand on product availability and
pricing
T oA = Costs and benefits, the effects of a - - 3.17 0.83
2% direct cost versus an indirect cost on
a purchase, calculation of
interest rates to determine the
projected cost of an item;
Completion of financial transactions
using various purchasing methods
AleF- A2  The advantages and disadvantages Product selection and use - 3.00 0.83
=7 of online and in-store, the terms of
a sales contract for a product or
service
%4 vla Comparison of products based on - - 333 1.00
features
ARG B A - - - 3.00 0.83
s QAT ARE - - Decision about safe and nutritious 3.50 1.00
food
Total 331 0.92
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Table 12. Results of content analysis of consumer citizenship competency

99 499 L3}o]o F we&E 22 Mean (941
HAF3 28]} #¥ The ways consumer protection law  Consumer protection laws 3.17 1.00
HAE protects an individual from potential
loss such as fraud; Description of how
agencies(e.g., Attorney General’s
Office, Better Business Bureau, Food
and Drug Administration, Federal
Trade Commission) help and protect
consurmers
ZH17} Ee Skills  seeking  information to 3.50 1.00
CIESI- | consumer rights
AL
AYrg Rk Purchasing and the effects on the Reduce, reuse, recycle Individual and family responsibility 3.00 1.00
ZaH), A Jocal economy in relation to the environmental trends
4N, 224 and issues, environmental trends and
ZaH] issues affecting future generations,
evaluation of environmental issues;
Sources of issues in the local
environment, consumer programs and
service on energy environmental
resources; Strategies to conserve
energy and reduce waste, waste
management issues; Roles of
government industry; Family in
energy consumption
ZH2k Volunteering/Charitable giving How policies become laws relating 333 1.00
o, At to consumer rights; Local community
<5 policies providing consumer

protection; Advocacy groups at state
and nationals levels; Process of bill;
Strategies enabling consumers to
become advocates; Protection laws
on advocacy; Roles of media in
consumer advocacy; Educational and
promotional materials in consumer
advocacy

Total
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S 913 w5Fg o) 1eko] Rk Aot} ool 27|
AEIHNME FFoleld e 7P AnAln o] &
® F sUE AR, AoFo1E AAE)] AFAY 1
2 AH BAE 98 UgeAE B Fart Qo

EA, 2HAAYEF E4 A, 2T FollA Tl
oAAR gk 714 - Aok B Az - F4 Bln, A
3739] olaE v Tk FAH = A oA, T
u g Ak 24, AA 5 Tt Il Y T A
718 e A-83te] Fajo|abad AFs et E g
845 TSI AXTE U Al A vl AR 9
AAA T HRAE] Bl IS nAE 2lE0 H% =2
S|HTE ool FEO| 5 Lol Ao E A S HHE
RS Azl APAA S & 5 Qs AN RS %t(meg
& Kim, 2012) 2 FullAA o)) Q& mR)= chefst A 24
o #4E 7H A, 7 wEIgd =9 avt 9l
AR, RIS U824 Ay, 93] T <dE
2, TN F= AYFE S HF A TR QlSITh
3] AT 7 el M tea Qe dHolrel
2812} AelFol T g8kl TS 7N Bke
a7} Itk(Yoon et al, 2020). 53], AB|2} B EH 3} An|7}
T 71TE0] LHAE Hoshes W T XA TE Y
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ohg} An|xFHo| s = AHE 2SS A8zt
S0 A54 PO AE)A A E Azl WEeAE Bs
Zavt ok

e 2 g2t 20t) AHR1EY 58 At e A
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ololl 7P WAL WHANME ‘F§ T A9, AR A
o} A}, Frof ol B7H ol 13% WE 7 Bt ok
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