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Abstract : The purpose of this study was to establish the concept of self-management in beauty
service experts through two integrated research methods of open—ended questionnaires and focus
group interview. For data collection, an open—ended questionnaire was conducted for 151 beauty
service experts located in Seoul-Gyeonggi—do, and a focus group interview was conducted with 8
experts in beauty experts to collect data. Accordingly, the results derived through a series of research
procedures are as follows. First, as a result of the inductive content analysis of the open questionnaire,
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the self-management of beauty service experts was derived into four types of intellectual management:

health management, interpersonal management, appearance management, and technology management.

Second, in the results of the focus group interview, the inductive content analysis was more validly

supported, and the beauty service field—centered interview cases were dealt with in—depth, resulting in

two additional attributes of contactless management and knowledge management. The results of this

study can be used as basic data for establishing strategies for life as a successful professional of beauty
service workers and developing self-management measurement tools for beauty service experts.

Keywords  Beauty service exports, Self—-management, Open—ended questionnaire, Focus group

interview, Inductive content analysis
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Constituent factors

Raw data (Reaction frequency:%)

Enough sleep, Food control
Steady movement, Regular life
Intake of health supplements

Stress management, Physical fitness _ Healthcare
Meal management, Diet (206/39.3%)
Healthy leisure life
Yoga/Stretching

Thorough hygiene management

Good impression, Bright impression
Always bright and cheerful expression
Maintaining friendly relationships
Friendly, Use the right language
Good relationships with colleagues
Good relationships with customers —
Importance on interpersonal relationships with people
Network management
Attending major meetings
Interaction with various people
Beauty-related group activities

Interpersonal management

(70/13.4%)

Efforts for a clean image
Continuous skin care
Weight control, maintaining attractive body
Maintaining a healthy body
Steady appearance care, Neat fashion -
Make your own image
Keep your stylish look, Medical procedure
Make-up that fits the place and formality
Elegant hand care, Neat hair

Appearance management
(141/27.0%)

Studying new beauty trends
Interested in new major skills
Honing beauty skills, Steady skill honing
Keeping interest in beauty trends

Polishing insufficient major skills, self—evaluation — Technology management

. . 3%
Interest in new equipment & technology (106/20.3%)
Participation in technology seminar
Using the Internet to improve technology
Participation in technical training
Raw data @ 523 items ‘ ‘ Constituent factors : 4 items

Fig. 1. Inductive analysis and categorize on self-management of beauty service workers.
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Fig. 2. The analysis result of the self-management construct of beauty service experts.
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