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Abstract

The objective of this study was to develop a fashion therapy program for improving
body image and self-esteem among male workers. Accordingly, the demand for
fashion therapy programs was examined by conducting a literature review, survey, and
in-depth interviews with men working in the Daegu and Gyeongbuk areas. The results
are summarized as follows. The fashion therapy program followed a framework of
“introduction-development-final” and was 60 minutes in length, for four sessions (one
per week). The contents of the program consisted of a study of the participants’
appearance and any concerns they had about their body in Session 1. In Session 2,
differences in image perception were examined according to color coding of menswear
and personal color. Session 3 comprised understanding what styling is required to
supplement men’s body shape and what style is suitable for each participant. The
content of Session 4 determined how to build social performance or positive image
using nonverbal elements. Overall, this study has great significance in that it has
developed a study on fashion therapy program originally applied for psychological
treatment with women that has been adapted as a program to help improve positive
emotions and social competitiveness of male workers in an office environment.

Keywords: fashion therapy(BJ&E2IE), body image({IF0]0]X]), self-esteem(RFOFE
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I. Introduction

ArALSlol A o mAAEolo] S o]mrt Hele] Hutel 7S Fhpehs

Copyright©2021, The Costume Culture Association. All rights reserved.

= 167 -



16 AAIm| A9} Aot Fde fI%t HAdH Rt 29 g

ARSA 2917F FAE 0] A8 otz EAE ARS
A n|9] 71&S &5, A9 7HAE FFAI71AL
A EE skl et 10H5E 60th7HA] A <A™
9] /o] QEE #esi, 1 F AR d/dE0l
oju]z] wlo]7] ZFolut s AU 7o) A=
O & ZoJsh= FAloth(Yoo, 2010). o= A4 &
‘go] BIZUZA AlAIA A A5 S8A L A
3|4 olnA & PHch= T AT ARRF FAE
= 257] S18) QQEof IS 71&olH sk A
ojgiil & 4= Utk ARl FA9] ETE = 27
UiolA] vttt Foah-8-3 faota AP AR
& 2ol & & & oA 50 =20] 2 4 A
ou, o] 2ol AT, BAH WAL, ANUE 5
Hx A9l gl anHel Ao A U
(Kim & Lee, 2009). o= a3t o|mye]7} 249l
WAlol 341 AR oheh AFHoRE 8o
Ae ojulgict, SpARE oR
Qo] 2T A8 FHY4E FHoE o2 ue
£ ok AR 9AEY ERloRRY ou HluE
QAR FAAQl It A e} Ao &%
Stth= Ald o= Rls) ALl 58 H7t dokE
2 o e AFol o, ol Usf E4E Aol
gt gkE7to] WobA ApotEFt AlA|ou] 2|71 A
ol 4= Qlth(Park, 2007).

T2y Al 99 B9, 718A1 A9 ot
7Mool = 7P 98Z, 27 ol AR F
A Setg SUTLE Agte] ¥E 02 <lF 9
makeo] b 2% 4 Stk 94 Amigksol A7)
Bejo] £TF A FAS Hlo] 33H Wz
A1) QA SRl dhet RukE 2228 71
flom 2591 Gt LA Aok
4= Qlth(Park & Choi, 2018). §4J 9] Afot&F72 &
Qo] mhebAE erd 4 gl A0E e, 2
27 WolA] Aol 2| Se) 24H ARow o
o) AALE Wk FFol HolA AolEEl 2
3l Wokd 4 glew, oleie Ak WA F7lehn
QIth(Kim, 2011; Park, 2012). Afo}E£F7o] FS-=
Bu2 25 R0 olelee LA BULE A7)
Soloh A4S 2uGA oA ATFBC oj2ee
7 4 QJoHm g (M. H. Kim, 2018), A1 EA49]
Aoleae FANY % = dhaiol sl

OH

71—0] 14-0]—7&

HaEsjeT

Q7ko] FHA HAS FHAD & Y Pk 7
g, 4] 5 R TR, AFEA el Aol
o9 RpotEF7IoIt HXE FAA17 9%t
o oppe BT AFE BAY 4 AR 2, 1950

A m|Fol A o4 Bake] YA ARt ASA o
e G717 Aol omet ok sk Wy
o7 HMHQ WIS ERsH= v AH 2ty (fashion
therapy) T2 7S AABHETH(Yoh, 2015). o] A
& WAE 2ty ZEOgo] 7] AEFH A}
£ AN, AR AolEFY 5L %
2 Sl Aol ASHHEA, FHolAE Aty
m2ago) 488 A A7 WA 27 ek
(Kim, 2016; Lee, Lee, & Ha, 2016). f{AE|gtn] T2
2L oA IBE Belle BEETIAS
W odE0lA A& 2, AorEso] FFEL
tRITA7E L AvtstA B4E 4 Q= Z2E Y
E}tth(Heo & Jeong, 2010; Kim, 2010). |3t A
£O oo} 9RE Pelsh WREZIAL A%
oA A-Lst= AL FotE=7 e FAHA A
Aant ohjeh sl BAE FYA0R Sushe
ABHoRE E20] I 4 9eg oJut 53
GAo] HFH 02 JRBE ¥ U AR 3
Qe AAolo| A AtEFHE FHT > UL,
ArS]A At &5 4 Q10 2 2 (Baek, 2016; Park,
2016) <1 YA Sfet HaEeh 22 1g00]
8% o= Azt
aE @A A9E Ay T2ade
e o sl 48H A5l
O Z(Lee, 2018; Shin, 1999; Yoh, 2015), FAS ¢t
Weletn 2ame sohus] ojeigtt. 44
S et AR LS e AE St gl
A oftol gt ehele] A3} B dot X717
o Aa17bo] Wold 4 9l Aol A % ok
At o] 487 B Qun ofUe o
PelE WS Aol AT FSE Agow
Qslo] A4a1e] Asl 7HE BS % 4 gl
Ho] wiets) ik Tem W] 244 A4S
AAE & Qe HAEH Y Z22O9S /idshs o
79 S o9 ojul} 9g How AzE, ool
2 J9A4Z R e dAdeegy 229
ZolH 7] o, 15 WFeE A& A=

—{0 ml

oln > mln

lj
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AHE 5 U

wheba 2 Ao A= ARl FAS o= 4l
Alolm| A9} AotEF7o 38 JHE FIANE &
9t mjAdg ety gz IWe fdstaa} s} o)
T2 AT BAg 5] ffsto] e 2 A
T ZAE AAsteich AA, 27 FA AlAlolH]
Aot AokEEd S g g et TR0
L QT EE Yottt B4, 24 HFAdo] AlA o]
u] 2|9} ApotEF S ATt AH et T2
o ¥ Q7 EE vrgS fAH ety 2 I8S
ettt 2 AFE F B2 AlA A ARl
49 A7IHER AAEE ASA7IAL, AEA 71
£ =9 & Sle WAAEHEN 22389 Aol AJA

A& AFstals gt
II. Background

1. Body image

AAE A4 QRIS #AT & Qe HolA
AFS] AT TR &0l A A4S Qo] df
8 BrHEE ¢ Qe HAH0E, ALY AAA digh
232 QA9 it AARE ofd EAQIAE
Bl 4 Utk oA HiE Sa% FiolZtal
4 ATHKim & Lee, 2018). o]t AAo|v] A= F
H ARSI oA WSk Q1A - ARRA BER A
2AES Bl ALY AlA7]sold R, A7 EH
off tigt FA Al =43 Aol FHE Ao, oy
g Ao A E Bt weEt AAY QRE
HEoh= 59 P52 olojd = Urk(Lee, 2015).
waka] AFoju A= Qrel AAo] s 2= FH
ZQl HAfo|A}F AlAlof Hiet AAA W 84 FHo
= 342 7 e ovAY] Few, A9 AAlE
ofgA AXot=A HwAE AAdolztar ABztet.

AlAlolu| A= QlZko] Ap4le] AA|u QKo s
S 2 Brkste 99 e Zste B4

Al Zolal & 4= AT, oFAZHA] Al o]m| A2
7ol sl ©estAl A olE vh= itk Z1g 7] Al
Aolm A9 8% AFA I ThEA YEht=
Aol =, AW B4 Eoko] o] ALAEE 4l
Alolu A& A4 S4 = A=A, AAH7L B
Q19)4], AT 0 &2 F/AdSFALKIm & Park, 2017;

=]

Mot ©

r

ol

2

4 .
=4

=3 17

Park & Lim, 2017), 9% &4 23}l onA] ojn

A%, QJHTE, QEP7F o7 FASATHK. R
Kim, 2014; Lee, 2015). 2= AlAo]u] A= 232 Q]
AT} QIzko] A4Sl AAIE o{EA AR5t F
ZHfiE e, 0] digt =g FAsitie SHAA F
A olm, o]2|gt Hle= FH S0 oA} 4
Yo g QI AARO] X|Zto] ¥sHA H H§ AlA0]

u A= A3k 4 Qlh

AlAo]H] A= QI7to] ApA19] AlAo] sl Z= F
A Azta Br7ER Qe B JEZ, Bl vt
SOl AHFH u]9] 7]&o] o5l X&H o= Hikd
o Atk B2 AEEo] ARlH o 8 5 e
u|3] 719l ®9 WollA A4S A4 FRIE B §
Zksto] oj Al AAolnXE FAotaAt o I
AlA ]S 3H(Kim, 2017). ek AFSEsHE 7}
2o FFS WS 5 Y AAeHAE FHHL

2 PHY 5 U= sof T Aolth

2, Self-esteem

Aol QI7to] AAR| thsf ZH= i - Al &
43 1o] tigt WES 2= AR, Aot
2 AARE T QA o7l Al & 4 3l
(Barker, 2009). 2, AJo}Z2Z7H0 Z}Alo] AAR 71X
7} 9o, Uy Ll Zuy grig, R
o579t H4E7] Atolo] FAEEHERE 4Rlo] H o]
Tl 2A Hlsh Fout, TRt AHRlA AHe A
Al =HAA HakE 4 dek(Barker, 2009).

ApotEF AR ST} JeAgo] 9T
of Hald & U= FEHQ Aol & 4 QUL
T o =HE ojmet FYS F=7tol wet <
2 A4l dis P20l AY 3440 Bt B
== (Park, 2018), o]0 AolEFHE FFS ot
S A% Aot FAA AotEFHor yEd
2 AUTK(Choi, 2007). 37 A Q1 ApolEFHo] FAHH
A2 AEA o R P A ARt AAE 2
I o, ApAlof gt S b g
e AAA o 4 JATH(Y. S. Jeong, 2018;
Kim, 2011). AorEF30] ¢, AF2l% o] gt
Agolut A9 5 Z2 Al gRlo] ofsf Wk
T Ao, 53] Al A9 AotEFHa 23 Y

oA ApEolu vl 59 AS]A Fde AA 2 ¢

f

<
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18 ARolulA|gt Aot FAS It WAt m2aY A IR

BYH0z 4= 4 QM. H. Kim, 2018). vhe
o, A Wl S5 WA W gl FHYS
A4lo] 74 QIEkaL oj7l oz FHAS AopE
7ol 947 4 i, AT Aol Fobd 4
Ith(Kim, 2011). ©]dg S GoleZze o
&3] olEnAoR 247 AolEgolut 244 7
olEzgon TSR AolEsuel THa
o AN S, 247 & EFok Gk
1 21715 ACHH. J. Jeong, 2018). St Ao}
£Fae A8d Age] 9 2etd & 9w, 1 7]
oA AL §53AL ) QA AXsH Aol
=3E)7] ggoleks Zolck
o ol Aol A1) £
g oA Bkst, 1S BE TR RTE
PLE A7 TPHA FAD 5 Y= FFAR
Mgolers & 4 ek, FUHOE AolEFHL
7ko] Aslol N Fk chrst Aoz o8] 24 7
of et 54 Wbz FA4 - Ryxow kg 4
UL, A AT 9] HEE, A holeA

B4 Sl 9T F 5 A= Aelztn ¥ 5 rk

)
N

=

)t

Ol
»o2o

3. Fashion therapy program

g2k (therapy)= 412 g dis] oF= AX
S 5o AWNA G AAY RS whEste] 5
311 ol AL o APHel wekE 27
ol= Ao, njAH|2ty(fashion therapy)®t A4S
G483 FME SHA R Bk ZRIHS &3
ThLee, 2018). Z, WA et oAt F4oz <l
749l 2 JfAshs IS o AAR] it &
NS wolA stol ANS B8 74 dn 2FFE
2 Esie xZzadolen & 4 9k

ety Zeae) gL 19599 w2l
California Napa F~#H U4 414 Fgo] Ql= of
Ao 4gAQl ASATE Ag ZHo] o5 A
AREA BIRE =T, G4l o] e YRE #
2stal Mt A E S5 FAHA A7 &
A8 3, AR Yol Fob Ao 1wt
Z %3 v} Yrk(Callis, 1982). ©o]F FlHE
719l o4 BAZeIAE dide = szt E A8
st o] A2 ™H(Shin, 1999; Yoh, 2015), o]F A
Edf A £47 FAo go] =51 dut A4S o

Ao g2 e E Jfdsto] A-85t AEo] FX
solu JUthM. H. Kim, 2018; Lee, 2018).
ode ez /dEo] AgH wdgy &
299 RS F= vag Ze 27|, A7 2R
H, A9E A3 & = AFAE 59 Y8R o]
20]x Q34 cHJe, 2012; Shin, 1999; Yoh, 2015). oJA]
Rofele] A8l TS A BHe AT By
Hleby] 2 aHo] R8-S AHEE, Shin(1999)
= 1319 & 831719 widH gy e ade oM
of thsll Sh5sh= MY WEE AFE thFHA oA
I HA|AE ZHE, df|of T ol o] FAFsHAL
o, 3P ZodlolAd, o] A ARl ol Alof] &
g B8-S 5 18] F 73]7|2 o]Foix i dH
¥ 2T ol 2 9l9irkPark & Lee, 2002).
Kim(2011) sjAH e T2 7S 3 23] & 163
7|2 o]Fojxl W& &S o|n|A] Ho|x, TPO
yold, & -k - 3 Fu]g - £ - Ay we, Hoj2
Y WO E FASHAIL, Yoh(2015)= 5= 13] F 43]
7] % 25 Amet HAE AEY, Wo|ZY £
e, A T AAAE] f Fyo]de] WEo
2 o|FoiA I sttt QBE st
I ks U8 AR F 13 5 1637 = 4
i =2 7398 A3 A4(Yang & Choi, 2000) =
ojFolxl v} UL, F 18] F 113]7] &t APE 2
Joll =3 Mog ooy AAMAHE 12l A
A= UEs FHCE & AFE AHe,
2012). A¥F o440 HAME SHA R LHH] 5]
e ey T2 A9, Kim(2010)2
Lee(2018)= = 13] & 7%]7]9] 3fof - o7 - 3H -
- AE weet o] wo]f, HAYd Az 3]
59 H-&o= /g5 o] &jo] &= 13] F 133]7]
of 24 WA XAt} A=, mF g Ay mF 7
9], 15t Fojet 3 A&, dlo] #Eet EE A
Hold 59 &g o= o|Fojx gty =g
I35 AHE 4 Qdck(Heo & Jeong, 2010).
aEY GAS e AdE sjde ety o
29 2] olgigied, m2aw e A% 12
JI9o] FEy W, 19 AAH AYEES &
ARRE At S A EHA BAISFsHE 7o) o] Fof
Aok H& Pt AAE ZE 2R F4E
T AUTH(Yoh, 2015). sjAH Y 22758 7t
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APAFE A E Ay, B WS 1Fdsto] T
ZIHS 7 st 7S (Heo & Jeong, 2010; Yang &

Choi, 2000)7} 3 1ZE ofye} AFoiAtol|A 4
dHog gagt xa o Jfusty] 9] WS
9] 8 TS HE 2} 4% WHOR Yok ¢
ZE(Je, 2012; Lee, 2018; Shin, 1999; Yoh, 2015)Z
TEE= L Btk E5] Yoh(2015)= & 1L
g A g ] 2299 37|19t wSE
S 3% o] %, e =2 O] HYEE AS
St7] Slel Al WSS AAlste] T2 0] EA7}
g2 ERIst & 2F Aty 2R A

st

Waeety 129 AT 47 S BY 2
B3} ol HE 2R} 43 AW AAT A7E
o 49 aFH o] Wag o Tl 4
Moz o mgo] B 4 Ut BEHES A7) 9
o R EL AH ZAPPIES BT Aol 4%
Ak w2 QT 99 g o A
o w ezt 22 o] v YN HYLT
Ago] ZRIAS AN W) BET PUES
Fustel £Y DA} HE 24 43 A F

2 2% 2APEE B

4. Fashion therapy, body image, self-esteem of
precedent research

VgL QIzkel ojmlAL} AAE B8 EBHOE
EEY 4 9l Shio) o, BuEe A4 29
2 JlEA Bt AR RS H8 B7AZ S
ol AAo] thgt ofu A& FIAZ 4= Ath(Bloch
& Richins, 1992). T3 Q2E 7Hr= 9= A4S
Cl& ol5EA AT 4= Qo] 240 disf t& vt
=35 4 t(Jeong & Chu, 2011).

SR s Aty 2 gl 7R Aol
A& FIAE & A= 2345 H1gh AYgA++=
AWE7] ooy, ooy QRE TH= W&
= ZTE ofulx] wojroly FE o] A4
ojuAE FIAIE 4 A= AoE UETH(Jang &
Lee, 2014; Lee, 2015). o]&st 215 S3f AT}
HE # st WE= X3ste HAdH Y e
< @AY AAeINAE FYAE 4 U2 AeE 9

25,

\

=3 19

Aotz 7e WAdty Do) £ F4u
Ie & thFol|al 9lem(Yoh, 2015), 24folut ¢
£ 7Hte P95 29t fAHY 22 OHs
7R A A8 W, 7= ARl gt 33
ol ojulx|g} AAAE WAt B8 AT A
\ERT ol WaE oz WETe] Aoz
G2 EQto] HAE, A4} AolEsito] ¥
AE 4 Ql9tH(Heo & Jeong, 2010; Yoh, 2015). S-AF
o SHoA T AP B 59 WEow FAE
N B
7(-1.9.0]— @J,]- ;(]-o]- 71—0] s & ;_(j‘OE EE%
= Z37F 29l vF QIth(H. L. Kim, 2014; Lee,
2014; Lim, 2014; Park, 2018). 0] 9Jo] = 9| Ha]3y
52 UG HEo M A olu| st Aol BT T
Aol Folgt FFFol AUs ALCE Yo B Z(Kim &
Chung, 2017; Lee, 2015; Lee & Lee, 2016), 2= <
= Bl BB AAlIAR ohel, Aol
e AL S YE FTUS eI % 9o,
o|& o AdEety RIS AR A
BT AotEFdE FIAE 5 AUS Aol
2 5 At GTA 2 ATl = ARl E9A4
Aol A| et ZPotESE FIAIZE o e HAE
ohn) m2Owe ATk

H:T

ofy

NI » 9

. Methods

1. Research procedure of fashion therapy program

B ool BHe 2ol ¥A ol AlFolu] g 2
o227t FAFS 93 WAE g Za RS fds
0F, ATAE % 29 BFoF A,
194 A ety g e Agd1s
2 AZol G Algo|u]x|9} AfofEz7t RS
@ et L2090 87w Herg 9fg) 4
Z WHY AR 2AS XS 28 2AME
[IEE Htgsta] 1Al Y-S 95k Al olm] X2k
AotEF P It WAdEety] 2o A

l‘ll‘

=)

2. Requirement of fashion therapy program
educational contents
el wio] WRE Sh= Heety n2 I3
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20 ARolulA|gt Aot FAS It WAt m2aY A IR

nSY-Ee 7S quOPsm flste] i+ - BE A
Ao A3 Al FA 8L iAoz 20181—4 19
2909 A5 HAS AAISHIH A AR 7k
A EAY &2 AT AR AT AL
EHo] gh= HES A% 9 wokol= Wl wa &
F(purposive sampling)= Z-&st3ct. A5 HH
Folgt A= AP 30A15E 40417HA] o
stalom, 9= 4, I, A SoE YERH,
71 e HA 1ERE 5A7RE e, 9
Hyte] Ao e Aol AF R gl ARl
9A4ES ez WPstATH(Table 1).

B 930 A= WA AEAE Yoo(2010)9] 9%
] 9140 J_}o} A= mAd AR E 24 g B35}
of ojHgt oA QuIeE FAF of HAH
O & TZo| HeA, o]He YE&or T4 i
2SS $7% Ho| A=A, 4T o] ArtH

ol mzIW 8ol HAT AAX Foz A
At 4% WL BT - A% Ao A4 HIlA
o FAANA o] FoH oM, A oF 15-30%

= Aa5gt. ATl AT ol FNS
2pget] stol AT Holo] BE w

ﬂll

rlo
401
o>
oM
re
o

2o o 44T A19Est AT BA0) Ayt
A EEEEA S BB 0R HESE e
Ak olF E&% 71950 e AR 9
A Sl 43 R4 1900 2-34900] B4 =
2w T, BAVL 92S BIG ¥ HEHoz A
> Wl Folet ROl E2% el a7
A golz 2ATAL BYS & Aol YLAE 2l
wkoke},

4% 9y AnE Eds 489 Yo e}
5 L2 4L Lobr] SIste] Jung(2007)2]
Jugte] Ag B SHETE 4 L Bt 9
2 w9 goi #8E $U 4Y, SR st
ol A3k, A Telsy] 98] Almst W &
Sejoleta el SRS BRI WSl 2 1
2] F 4BFY A4f SYOE TYL AT >
ULE MEAZ THtAL. A BHY A7E
AR 54 Loku] 1% B A3, 9], o2,
459, 9 AF 4B, A 5o G BFER T
etk

I;Hq_ . 75]'1‘:]7 Z]CEOH /\;(H‘é‘_]_- X]X]—O] 14—&—] 1201:!51.9_
Ao 2 2018 12¥ 28U R EH 20199 6¥E 1297}

ol)lv

& sislon, %88 AR AUNOR A4 A ST 2A4E DIcd 0% SE ARE A3
B 587)0] BE HSSQ, 22 /1S RS glon], 3T oA AU B A% (RS A
w1 840 /At SAY AR @ Slol] 2 s0vel AT A4RE 240 ABelact 4
TEAo| W =9} ouE o} HlE Mo 9o 5 BAL EAG7]A SPSS 21.0& o] &3lo] vl B
o 719Eet 242 #Fsele A Z9RHe AE AAISHIH. A2 AN Fofet A=l &
AT Han & Sub, 2013). §AFRE EAES WA FL 3007k 36W(Us.00%) 0.2 1 Eekes, A9
Fol IRAES HET 5 e 7I9=E 445, o] L AHY 39H(48.75%), =9 137(16.25%) 502 1}
<Table 1> Participant of in-depth interview

No Age Office position Marriage Appearance management lecture experience

A 31 Assistant manager 3 Not experienced

B 33 Assistant manager 2 Experienced

C 30 Assistant manager 1 Not experienced

D 40 Section manager 15 Not experienced

E 35 Assistant general manager 5 Not experienced

F 34 Assistant manager 2 Experienced

G 30 Chief 2 Experienced

H 31 Assistant manager 1 Not experienced
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Vol. 29, No. 2 pALSE=1]E

EPtTh o2 AR ks ool digtu
Z9 547(67.50%)Q1 AoZ YEREI, 29 A7t
U= AFHAAT} 379(46.25%)°] ATH Table 2).

3. Development of fashion therapy program
A4 de AT gAY eI
7] Yisto] WAEety BE B AT A I

<Table 2> Participant of survey

7o 21

e WYOR HF WYL HE 2AE Al &
o ANE oz WAEe 12 I%e ALty
ok PEE Z2IYe h8L A Aedy AR}
9 AE2 Fo 48 e B 5 agen) x
2799 8o A¥E Stk ST A
eh] Z209 h82 A IR A

oA AHE w2 7 obrd AV fleS S

Classification n %
30s 36 45.00
Age 40s 26 32.50
50s 18 22.50
Employee 39 48.75
Chief 13 16.25
Assistant manager 9 11.25

Office position
Section manager 15 18.75
Assistant general manager 2 2.50
Department head 2 2.50
Less than a high school graduate 14 17.50
At university 1 1.25
Academic background
Graduate from university 54 67.50
More than graduate school 11 13.75
Less than 1,000,000 won 4 5.00
1,000,000~2,000,000 won 4 5.00
Monthly income 2,000,000~3,000,000 won 22 27.50
3,000,000~4,000,000 won 25 31.25
More than 4,000,000 won 25 31.25
Less than 500,000 won 44 55.00
Less than 500,000~1,000,000 won 24 30.00
Monthly expense of clothing | Less than 1,000,000~1,500,000 won 7 8.75
Less than 1,500,000~2,000,000 won 3 3.75
Less than 2,000,000~2,500,000 won 2 2.50
Nonexistent 21 26.25
Less than 1 children 15 18.75
Number of children

2 children 37 46.25
More than 3 children 7 8.75
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3t 9 29

AN ANE AL Bre 74 iA
dlehy mRawe] B we AT, BE U
Sofl ZA7L a2 Selstel HE Aol Yo 4

a8 LA

IV. Results and Discussion

1. Requirement of fashion therapy program
educational contents

1) In-depth interview

97 - A% A9 g G4 83 Yo o
Aelety] 2205 88 9F=E et 2
¥}, 3784 olm|A| Ho|F, ‘ARl A A A=, o
2d SRR OR FEEH A S 4

=2
| ABRA 22 4TS skl FHA ofv)H
£ 94T & Ut B8YLS AT

SJxjo] vrgoli} FE2 Elo] 7 ¥ Y 7L
Wy, ZH HEE 9 2L HF ol G o)
A7} £ G AT, opRE ofn]x] Ho] 7ol &
20] Hrtiz 428

(participant B)

WY Aglo] Eol2E Y F B U of
Hep she) offaE glm) o] &
F2 Lgg FE A YoM HRIGT Y748
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2. Development of fashion therapy program

1) Fashion therapy program guideline

el gAel Aol Ast AolEET TS
gt s Eek] LW et S1ste] e
2 D23 B AYdTe) 1, B 7o) 4B
A A4S A 23E Edig ey 2203
Arstoict

Hdeety] T2 I APAFoA AT
29 3)7]& 43|78 16371714 AR}
o chet 43S mglow, BEuRIW et
2Q] Folk FARER solF &Y AL
o] & o7t 2 5 Utk AP AF(Yoh,
2015)F Farsto] WAde =] Z2a99] 37 4
© F 18, & 4%, 029 x2IYoR TYsIAt
ety 209 75 =Y 9A, A &
A, e gAY 29 39A FAE Farsto]
(S. K. Kim, 2018) sjAE|gtn] =2 7349] 7} 3]7|=
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<Table 3> Awareness of fashion therapy program

3 sdejel) meaw R

Classification n %
Appearance management | EXperienced. 43 60.00
lecture experience Not experienced. 32 40.00
I nurture one’s strengths of physical. 6 7.50
I cover the weakness of physical. 14 17.50
Reason of appearance I want to look nice for others. 30 37.50
management
I strengthen competitive power of society. 6 7.50
For self-contentment. 24 30.00
I refer to the magazine of fashion. 9 11.25
I refer to the star or fashion model coordination. 17 21.25
Attempting method of I refer to the advice of friend or other. 27 33.75
appearance management | [ yefer to fashion program or fashion lecture. 6 7.50
I find the shortcomings for oneself. 18 22.50
Etc. 3 3.75
I refer to the magazine of fashion. 6 7.50
I refer to the star or fashion model coordination. 10 12.50
Effectiveness of appearance I refer to the advice of friend or other. 35 43.75
management I refer to fashion program or fashion lecture. 8 10.00
I find the shortcomings for oneself. 15 18.75
Etc. 6 7.50
Appearance management of work life. 10 12.50
Appearance management of business condition. 19 23.75
Directivity of appearance Appearance management of event (seminar or exhibition). 23 28.75
management Appearance management of family affair. 3 3.75
Appearance management of everyday life (home, exercise, leisure). 23 28.75
Etc. 2 2.50
£ &0l3L, 3T 37]o1M Lot s Faet Hd HAE Y 2280 ¥s FHi= I7|E ol
g8-e zeksl Agsich B4, MAHe mea 2 shiohs 9] $49) olg 8T o2 NS
@ S8 A SAE G Bv)o wHE o2 g o] Ay ASEt ol B0 A BE F
I AGS AASHL, Agol B & THER BEE

3} A B 9 wEme Fgakedeh A,
bt 22 878 el gAs B 3
704 ket et A% F5el e Ao A
23t Le AEA e st

FHIE skl e 22 o] W
2 3718 Shy Baet B 2H|% ASARE
7 AmEE ZoE sH= Ao Aot WA
2ty m2 IR0 AG G52 I7ERE 5T o]
TS 7S] A=2H o FojdiE 1 ALs|e

i}

rhu
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2) Self-body image recognition program
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3) Fashion styling education program

HAE ] 220 23]7]9) =9 DA AR
A7) IARE AAsk, 23]7]90A HiE Wl
s 2teFs] Adsid, Bl=2YA AlA A A%l o
‘go] 58ARL oju x|} AEH e FIAE &
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<Table 4> Outline of fashion therapy program 1 session

AAolu| A2} AolEF FAE At MAEleh L2 Ay T

Fashion therapy program 1 session

Learnin,
Lo & Need for the male workers appearance management
objective
Time .
Step . Educational content Tool or remarks
(Minute)
- Introduce oneself L
- Explanation of fashion therapy program 1 |~ Raise tie
Introduction 15 sesls)ion - Supplies: Questionnaire of body image
. and self-esteem
- Pretest of body image and self-esteem
1. Lecture
- Exploring the importance of appearance
management in business world explorin, . .
& . oSt . W . xp € | . Research tool: The relationship between
factors affecting first impression
.. appearance management, performance
- A study on the positive effect of employee . .
. . and job efficiency of firms
appearance management in business world L
- Statistical tool: Importance of appearance
- A case study of appearance management .
Development 30 . - Drawing tool: Image of the appearance
program in Korean firms .
management of executives of large
. corporations in Korea
2. Practice P .
- Supplies: Enneagram, appearance and
- Enneagram .
body analysis handout
- The study on the appearance and body
shape of participants and their
psychological characteristics
- Discussions among participants on the
.. contents of the 1 session -, ..
Finish 15 . . - Positive feedback provision
- Notice of fashion therapy program 2
session

2 P4 e BAs

ASE BAEE EES
e gL 7o

o+ T A

EIE neAelold 7o Am, HAY AY A 7]
E, Agolct.

4) Complementary body shape and personal
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<Table 5> Outline of fashion therapy program 2 session

27

Fashion therapy program 2 session

Learni . . . s
egrn{ng Image perception differences by jacket, shirt, tie color cody, search of personal color
objective
Step T.l me Educational content Tool or remarks
(Minute)
- Exchange greetings
Introduction 5 - Expllanatlon of fashion therapy program 2 - Raise tie
session
- Quiz
2. Lect . .
Thzc (lilirf?erences in the perception of - Research tool: The difference of image
images  of male workefs capaci perception according to jacket, shirt, tie
. g . . pactty, . color scheme styling of male workers
dignity, favorites according to the styling Drawine tool:
of jacket, shirt, tie colors to improve the D A cise Stlll dy of korean male
ial perf f 1 k ;
social periotiance of - male Workers broadcasters using the psychology of
- A study on the relationship between color
Development 40 color
and psychology and the cases of male @ Image making using colors a case of
broadcasters and general male workers
color styling general men
. . . (3 Personal color cases: Domestic female
- Color coordination and image making .\ .
celebrities and women in the general
2. Practice pUbliC. . .
- Supplies: Mirrors, personal color kit
- Search of personal color
- Discussions among participants on the
contents of the 2 session
Finish 15 . . - Positive feedback isi
s - Notice of fashion therapy program 3 ostiive feedback provision
session
|3 tlEo] 43)7]04 AET i LB &5 E ASIES 532 € 5 U e HA4E o
A3l olAIA Hl Tﬂ’\“ 22, g e, Had & HAEZRJE LA 2At7E 8319 ol A5
el gol gt W& E8&sh= AZ Fyyolda AASHAT A A A &9 o7
3 & st FAsG iRislct AU 22 US B APton, B A6 L A
I 33)7] #8lE2 GEAE T AEH A o Het, mad A9 9 ARAFS 53 ARE A4
A, B M2 159, AL, Had ARAY fAE el =32 € 7 e 383 olvAE 3451
ole}. Slgt Ax Fojdlo] o] tha FhhEz YEsH
Ao TASAT. o] THoNA At 7 AP
5) Image-making program using nonverbal ele- Z Az FryjolAdo] tiaf A= FAHZCl TEWS

ments

WA ety T2 435)7)9] =9 WA= At
71 QAR AAISHAL, 43]7]01A HlZ g0l
ol 7heks] AFsEgith(Table 7). A7) ©A= H|A
o]d Q45 &3 olu|A] Hlo]F) ol WA
E489 &A59] 7|&, AAA, TAF 2E 59 HA
o] 845 &gsto] G ARlA BAER Gt

AR HEHNE YES FAFORA W
o] 24419 WY ABARE A, A 3
cule Boksie 244 JAE FPAL 5 YES
westenh nhne wAs 4307 s Hee ao
3 5 Gl e Z2age S7sn
171 g3 Besjof & HEo] tiste] EES YAl
gom, olF Aolu]A|gh RokEFae] A A}
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<Table 6> Outline of fashion therapy program 3 session

Fashion therapy program 3 session

Learni . . .
o;i:?tlil\]/i Body type supplementation styling and personal styling
Time .
Step . Educational content Tool or remarks
(Minute)

- Exchange greetings

Explanation of fashion theraj rogram 3 | Raise tie
Introduction 10 p py prog _ Inducement of program interest

session
- Drawi I: Psychological
- Psychological test rawing too sychological test

- Research tool: Body classification of adult

3. Lecture males
- Body type supplementation styling - Reading tool: T.P.O. styling case
- T.P.O. styling - Drawing tool:
Development 40 - Personal styling (D Styling by body part of males
(2 Body shape supplement styling image
2. Practice of male workers
- Search of personal color - Supplies: Mirrors, 15 shirts, personal

styling handout

- Discussions among participants on the

. contents of the 3 session - Positive feedback provision
Finish 10 . . . .
- Notice of fashion therapy program 4 - Notice of self coordination
session

<Table 7> Outline of fashion therapy program 4 session

Fashion therapy program 4 session

Learnin, . .
o & Image making using nonverbal elements
objective
Time .
Step . Educational content Tool or remarks
(Minute)

- Exchange greetings
Introduction 5 - Explanation of fashion therapy - Raise tie
program 4 session

- Research tool: The law of mehrabian

- Video tool: Global large company CEO
gesture

- Reading tool: Article of global large company
CEO gesture

4. Lecture
- Image making of male workers

Development 40 .
. - Drawing tool:
2. Practice . .
. (D Eyes, facial expressions, posture,
Self coordination L. o
communication skills image
(@ Image data by gesture characteristics
- Supplies: Mirrors, handout of self coordination
- Discussions among participants on | - Positive feedback provision
Finish 15 the contents of the 4 session - Supplies: Questionnaire of body image and
- End of fashion therapy program self-esteem

- 180 -



Vol. 29, No. 2 ALK

2 QA R Pyttt Madey z2
% 43)7] 20122 BYRIE LeAAE oA 3 7
2, 72, An eyl d 45 H7 912, AA]
s A9} AolEgg AEA|olth,

V. Conclusion
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